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New  Era  doubles  its 
dollar  volume  in  two  years ! 


•*-*.?•.;;• _ _  Ji 


Use  of  Chicago  Tribune  consumer-franchise  plan 
buil^  sales,  distribution  and  a  leading  market  position 


NEW  ERA,  now  a  leading  brand 
of  potato  chips  in  the  Chicago 
market,  was  seriously  restricted 
in  sales  a  few  years  ago  by  spotty 
distribution. 

In  the  two  years  following  New 
Era’s  decision  to  adopt  a  Chicago 
Tribune  consumer-franchise 
advertising  program,  Nicolay- 
Dancey,  Inc.,  got  greatly  in¬ 
creased  distribution,  doubled  its 
dollar  sales  volume  and  built  a 
new  Chicago  processing  plant  to 
keep  pace  with  the  demand. 

I^ognizing  that  selling  the 


consumer  is  the  key  to  distribu¬ 
tion,  New  Era  concentrated  its 
advertising  exclusively  in  the 
Chicago  Tribune.  And  for  the 
dramatic  impact  needed  to  touch 
off  a  meu'ket-wide  buying  trend. 
New  Era  elected  to  use  Chicago’s 
No.  1  selling  force — full  pages  in 
Chicago  Tribune  newsprint  color. 

The  effect  of  the  initial  adver¬ 
tising  was  immediate.  New  Era 
followed  up  with  consistent 
black  and  white  advertising  in¬ 
terspersed  with  color  pages.  Now 
entering  its  fourth  year,  the  New 


Era  Chicago  newspaper  cam¬ 
paign  still  is  placed  exclusively 
in  the  Chicago  Tribune. 

Here  is  an  example  of  the  Chi¬ 
cago  Tribune  consumer-fran¬ 
chise  plan  in  action.  This  proved 
procedure  can  earn  for  your 
product  a  greater  share  of  Chi¬ 
cago’s  volume  of  sales. 

Ask  your  Chicago  Tribune 
advertising  representative 
for  details. 

(Ehicago  Orribunt 


I 


A  GOOD  PLATFORM  TO  RUN  ON 


Watch  the  experts 

when  the  going  gets  rough 


When  selling  gets  tough  . . .  when  it’s  hard  to  prod  con¬ 
sumers  into  buying  action  . .  .  watch  how  big  and 
experienced  advertisers  meet  the  challenge: — 

During  the  past  4  years,  for  example,  when  they’ve 
needed  more  sales  power  than  ever  before,  leading 
advertisers  have  upped  their  expenditures  in  newspapers 
nearly  60%. 

At  the  same  time  total  national  advertising  in  news¬ 
papers  has  increased  over  30%,  topping  all  other  major 
media  by  a  substantial  margin. 

Because  newspapers  reach  the  most  people  every  day 
in  every  community,  your  advertising  in  newspapers  is 
sure  to  reach  virtucdly  all  your  customers.  And  response 
*0  newspaper  advertising  is  fast  and  measurable.  It  pays 
off  right  away  at  the  retail  counter. 

Because  newspapers  give  quick  action — plus  flexibility 
that  lets  you  time  your  advertising  to  fit  all  buying 
patterns  everywhere — newspapers  are  the  national  ad¬ 
vertiser’s  favorite  medium. 


If  you’d  like  to  examine  the  investments  of  the  "top 
100’’ — or  in  fact  all  who  have  spent  $25,000  or  more — on 
a  eompany-by-company  basis,  we’ll  gladly  send  you  a  com¬ 
plimentary  copy  of  "Expenditures  of  National  A(1  vertisers 
in  Newspapers,’’  1951  edition.  W'^rite  or  phone  today. 


Expenditures  of  Top  100 
National  Newspaper  Advertisers 


BUREAU  OF  ADVERTISING  AmeriCbn  Newspaper  Publishers  Association  •  570  Lexington  Ave.,  New  York  22 — PLozo  9-6262 
360  N.  Michigan  Ave.,  Chicago  1 — STote  2-8681  •  240  Montgomery  St., Son  Francisco  4 — EXbrook  2-8530 
Sponsored  by  The  Baltimore  Sun  in  the  interests  of  fuller  understanding  of  newspapers 
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They  wrote 


retired 


'“TspSSdiy  rendered  i 

rs  ol  \_oy  tone  ot  t 

of  great 

fnJnT  om^any.  and  to  tl 

„v,  the  years- 
trough  the 

rich""then  we  kirow  of 
one  ricii  _ 

than  you.  an< 

^  you.  Deny  tor  i 

■me  ana  j  _ jionv. 


Agencv 


Denis  Hartnett  was  “Mr.  Telephone’ 
to  thousands  of  people  in  the  town 


There  was  many  a  word  of  praise  and  affection  for 
Denis  Hartnett  when  he  retired  in  Homer,  N.  Y. 

In  fact,  a  local  businessman  walked  into  the  news¬ 
paper  office  and  said  he’d  like  to  run  an  ad  about 
him.  “Good  idea.”  they  said.  “Everybody  around  here 
knows  Deny.” 

The  story  of  Deny  Hartnett  illustrates  the  local 
character  of  the  telephone  business. 

For  the  telephone  company  isn’t  something  far 
away  but  right  on  the  main  street  .  .  .  managed  and 
operated  by  home-town  people. 

Their  spirit  of  service  makes  them  good  neighbors 
and  good  citizens  as  well  as  good  telephone  men  and 
women  .  .  .  lELL  TELEPHONE  SYSTEM 


lAJ/iat  C^ur  l^eaderd  ^ 


.T 


Wm.  the  Silent  Award 

To  THE  Editor:  I  take  pleasure 
in  submitting  information  regard¬ 
ing  the  William  the  Silent  Award 
for  Journalism  for  the  year  1952. 

Entries  for  the  next  Award  will 
close  on  Jan.  1,  1953.  Any  Ameri¬ 
can  journalist  is  entitled  to  partic¬ 
ipate  simply  by  submitting  to  me 
properly  identified  clipping  of  a 
Netherlands-connected  article  in 
an  American  newspaper  or  maga¬ 
zine,  with  date  of  issue.  These 
clippings  should  be  accompanied 
by  a  short  letter,  giving  notice  of 
the  entry. 

Perhaps  there  may  have  been 
some  good  stories  in  American 
publications  on  the  visit  to  the 
United  States  this  Spring  by  Her 
Majesty,  Queen  Juliana. 

Albert  Balink 
Knickerbocker  Magazine, 

50  Rockefeller  Plaza, 

New  York  20,  N.  Y. 

*  *  * 


V. 


Reporter's  Decalogue 
To  THE  Editor:  I  would  like  to 
submit  “Ten  Commandments  for 
a  Reporter”: 

I. 

I  am  ACCURACY,  thy  Ideal, 
which  has  brought  thee  out  of  the 
land  of  Ignorance,  out  of  tihe 
house  of  Falseness.  Thou  shalt 
have  no  other  ideals  before  me. 


Honor  thy  editor  by  using  only 
pertinent  facts  so  that  thy  stories 
may  appear  long  in  the  newspaper. 

VI. 

Thou  shalt  not  kill  a  news  story 
for  any  reason  other  than  the 
welfare  of  society  even  if  its  facts 
be  personally  objectionable  to  you. 

VII. 

Thou  shalt  not  commit  adultry 
in  writing  but  reflect  only  chaste 
thoughts,  words,  and  deeds,  unless 
the  unchaste  be  pertinent  to  thy 
story. 

VIII. 

Thou  shalt  not  steal  another's 
writing  without  giving  due  credit. 

IX. 

Thou  shalt  not  bear  false  wit¬ 
ness  in  newspaper  stories  by  in¬ 
accurate  reporting,  giving  only  one 
side  of  the  story,  or  slanting  the 
facts  presented. 

X. 

Thou  shalt  not  covet  limited 
newspaper  space  by  padding  stories 
with  irrelevant  facts  and  expect 
the  editor  to  use  them. 

(Mrs.)  Anita  Dasbach 
413  Mulberry  St., 

Jefferson  City,  Mo. 


II. 


Thou  shalt  not  make  unto  thee 
any  graven  images  of  any  substi¬ 
tute  for  ACCURACY  that  is  in 
the  heaven  above,  or  in  the  earth 
beneath,  or  that  is  in  the  water 
under  the  earth:  thou  shalt  not 
bow  down  thyself  to  this  sub¬ 
stitute  nor  serve  it,  for  I,  ACCU¬ 
RACY,  am  a  jealous  ideal,  visit¬ 
ing  the  iniquity  of  the  fathers 
upon  the  children  unto  the  third 
and  fourth  generation  of  them  that 
misuse  me,  and  showing  mercy 
unto  thousands  of  them  that  re¬ 
spect  me  and  keep  my  command¬ 
ments. 

III. 

Thou  shalt  not  take  ACCURA¬ 
CY  in  vain,  for  the  editor  will  not 
hold  him  guiltless  that  misspelleth 
a  name  or  reporteth  an  incorrect 
fact. 

IV. 

Remember  the  deadline  to  keep 
it  holy.  All  day  shall  the  editor 
labor,  he  and  his  reporters,  pho¬ 
tographers,  and  typesetters.  But 
the  deadline  is  the  holy  hour  of 
the  newspaper;  after  it  thou  shalt 
not  submit  news.  For  during  the 
day  the  editor  already  has  made 
the  newspaper,  the  stories,  the 
headlines,  the  pictures,  and  all 
that  in  it  is,  and  rested  after  the 
deadline:  Wherefore  he  has  bless¬ 
ed  this  hour  and  hallowed  it. 


'Open  Meetings'  Low 
Ruling  Raises  Questions 
To  THE  Editor:  Newspapers  and 
counsel  concerned  with  “open 
meetings”  legislation  should  con¬ 
sider  the  effect  of  the  decision  of 
the  Erie  County,  Pennsylvania, 
Court  of  Common  Pleas,  dissolv¬ 
ing  an  injunction  in  and  dismis- 
ing  the  bill  of  complaint  in  the 
suit  brought  by  the  Times  Pub¬ 
lishing  Company  against  the  City 
(Continued  on  page  4) 


Eliott  ^aL 


“A  farewell  reception  for  the 
Rev.  John  Smith  was  attended  by 
a  well-filled  house  at  the  central 
school  auditorium.” — Westerly  (R- 
I.)  Sun. 


“The  man  scooped  up  $136  in 
$5  and  $10  denominations.”— 
Rockford  (Ill.)  Morning  Star. 


“And  for  dinner  there’s  soup, 
roast  foul.” — Los  Angeles  Daily 
News. 


“She  fled  across  border  with 
one  foot  in  plane  with  three  e*" 
capees,” — Los  Angeles  Herald-Ex¬ 
aminer. 


“John  Smith,  2,  went  to  W 
three  years  ago.” — New  Yon 
Journal- A  merican. 
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One  of  our  most  Important  jobs 
is  keeping  an  eye  on  freight 
shipments  while  they're  in  our 
care.  For  example^  a  manufac¬ 
turer's  production  schedule 
may  depend  on  the  arrival  at 
destination  of  a  certain  car  or 
cars  on  a  specific  date. 

That's  the  reason  for  our  hav¬ 
ing  what  might  be  called  a 
“three  tell"  tracing  system. 


making  effective  use  of  tele¬ 
graph,  telephone  and  teletype. 
This  dependable  3-way  sys¬ 
tem  fells  us  the  exact  location 
of  any  freight  shipment.  The 
information  is  right  at  our  fin¬ 
ger  tips. 


For  helpful  cooperation  and 
information,  call  our  nearest 
Union  Pacific  freight  man  at 
any  time. 


(Offices  in  70  cities  throughout  the  U.  S.  A.) 
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THERE’S  A 
DIFFERENCE  IN 


2-PAGE 


MICROFILM  QUALITY 


.  .  .  and  experience  makes  the  difference. 
We  know  .  .  .  because  our  2-PAGE  news¬ 
paper  microfilming  reflects  that  experience. 
And  you'll  know  it,  too  .  .  .  when  you 
compare  Micro-Photo’s  2-PAGE  prints  with 
those  from  any  other  source!  You’ll  like  the 
crystal-clear  reproductions  .  .  .  the  faster 
reading  .  .  .  and  the  storage  economy.  But 
best  of  all,  you’ll  like  the  extra  savings  you 
get  with  advanced  2-PAGE  microphotog- 
raphyl  Why  not  let  us  prove  these  established 
advantages  to  you  .  .  .  now 


We’re  headquarters,  also,  for  all  types  of 
reading  and  storage  equipment  ...  a  single 
source  serving  over  250  clients  like  the  Min¬ 
neapolis  Star,  Hartford  Courant,  and  Daily 
Oklahoman. 


X^rite  today  for  booklet  on 
modern  microfilming  methods 


4614  Prospect  Ave. 
Cleveland  3/  Ohio 


lAJliat  Our  f^eaderA 


This  is  but  a  sample  of  the 
praise  heaped  on  the  reporting  of 


continued  from  page  2 

of  Erie  and  its  Mayor.  (E  &  P,  EcHtOT  PlOVGS 

July  12,  page  44).  C^nnH  RpDDrfpr 

The  newspaper  sought  to  bar  Itri 

the  Mayor  from  conducting  closed  Angeles  —  “You  have  a 

hearings  into  alleged  irregularities  good  man  in  that  Hotchkiss.  Why 
in  the  police  department.  It  was  don’t  you  use  him  more  oftenT 
announced  that  public  and  press  ®  subscriber  telephoned  the  Los 
would  be  excluded.  The  state  sta-  Angeles  Times. 
tute  on  “open  meetings”  was  in-  This  is  but  a  sample  of  the 
Yoked.  praise  heaped  on  the  reporting  of 

The  court  held  “that  a  suit  L-  D.  Hotchkiss  following  his 
against  a  public  official  to  prevent  stories  from  the  national  political 
him  from  committing  an  illegal  conventions.  Despite  such  pleas, 
act  is  not  against  the  state  or  Mr.  Hotchkiss  remains  on  the  by¬ 
municipality,  but  rather  against  line  sidelines.  He’s  busy  editing 
that  officer  as  an  individual  .  .  .”  the  Times, 
that  a  complainant,  in  order  to  ' 

sue,  must  “show  that  the  act  com-  , 

plained  of  is  not  only  illegal  but 

That  it  deprives  him  of  a  personal  7“- 

.iT™.  “.u  en!  Average  over-all  interest  n 
or  property  right  and  that  the  .  .u-  Editor  has  been 

plaintiffs  in  this  case  have  no  civil  H,.mr.nctratP.H  Kv  mor  mpn  Af.r 
or  property  rights  which  entitle  demonstrated  by  48%  men,  46'! 

them  to  maintain  this  action.”  ^  ^ 

1. Js?  Minnesota  Editorial  Assn, 

least  some  doubt  as  to  the  effec-  i 

tiveness  of  “open  meetings”  legis-  Minneapolis  1,  Minn. 

lation  in  the  absence  of  provisions 

for  penalties  for  violation  or  suit 

by  citizens,  taxpayers  or  other  per-  CT  # 

sons  in  a  designated  status.  It  /  L  ^  /g  ,  ,  , 

throws  doubt  also  on  the  question  *  *  * 

whether  the  Pennsyvania  statute  is  50  Years  Ago — ^When  an  elec- 

broad  enough  to  cover  municipal  trie  car  upset  a  tallyho  and  sei 


women. 

Ralph  W.  Kellb 
Minnesota  Editorial  Assn. 


proceedings  of  the  kind  involved.  Theodoi 
Harold  L.  Cross  through 
Skowhegan,  Maine.  Mass,  i 


Theodore  Roosevelt  hurling 
through  space  near  Pittsfield. 


Skowhegan,  Maine.  Mass,  not  one  of  the  newsmea 

“accompanying  the  President”  was 

Readership  on  Letters  "  ‘  w 

„  ,  .  whole  gang  was  nearly  an  non: 

And  Church  Notices  late  on  the  story,  for  which  each 

To  THE  Editor:  I  read  with  in-  and  every  son  of  a  pencil  bend! 
terest  your  Shop  Talk  discussion  blessed  the  local  committee, 
of  Rev.  L.  Humphrey  Walz’s  ser-  From  Editor  &  PuBLiSHEn. 

mon  on  “Publish  Glad  Tidings.” 

I  just  happened  to  have  on  my  30  Years  Ago — Angry  at  news- 
desk  when  I  read  your  article  near-  pagiermen  who  apparently  weit 
ly  100  Readex  studies  of  reader  checking  up  on  his  list  of  guess 
interest  in  weekly  newspapers  all  aboard  the  Mayflower  for  a  week 
over  Minnesota  and  the  U.  S.  end  cruise.  President  Harding  lec 
Between  80  and  100  Church  tured  them  at  dcKkside  and  ^ 
Notice  columns  range  in  interest  fused  to  hear  their  explanatk* 
among  men  readers  of  weekly  that  they  were  required  to  guard 
newspapers  from  a  low  of  26%  to  against  ‘the  President  being  B 
a  high  of  70%,  among  women  uncovered  in  case  of  accident 
readers  from  a  low  of  33%  to  a  From  Editor  &  Publishe*. 

high  of  82%.  Average  is  44.3% 

men,  57.0%  women,  general  aver-  10  Years  Ago — President  Frank 
age  50.5% — ^which,  believe  it  or  lin  D.  Roosevelt’s  anti  -  inflatioo 
not,  is  just  a  whisker  over  the  gen-  message  to  Congress  failed  to  btt' 
eral  interest  recorded  in  Front  out  some  reportorial  predictions  of 
Pages!  an  “economic  czar.”  To  the  pros 

More  than  50  articles  about  corps  Mr.  Roosevelt  sent  a  “(k 
sermons,  church  dedications,  mis-  flation  message” — “Good  mominj 
sionary  work,  socials,  and  so  on,  suckers!” 
including  a  few  editorials  with  a  From  Editor  &  Publisher 


30  Years  Ago — Angry  at  news- 


From  Editor  &  Publisher. 
10  Years  Ago — President  Frank 


including  a  few  editorials  with  a 
distinctly  religious  trend,  were 
hurriedly  spotted  in  these  weekly 
newspapers.  A  J 

Your  August  2  issue  had  an  tlOlU 

article  by  Professor  Simmons  of  -r-i.  t.  ui-  -vt  *•  i  rm 
Tulane  Journalism,  on  Letters  To 

The  Editor.  “’“I 

This  feature  appears  in  just  ^00  fulltime  press  agents  on  » 
about  half  of  the  weekly  press.  governments  PayroU 

Reader  interest  I’ve  encountered  •’"'".8  employed  to  push 
ranges  from  a  low  of  27%  men  crafe  propaganda  in  the  pre» 
and  25%  women  (compared  with  dential  campaign, 
a  low  in  front  page  items  of  less 
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Tepee  pnd 

MOCCAS//V  MATePfALS 


Aieoicif^e  man's 
suppL/es 


eAesN,jeppeo 

AND  SMO/Ceo  MeATS 


PANCy 

PPMM/CAN 


from  modern  efficiency  and  the  fact  that  today’s 
packers  have  to  pay  for  their  raw  materials).  The 
Indian  trihe  had  to  follow  its  meat  supply  from  one 
hunting  ground  to  another. 

Now,  more  than  4,000  meat  packing  companies, 
serving  as  assembly  points  for  livestock  and  distri¬ 
bution  centers  for  meat,  allow  us  to  stay  put,  and 
let  the  meat  come  to  us. 

Meat  packers  not  only  provide  meat  ivhere  we 
want  it — /loic  we  want  it — ivhen  we  want  it,  but  they 
do  so  at  the  lowest  service  cost  of  almost  any  food. 


When  an  Indian  brave  got  sick,  the  medicine  man 
used  a  fancy  buffalo-horn  headdress  to  scare  out 
the  evil  spirit. 

Today,  your  physician  uses  insulin,  cortisone, 
epinephrine  and  other  "wonder  drugs”  that  are 
considerably  more  effective,  but  come  from  the 
same  source — meat  animals. 

This,  and  other  examples  in  the  cartoon  above, 
show's  that  our  first  citizens  depended  on  meat 
animals  in  many  ways — just  as  we  do  today. 

But  there’s  a  big,  important  difference  (aside 


AMERICAN  MEAT  INSTITUTE 

Hetidqiinrters,  ('hicago  •  Members  throughout  the  U.  S. 
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Are  you 


ready  for 
step  two? 


If  your  newspaper  is  among  the  many  that  preserve 
their  back  issues  on  microfilm,  you  have  taken  a 
step  that  shows  good  judgment.  ^ 

And  you’re  ready  for  step  two! 

That’s  the  step  you  take  when  you  furnish  your  morgue  ■  ^  ■ 

with  The  New  York  Times  on  Microfilm.  It’S  the  ideal  BpW.- 
supplement  to  your  own  newspaper  . . . 
a  running  record  of  national  and  world  affairs  that  is 
complete,  accurate,  and  impartial. 

You  get  the  entire  Late  City  Edition  of  the  “Newspaper  of  Record”. . . 
containing  every  news  item  and  story  referred  to  in  the 
famous  New  York  Times  Index. 

And  the  service  is  fast!  A  new  reel  of  The  New  York  Times  on  Microfilm 
is  completed  every  ten  days,  and  mailed  to  you  within  three 
days  of  the  period  it  covers. 

A  year’s  subscription,  starting  with  the  current  month  costs  only 
$140  (outside  the  U.S.  $144).  Of  course,  you  can  get  the  back  months 
of  1952— or  complete  years  way  back  to  1851.  Prices  are  quoted  on 
request. 

If  you’re  all  set  to  make  use  of  this  space-saving,  time-saving  service, 
why  not  have  your  subscription  started  without  further  delay? 

Write  today  to  the  Library  Services  Department  at  the  address  below. 


Jj jcrrk 

Times  Square,  New  York  36,  New  York 
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Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE 


NEWSPAPER  AND  ADVERTISING  FIELDS 


75%  of  Dailies  Back  Ike; 
Adlai  Endorsed  by  15% 


Eisenhower  Has  81%  of  Circvilation; 
Stevenson  9.5%  in  E&P  Tabulation 
By  Robert  U.  Brown 


78.55%  of  the  daily  circulation. 
Harry  S.  Truman  was  backed  by 
15.38%  of  the  dailies  representing 
10.03%  of  the  circulation.  The 
candidacies  of  Wallace  and  Thur¬ 
mond  cut  into  Truman’s  backing 
in  that  year. 

Previous  polls  showed  the  fol¬ 
lowing  numerical  support  for  nom¬ 
inees: 


Rep. 

Dem. 

1932 

55.5% 

38.7% 

1936 

60.4% 

34.5% 

1940 

66.3% 

20.1% 

1944 

60.1% 

22.0% 

Dau-Y  newspaper  support  in  the 
Presidential  campaign  is  five  to  one 
in  favor  of  Dwight  D.  Eisenhower, 
the  Republican  nominee,  over  Ad¬ 
lai  E.  Stevenson,  the  Democratic 
nominee. 

In  terms  of  daily  circulation, 

Eisenhower  is  ahead  of  Stevenson 
eight  to  one. 

The  GOP  standard  bearer  is 
being  supported  by  75.16%  of  the 
daily  newspapers  representing 
81.25%  of  total  daily  circulation 
while  the  Elemocratic  nominee  has 
the  backing  of  15.47%  of  dailies; 
and  9.54%  of  circulation. 

This  is  the  greatest  newspaper 
support  for  any  Republican  candi¬ 
date  in  recent  history  both  in  num¬ 
ber  and  circulation.  Stevenson’s 
backing  is  about  the  same  in  num¬ 
bers  but  smaller  in  circulation 
than  it  was  for  Harry  Truman. 

Quadrennial  Poll 

These  figures  are  based  on  Edi¬ 
tor  &  Publisher’s  quadrennial 
poll  of  every  daily  newspaper  in 
the  United  States.  Questionnaires 
were  returned  from  918  dailies  or 
51.78%  of  the  total  1,773.  They 
represent  33,584,420  daily  circu¬ 
lation  or  62.17%  of  the  total  daily 
circulation  which  is  in  excess  of 
54  million. 

This  is  a  preliminary  poll.  More 
wmplete  results  will  be  published 
just  prior  to  Election  Day.  Similar 
E4P  surveys  have  been  conducted 
for  every  Presidential  election  year 
since  1932. 

Of  the  918  newspapers  respond¬ 
ing,  690  (75.16%)  of  them  de¬ 
clared  their  editorial  support  for 
Eisenhower.  Their  total  daily  cir¬ 
culation  is  27,289,368—81.25%  of 
the  total  covered. 

Stevenson  has  the  declared  back¬ 
ing  of  142  daUies  (15.47%)  with 
circulations  of  3,204,805,  or 
9-54%  of  the  total. 

^  Those  in  the  “independent”  or 

undeclared”  category  that  replied 
to  the  questionnaire  were  86  news¬ 
papers  (9.37%)  with  circulations 
0^  3,090,247  (9.21%). 

The  completed  pNoll  in  1948 
,^P,  Oct.  30,  1948)  revealed  that 
l^omas  E.  Dewey  was  supported 
ny  65.17%  of  Uie  dailies  with 
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Whereas  in  1948  there  were 
three  Southern  states  in  which 
Dewey,  Republican  nominee,  did 
not  have  any  newspaper  support, 
this  year  there  is  only  one  state 
where  Eisenhower  does  not  have 
the  backing  of  at  least  one  news¬ 
paper.  The  single  exception  is 
Utah  where  none  of  the  five  daily 
newspapers  has  indicated  its  pre¬ 
ference  as  yet  in  this  poll. 

On  the  other  hand,  there  are  13 
states  (in  addition  to  Utah).  Alas¬ 
ka,  Hawaii  and  the  District  of 
Columbia  where  no  newspaper 
support  is  evident  for  Stevenson. 
With  one  exception  they  are  the 
same  states  in  which  there  was  no 
newspaper  support  for  Truman  in 
1948:  Connecticut,  Delaware,  Lou¬ 
isiana,  Maine,  Nebraska,  New 
Hampshire,  New  Mexico,  North 


How  Dailies  Line  Up  in  Presidential  Poll 


STATE 

EISENHOWER 
No,  Circ. 

STEVENSON 

No.  Circ. 

Independent 
or  Undecided 
No.  Circ. 

Alabama . 

8 

383,134 

6 

65,994 

Aladca . 

3 

11.127 

Anzona . 

4 

94,829 

4 

14,291 

Arkansas . 

1 

3,000 

4 

183,013 

3 

16,845 

62 

.33.270 

Colorado . 

8 

403,332 

3 

161604 

Connecticut . 

15 

384,346 

Delaware . 

2 

84,356 

Dist.  of  Columbia. . . 

2 

331,250 

Plonda . 

6 

2.30,071 

3 

33,425 

1 

42,078 

Georgia . 

2 

85,372 

10 

116,122 

2 

259.968 

Hawaiian  Islands. .  . 

1 

48,972 

Idaho . 

5 

28.282 

2 

17,338 

Illinois . 

37 

1,728,172 

4 

35,420 

11 

1,066,262 

Indiana . 

30 

951,362 

12 

148,020 

5 

29,016 

Iowa . 

28 

715,908 

2 

20,084 

1 

4,375 

Kansas . 

37 

364.781 

2 

3,444 

Kentudiy . 

6 

90,344 

7 

88,957 

4 

205,740 

Louisiana . 

4 

68,754 

Maine . 

e 

178,496 

Maryland . 

6 

625,778 

1 

15,680 

M  assaebusetts . 

18 

1,149,800 

1 

88,391 

3 

224,327 

Michigan . 

23 

1,257,549 

1 

3,381 

2 

87,010 

Minnesota . 

19 

600,157 

1 

7,670 

1 

6,880 

Mississippi . 

3 

20,103 

4 

94,974 

Missouri . 

19 

1,193,329 

11 

435,625 

1 

5,58.3 

Montana . 

8 

33,736 

1 

29,788 

Nebraska . 

10 

134,642 

1 

3,675 

Nevada . 

4 

21,659 

1 

10,014 

New  Hampshire. .  . . 

3 

31,432 

New  Jersey . 

9 

276,899 

1 

44,038 

2 

42,687 

New  Mexico . 

6 

54,131 

1 

11,985 

New  York . 

53 

5,221,939 

4 

384,071 

1 

10,248 

6 

North  Dakota . 

6 

69;902 

1 

19,856 

Ohio . 

37 

2.017,804 

4 

171,295 

6 

49,561 

Oklahoma . 

12 

397,750 

8 

45,232 

4 

13,105 

Oregon . 

13 

342,190 

1 

190,8.38 

1 

1.3,611 

Pennsylvama . 

«5 

1,219,550 

2 

62,228 

4 

66,421 

Rhode  Island . 

2 

34,676 

South  Carolina . 

2 

52,520 

3 

49,924 

1 

10,146 

South  Dakota . 

9 

101,068 

Tennessee . 

8 

565,075 

1 

105,444 

Texas . 

25 

1,061,307 

12 

127,355 

4 

24,552 

Utah . 

Vermont . 

8 

78,438 

Virginia . 

9 

327,398 

2 

15,101 

8 

137,990 

Washington . 

15 

641.874 

1 

18,749 

West  Viricinia . 

14 

246.702 

8 

167,124 

Wisconsin . 

14 

396,651 

3 

70,539 

3 

.335,025 

Wyoming . 

1 

11,848 

2 

8,323 

1 

4,414 

TOTALS . 

690 

27.289,368 

142 

3.204,805 

86 

3.090,247 

%  OF  TOTAL... 

75.16 

81.23 

1  15.47 

9  54 

9.37 

9.21 

Dakota,  Rhode  Island,  South  Da¬ 
kota,  Vermont,  and  Washington. 

As  can  be  seen  in  the  accom¬ 
panying  state  by  state  chart,  Eis¬ 
enhower's  principal  numerical  and 
circulation  siipport  comes  from  the 
states  containing  the  large  metro¬ 
politan  cities.  Stevenson’s  support 
is  scattered.  Only  in  the  South — 
Arkansas,  Georgia,  Kentucky. 
Mississippi,  North  Carolina,  South 
Carolina — is  Stevenson’s  numeri¬ 
cal  support  above  that  of  Eisen¬ 
hower’s.  In  terms  of  circulation, 
only  in  Arkansas,  Georgia,  Miss¬ 
issippi  and  North  Carolina  is  his 
support  greater  than  his  oppon¬ 
ent’s. 

Only  4  in  Home  State 

In  Illinois,  Stevenson’s  home 
state,  he  has  the  backing  of  only 
four  newspapers  with  total  circu¬ 
lation  of  35,420  whereas  Eisen- 
however  has  the  support  of  37 
dailies  with  circulation  of  1,728.- 
172. 

In  Kansas,  Eisenhower’s  home 
state,  he  has  the  backing  of  37 
dailies  with  circulations  of  364,- 
781.  Stevenson  has  two  newspa¬ 
pers  supporting  him  there  with 
total  circulation  of  3,444. 

In  1948,  Truman  had  the  sup¬ 
port  of  13  dailies  in  his  home  state 
of  Missouri  and  Dewey  had  14. 
This  year,  Stevenson  has  1 1  dailies 
in  Missouri  compared  to  Eisen¬ 
hower’s  19.  In  New  York  the 
count  is  53  for  Ike  and  4  for 
Adlai. 

The  unprecedented  support  for 
the  Republican  nominee  is  due 
largely  to  the  switch  of  many 
newspapers  in  the  South  which 
had  been  traditionally  Democratic. 
The  Augusta  (Ga.)  Chronicle,  the 
Shreveport  (La.)  Journal,  the 
RichmoruJ  (Va.)  News-Leader  arc 
examples  of  newspapers  supporting 
a  GOP  nominee  for  the  first  time 
in  their  histories. 

There  were  other  switches.  In 
Texas,  the  Longview  News,  which 
had  backed  Kefauver  before  the 
Democratic  convention,  has  come 
out  for  Eisenhower. 

Some  newspapers  which  had 
been  staunch  Taft  supporters  prior 
to  the  Republican  convention  are 
refusing  to  support  Eisenhower  on 
the  same  ticket.  The  Chicago 
Tribune  is  urging  the  organization 
of  another  political  party  and  has 
told  its  readers  not  to  vote  for 
either  candidate  but  to  concen¬ 
trate  on  “patriotic  candidates  for 
Congress  in  both  parties.”  The 
Manchester  (N.  H.)  Union-Leader 
agrees  with  the  Tribune. 

Only  a  few  of  those  listed  in  the 
“independent”  or  “undecided”  col¬ 
umn  declared  themselves  as  tra- 
(Continued  on  page  8) 
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McClure  Syndicate 


0^1^  ZiL  Treasury  Leaning  Heavily  on  Newspaperboys  Again 

I^V^XVA  LV^  Tribute  was  paid  by  the  Treasury  Department  to  newspaperboys 

and  circulation  managers  as  plans  went  ahead  for  distribution  of  gov- 
By  Erwin  Knoll  emment  bond  sales  appeals  by  250,000  boys  on  Newspaperboy  Day, 

Oct.  4.  Information  on  new  type  series  E  Defense  Bonds  will  bt 
McClure  Newspaper  Syndi-  as  to  editorial  supervision  of  the  delivered  to  12,000,000  American  homes. 


By  Erwin  Knoll 


c^TE,  which  has  long  claimed  the  syndicate.  Louis  Ruppel,  who  last  The  offer  to  aid  in  the  bond  program  was  made  to  Secretary 


oldest  newspaper  feature  service,  president  of  McClure,  told  E&P: 
this  week  terminated  68  years  “Ernest  Cuneo  and  I  are  old 


distinction  of  being  the  world’s  month  was  elected  editor  and  W.  Snyder  by  'ht**^'**^ 

oldest  newspaper  feature  service,  president  of  McClure,  told  E&P: 

AO  c'..r.«vr,  or.H  I  or*.  l^e  White  House  and  the  Treasury  m  many  similar  drives  in  the  past 

this  week  terminated  68  y^rs  Ernest  Cuneo  and  I  o  The  Cabinet  member  acknowledged  the  project  as  a  “magnificent  dem- 

of  independent  operation  with  its  friends,  and  we  are  now  negotiat-  nation  of  good  citizenship,”  and  he  added: 
sale  to  the  Bell  Syndicate-North  ing  as^to  my  future  with  the  syn-  “Newspaperboys  and  circulation  managers  have  comprised  a  most 
American  Newspaper  Alliance  dicate.  effective  team  of  volunteers  in  the  bond  program  for  1 1  years.  Delivery 

group.  Mr.  Lenahan,  who  was  president  ,o  1 2.000.000  homes  of  a  special  leaflet  on  Oct.  4,  National  News- 


group. 

According  to  Ernest  Cuneo, 
president  of  NANA,  who  con- 


“Newspaperboys  and  circulation  managers  have  comprised  a  most 
effective  team  of  volunteers  in  the  bond  program  for  1 1  years.  Delivery 
to  12,000,000  homes  of  a  special  leaflet  on  Oct.  4,  National  News- 


and  editor  of  the  syndicate  and  paperboy  Day,  will  bring  the  number  of  Defense  Bond  sales  calls  oa 


operated  it  for  six  years,  said  he  newspaper  subscribers  by  newspaperboys  to  above  the  60,000,000  mart 


tracted  the  purchase,  McClure  expects  to  re-enter  the  syndicate  in  the  past  four  years.  The  fact  that  over  250,000  newspaperboys 


will  be  operated  as  a  separate  field  with  an  independent  service,  will  participate  in  this  year’s  bond  selling  effort  is  an  example  of 


subsidiary  of  the  group,  which  He  figured  unsuccessfully  in  the  practical  patriotism  which  should  inspire  all  adult  Americans.” 


also  includes  Consolidated  News  bidding  at  Thursday’s  auction.  He 
Features,  Inc.,  and  Associated  opened  with  $2,500,  stating,  “I 


Carriers  have  sold  almost  two  billion  Treasury  savings  stamps  since 
Pearl  Harbor. 


Newspapers.  Inc. 

Control  of  the  syndicate  passed 
to  the  new  owners  with  the  pur- 


know  what  the  business  is  worth.”  t  t»ii 

The  McClure  Newspaper  Officials  Are  Cool  to  Bar  s  Plan  for  Rackets  Data 

Syndicate  was  founded  in  1884  Proposal  of  the  American  Bar  Association  that  a  federal  agency 
by  S  S  McClure  In  1914  it  was  be  created  to  collect  and  distribute  information  on  racketeers  leaves 

sold  by  the  McClure  interests  the  existing  bureaus  cold.  It  would  be  a  tremendous  job,  require  a 

trt  I  r  Rr^.'norH  In  f.i™  unwieldly  organization,  said  FBI.  Internal  Revenue  Bureau  said  exis- 

i  V-  u  u  ing  material  such  as  gambler  registrations  for  stamp  purposes,  is  called 

sold  to  Richard  H.  Walclo  in  1927.  ^  seldom  as  to  indicate  little  use  for  such  a  service.  The  recon- 

After  Mr.  Wmdo  s  death  in  1943,  mendation,  authored  by  the  Lawyers’  Committee  on  Organized  Crime. 


chase  of  a  1. 000-share  block  of  by  S.  S.  McClure.  In  1914  it  was 
capital  stock  for  $47,250  by  Mr.  sold  by  the  McClure  interests 


Cuneo  at  an  auction  Thursday, 
Sept.  4. 


Lenahan,  former  president 


sold  to  Richard  H.  Waldo  in  1927. 


Cuneo  outbid  James  L.  After  Mr.  Waldo’s  death  in  1943, 


his  widow,  the  late  Adelaide  P.  one  of  several  which  followed  a  mail  survey  covering  newspapers 


editor  of  the  Syndicate,  and  Gug-  Waldo,  ran  the  syndicate  for  three  and  other  sources. 


genheimer  &  Untermeyer,  attor-  years.  Mr.  Lenahan  acquired  con 


neys  for  the  estate  of  the  late  trol  from  her  in  1946.  Mr.  Lena- 


Adelaide  P.  Waldo. 

The  attorneys  had  held  the 


block  of  shares  as  security  for  a  auction. 


ban’s  failure  to  meet  a  due  pay¬ 
ment  on  the  stock  led  to  the 


debt,  and  had  themselves  offered 
them  for  sale  at  auction. 


Among  features  introduced  to 
newspaper  readers  in  the  course 


According  to  plans  announced  of  McClure’s  68-year  history  Are 
just  before  E&P  went  to  press,  the  first  cartoons  of  Claire  Victor 


John  Wheeler,  chairman  of  the  Dwiggins  and  Rube  Goldberg:  the 
board  of  the  four  affiliated  Bell  articles  and  stories  of  George 


concerns,  will  serve  in  a  similar  Ade,  John  Kendrick  Bangs,  Fannie 


GOP  Charges  $20,000,000  in  Democrat  Publicity 

The  Republican  National  Committee  isn’t  so  much  concerned 
about  the  size  of  the  Democratic  Committee’s  publicity  staff  but 
doesn’t  think  the  taxpayer  should  foot  the  bill,  a  situation  the 
the  GOP  says  exists  today  to  the  tune  of  $20,000,000  annually. 
The  publicists  under  fire  are  the  2,600  fulltime  information 
specializers  in  government  agencies,  none  of  whom  carries  the 
title  “press  agent"  although  many  of  them  are  exactly  that. 
They’re  devoting  their  time,  protests  Wayne  Hood  of  the  Re¬ 
publican  headquarters,  to  propagandizing  for  the  Democratic 


capacity  at  McClure.  John  F.  C.  Hurst,  Theodore  Roosevelt,  Wil 


Bryce,  who  with  Mr.  Cuneo  pur-  liam  Jennings  Bryan,  Woodrow  Business  Economists  Work  on  Post-Defense  Markets 


chased  a  substantial  interest  in  the  Wilson,  G.  K.  Chesterton,  H 


group  in  March,  1951,  will  be  Wells  and  Jack  London;  the  art 


president  of  the  new  acquisition. 
He  holds  the  same  title  in  Con¬ 
solidated  News  Features  and 
Associated  Newspapers.  Joseph 
B.  Agnelli,  executive  vicepresident 
and  general  manager  of  the  four 
companies,  will  be  executive  vice- 
president  of  McClure. 

No  decision  has  yet  been  made 


work  of  James  Montgomery 
Flagg;  Calvin  Coolidge’s  column; 


Secretary  of  Commerce  Charles  Sawyer  announced  the  formatko 
of  an  advisory  committee  of  19  business  economists  to  serve  in  con¬ 
nection  with  the  study  of  post-defense  markets  which  the  Departmai 
has  undertaken  in  cooperation  with  the  Committee  for  Economic  ^ 


.u  c  .  ^  j  vclopmcnt.  Secretary  Sawyer  said:  “Keeping  the  amazing  productive 

p  ,  and  the  first  behind  capacity  of  the  United  States  at  work  after  the  present  defense  build-op 


(Continued  on  page  46)  has  been  completed  will  be  the  job  of  private  enterprise.  To  do  that 

job  well  businessmen  will  need  authentic  information  on  the  potential 
markets  for  goods  and  services  which  will  be  available  or  may  be 
ntial  Poll  developed  for  a  civilian  peacetime  economy.  The  Department  of  Com¬ 

merce  study  is  designed  to  provide  such  information  and  the  advisory 
continued  from  page  7  committee  I  have  named  will  help  insure  that  the  study  will  be  useful 
and  practcial.  The  study  will  be  published  by  Jan.  1,  1953. 


Presidential  Poll 
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Advertising  News  . 15-24 

Books  in  Review  .  48 


ditionally  independent  and  not 
supporting  either  nominee.  The  Tom  Mechling  Take  First  Step  for  Return  to  Capital  | 
majority  of  them  stated  they  were  Out  in  Reno  newsmen  dubbed  it  a  “stunning  David  and  Goliaft  j 
awaiting  developments  in  the  cam-  drama”  in  which  Thomas  W.  Mechling,  31,  became  the  Democratic 
paign  and  would  make  up  their  nominee  for  U.  S.  Senator  by  defeating  ^nator  Pat  McCarran’s  hand-  ! 
minds  before  Election  Day.  A  picked  man,  Alan  Bible.  For  about  two  years,  until  last  Janua^ 
few  declared  there  is  “no  choice”  Tom  Mechling  was  a  reporter  for  the  Kiplinger  Newsletter  here  and 
between  the  two  nominees  and  worked  in  the  San  Francisco  Chronicle’s  bureau.  He  was  an  honor 
they  would  support  neither.  graduate  from  the  University  of  Missouri  school  of  journalism  « 

1942  and  he  spent  three  years  with  the  Office  of  Strategic  Serviw 
Edson  Also  Polls  before  practicing  journalism.  Last  Winter  he  moved  to  Nevada  and 

Newstxxoers  made  politics  his  business.  His  first  major  effort,  a  600-odd  vote 

pa^  Bible  in  the  Democratic  primary,  cost  Mr.  and  Mrs- 

PETER  hDTON,  Washington  col-  Mechling  about  $7,600.  They  lived  in  a  trailer  to  save  expenses.  No* 
iimnist  for  NEA  Service,  polled  to  beat  Senator  George  W.  Malone,  R.,  to  resume  residence  « 

the  700  newspapers  subscribing  to  Washington. 


Cartoons  . . . .  .  13  awaiting  developments  in  the  cam- 

Circulation  . 40  and  would  make  up  their 


Classified  Clinic .  38  minds  before  Election  Day. 


Editorial  .  32  few  declared  there  is  “no  choice' 

Journalism  Education  .  47  between  the  two  nominees  am 

Mechanical  .  36  *hey  would  support  neither. 

Personals  .  33  „  . 


Photography  .  54  Edson  Also  Polls 

Promotion  .  44  Newspapers 

Ray  Erwin’s  Column  .  28  Peter  Edson,  Washington  col- 

.  60  umnist  for  NEA  ! 

c  **!?•  .  ^  the  700  newspapers 

St  **o***j  *‘c .  his  column  and  revi 

What  Readers  Say .  2  ,hev  were  for 


j  •••. .  "  his  column  and  revealed  this  week 

What  Readers  Say .  2  ,hey  were  for  Eisenhower  four  to 

Any  article  appearing  in  this  pub-  9*'®'  found  that  a  majority  be- 


lication  may  be  reproduced  pro-  will  win  by  a  narrow 


vided  acknowledgment  is  made  of  in  November.  They  also 

the  Editor  &  Publisher  copyright  °®1'®'^®  fh®  Republicans  will  win 


and  the  date  of  issue. 


they  were  for  Eisenhower  four  to  Writer  from  Australia  on  Winston-Salem  Papers 
one.  He  found  that  a  majority  be-  -png  Winston-Salem  (N.  C.)  Journal  and  Twin  City  Sentinel  have 

lieve  Ike  will  win  by  a  narrow  added  Ronald  McKie  to  their  staffs  on  a  three-month  basis  un^ 

margin  in  November.  They  also  arrangement  with  the  State  Department’s  exchange  program.  The  siw 

believe  the  Republicans  will  win  foreign  newsman  currently  working  in  the  United  States  under  this 

control  of  both  the  House  and  program,  Mr.  McKie  is  on  leave  from  his  job  as  a  feature  writer  fot 

Senate.  the  Daily  Telegraph  of  Sydney,  Australia. 
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3  Salt  Lake  Papers 
In  Joint  Operation 


Salt  Lake  City — A  joint  pub¬ 
lishing  operation  in  which  adver¬ 
tisers  may  obtain  a  substantial  rate 
reduction  was  ef¬ 
fected  here  Sept. 

1  with  the  forma¬ 
tion  of  Newspa¬ 
per  Agency  Cor¬ 
poration  by  the 
Salt  Lake  Trib¬ 
une  Publishing 
Company  and 
Deseret  News 
Publishing  Com¬ 
pany. 

There  are  now 

three  papers  in  Fitzpatrick 
the  field:  the  Salt  Lake  Tribune, 
morning;  the  Deseret  News-Salt 
Lake  Telegram,  evening;  and  Salt 
Lake  Tribune,  Sunday. 

As  a  forerunner  to  the  single 
plant  program,  the  Deseret  News, 
with  circulation  around  94,000, 
bought  the  Telegram,  with  circula¬ 
tion  around  36,000  and  withdrew 
the  Sunday  Deseret  News,  estab¬ 
lished  in  May,  1948,  which  had 
passed  the  90,000  mark  in  sales. 

Executives  of  the  new  operation 
anticipate  a  circulation  in  excess 
of  100,000  copies  for  the  morning 
Tribune  and  the  same  for  the  new 
combined  evening  paper,  while  the 
single  Sunday  edition,  they  expect, 
will  soar  to  180,000  or  better. 

13c  Cut  in  Line  Cost 
Advertisers  may  buy  space  in 
any  one  paper  separately  or  in 
combination.  Prior  to  the  joint 
printing  arrangement  it  cost  na¬ 
tional  advertisers  66  cents  a  line 
to  use  both  the  Tribune-Telegram 
and  Deseret  News.  The  new  gen¬ 
eral  rate  is  40  cents  for  each  paper 
separately  and  53  cents  in  com¬ 
bination. 

All  present  contracts  with  either 
paper  will  be  honored  until  Dec.  1 
at  the  old  rates. 

■nie  Newspaper  Agency  Corpo¬ 
ration  has  appointed  Moloney, 
Regan  and  &hmitt,  of  which 
He^rt  W,  Moloney  is  president, 
as  its  representative  in  the  nation¬ 
al  advertising  field.  Heretofore, 
each  paper  had  its  own  represen¬ 
tative. 

The  Deseret  News-Telegram,  a 
Mormon  Church  affiliate,  will 
maintain  its  policy  of  declining 
liquor  and  tobacco  advertising. 

OCBcers  of  Agency 
1.  F.  Fitzpatrick,  publisher  of 
the  Tribune,  is  president  and  direc¬ 
tor  of  NAC,  with  Mark  E.  Peter¬ 
sen,  editor  and  general  manager 
of  the  Deseret  News,  as  vicepresi- 
<lent  and  director.  Other  officers 
are:  J.  W.  Gallivan,  treasurer  and 
oirector;  O.  Preston  Robinson, 
Wretary  and  director;  and  Gus 
P-  B«kman,  director.  Mr.  Back- 
is  executive  secretary  of  the 
Salt  Lake  City  Chamber  of  Com¬ 
merce. 

Each  paper  continues  as  a  sep¬ 


arate  editorial  operation  and  Albert 
E.  Bowen  remains  as  president  of 
the  Deseret  News  Publishing  Com¬ 
pany  and  Thomas  F.  Kearns  as 
president  of  the  Salt  Lake  Tribune 
Publishing  Company. 

A.  C.  Deck  is  executive  editor 
of  the  Tribune  and  Theron  D.  Lid- 
dle,  managing  editor,  directs  the 
Deseret  News-Telegram  editorial 
department  which  will  temporarily 
remain  in  the  News  building  at  33 
Richards  Street. 

All  business  pertaining  to  adver¬ 
tising.  circulation,  and  mechanical 
operations  is  being  transacted  at 
NAC  offices  in  the  Tribune  build¬ 
ing  at  143  South  Main  Street. 
The  two  dailies  will  be  published 
there  but  until  plant  facilities  can 
be  expanded  the  Sunday  paper  will 
be  printed  at  the  News  plant. 

Executive  Staff 

Executive  personnel  of  NAC  in¬ 
cludes  present  personnel  from  both 
papers:  Anton  F.  Peterson,  busi¬ 
ness  manager;  D.  E.  Lambourne, 
advertising  manager;  Ralph  H. 
Davidson,  retail  advertising  man¬ 
ager;  K.  M.  Carpenter,  national 
advertising  manager;  L.  H.  Egbert, 
classified  advertising  manager; 
Robert  E.  Cutler,  promotion  man¬ 
ager;  George  F.  Egan,  auditor; 
Frank  E.  Smith,  Tribune  circula¬ 
tion  manager;  James  W.  Cargile, 
Deseret  News-Telegram  circulation 
manager;  and  Milton  A.  Brown, 
mechanical  superintendent. 

Staffs  are  being  reduced  to  take 
advantage  of  economies  afforded 
by  the  joint  business  operation  and 
both  publishing  companies  an¬ 
nounced  a  policy  of  paying  full 
severance.  The  Tribune-Telegram 
has  a  Guild  contract  covering  ed¬ 
itorial  employes. 

“We  are  trying  to  get  down  to 
basic  employment  conditions  grad¬ 
ually  and  without  cutting  anybody 
off  at  the  pocketbooks,”  Mr.  Fitz¬ 
patrick  explained. 

A  formula  for  participation  in 
NAC  has  been  worked  out,  Mr. 
Fitzpatrick  said,  but  the  exact  fig¬ 
ures  have  not  been  set  because 
neither  party  knows  yet  what  it 
will  accomplish  under  the  joint  ar¬ 
rangement. 

The  official  announcement  ad¬ 
vised  readers  that  the  formation 
of  NAC  was  following  a  pattern 
of  publishing  which  has  become 
fairly  general  as  an  answer  to  the 
ever  mounting  cost  of  newspaper 
production. 

“The  agency  type  operation,”  it 
was  stated,  “is  looked  upon  by 
many  publishers  as  a  successful 
way  to  maintain  high  quality 
newspapers  in  the  face  of  these 
costs.” 

Editorially  Separate 
It  was  emphasized  that  both 
papers  “will  continue  under  entire¬ 
ly  separate  ownership  and  will 
maintain  separate,  independent 
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and  competitive  news  and  editorial 
stuffs  and  entirely  separate  and  in¬ 
dependent  editorial  and  news  ex¬ 
pression.” 

Likewise,  the  announcement 
stated,  each  paper  will  determine 
its  own  advertising  and  subscrip¬ 
tion  rates.  The  price  for  the  after¬ 
noon  paper  and  Sunday  Tribune 
will  be  $1.75  a  month;  for  the 
Tribune,  seven  days,  $1.85  a 
month. 

The  Telegram  was  founded  in 
1902  and  taken  over  by  the  Trib¬ 
une  in  the  1930’s.  The  Deseret 
News  began  publication  102  years 
ago. 


Mailers  Will  Vote 
On  Wider  Jurisdiction 

Indianapolis — A  referendum  on 
a  proposal  to  extend  jurisdiction  to 
“kindred,  miscellaneous,  or  allied 
trades”  will  be  conducted  soon 
among  members  of  the  Interna¬ 
tional  Mailers  Union,  General 
Counsel  Edward  J.  Fillerwarth  said 
this  week. 

Its  adoption  would  pave  the  way 
for  affiliation  of  the  Newspaper  & 
Mail  Deliveries’  Union  of  New 
York  with  IMU,  an  independent 
union  which  is  headed  by  Harold 
A.  Hosier  of  Denver.  Initial  ac¬ 
tion  was  taken  on  the  proposition 
at  the  IMU’s  recent  convention  in 
Toledo. 

Another  proposition  approved 
by  the  IMU  delegates  requires  lo¬ 
cals  to  negotiate  for  publisher  con¬ 
tributions  to  a  Trust  Fund  for  in¬ 
surance,  health  and  welfare  bene¬ 
fits.  The  union  is  establishing  a 
defense  fund  with  an  assessment 
of  25  cents  a  month. 

■ 

Turner  with  Magazine 

Stanley  K.  Turner,  formerly  with 
the  American  Weekly  and  News¬ 
week,  and  more  recently  with  Col¬ 
lier’s  as  specialist  in  fooid  accounts, 
has  joined  the  Eastern  sales  staff 
of  Today’s  Family,  the  new  family 
service  magazine. 


Enquirer,  Inc. 
Gets  Extension 
On  Its  Notes 

Cincinnati  —  Simultaneously 
with  payment  of  an  interest  in¬ 
stallment  of  $46,000,  Cincinnati 
Enquirer,  Inc.  obtained  an  exten¬ 
sion  of  time  for  payment  of  notes 
held  by  Portsmouth  Steel  Corpo¬ 
ration.  One,  note  for  $1,250,000  is 
non-interest  bearing;  the  other  is 
for  $6,350,000  at  3  per  cent  an¬ 
nually. 

The  original  date  for  repayment 
of  the  money  used  by  the  employ¬ 
es’  corporation  to  buy  the  news¬ 
paper  was  Sept.  4.  The  new  date  is 
Oct.  4. 

Roger  H.  Ferger,  president  of 
the  Enquirer,  said,  ‘it  was  the 
understanding  all  along  that  if  ad¬ 
ditional  time  were  needed  it  would 
be  granted  without  question.  The 
original  time,  only  a  little  over 
two  weeks  for  sale  of  stock,  was 
simply  too  short.” 

The  sale  of  stock  has  been  grati¬ 
fying,  Mr.  Ferger  added,  but  a  real 
sales  effort  has  only  begun,  with 
the  return  of  many  prospects  from 
vacation. 

James  H.  Ratliff,  secretary  of 
the  corporation,  said  one  firm  had 
subscribed  for  $100,000  worth  of 
Enquirer  stock.  There  are  now 
about  70  employes  who  are  licens¬ 
ed  to  sell  the  stock  in  Ohio  and 
Kentucky. 

A  prospectus  showed  that  the 
Enquirer’s  operating  income  from 
advertising  and  circulation  amount¬ 
ed  to  $10,540,079  in  1951  and 
was  continuing  at  that  pace  in 
1952,  up  to  June  6,  when  the  new 
group  acquired  control.  After  de¬ 
ductions  for  taxes — the  newspaper 
was  not  subject  to  federal  income 
levies  while  owned  by  the  John 
R.  McLean  estate — it  is  figured 
that  net  earnings  in  1951  were 
$427,048. 

The  newspaper’s  best  year,  eam- 
ings-wise,  was  1945  when  its  net 
was  $774,149  on  operating  reve¬ 
nue  of  $4,922,058. 

In  1951,  the  prospectus  states, 
the  aggregate  premium  paid  for 
newsprint  amounted  to  $253,000 
but  the  premium  in  1952  should 
amount  to  approximately  $37,000. 
Despite  the  $10  boost  in  contract 
prices,  the  corporation  estimates 
its  newsprint  cost  will  rise  only 
from  an  average  of  $118  a  ton  in 
1951  to  $123  a  ton  in  1952. 

■ 

Weintraub  Expands 
Detroit  Media  Dept. 

William  H.  Weintraub  &  Co., 
Inc.,  has  completed  a  major  ex¬ 
pansion  of  the  media  department 
in  its  Detroit  office,  it  was  an¬ 
nounced  this  week  by  Mr.  Wein¬ 
traub,  president. 

The  entire  scheduling  of  media 
for  Kaiser-Frazer  Sales  Corp.  will 
be  conducted  in  Detroit  instead  of 
New  York,  under  the  guidance  ot 
Robert  Clark,  media  manager. 
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Steady  Jobs  Placed 
First  By  Employes 

Los  Angeles — Steady  employ-  important  to  you”  gave  these  re- 
ment  has  for  a  third  time  been  turns: 
voted  the  most  important  condi¬ 
tion  of  employment  at  the  Los  An-  Steady  employment  . 68.1% 


steady  employment  is  considered 
as  the  working  condition  best  car¬ 
ried  out  by  the  company  and  only 
a  handful  (1.1%)  of  all  employes 
voted  that  the  company  doesn’t 
carry  out  this  condition  to  their 
satisfaction,”  he  added. 


IPI  Appoints 
Sinding-Lorsen 
For  News  Study 

Zurich.  —  H.  Sinding-Larsen, 


geles  Times  and  Mirror.  Group  insurance  plan  ....44.4% 

Others  of  the  top  five  conditions  Vacations  with  pay  ....  .42.3% 
were,  in  order,  the  group  life  in-  Hospital  and  surgical  insur- 

surance  plan,  vacations  with  pay,  ance  . 41.3% 

hospital  and  surgical  insurance  Retirement  income  plan  .  37.1% 

and  the  retirement  income  plan.  Fair  pay  for  your  efforts  .  30.4% 

Results  were  announced  by  the  pri-  Sickness  and  accident  insur- 

vate  agency  which  tabulated  the  ance  plan . 29.3% 

questionnaires  made  out  by  em-  Chance  for  promotion  ....28.8% 
ployes  and  deposited  in  sealed  bal-  5-day  work  week  _ 26.7% 


important  to  you  gave  inese  re-  “xhe  five  most  important  items  Bonn  correspondent  for  AUn- 

as  shown  by  the  1952  survey  were  posten  (Oslo),  has  been  appointed 
the  same  benefits  and  working  con-  to  direct  the  European  phase  of 

Steady  employment  . 68.1^  ditions  that  ranked  highest  in  the  the  International  Press  Institute’s 

Group  insurance  plan  ....44.4^  survey.  Some  slight  changes,  flow  of  the  news  survey,  E.  J.  B. 


however,  in  position  of  the  first 
five  items  are  noted. 

“The  group  life  insurance  plan 


Rose,  Director  of  the  IPl,  an¬ 
nounced  this  week. 
Sinding-Larsen  is  on  one  year’s 


lot  boxes.  The  survey  was  plant-  Reputation  and  prestige  of 


wide. 

Paying 


your  company  .  22.4% 

top  tribute  to  the  Profit  sharing  .  19.6% 


Times  and  Mirror  management,  83  Supervi.sor  or  foreman  you 
per  cent  replied  yes  to  the  secret  work  with  . 1 


per  cent  replied  yes  to  the  secret  work  with  . 19.3% 

ballot  question:  “If  you  were  Recognition  for  work  well 

starting  all  over  again,  would  you  done  .  .  .  17.3% 

go  to  work  for  your  company  Chance  to  show  initiative  14.9% 

again?”  Credit  union  . 14.5% 

This  result  was  a  pleasant  sur-  Recognition  as  an  individ- 

prise  for  Paul  W.  Bell,  director  ual  . 14.2% 

of  personnel  for  the  Times  and  Eight  holidays  with  pay  . .  7.0% 
Mirror.  In  addressing  this  year’s  Medical  dept,  services  .  .  5.9% 

.^NPA  Mechanical  Conference  Cafeteria  .  4.0% 

Mr.  Bell  expressed  belief  that  a  70  Training  programs  ....  3.4% 

per  cent  preference  in  contrast  to  Personal  counseling  and 

the  85  per  cent  score  of  1948  aid  .  2.8% 

w'ould  in  these  troubled  times,  Severance  pay  ........  2.3% 

be  O.K.”  Under  questioning,  he  ..  «... 

_ t  •  .  Vnrino  nn  Prkliripc 


moved  from  third  to  second  place,  leave  of  absence  from  Aftenposten, 
which  may  trace  to  the  1950  in-  with  which  he  has  been  associated 
crease  in  the  Times-Mirror  em-  since  1933.  He  has  reported  for 
ploye  life  insurance  coverage.  Va-  the  paper  from  all  the  countries  of 
cations  with  pay  moved  up  from  ^^estern  Europe,  and  was  its  Paris 
fifth  place  in  1948  to  third  place  correspondent  for  three  years  be- 
in  1952.  Hospital  and  surgical  fore  going  to  Bonn  in  1951. 
insurance  dropped  from  second  in  The  Institute  s  study  of  the  flow 
importance  to  fourth,  and  the  re-  of  the  news  was  announced  at  its 
tirement  plan  dropped  to  fifth  general  assembly  in  Paris  May  14- 


from  fourth  place  in  1948,”  he 
stated. 


16.  For  the  first  year,  the  survey 
will  center  on  three  areas — the 
flow  of  news  in  and  out  of  the 


Reporting  that  most  of  the  other  he  Lw  betw^ 

factors  fell  in  relatively  the  same 
approximate  order  as  four  years 


ago,  Mr.  Selzer  said  changed 
wordings  of  questions  may  have 


The  U.  S.  project  has  a  special 
grant  of  funds  from  the  Ford 


influenced  r  plies  on  h  fau  pay  for  the 

from  13th  to  sixth  place)  and  tl^e  jpj.^ 

.J-day  week  (from  16th  to  ninth  supported  by  both 


place)  questions.  Rockefeller  foun- 

The  Key  Question  dations. 

On  the  important  question  of  .  The  pneral  outlines  of  the 
hether  emnloves  would  acain  ject  call  for  a  comprehensive  Study 


reported  his  expectancy  was  for  a 
66  per  cent  showing  for  manage¬ 
ment. 

Chandler’s  Pledge 


Voting  on  Policies 


whether  employes  would  again 


Percentages  of  replies  to  the  re-  choose  the  Times-Mirror  organiza-  source,  nature  and  e 

quest  to  designate  the  five  items  tion  were  they  starting  all  over  foreign  pws,  the  apuracy  0 
“best  carried  out  by  the  com-  again,  only  3.3%  gave  negative  country  in 

pany"  brought  highest  votes  for  replies.  There  were  12.4%  who  of  another  and  suggesio 


_ _  .  uiuugiii  iiigiiESL  Yulta  lui  replies.  mere  wcic  li.-tvo  vviiu  •  . 

rcr-pritiu  tr.  Were  reported  ^^ch  of  the  first  five  selected  as  didn’t  know  and  1.3%  who  did  for  impropment.  •„  rvu 

nloves^in  thoJr  5'"'  “most  important”  to  the  employe  not  reply  in  contrast  to  83%  who  . 

finn  “Amr.no  ^blica-  one  exception.  The  credit  indicated  they  would  do  it  all  over 

nr.  t  •  1  A  A  The  rc-  union  won  fifth  place.  The  retire-  again.  degree  m  law  from  Oslo  Un  • 

^rt  included  a  statement  by  Fred  ^ent  income  plan  dropped  to  ^-jit  union  item  was  the  journalism 

Selzer,  research  director.  Califor-  ceventh  niace  to  trail  the  sickness  !"  union  item  was  tne  J929. 

nia  Institute  of  Technoloov  who  place,  to  trail  tne  sicKness  Qj,|y  entrant  into  the  top  five 

conducted  the  survey.  Norman  acadent  plan,  which  was  list-  matters  “best  carried  out  by  your 
r'hon^ii.Y.  _ _ _ »  T-.- _ .»•  sixtn.  romnanv.”  The  retirement  nlan 


Chandler,  president,  Times-Mirror  t  .  •  •  .u-  1  • 

Co.,  served  notice  that  the  text  , 

should  be  announced  without  fication,  the  steady  employment 


td  accident  plan,  wnicn  was  nsi-  matters  “best  carried  out  by  your 
'  company.”  The  retirement  plan 

In  leading  again  in  this  classi-  slipped  to  seventh  spot.  At  the 


bottom  of  the  list  of  those  “best 


6  New  Reporters 
On  Denver  Post  Stoif 

Denver  —  Three  reporters  have 


change  before  the  tabulation  was  gained  first  place  with  a  62.8%  carried  out”  by  the  company  were  joined  the  staff  of  the  Denver  Post 

even  begun.  Editor  &  Publisher  insurance  severance  pay,  training  programs.  the  last  month,  bringing  the  total 

learned.  plan  scored  50.4% ;  vacations  with  personal  counseling  and  aid,  number  of  new  staffers  since  the 

The  detailed  questionnaire  drew  Pay.  41.1%;  hospital  and  surgical  chance  to  show  initiative  and  beginning  of  June  to  six. 

replies  from  2,589  Times-Mirror  '"surance,  39.4%,  and  credit  union,  recognition  for  work  well  done.  Bob  Byers,  United  Press  bureau 


employes,  a  return  of  86  per  cent.  .  ,  •  A  flood  of  suggestions  and  com-  chief  in  Cheyenne,  joined  the  Post 

Replies  to  the  request  to  “check  query  asked  a  selection  far  exceeding  those  of  the  after  18  months  in  the  Wyoming 

the  five  items  you  consider  most  listed  by  em-  previous  surveys  was  received,  capitol.  He  started  his  newspapw 

_  ployes  as  being  the  worst  carried  These  were  invited  on  the  final  career  on  the  Rocky  Mountain 


Dublin  Strike  Ends 

Dublin — Acceptance  of  the 
Labor  Court’s  recommenda¬ 
tions  ended  the  seven-week 
shutdown  of  Dublin’s  seven 
newspapers  on  Aug.  30.  The 
settlement  provided  weekly  in¬ 
creases  of  16  shillings  ($2.28) 
for  printers  who  have  been 
earning  $28  a  week  and  86 
cents  more  for  circulation  men 
who  average  $21.20.  The  print¬ 
ers  had  demanded  30  shillings. 
The  strike  since  July  11  in¬ 
volved  5,000  workers. 


out  by  the  cornpany.  With  one  ex-  ^f  questionnaire.  Thus  PJews. 

ception,  all  of  these  were  intan-  survey  obtained  views  on  the  Zeke  Scher,  a  graduate  of  Wash- 
gibles  very  similar  in  nature,  ucur-  ^pg^jai  irritants — or  delights — of  ington  and  Lee  college,  came  to 
ing  on  the  work  recognition,  tudi-  gniployes  as  well  as  the  specific  the  Post  after  a  year  on  the  Das- 
vidual  recognition,  initiative  and  yjg^j  22  particular  items,  enport  (la.)  Democrat. 

promotions.  While  attention  this  year  centered  Forest  Amsden,  joined  the 

“The  only  concrete  item  among  on  the  cafeteria,  the  1950  com-  after  a  year  and  one-half  on  the 

the  first  five  in  this  listing  was  ments  were  centered  on  the  com-  Lincoln  (Neb.)  Star. 

the  cafeteria,  whose  many  prob-  pany’s  parking  lot.  Nello  Cassai  joined  the  staff  at 

lems  are  currently  the  subject  of  Confirmation  of  previous  find-  the  end  of  June,  after  four  yeaf* 
exhaustive  study,”  the  report  stat-  jngs  in  the  new  survey  gives  the  in  the  Associated  Press  bureau  n 
ed.  Times-Mirror  management  belief  St.  Louis. 

Follows  Pattern  it  knows  what  employes  want  Chuck  Wigle  transferred  fr^ 

Discussing  the  68.1%  vote  for  throughout  its  vast  establishment  the  Post’s  classified  advertising  <>«• 
steady  employment  as  the  top  fac-  devoted  principally  to  publication  partment  to  the  city  staff  at  tW 
tor  on  the  list  of  items  “most  fa-  of  the  Los  Angeles  Times  and  the  end  of  June,  after  graduating  uo® 
vorable  to  you,”  Mr.  Selzer  point-  Los  Angeles  Mirror  and  to  opera-  the  University  of  Denver, 
ed  out  that  this  was  highest  also  in  tion  of  a  vast  printing  establish-  Dick  Graf  came  to  the  Post  ew 
the  1944  and  1948  surveys.  ment,  a  television  station  and  to  in  June  after  three  years  on  tK 

“It  is  important  to  point  out  that  affiliated  activities.  New  York  Times. 
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11-6  Column  Standard 
Given  to  Advertisers 


Because  more  than  300  newspa¬ 
pers,  representing  more  than  half 
of  total  daily  circulation,  have 
elected  to  reduce  column  widths 
below  12  picas  in  an  effort  to  save 
on  newsprint  costs,  the  American 
Newspaper  Publishers  Association 
is  advising  advertisers  to  adopt  a 
new  standard  of  111^  picas  (11 
picas-,  6  points)  for  plates  and 
other  printing  materials. 

The  findings  of  the  ANPA  Com¬ 
mittee  on  Column  Width,  set  up 
July  7  by  President  Charles  F. 
McCahill,  are  being  transmitted 
this  weekend  to  the  Committee  on 
Mechanical  Production  of  the 
American  Association  of  Advertis¬ 
ing  Agencies. 

Cuts  Down  Shrinkage 
Adoption  of  the  new  11-6  col¬ 
umn  width  standard,  the  agencies 
are  told,  will  eliminate  some  of 
the  excessive  shrinkage  to  which 
some  advertisers  have  been  ob¬ 
jecting.  At  the  same  time,  it  is 
pointed  out,  newspapers  which  re¬ 
main  on  the  12-pica  standard  will 
be  able  to  handle  the  narrower 
material  easily  by  centering  it  in 
a  half-pica  of  white  space. 

The  agencies  are  requested  to 
put  the  new  specifications  into  ef¬ 
fect  as  quickly  as  convenient  but 
no  later  than  Jan.  1.  Material  that 
is  too  wide  for  the  1 1-6  width,  the 
admen  are  reminded,  will  be  sub¬ 
jected  to  extra  shrinkage  in  the 
foundry. 

While  the  narrower  width  offers 
opportunity  for  “substantial  sav¬ 
ing  in  newsprint,”  the  ANPA  com¬ 
mittee  does  not  anticipate  any  re¬ 
duction  in  the  amount  of  newsprint 
produced.  However,  it  cautions 
publishers  to  confer  with  their  sup¬ 
pliers  before  changing  column 
widths  because  there  is  a  wide 
range  of  trim  widths  and  not  all 
machines  can  be  adapted  to  new 
trims  with  a  resultant  economy. 

The  committee  found  that  news¬ 
print  comes  from  184  machines  in 
North  American  mills  and  there 
:  are  at  least  75  different  trim 
i  widths.  Trims  range  from  80 
inches  to  296  inches. 

Newsprint  Adjustment 
But  the  committee  “concludes 
•hat  the  present  continuing  move¬ 
ment  toward  a  narrower  roll  is  not 
?^thing  new  and  has  always 
noon  worked  out  by  the  publisher 
t  and  his  supplier.” 

The  trend  toward  narrower 
pages  since  before  World  War  I 
has  been  accompanied  by  an  in¬ 
crease  in  newsprint  production,  the 
report  points  out. 

,  Possibility  of  a  “sound  adjust- 
[  "w"*”  ••owsprint  needs  to  avail- 
I  able  newsprint  supply  is  seen  by 
•he  committee. 

I  William  L.  Fanning,  Westchester 
County  Newspapers,  was  chairman 
!  of  the  special  committee  and  Rich- 
I  ard  W.  Slocum,  Philadelphia  (Pa.) 


Bulletin,  was  vicechairman.  Other 
members  were:  Lynn  N.  Bitner. 
Gannett  Newspapers;  W.  G.  Chan¬ 
dler,  Scripps-Howard  Newspapers; 
William  Dwight,  Holyoke  (Mass.) 
Transcript  -  Telegram;  Charles  J. 
Hentschell,  St.  Louis  (Mo.)  Post- 
Dispatch;  Richard  Lloyd  Jones, 
Tulsa  (Okla.)  Tribune;  Gene 
Robb,  Hearst  Newspapers;  and 
Russ  Stewart,  Chicago  (111.)  Sun- 
Times. 

Its  report  stressed  that  “each 
newspaper  will,  as  always,  adopt 
any  production  or  newsprint  stand¬ 
ard  it  may  prefer.”  .  .  .  “Our  sole 
purpose,”  said  the  committee,  “has 
been  to  outline,  informatively,  a 
course  which  may  be  helpful  to 
many  newspapers  in  solving  the 
present  two-pronged  problem  of 
maintaining  printing  quality  while 
conserving  newsprint.  That  course 
will  strengthen  the  position  of  the 
newspaper  as  the  foremost  medium 
of  information  and  the  pre-eminent 
advertising  medium.” 

707  Reply  to  Questionaire 

Replies  to  a  questionnaire  which 
went  out  to  all  dailies  in  July  were 
received  from  707,  of  which  330 
said  they  favored  or  already  had 
reduced  column  widths,  varying 
from  10  picas-9  points  to  1 1  picas- 
9  points.  The  largest  number  was 
in  the  11-6  category;  112  papers 
of  over  50,000  circulation  and 
84  of  less  than  50,000  circulation. 
Next  largest  group  (103)  was  in 
the  11-9  category. 

Twenty-four  publishers  advocat¬ 
ed  both  narrower  columns  and 
nine-column  pages. 

The  330  papers  favoring  a  re¬ 
duction  have  an  aggregate  circula¬ 
tion  of  27,381,966,  or  50.6  per 
cent  of  the  total  daily  circulation 
in  the  United  States.  Advertising 
linage  in  the  papers  of  over-50,000 
circulation  represented  53  per  cent 
of  the  volume  in  371  newspapers 
measured  by  Media  Records.  The 
linage  volume  of  the  under-50,000 
papers  was  not  obtainable  in  time 
for  the  report. 

5  Phases  of  Problem 

The  committee  listed  five  essen¬ 
tial  elements  of  the  problem: 

1.  The  possibility  of  costly  con¬ 
fusion  and  inefficiency  resulting 
from  widespread  variation  in  col¬ 
umn  widths. 

2.  The  concern  of  advertisers 
that  high  mat  shrinkage  would  af¬ 
fect  the  quality  of  reproduction  of 
copy. 

3.  The  concern  of  many  pub¬ 
lishers  about  the  complexity  and 
expense  of  possible  mechanical 
changes. 

4.  Variances  in  advertising  meas¬ 
urement  due  to  mat  shrinkage. 

5.  Potential  effect  on  newsprint 
production. 

Newsprint  savings  can  be  ob¬ 
tained  by  the  11-6  standard,  the 
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Unitypo  in  Lorain 

Lorain,  Ohio— Unitypo,  Inc., 
plans  to  establish  a  daiiy  News- 
Digest  here  early  in  November, 
it  was  announced  by  F.dward 
J.  Kiser,  typographical  union 
president.  The  ITU  subsidiary 
bought  a  one-story  downtown 
building  this  week  and  Mr. 
Kiser  said  printing  equipment 
would  be  installed  soon.  Union 
printers  have  been  on  strike 
against  the  Lorain  Journal  for 
three  vears. 


committee  said,  without  sacrifice 
of  news  and  editorial  content 
which  cannot  be  basically  over¬ 
come  by  editing  techniques;  with¬ 
out  radical  disruption  of  advertis¬ 
ing  measurement  standards;  and 
without  unrecoverable  costly 
changes  of  printing  equipment. 

Changes  can  be  made  easily  for 
Teletypesetter  composition  because 
there  are  available  matrices  with 
the  necessary  alphabet  count  to 
set  from  12-pica  tape  on  a  line- 
for-line  basis  in  11-6  width. 

The  committee  obtained  special 
information  on  Teletypesetter  in¬ 
stallations  in  its  questionnaire.  In 
the  over-50,000  class,  70  papers 
said  they  now  use  TTS  and  37  con¬ 
template  using  it;  152  do  not  use 
it  and  105  don’t  plan  to  use.  In 
under-50,000  group,  225  use  and 
68  contemplate  use;  206  don’t  use, 
126  don’t  plan  to  use. 

In  a  summation  of  replies,  the 
committee  report  showed: 

295  now  use  TTS;  105  contem¬ 
plate  use;  358  do  not  use;  231  do 
not  plan  use;  54  no  answer  on  use; 
76  no  answer  on  future  use. 

In  the  matter  of  column  widths: 

I  paper  favored  10-9;  10  favored 
11;  14  favored  11-3;  2  favored 
11-4;  196  favored  11-6;  2  favored 
11-8;  103  favored  11-9;  and  2  fa¬ 
vored  11-10.  318  no  reduction; 

59  no  answer. 

Proposed  Standards 

The  proposed  standards  for  one 
column  and  multiple  columns: 

1  Column — 11  picas-6  points; 
plate  size,  13k  inches. 

2  columns — 23  picas-3  points; 
plate  size,  3  13/16  inches. 

3  columns — 35  picas;  plate  size, 
5%  inches. 

4  columns — 46  picas-9  points; 
plate  size,  7  11/16  inches. 

5  columns — 58  picas-6  points; 
plate  size,  94k  inches. 

6  columns — 70  picas-3  points; 
plate  size,  11  9/16  inches. 

7  columns — 82  picas;  plate  size, 
13Vk  inches. 

8  columns — 93  picas-9  points; 
plate  size,  15  7/16  inches. 

■ 

3  Roto  Magazines 

St.  Louis — Beginning  Sept.  7 
the  St.  Louis  Globe-Democrat  will 
have  three  roto  magazines  in  the 
Sunday  package — This  Week,  a 
locally-edited  magazine,  and  the 
American  Weekly. 


Intelligencer 
In  Wheeling 
Century  Old 

Wheeling,  W.  Va. — ^The  Wheel¬ 
ing  Intelligencer  .celebrated  its 
100th  birthday  Aug.  24  and  on 
Sept.  1  published  a  special  an¬ 
niversary  edition. 

Radio  Station  WWVA  broadcast 
a  special  hal^-hour  salute  to  the 
morning  daily,  including  accounts 
of  numerous  stories  covered  by  the 
century-old  paper  and  a  speech  by 
Austin  V.  Wood,  editor.  Front 
pages  of  the  Intelligencer,  older 
than  the  state  of  West  Virginia, 
have  carried  accounts  of  Presi¬ 
dent  Lincoln’s  assassination  and  the 
freeing  of  the  slaves. 

Employes  of  the  Intelligencer 
and  the  News-Register  were  pre¬ 
sented  with  glass  ashtrays  with 
sterling  silver  rims,  suitably  en¬ 
graved. 

President  Truman,  Gen.  Dwight 
D.  Eisenhower,  and  Adlai  Steven¬ 
son  all  sent  congratulatory  mes¬ 
sages. 

The  Intelligencer  was  bom 
August  24,  1852,  the  fighting  off¬ 
spring  of  a  lusty  river  town.  Her 
history  was  to  influence  the  forma¬ 
tion  of  a  state  and  the  growth  of  a 
city  but  the  original  paper  had  but 
one  purpose — to  cover  the  news. 

The  parents  of  the  paper  were 
Eli  Swearingen  and  Oliver  O.  Tay¬ 
lor  but  the  teacher  who  made  her 
great  was  Archie  Campbell,  fight¬ 
ing  editor  and  gentleman  who 
brought  form  and  accuracy  to  the 
squalling  infant. 

Under  Mr.  Campbell  the  paper 
adopted  a  conservative  editorial 
style  and  was  given  for  the  first 
time  a  consistent  editorial  policy. 

Mr.  Campbell  was  succeeded  by 
John  Frew  and  then  Charles  B. 
Hart  and  in  1902  George  A. 
Laughlin  obtained  control  of  the 
Intelligencer.  Two  years  later  Mr. 
Laughlin  merged  interests  with 
Herschel  Coombs  Ogden  of  the 
Wheeling  News. 

Mr.  Ogden  led  the  Intelligencer 
into  a  new  era  of  prominence  and 
respect.  Under  him  circulation  ex¬ 
panded  and  advertising  increased. 
His  editorials  set  the  standard  for 
the  present  paper. 

Mr.  Ogden  died  in  1943  and  was 
succeeded  by  Mr.  Wood. 

■ 

Dry  Sues  2  Papers 

Jackson,  Miss.  Henry  Ed¬ 
monds,  leader  of  the  United  Drys 
Association,  has  filed  a  $300,0M 
libel  suit  against  the  Jackson  Daily 
News  and  another  for  $100,000 
against  the  Greenville  Delta-Dem¬ 
ocrat  Times  as  the  aftermath  of  a 
liquor  option  referendum. 

■ 

162  Dailies  in  Mexico 

Mexico  City — ^There  are  now 
162  daily  newspapers  published  in 
Mexico,  the  Bureau  of  Statistics 
reports.  The  new  list  also  shows 
216  weeklies. 
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Red  Press  Reveals 
News  To  Scholar 


By  Ray  Erwin 


f^aper  C^urto 


4,662  MILES — as  a  bomber  would 
fly — from  the  grim-gray  walls  of 
the  Kremlin  is  a  quiet  little  office 
stacked  and  cram¬ 
med  with  Soviet 
Union  newspa¬ 
pers,  magazines 
and  books. 

The  office  is 
tucked  away  on 
the  10th  floor  of 
the  building  of 
the  New  York  ‘ 

Times.  On  its  H  ^ 

door  in  modest 
type  is  the  name: 

Harry  Schwartz.  Schwartz 

In  that  little  office  thousands  of 
miles  from  the  scene,  Mr. 
Schwartz  is  able  to  write  authori¬ 
tative  and  informative  articles 
about  conditions  behind  the  Iron 
Curtain  by  voracious  reading  of 
Russian  publications. 

Eludes  Censors 

Correspondents  stationed  in  Mos¬ 
cow  often  are  unable  to  get  by 
the  censors  stories  that  Mr. 
Schwartz  picks  up  from  the  Rus¬ 
sian  press. 

Mr.  Schwartz,  round-faced, 
wavy-haired,  full  of  fun,  with  mer¬ 
ry  eyes  twinkling  behind  light 
shell-rimmed  spectacles,  was  pro¬ 
fessor  of  economics  at  Syracuse 
University  in  1948.  While  doing 
research  in  Russian  publications 
for  his  book  “Russia’s  Soviet 


ments  from  different  sources  in 
order  to  understand  the  reality  be¬ 
hind  the  paper  curtain.  It  is  to  pre¬ 
vent  too  many  of  the  pieces  of 
this  giant  jigsaw  puzzle  from  be¬ 
coming  available  abroad  that  the 
Soviet  Government  limited  access 
to  its  censored  publications  from 
the  start  of  the  post-war  period.” 

11  Papers  Released 

The  Soviet  Government  recently 
raised  the  Iron  Curtain  slightly  by 
permitting  the  export  of  11  major 
provincial  newspapers  to  private 
persons  abroad. 

For  the  first  time  in  several 
years  foreigners  now  can  subscribe 
to  Moscow’s  two  local  papers, 
Vechernaya  Moskya  (Evening 
Moscow)  and  Moskovskaya  Prav- 
da  (Moscow  Truth),  as  well  as  to 
the  Leningrad  newspaper,  Lenin- 
gradskaya  Pravda  (Leningrad 
Truth). 

The  eight  other  newspapers  are 
the  chief  organs  of  the  Communist 
party  in  eight  republics  of  the 
Soviet  Union. 

This  will  add  to  Mr.  Schwartz’s 
enormous  volume  of  reading."  He 
pointed  out  that  the  State  Depart¬ 
ment  employs  50  persons  to  read 
Russian  publications,  while  he  at¬ 
tempts  the  task  alone.  Provincial 
newspapers  are  specially  helpful  in 
gleaning  useful  information.  How¬ 
ever,  Mr.  Schwartz  expects  tight¬ 
ened  censorship  to  accompany  the 


Economy”  (Prentice-Hall),  he  be-  release  of  the  additional  papers. 


gan  writing  articles  for  the  Times 
and  later  obtained  a  leave  from  the 
university  to  devote  full  time  to 
the  newspaper. 

He  reads  regularly  in  Russian  35 
newspapers  and  magazines  and 
some  books  from  the  Soviet  and 
satellites. 

Needles  in  Haystacks 

“Much  of  the  material  is  repeti¬ 
tive  and  not  informative,  so  I  am 
literally  looking  for  needles  in  hay¬ 
stacks,”  said  Mr.  Schwartz  with  a 
broad  smile.  “Sometimes  I  am  re¬ 
warded  by  digging  out  something 
significant.  No  censor  reads  my 
copy,  so  I  have  an  advantage  over 
the  Moscow  correspondents  who 
often  cannot  send  stories  they  see 
m  the  press  over  there.” 

Mr.  Schwartz  recently  wrote  in 
the  New  York  Times  Magazine'. 

“If  the  outside  world  had  access 
to  all  Soviet  publications  it  would 
know  much  more  about  the  Krem¬ 
lin’s  domain  than  it  does  now,  for 
no  censorship  is  perfect.  Moscow 
knows  that  in  countries  outside  its 
control  curiosity  about  the  USSR 
is  so  great  that  thousands  of  peo¬ 
ple  pore  over  all  available  infor¬ 
mation,  seeking  to  fit  together  frag- 


ON  THE  HIGH  SEAS-^ack  Bisco,  general  business  managn  li 
United  Press,  is  enroute  to  Europe  with  his  wife  and  daughter,  l>- 
bara,  aboard  the  SS  Nieuw  Amsterdam.  They  plan  a  month’s  tov  ii 
Holland,  France  and  Germany. 


Local  Press  Leaks 

Local  papers  often  indicate 
trends  and  policy  switches,  when 
they  cannot  be  discovered  in 
Pravda  or  Izvestia.  For  instance, 
the  local  press  leaked  the  new  five- 
year  plan  and  Communist  party 
organization  changes  in  advance  of 
the  official  proclamation. 

The  enormity  of  the  assignment 
of  “monitoring”  the  press  is  seen 
when  it  is  realized  that  there  are 
5,000  newspapers  and  1,000  maga¬ 
zines  published  in  the  Soviet 
Union.  Their  circulation  is  believ¬ 
ed  to  be  well  over  30,000,000. 

Russian  newspapers  have  re¬ 
warded  the  New  York  Times 
writer  for  his  efforts  to  interpret 
developments  in  the  Red  lands  by 
terming  him  a  “capitalist  intelli¬ 
gent  agent”  (he  was  once  a  state 
Department  and  OSS  specialist  on 
Russia)  and  a  “bought  and  paid 
for  huckster.” 

Mr.  Schwartz  was  amused  that 
the  Russians  picked  up  the  Ameri¬ 
can  term  “huckster”  and  used  it 
in  an  English  version  of  their  at¬ 
tack — after  having  used  “prosti¬ 
tute”  in  the  original  article  in  the 
Russian  language. 


Once  Mr.  Schwartz  wrote  a  year- 
end  round-up  about  developments 
in  the  Soviet  Union  and  three 
weeks  later  an  article  on  the  same 
theme  came  in  from  Harrison  E. 
Salisbury,  the  Times  correspond¬ 
ent  in  Moscow.  The  articles  were 
published  simultaneously.  Russian 
newspapers  then  reported  that 
“fear  and  confusion  reigned”  at 
the  Times  upon  receipt  of  Mr. 
Salisbury’s  article  giving  the 
“truth”  about  developments  and 
that  Mr.  Schwartz  was  assigned  to 
write  a  piece  trying  to  belittle  it. 

Actually,  Mr.  Schwartz  is  a  po¬ 
tent  preacher  and  practitioner  of 
the  need  for  obtaining  the  truth 
about  conditions  in  Russia. 

•No  Dopes’ 

‘They  hide  lots  and  in  other 
areas  they  give  false  impressions,” 
he  said.  “But  it  is  suicidal  to  be¬ 
lieve  they  are  dopes.  National 
security  demands  that  we  know  the 
truth.  We  have  made  mistakes  in 
policy  in  the  past  when  we  let  our 
prejudices  influence  us. 

“It  is  not  whether  we  like  or 
dislike  Russia,”  he  continued. 
“What  is  the  score?  That  is  what 
.  we  are  interested  in.  They  already 
have  made  substantial  progress  on 
their  5-year-plan.  It  is  nonsense 
to  libel  them. 

“The  worst  disservice  you  could 
give  the  U.  S.  would  be  to  feed 
the  American  people  the  wrong 
information,”  he  added.  “A  phy¬ 
sician  who  tells  you  that  you  are 
suffering  from  a  bad  cold  when 
you  have  cancer  is  doing  you  no 
favor.  Because  we  do  not  like  their 


system  does  not  mean  that  they 
can’t  do  things.” 

Painstakingly  and  patiently.  Mi 
Schwartz  fills  cross-indexed  hb 
with  bits  of  information  as  bid' 
ground,  when  linked  together,  to 
news  stories,  editorials  or  Sundey 
review  articles. 

Obit  Revelation 
For  instance,  in  an  obituary  d 
a  minor  railroad  official,  publish^ 
in  an  obscure  provincial  newsya- 
per,  Mr.  Schwartz  learned  tb 
name  of  the  Politburo  memto 
who  directs  the  railways— fw 
tions  of  Politburo  members  w 
never  revealed  officially.  ThtB  i 
future  articles  on  railways,  ^ 
Times  man  will  be  able  to  n® 
their  directing  head. 

“I  gather  bits  here  and  there 
the  jigsaw — it’s  a  battle  of  wto 
he  explained. 

Approximately  20%  of  his  rtt^ 
ing  is  devoted  to  newspapen  i 
Eastern  Europe.  He  said 
papers  carry  fairly  heavy  repu 
from  satellite  countries. 

Russian-language  newspap® 
magazines  and  books  are  stach 
on  the  scholar-newsman’s  dd 
table,  chairs,  even  on  the  ft* 
Two  locked  closets  are  stack 
high  with  complete  files  of  to 
sian  newspapers. 

And  on  a  wall  of  the  ^ 
hangs  a  copy  of  a  Times  pro® 
tion  advertisement  showing  a  p 
ture  of  the  Kremlin  through  b 
bars.  Under  it  is  the  legend; 

“Surprising  HOW  MUCH  M 
CAN  SEE  THROUGH  AN  Hbl 
CURTAIN.” 
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'WHERE  ARE  YOU  GOING, 

MY  PRETTY  MAID?' 

Halladay,  Providence  (R.  I.)  Journal 


STREAM  POISONERS 

Page,  Lonisville  (Ky.)  Courier-Journal 


WE'D  ALL  FEEL  BETTER 

Bimrose,  Portland  (Ore.)  Oregonian 
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ni _ 1 _ he  rose  to  assistant  city  editor 

wilCUilJDSrS  llOVf  before  the  Dispatch  was  merged 
^  f|  m  JT  ■  ■  with  the  Dallas  Journal  in  July, 

vjOU  1  JVlCiriCI^Oir  1938.  He  was  city  editor  of  the 
..  fffiTT  Dispatch  Journal  when  he  re- 

U1  lyfTI  Iffg  I  rr  sgined  in  May,  1941,  to  become 

publicity  director  for  the  Dallas 
Dallas — John  W.  Runyon,  chamber  of  Commerce.  In  June, 
president  of  the  Times  Herald,  1942,  he  left  the  chamber  to  join 
announced  four  changes  in  the  ,he  public  relations  staff  of  North 
paper’s  executive  personnel  on  American  Aviation  at  Grand 
2.  Prairie. 

D.  A.  Greenwell  was  named  ■ 

executive  vicepresident.  He  con-  Goldsboro  Lensman 
tinues  as  treasurer  of  the  news-  r*  r*  ti’ 
paper  and  also  as  vicepresident  GstS  Court  PlCturG 
,Md  treasurer  of  KRLD,  the  Times  Goldsboro,  N.  C.— For  the  first 
:  Herald  radio  and  television  sta-  time  in  the  18  years  that  the  GoWs- 
^  News-Argus  has  had  its  own 

I  "'5*  appointed  first  photographic  staff,  the  paper  has 

weepresident  and  continues  as  ^  courtroom  scene  with  court 

actually  in  session.  The  picture  in 
r  S  the  Sept.  2  edition  showed  a  scene 

n  S  •  <=hambers,  Jr.,  was  Duplin 

inamed  vicepresident  and  general  rniirthouse  at  Kenansville 

Imanager  of  the  Times  Herald.  ““uty  courthouse  at  Ker^ansville, 

I  Albert  N.  Jackson,  who  has  N- C- where  a  forrner  deputy  sher- 
l^een  assistant  advertising  director,  'ff  of  Duplin  was  on  trial. 

*^as  appointed  by  Mr.  Runyon  to  ./^e  picture  was  arranged 
ihe  post  of  assistant  to  the  presi-  the  combined  efforts  of 

|ent.  He  also  becomes  a  member  °  the  News- 

fcf  the  executive  committe.  ^rgus,  and  Bob  Grady,  editor  of 

_  Mr.  Chambers,  managing  editor  he  IJupUn  Times, ^  weekly  pub- 
f  the  Times  Herald,  since  Octo-  'shed  in  Kenan^le. 

.tr,  1945,  was  named  a  member  ^  News-Argus  Photographer  Bill 
if  the  board  of  directors  and  a  FotreUe  was  sent  to  Kenansville  to 
i-ember  of  the  executive  com-  get  the  picture  after  Mr.  Belk  had 
'itte  last  June  25.  He  has  been  arranged  with  Judge  W.  H.  S.  Bur- 
tiployed  at  the  Times  Herald  gwyn  to  adjourn  court  long  enough 
June,  1944,  when  he  left  for  the  picture  to  be  taken.  Mr. 
ubiic  relations  \vork  to  become  Futrelle  arrived  at  the  court- 

Ixccutive  news  editor  of  the  house  and  found  that  court  had 
jper.  taken  a  short  recess  and  he  had  a 

A  native  Texan,  Mr.  Chambers  chance  to  talk  with  the  Judge 
•*''  bom  in  Houston  May  13,  about  the  picture.  When  Mr.  Fu- 
^•3.  He  has  spent  most  of  his  trelle  informed  Judge  Burgwyn 
in  Dallas,  where  he  attended  that  he  would  like  to  have  him  in 
"-i^lic  schools  and  graduated  from  the  picture,  too,  the  Judge  told  him 
he  old  Terrell  School  for  Boys,  that  he  would  resume  court  as 
His  newspaper  career  began  in  soon  as  he  cooled  off  a  little  and 
pc.  1933.  with  the  old  Dallas  he  could  take  the  picture  with 
r-spatch.  With  that  publication,  court  in  session. 
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Simmons  Has 
No  Censorship 
Gripe  in  Korea 

Chicago  —  There  is  plenty  to 
gripe  about  in  Korea,  says  Walter 
Simmons,  Chicago  Tribune  corre¬ 
spondent,  but  censorship  is  not  a 
major  problem. 

Mr.  Simmons,  chief  of  the  Trib¬ 
une’s  Japan  and  Korea  news  bu¬ 
reaus,  has  been  home  on  leave 
since  June.  He  and  Mrs.  Simmons 
left  for  the  Orient  late  this  week. 
Their  visit  marked  their  first  trip 
back  to  U.  S.  in  six  years.  Walt 
Simmons,  who  has  been  covering 
the  Korean  war  for  two  years, 
says  it  is  the  strangest  war  ever 
fought  by  any  nation. 

Tells  Impressions 

Writing  about  his  impressions  of 
the  fantastic  situation,  Mr.  Sim¬ 
mons  stated: 

“To  a  correspondent  in  Korea, 
trying  to  sort  out  the  facts  and 
come  up  with  reasonable  answers, 
it  is  just  as  frustrating.  It’s  like 
the  nightmare  of  a  man  who  dials 
his  home  telephone  number  over 
and  over  again,  and  keeps  getting 
the  booby  hatch. 

“Even  after  covering  the  war  for 
two  full  years,  an  observer  cannot 
help  feeling  the  same  pity,  bitter¬ 
ness  and  rage  when  he  sees  the 
bodies  of  American  dead  being 
loaded  into  a  truck.  As  a  GI  put 
it — ‘If  you  get  hit  over  the  head 
a  hundred  times,  it  hurts  just  as 
much  the  last  time  as  it  did  the 
first.’  ’’ 

The  Tribune  correspondent  told 
E&P  the  military  has  improved  the 
censorship  situation  greatly  since 
the  early  months  of  the  war.  The 
army,  he  said,  has  not  imposed 
“an  arrogant  censorship.” 


“I  don’t  think  the  military  is 
holding  back  any  material  facts,” 
he  added.  “Censorship  is  only 
holding  back  spot  military  devel¬ 
opments.  Censorship  is  primarily 
at  the  source.  They  just  won’t  tell 
you  things,  but  a  reporter  has  to 
contend  with  that  sort  of  censor¬ 
ship  even  when  he  is  covering  a 
police  beat.” 

Communications,  which  im¬ 
proved  from  the  telephone  line 
stage  during  the  early  months  to 
an  elaborate  teletype  system,  con¬ 
necting  Seoul  and  Tokyo,  has 
slowed  down  some  of  late,  he 
pointed  out.  Since  the  Japanese 
peace  treaty  was  signed,  he  said, 
the  central  part  of  the  teletype 
installation  has  been  torn  apart. 
As  a  result,  press  messages  are 
often  delayed,  he  said. 

“The  treaty  has  made  it  cost 
10  times  as  much  for  an  Ameri¬ 
can  correspondent  to  live  in  Japan 
than  it  did  under  the  American 
occupation,”  said  Mr.  Simmons. 
“This  will  probably  drive  a  lot  of 
margnial  characters  out  of  the 


Frank  Named  H-A 
Promotion  Chief 

Chicago  —  George  Frank  has 
been  appointed  advertising  promo¬ 
tion  manager  of  the  Chicago 
Herald- American,  it  was  announc¬ 
ed  by  P.  J.  Morrison,  ad  director. 
Mr.  Frank  succeeds  Andrew  Tal¬ 
bot,  who  resigned  recently. 

The  new  promotion  chief  was 
formerly  a  member  of  Goodkind, 
Joice  &  Morgan,  Inc.,  Chicago 
advertising  agency.  Before  World 
War  II,  he  was  co-publisher  of 
four  weekly  newspapers  in  Virgi¬ 
nia.  During  the  war,  he  served  as 
captain  in  the  Army  Signal  Intel¬ 
ligence  Service. 
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Tom  Hill  Is  Traveling 
Artist  for  Chi.  Tribune 

By  George  A.  Brandenburg 

Chicago  —  Travelin’  Tom  Hill,  Hill  told  E  &  P  that  he  has  been 
six-foot,  red-headed  artist  for  the  drawing  and  painting  since  before 
Chicago  Tribune,  is  equally  adept  he  can  remember.  He  was  going  to 
with  his  sketchbook  in  a  GI  fox-  art  school  in  Los  Angeles  when 
hole  in  Korea,  or  on  the  banks  of  the  war  started.  When  the  Navy 


the  lazy  Wabash  in  Indiana. 


first  turned  him  down,  he  went  to 


When  Tom  gets  an  assignment  work  for  an  aircraft  factory,  draw'- 


Som  Stiles 
Retiring  After 
42  Busy  Years 

Frankfort,  Ky.  —  Sam  Stiles, 
head  of  the  Associated  Press  bu¬ 
reau  here,  will  retire  Sept.  26  after 
42  years  as  a  newsman.  He  has 
headed  the  local  bureau  since 
1938  and  before  that  was  bureau 
chief  at  Louisville  for  13  years. 

Mr.  Stiles  has  been  with  the 
AP  since  1914.  He  started  as  a  cab 
TOM  HILL,  snapped  belwecn  in  1910  on  the  Atlanta  Georgim 


M  b'.ar.naH,,  I..™  .-ii...-. _ _ . _ :_i  u  •  1  sjivi  MIL,!..,  snappca  oeiween  m  nuumu  \jcurgian 

tnr  hp  iin  hu  hnu/  tr,  o  Ki  ft  travel  assignments,  at  his  draw-  and  then  worked  for  the  Atlank 


Sunday  editor,  he  bundles  up  his  how  to  assemble  aircraft  parts, 
sketchbooks,  brushes  and  water  Upon  returning  from  service  after 


ing  board  in  Tribune  Tower. 


colors,  and  he  includes  a  notebook  the  war,  he  served  as  assistant  art  ent,”  going  to  the  scene  and  com- 


and  pencils  along  with  a  small  director  of  the  Universal-Intema- 
camera  loaded  with  color  film.  He  tional  Art  Studios  in  Hollywood. 


ing  up  with  “feature  stuff  that  is  Orleans. 


Constitution  for  a  couple  of  yean. 
He  worked  in  AP  bureaus  at 
Charlotte,  N.  C.,  Havana  and  New 


recently  accompanied 


A  Chicago  art  broker  put  the 


of  news  interest.” 

Thomis.  Tribune  aviation  editor.  Tribune  on'Tom’s  trail.  Through  a  ™  oTMrrAlice  S^"ed  StoirarkT 

to  Japan  and  Korea,  for  a  five-  combination  arrangement,  young  Scheduled  for  an  October  issue  o[  ‘ 

week  tour,  spending  a  week  at  the  Hill  was  assigned  to  the  Tribune’s  of  the  Grafic  is  Tom  HiTT’s  double-  Y*"®  ™ 

front  with  American  GI’s.  Sunday  staff,  but  “available”  to  the  *™ck  painting  of  how  Chicago’s  • 

Writes  His  Own  Captions  Tribune’s  advertising  art  depart-  new  Outer  Drive  extension  is  go-  ^ 

Tom’s  black  and  white  sketches,  ment.  Fred  Shafer,  head  of  the  ad-  ing  to  look.  He  continues  to  Tank  fn  GeorgU  to 

illustrating  Wayne’s  articles,  ap-  vertising  art  department,  met  Hill  double  m  water  colon,  dividing  of  Gasto 

peared  in  the  daily  issues  of  the  when  he  came  to  Chicago  and  as-  his  talents  between  editorial  and  Means  the  notorious  adventnr- 
Tribune.  Tom’s  impressions  of  signed  him  his  modest  studio,  advertising  art.  He  also  does  black  •  ’  murder  of  his  mistress 

Korea  and  Japan  in  water  colors  “Have  fun,”  said  Shafer,  “and  try  and  white  advertising  niustrations.  famous  trill 


of  news  interest.”  He  covered  the  abortive  Cubm 

Doubles  in  Water  Colors  revolution  of  1923,  the  kidnapinj 
Scheduled  for  an  October  issue 

of  the  Grafic  is  Tom  Hill’s  double-  flood  of  to 

truck  painting  of  how  Chicago’s  River  m  1937. 

new  Outer  Drive  extension  is  go-  ^  reporter,  he  w- 

ing  to  look.  He  continues  to  ered  the  murder  trial  and  lyncbinj 
“Hm.Wp  in  «;atpr  pniorv «  HivfHina  of  Leo  Frank  in  Georgia;  to 


Korea  and  Japan  in  water  colors  Have  fun,  said  Shafer,  “ar 
have  since  been  published  in  the  to  come  up  with  something.” 


Sunday  Tribuna’s  ••Grafic”  maga-  Like,  Tn.vel  A»ignm.nb  S'lhc  Hawato'ST  Watson  of  Georgia,  for  using  Ik 

zine  section  He  writes  his  own  During  the  past  five  years,  Tom  Uan_  ^j,e  Well  of  the  Sea  dining  ^legally,  and  the  $5,000,000 

captions  for  his  illustrations.  j^jjj  not  only  been  having  fun,  .oom  at  the  Sherman  Hotel  His  destroyed  1,500  homes  ii 

Young  Hill’s  doubletruck  n  but  has  “come  up”  with  plenty  of  "T  Wanda  fs  a  weH  kUSra  S-  Atlanta  in  1917. 

color  dealt  in  sketchbook  style  good  illustrative  material.  He  .:i_  deejoner'  Here  in  Frankfort  he  has  co»- 

v^h  American  GIs  in  Korea,  liked  the  travel  assignments  given  rr-u  •  i.  i.  -r  i.  ®''®d  such  stirring  events  as  M 

“These  are  things  our  boys  are  him  by  the  Sunday  editor.  These  ,  sessions  of  the  General  Assembly, 

seeing  every  day”  wrote  Hill.  Then  first  included  New  Salem,  Du-  traveling  to  far  ^he  inauguration  of  four  goven- 

followed  his  illustrations  of  Kore-  buque.  Southern  Indiana  and  the  P'“®®  ,  State,  and  three  electo 


Sixteen  of  his  water  colors,  de-  °'}  the  famous  bill 

picting  scenes  from  Guatemala,  United  States  &nator  T»  ] 
Canada  and  the  Hawaiian  Islands, 

hang  in  the  Well  of  the  Sea  dining  “h  iTrw? 

room  at  the  Sherman  Hotel.  His  that  destroyed  1,500  homes  a 


followed  his  illustrations  of  Kore-  buque.  Southern  Indiana  and  the 

an  women  washing  clothes  m  a  Ohio  River  Valley. 

stream,  the  re-fueling  of  an  Amer-  jjg  works  almost  entirely  in 


^ay  places  in  rewnt  years,  ^r^  ^f  the  State,  and  three  electo 
Thats  why  the  Northwest  Air-  buttons  I 

lines  “press  flight”  via  the  Great  ‘  a 


ican  jet  fighter  plane,  a  Korean  ^^ter  color.  He  explained,  how-  Circle  route  to  Japan  early  this  Photoa  Wins 

farm  scene,  and  American  soldiers  gver,  that  while  at  the  scene  he  appealed  to  Tom  Hill,  who  Dig  k^liy 


- - . . . - ever,  inai  wniie  ai  me  scene  ne  ,*  '’■  **  _ x _ x 

in  an  observation  post  up  front.  often  makes  ouick  sketches  and  became  an  accredited  war  corre-  State  Fail  COXlteSt 

His  impressions  of  Japan  fol-  Sses  hi^cSor  camera  Syracuse,  N.  Y.-“Daddy 

lowed  the  next  Sunday  in  the  ,o  capture  the  color  and  detail.  accompany  ^  Wayne  Ahoy,”  by  Vincent  Lopez  of  to 

Grafic  section  in  another  color  vvhen  he  gets  back  to  the  Tribune  Thoniis  on  a  “side  trip”  to  the  York  Journal- American,  bu 

doubletruck.  The  busy  street  scenes  jom  functions  much  like  a  renort-  Korean  fto“t.  They  call  him,  been  awarded  the  “best  in  sho»’ 
in  Tokyo  were  to  Tom’s  liking.  errh^finds  oS  what  space  the  “Travelin’  Tom,”  at  the  Tribune,  award  in  the  New  York  Sute 
“I  prefer  to  paint  the  life  around  editor  has  nlanned  and  then  selects  Uill  is  also  well  known  for  his  Fair’s  News  Photo  Contest, 
me,  places  and  people  as  I  see  paints  his  illustrations  to  fit  ®'^  portraits  of  Chicago  Press  Club  The  picture,  which  shows  a 

them  rather  than  any  specific  sub-  {fig  space  assigned.  presidents,  whose  pictures  hang  in  naval  officer  being  greeted  by  bb 

ject,”  he  explained.  “I’d  rather  do  .  ,  ,  ,  the  club’s  quarters  in  the  Sheraton  family  on  his  return  from  so 

a  street  than  a  house,  and  the  Tom  is  perfectly  aware  of  the  Hntv  firct  nri7c  in  to 


men.  women  and  children  walking,  ‘.‘competition’;  of  the  color  camera 
_ _ I  .ko*  m  modem  illustrative  work.  He 


working  and  playing  in  that  street 
than  any  individual.” 

Served  in  Navy 

Tom  Hill,  bora  30  years  ago  in 


feels,  however,  there’s  no  need  for 
illustrations  and  photographs  to  be 
competitive.  “The  two  are  entirely 
different  mediums,”  he  pointed  out. 


oil  portraits  of  Chicago  Press  Club  The  picture,  which  shows  a 
presidents,  whose  pictures  hang  in  naval  officer  being  greeted  by  te 
the  club’s  quarters  in  the  Sheraton  family  on  his  return  from  so 
Hotel.  duty,  also  took  first  prize  in  to 

■  human  interest  division. 

Pre«is  dub  Proiect  U'ber  firsts  ($150)  are: 

„  ^  Leonard  Mo^ 

Studiod  m  NiC  New  York  Journal- Americn 

The  Newspaper  Reporters  Asso-  “Student  Prisoner  Lunges  at  Pbn- 


Texas,  has  been  a  Tribune  artist  ^  Jr  ^  ^  elation  of  New  York  City  is  can-  tographer."  ^  u  ^ 

for  the  past  five  years.  Prior  to  ^  entirely  different  individual  newspapermen  Sports,  Ed  Schultz,  Schentcuii 

coming  to  Chicago  he  had  lived  P®'’P®*®J-  and  various  newspaper  groups  to  Union  Star,  “Water  Boy.” 

in  r'alifrtmia  nnH  Hawaii  Olirinff  Paintings  Can  Interpret  determine  interest  in  a  project  to  ■ 

organize  a  Press  Club  in  the  me-  Morfrern  Joins  Bu 


in  California  and  Hawaii.  During 

World  War  II  the  big  redhead  “Painted  illustrations  interpret,  organize  a  Press  Club  in  the  me-  Morgan  JouiS  BureCW 
finally  got  in  the  Navy,  although  he  said.  “Color  photography  is  a  tropolitan  area.  R.  L.  Stahl,  Mir- 

assigned  to  limited  service  because  literal  translation.  An  artist  can  ror,  is  president  of  NRA  which 

of  ear  trouble  develop^  in  boy-  give  the  illustration  a  little  more  has  offices  in  the  Hotel  Martinique.  Joseph  W.  Morgan  hM 
hood.  He  served  as  a  Naval  visual  interpretation  and  imaginaUon.  ■  pointed  to  the  promotion 

aid  artist  in  Honolulu,  where  he  While  I  paint  realistically,  I  don’t  .  x 

held  his  first  one-man  show  at  the  try  to  copy  like  the  camera  would.  IllinO^  LuncheOn  il 

Academy  of  Arts.  He  has  since  “The  camera  is  impartial.  The  Illinois  Daily  Newspaper  Mar-  by  John  W.  Blough,  profflow 
held  seven  one-man  shows  of  his  artist  can  be  selective.  His  paint-  kets,  Inc.  will  hold  a  ^esentation  director, 

work  and  has  exhibited  in  the  ings  can  be  very  interpretive  and  luncheon  for  150  New  York  agen-  Before  joining  the  Burc^ 


Illinois  Luncheon 


Morgan  Joins  Bureau 
Promotion  Staff 

Joseph  W.  Morgan  has  been  s? 
pointed  to  the  promotion  dep^;; 
ment  staff  of  the  Bureau  of 
vertising,  ANPA,  it  is  annoosf-  . 


Illinois  Daily  Newspaper  Mar-  by  John  W.  Blough,  proinow‘,j 


Chicago  Art  Institute,  the  Nation-  individualistic  in  their  presenta- 
al  Galleries  in  New  York  and  tions  of  scenes  and  people.” 


other  places.  His  latest  one-man  In  addition  to  his  art  work  for  16.  The  exposition  wiU  be  made  and  prior  to  mat  was  auve 

show,  devoted  to  his  Korean  and  the  Grafic  section,  Mr.  Hill  also  by  M.  F.  Batterton,  general  m^-  chief  of  the  War  Assets  AO^ 


cy  men  and  advertisers  at  the  Morgan  was  for  2Vi  yean 
Harvard  Club  on  Tuesday,  Sept,  promotion  director  of  Esquire,  IE  J 
16.  The  exposition  will  be  made  and  prior  to  that  was  adve^I 


Japanese  paintings,  opened  at  the  does  illustrations  for  the  Tribune  s 
.  Chicago  Artist  Guild’s  club  rooms  travel  sections  in  color.  In  fact,  he 
in  late  August.  likes  being  an  “artist  correspond- 
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does  illustrations  for  the  Tribune’s  ager  of  the  association.  Burke,  stration  s  New  York  office, 

travel  sections  in  color.  In  fact,  he  Kuipers  &  Mahoney,  Inc.  are  with  the  Samuel  Croot  agency 

likes  being  an  “artist  correspond-  handling  the  affair.  fore  the  war. 
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The  Advertiser  and  The  newspaper 


Taylor  Deflates  Claims 
Of  Broadcast  Media 


When  it  comes  to  talking  about 
deflation — the  deflation  of  claims 
being  made  in  behalf  of  magazines, 
radio,  and  tele¬ 
vision  —  Herbert 
G.  Wyman  be¬ 
lieves  ^1  newspa¬ 
per  advertising 
salesmen  would 
do  well  to  ac¬ 
quaint  themselves 
with  a  memo¬ 
randum  which 
Douglas  Taylor 
sent  out  recently 
to  fellow  news¬ 
paper  representa-  Wyman 
lives  in  the  New  York  area. 

Mr.  Wyman,  besides  being  ad¬ 
vertising  director  of  the  Pittsburgh 
(Pa.)  Post-Gazette,  is  president  of 
the  Newspaper  Advertising  Exec¬ 
utives  Associa¬ 
tion,  and  Mr. 

Taylor,  of  J.  P. 

McKinney  & 

Son,  is  president 
of  New  York 
Chapter,  Ameri¬ 
can  Association 
0  f  Newspaper 
Representatives. 

The  memo 
which  Mr.  Wy¬ 
man  has  just  had  Xavlor 

disseminated  to  ^ 

NAEA  members,  is  titled:  “Com¬ 
parative  Statements  by  Broadcast¬ 
ing  Networks.”  Mr.  Taylor  takes 
it  from  here: 

Cost  Per  Message 
Within  the  last  few  months, 
statements  by  network  broadcast¬ 
ing  interests  have  been  appearing 
in  advertisements  or  booklets. 


making  comparisons  of  “Numbers 
of  people  reached  with  the  adver¬ 
tising  message,”  or  “Cost  per  ad¬ 
vertising  message  delivered,”  by 
radio  or  television  vs.  magazines 
and  newspapers. 

Every  representative  of  news¬ 
papers  (or  magazines,  for  that 
matter),  should  know  the  facts. 
While  expert  media  men  can  spot 
the  unreliability  of  these  compari¬ 
sons,  many  who  influence  advertis¬ 
ing  decisions  may  not  take  the 
trouble  to  do  so.  Account  exec¬ 
utives  in  important  advertising 
agencies  have  accepted  and  used 
these  figures  because  they  came 
from  such  prominent  sources. 

It  is  not  our  purpose,  and  never 
has  been,  to  get  into  a  competitive 
wrangle  with  other  media.  In  our 
presentations  or  statements,  data 
on  other  media  have  always  been 
their’s,  not  ours — and  thus,  we 
have  never  been  refuted  on  any  of 
our  facts.  But  this  has  not  been 
true  of  the  broadcasting  folk,  and 
the  present  subject  is  not  the  first 
example.  When  they  make  com¬ 
parisons  with  our  medium  that 
are  inaccurate  or  misrepresentative, 
then  we  owe  it  to  our  prospects 
and  customers — and  all  who  in¬ 
fluence  them — to  set  matters 
straight. 

Variations  in  Ratings 

These  comparisons  have  one 
common  characteristic.  They  base 
the  broadcasting  figures  of  adver 
tising  messages  delivered,  on  the 
“rating”  of  the  show,  applied  to 
the  number  of  radio  or  television 
homes  estimated  to  be  available 
for  stations  carrying  the  show, 
then  multiplying  by  estimates  of 


average  number  of  viewers  per  set 
for  the  time  period.  That’s  the 
figure  for  number  of  people  reach¬ 
ed  by  the  advertising  message,  and 
this  dividend  into  the  the  cost  of 
time  and  talent  is  their  “Cost  per 
advertising  message  delivered” 
figure. 

Now  it  is  well  known  that 
there  is  such  variation  and  contra¬ 
diction  between  the  various  pro¬ 
gram  rating  services  that  adver¬ 
tiser  and  agency  people  quite  gen¬ 
erally  have  been  campaigning  for 
a  thorough  exploration  of  the 
situation  and  some  means  of  clear¬ 
ing  it  up.  One  network  has  em¬ 
ployed  four  different  rating  serv¬ 
ices  within  a  few  years,  each  time 
making  a  shift  that  would  give 
them  higher  ratings  for  their 
shows — but  as  each  was  used,  they 
proclaimed  its  accuracy  and  it  was 
presented  to  advertisers  as  being 
creditable  advertising  research. 

However,  despite  all  this,  and 
without  accepting  these  figures  as 
accurate  or  authentic,  one  might 
use  these  “show  ratings”  for  rough 
estimates  of  circulation  or  “ex¬ 
posure,”  somewhat  as  Page  Ob¬ 
servation  figures  are  used  for 
printed  media.  Where  is  the  radio 
or  T.V.  show  with  a  61%  men  or 
72%  women  rating,  to  equal  the 
figure  for  exposing  advertisements 
through  observation  of  average 
r.o.p.  pages  in  newspapers?  Or 
even  the  81%  rating  for  women 
reading  society  pages — or  67%  for 
men  on  sports  pages,  if  one  wishes 


especially  to  reach  women  or  men? 

But  the  indefensible  fallacy 
arises  when  the  figures  are  used 
against  Continuing  Study  or  Starch 
figures  on  readership  of  printed  ad¬ 
vertisements.  There  is  an  old  say¬ 
ing  in  advertising  research:  “You 
musn’t  copnpare  apples  with 
oranges.”  But  the  broadcast  people, 
with  nary  a  blush,  compare  people 
interested  in  being  entertained  by 
Godfrey,  Berle  or  Captain  Video, 
with  people  interested  in  adver¬ 
tisements  for  Ford  Trucks  or 
Rubinstein  Lipstick  or  Parliament 
Cigarettes.  If  that  isn’t  comparing 
apples  with  oranges  what  is?  May¬ 
be  it’s  comparing  applesauce  with 
oranges. 

Commercial  Captives 

When  questioned,  some  say  this 
reaction  is  justified  because  an 
electrical  gadget  shows  the  receiv¬ 
ing  set  is  turned  on  and  tuned  at 
the  moment  of  the  commercial 
and  the  audience  is  “captive.” 
Think  of  that!  Human  minds  “cap¬ 
tive”  by  a  commercial!  Readership 
studies  show  great  differences  of 
consumer  interest  in  copy  appeal 
and  illustrations — a  pretty  girl,  a 
baby,  a  plate  of  soup,  a  luscious 
cake,  a  sack  of  potatoes.  But  the 
claim  by  radio  and  T.V.  is  that 
they  are  all  the  same.  No  matter 
what  the  product — or  the  appeal 
— or  who  prepares  the  commer¬ 
cial  the  number  of  human  minds 
attracted,  held  and  influenced,  is 

{Continued  on  page  16) 


A  SOLID  FOUNDATION  for  advertising  to  promote  brand  names 
■  being  laid  at  this  conference  as  executives  of  Hewitt.  Ogilvy,  Benson 
A  Mather,  Inc.,  new  volunteer  agency  for  Brand  Names  Foundation, 
ubcuss  plans  with  Henry  E.  Abt,  BNF  president  Left  to  right  seated: 

editor  &  PUBLISHER  for  September  6,  1952 


Frederick  P.  Reynolds,  Jr.,  research;  Herbert  W.  Warden,  HI,  account; 
Anderson  F.  Hewitt  chairman;  Mr.  Abt;  David  Ogilvy,  president; 
James  M.  McCailery,  media;  standing;  William  S.  Blair,  plans  board; 
Judson  H.  Irish,  copy,  and  Larry  Nixon,  public  relations. 


The  Advertiser  and  The  Newspaper 


U.  S.  Asks  Further 
Restriction  on  Ad  Rate 


New  Orleans — ^The  Department 
of  Justice  has  filed  an  appeal  to 
the  Supreme  Court  of  the  United 
States  in  its  antitrust  suit  against 
Times-Picayune  Publishing  Co. 

The  government  contends  the 
judgment  handed  down  by  District 
Judge  Herbert  W.  Christenberry  on 
May  28  should  be  amended  to  add 
restrictions  which  the  court  de¬ 
clined  to  write  into  the  decree. 

While  holding  that  the  applica¬ 
tion  of  the  unit  rate  by  the  Times- 
Picayune  and  New  Orleans  States 
was  a  violation  of  the  antitrust 
laws,  Judge  Christenberry  turned 
down  a  request  by  the  government 
that  the  T-P  Company  be  restrict¬ 
ed  for  three  years  from  charging 
rates  for  advertising  in  the  Times- 
Picayune  and  New  Orleans  States 
lower  than  the  sum  of  rates  for 
space  sold  separately. 

Under  this  restriction,  which  the 
government  wants  placed  in  the 
final  judgment,  advertisers  buying 
space  in  both  the  Times-Picayune 
and  New  Orleans  States  would  be 
penalized.  The  publisher  would  be 
prohibited  for  three  years  from 
passing  on  to  them  savings  in  costs 
of  selling,  composing,  handling, 
etc.,  which  can  be  effected  when 
the  same  advertisement  is  published 
in  both  papers,  both  papers  issued 
by  the  company  from  its  plant. 

The  government’s  appeal  asks  the 
Supreme  Court  to  include  the  fol¬ 
lowing  paragraphs  in  a  judgment 
against  the  publishing  company: 

“Defendants  are  jointly  and  sev¬ 
erally  enjoined  and  restrained  from 
directly  or  indirectly: 

“C.  Entering  into,  adhering  to 
or  claiming  any  right  under  any 
contract,  agreement,  or  understand¬ 
ing  for  the  sale  of  advertising 
space  in  any  single  newspaper 
where  such  space  is  not  sold  in 
combination  with  advertising  space 
in  any  other  newspaper  published 
by  the  defendants  or  any  of  them, 
the  rate  for  which  is  based  upon 
or  determined  by  the  volume  of 
advertising  space  to  be  purchased, 
or  purchased  in  any  other  news¬ 
paper  published  by  the  defendants. 

“D.  Entering  into,  adhering  to 
or  claiming  any  right  under  any 
contract,  agreement,  or  under¬ 
standing  for  the  sale  of  advertising 
space  in  more  than  one  newspaper 
published  by  the  defendants  or  any 
of  them,  the  combined  rate  for 
which  is: 

“1.  During  a  period  of  three 
years  following  the  effective  date 
of  this  final  judgment,  lower  than 
the  sum  of  the  rates  for  the  same 
amount  of  advertising  space  when 
purchased  separately  in  each  of 
the  newspapers  published  by  the 
defendants  or  any  of  them  which 
is  included  in  the  combined 
rate,  or 


“2.  After  a  period  of  three 
years  following  the  effective  date 
of  this  final  judgment,  lower  than 
the  sum  of  the  rates  for  the  same 
amount  of  advertising  space  when 
purchased  separately  in  each  of 
the  newspapers  published  by  the 
defendants  or  any  of  them  which 
is  included  in  the  combined  rate, 
minus  such  amount  as  the  defend¬ 
ants  or  any  of  them  can  show  rep¬ 
resents  savings  in  costs  to  the  pub¬ 
lisher  or  publishers  resulting  from 
the  production  and  sale  of  such 
advertising  in  combination.” 


Broadcast  Media  Claim 

continued  from  page  15 


all  the  same — always  the  same  as 
the  number  who  like  slap-stick,  a 
symphony  orchestra,  a  mystery 
drama,  or  a  quiz  panel.  You  take 
your  choice  of  these  and,  magic¬ 
like,  you  pull  out  the  exact  num¬ 
ber  who  will  be  “captivated”  by  a 
commercial  on  garden  hose  or 
corn  meal  mush. 

Further  confusing  is  the  apparent 
stand  that  men  and  women  are 
equally  interested  in  all  products 
and  advertising  messages.  For . 
these  published  comparisons,  they 
use  their  “total  audience”  of  men 
and  women,  as  they  estimate  their 
number  per  set.  How  these  figures 
are  obtained  is  subject  to  just  as 
much  controversy  and  question  as 
are  the  “ratings” — if  not  more. 
But  suppose  twice  as  many  women 
as  men  like  Kate  Smith.  Have 
Kate  Smith  talk  about  pipe  tobac¬ 
co  and  twice  as  many  women  as 
men  will  be  “captivated”  by  pipe 
tobacco  commercials. 

A  Dash  of  Rhubarb 

But  what  about  magazine  or 
newspaper  advertisements  in  these 
comparisons?  In  their  “apples 
equal  oranges”  technique  they 
average  out  men  and  women  read¬ 
ers  of  500  line  or  1,000  line  news¬ 
paper  advertisements  or  full  or  half 
page  readers  of  magazine  copy, 
put  them  together,  divide  by  two, 
and  that’s  their  figure  for  print 
media. 

For  some  reason  we  in  the  news¬ 
paper  business  haven’t  yet  learned, 
they  figure  2.5  readers  per  copy  of 
a  newspaper  which  further  con¬ 
fuses  the  fruit  cup.  This  results 
in  adding  a  little  rhubarb  to  the 
applesauce  and  the  oranges. 

Now,  maybe  these  excursions 
into  printed  media  are  not  much 
worse  than  figuring  the  broadcast 
commercial  performance  as  they 
do.  After  all,  it  doesn’t  make  great 
difference  how  much  wrong  or  in¬ 
accurate  or  misleading  competitive 
media  claims  or  statements  are,  if 
they  are  not  right — because  what’s 
not  right  is  wrong! 


THE  McGovern  award  is  presented  hy  H.  J.  Bendinger,  left, 
to  Irwin  Maier,  publisher  of  the  Milwaukee  Journal. 


Moier  Given 
ANCAM  Trophy 
For  Burectu  Aid 


$540,000  Ad 
Opens  Big  Push 
For  Druggists 


Milwaukee  —  Formal  presenta¬ 
tion  of  the  James  McGovern 
Memorial  trophy  was  made  here 
recently  to  Irwin  Maier,  publisher 
of  the  Milwaukee  Journal.  H.  J. 
Bendinger,  the  Journal’s  CAM, 
represented  the  donor  of  the 
award,  the  Association  of  News¬ 
paper  Classified  Advertising  Man¬ 
agers. 

This  ANCAM  Award  is  made 
annually  to  the  newspaper  pub¬ 
lisher  whose  activities  during  the 
year  have  contributed  most  to  the 
continued  development  of  Classi¬ 
fied  Advertising  in  newspapers. 
The  award  to  Mr.  Maier  was 
based  upon  the  establishment  of 
the  Classified  Division  of  the  Bu¬ 
reau  of  Advertising  during  Mr. 
Maier’s  term  as  chairman  of  the 
Bureau. 

It  was  in  1951  that  the  ANCAM 
proposal  for  establishing  a  Classi¬ 
fied  Division — to  broaden  the  serv¬ 
ice  of  the  Bureau  to  newspapers 
and  to  advertisers,  and  to  enable 
Classified  as  a  whole  to  participate 
in  the  all-over  development  of 
newspaper  advertising  —  received 
earnest  consideration.  Mr.  Maier 
appointed  a  committee  to  explore 
these  possibilities  fully  and  make 
due  recommendations. 

The  Committee’s  findings  and  re¬ 
commendations  were  in  support 
of  establishing  a  Classified  Divi¬ 
sion,  Bureau  Directors  approved 
and  this  new  Division’s  activities 
have  been  officially  assigned  to 
William  Smith  of  the  Bureau  of 
Advertising. 

The  McGovern  Award  was  an¬ 
nounced  at  the  32nd  annual  AN¬ 
CAM  convention  in  Atlantic  City 
in  June. 


An  advertising  record  will  tum¬ 
ble  on  Sunday,  Dec.  7  when  Puck- 
The  Comic  Weekly  and  22  co¬ 
operating  Sunday  comic  sections 
publish,  in  a  single  issue,  $540,000 
worth  of  advertising  space  spon¬ 
sored  by  an  individual  advertiser. 

Once  again  the  Christmas  shop¬ 
ping  spotlight  will  be  focussed  on 
the  retail  drug  store  as  Puck  and 
McKesson  and  Robbins  launch 
their  third  joint  promotion,  this 
one  a  million  dollar  project,  with 
an  eight-page  full-color  gift  section 
in  42  comic  sections. 

With  the  announcement  of  this 
Christmas  project  by  Vicepresi¬ 
dent  H.  C.  Nolen  of  McKesson 
and  Robbins  and  Robert  P.  David¬ 
son  and  Kenneth  B.  (“Pete”) 
Hurd,  respectively  general  man¬ 
ager  and  advertising  director  of 
Puck-The  Comic  Weekly,  both  or¬ 
ganizations  are  shoulder  deep  in 
a  merchandising  program  even 
more  thorough  than  the  first  one 
which  doubled  McKesson  and 
Robbins  Christmas  sales. 

The  1,500  salesmen  of  McKes¬ 
son  and  Robbins  and  cooperating 
are  bringing  details  of  the  event 
independent  regional  wholesalers 
to  more  than  40,000  retail  drug¬ 
gists  with  the  help  of  a  pyramid 
“Santa  Claus”  presentation.  The 
74  McKesson  and  Robbins  re¬ 
gional  salesrooms  are  featuring  dis¬ 
plays  of  all  gift  merchandise  and 
working  closely  with  the  local 
Sunday  comics  publisher. 

Theme  of  the  promotion  will 
again  be  “This  Year  Try  Your 
Druggist  First.”  The  impact  of 
Sunday  comics  coverage  will  be 
supplemented  by  the  local  distri¬ 
bution  of  4,000,000  full-color  re¬ 
prints. 
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CLEVEtAira  PUAW  DEALER 


Cleveland's  Great  2-in-l  Market  of  nearly  $5,000,000,000 


Don’t  settle  for  an  inferior  reproduction.  Get  the  real  thing!  Only  the  PD  in¬ 
cludes  every  detail... Greater  Cleveland  as  well  as  its  26  adjacent  counties.  The 
Plain  Dealer  covers  this  compact  market  effectively.  Be  sure  your  product  is  in 
the  picture.  Get  your  share  of  this  five  billion  dollar  market  today...  in  the  PD. 


(CJeveland)  26  Adjacent 

Cuyahoga  Cy.  .  _ ,  County  Area* 

$1,733,424,000  $1,327,825^,00p 

458,874,000  333,266,000 

263,872,000  108,266,000 

56,838,000  32,877,000 

85,680,000  59,480,000 

2,725,572,000  2,064,059,000 

Figarn—Satn  Management  Survey,  May,  l9!2 


The  Plain  Dealer's  Market 
Survey  Department  can  assist  you  in 
checking  your  merchandising 
coverage  with  current 
market  data  for  Cleveland, 
Write  for  information. 


Total  Retail  Sales  .... 

Food  Sales . 

Gen.  Merchandise  Sales  . 

Drug  Sales . 

Furn.,  Hsld.,  Radio  Sales  . 
Eff.  Buying  Income  .  .  . 

*  Akron,  Canton,  Youngstown  not  included. 


PLAIN  DEALER 


Cleveland**  Home  Newspaper 

Cresmer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  San  Franciscoi,  Lot  Angeles,  Atlanta 
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Canadian  Banks  Have 
Sprightly  Ads  in  Dailies 


By  James  Montagnes 

Toronto  —  Sprightly  eye-catch¬ 
ing  copy  is  being  used  by  a  grow¬ 
ing  number  of  Canadian  banks  in 
daily  newspapers  to  sell  banking 
services,  announce  opening  of  new 
branches,  and  point  to  the  part 
the  banks  are  playing  in  Canada’s 
industrial  expansion. 

The  change  in  copy  can  be  trac¬ 
ed  directly  from  the  postwar  em¬ 
phasis  Canada’s  10  banks  have 
placed  on  public  relations  and  their 
hiring  of  newspapermen  and  agen¬ 
cy  executives  to  operate  their  pub¬ 
lic  relations  and  advertising  de¬ 
partments,  work  formerly  entrust¬ 
ed  to  bank  managers  and  senior 
executives  without  advertising  ex¬ 
perience. 

Although  no  figures  are  avail¬ 
able  from  the  banks,  it  is  known 
that  the  bulk  of  their  advertising 
appropriations  are  spent  in  daily 
newspapers,  with  an  increasing 
amount  going  into  newspapers  in 
larger  American  cities  in  recent 
years.  Last  year  the  banks  spent 
$660,000  in  Canadian  dailies,  ac¬ 
cording  to  figures  compiled  by  the 
Canadian  Daily  Newspapers  Asso¬ 
ciation. 

Canadian  bank  advertising  in 


United  States  dailies  ties  in  with 
growing  American  interest  in  Ca¬ 
nadian  industrial  and  natural  re¬ 
sources  developments.  These 
advertisements  call  attention  to 
American  agencies  of  Canadian 
banks,  principally  in  New  York, 
Chicago  and  San  Francisco.  Ca¬ 
nadian  banks  have  used  advertis¬ 
ing  in  Texas  dailies  to  call  attention 
to  their  facilities  for  oil  industry 
companies  interested  in  Canada’s 
western  oilfields. 

Because  a  number  of  Canada’s 
banks  maintain  offices  in  London, 
England,  and  Paris,  France,  they 
also  use  English  and  French  dailies 
with  copy  directed  primarily  at 
importers,  exporters,  travellers  to 
Canada  and  emigrants  to  Canada. 

Every  Event  Heralded 

While  most  Canadian  daOy 
newspaper  bank  advertising  is  di¬ 
rected  towards  selling  bank  serv¬ 
ices  to  the  general  public,  a 
considerable  amount  of  space  is 
also  used  for  local  community 
undertakings.  Anniversaries  are 
featured  in  bank  advertising,  his¬ 
torical  occasions  are  remembered 
with  special  copy,  and  dailies  are 


used  to  feature  banking  services 
during  special  fairs  and  exhibi¬ 
tions. 

Practically  all  Canadian  bank 
advertising  is  prepared  at  the  head 
offices  at  Toronto  and  Montreal, 
but  local  bank  managers  often 
spark  the  advertising.  Thus  special 
copy  is  being  used  with  increas¬ 
ing  frequency  to  draw  attention  to 
off-street  parking  provided  by  the 
individual  banks. 

When  renovations  take  place, 
humorous  copy  is  now  being  used 
to  draw  attention  to  enlarged  and 
modernization  of  banking  quart¬ 
ers.  New  branch  bank  openings  are 
heralded  with  a  variety  of  adver¬ 
tisements  from  simple  announce¬ 
ments  to  full-page  displays  with 
pictures  of  bank  tellers,  account¬ 
ants  and  managers  at  their  job  in 
the  new  branch.  At  least  one  bank 
is  using  copy  in  the  women’s  shop¬ 
ping  columns  being  used  in  in¬ 
creasing  amount  by  Canadian 
dailies. 

Annual  bank  statements  used  to 
account  for  a  large  slice  of  the 
daily  newspaper  appropriations  of 
most  Canadian  banlu,  which  main¬ 
tain  over  3,000  branches  through¬ 
out  Canada.  These  advertisements 
used  full  page  or  larger  copy  with 
full  text  of  reports  by  presidents 
and  general  managers  of  each 
bank.  In  recent  years  the  banks 
have  discontinued  this  method  of 
presentation  of  their  annual  re¬ 
port.  They  now  use  condensations 
of  the  reports  by  bank  officials, 
highlight  some  features  of  the  re¬ 
port.  and  use  different  copy  for 


a  period  of  a  few  weeks  to  emphi. 
size  the  entire  annual  report.  Every 
city  daily  is  used  where  each 
bank  has  a  branch. 

In  eight  of  Canada’s  ten  banh 
advertising  managers  today  are 
former  newspapermen  who  moved 
to  advertising  agencies  and  then 
were  hired  by  the  bank.  Few  of 
them  have  had  banking  experienct 
They  also  handle  all  phases  of 
the  banks’  public  relations,  in¬ 
cluding  that  of  bringing  the  toy 
bank  executives  closer  to  the  pub¬ 
lic  through  press  interviews.  One 
bank  had  a  reporter  from  a  Mon¬ 
treal  daily  follow  its  general  man¬ 
ager  around  all  day  for  a  human 
interest  story  on  what  one  of 
Canada’s  leading  bankers  does  in 
a  typical  day. 

■ 

Conoco  to  B  &  B 

Houston,  Tex.  —  Continentil 
Oil  Company  has  appointed  Ben¬ 
ton  &  Bowles,  Inc.,  as  its  advertis¬ 
ing  agency.  Continental,  whidi 
operates  under  the  name  “Conoco" 
and  uses  the  red  triangle  as  its 
trademark,  has  marketing  outlets 
in  26  states.  The  Conoco  account 
was  formerly  handled  by  Geyer. 
Newell  &  Ganger. 

■ 

DeBevec  With  JWT 

Chicago — ^John  L.  DeBevec  his 
been  named  associate  media  di¬ 
rector  of  the  Chicago  office  of  the 
J.  Walter  Thompson  Co.  He  wns 
recently  associated  with  Wnrd 
Wheeiock  Co.  in  Philadelphia. 


OREGON’S  BIGGEST  FOOD  PROMOTIONS 
use  the  Oregonian  exclusively! 


WOODYARD  BROS.,  one  of  the  Northwest's  largest  independent 
food  stores,  selected  The  Oregonian  exclusively  for  this 
high-buying  region's  biggest  food  promotion  by  a  single 
retailer.  This  one  Portland  store  packed  its  enlarged  sales 
floors  with  the  power  of  12  full  pages  in  The  Oregonian... 

E  proof  again  that  The  Oregonian  is  Oregon’s  first  buy 

to  sell  women!  This  is  another  of  the  big  food  promotions 
appearing  exclusively  in  The  Oregonian  during  1952. 
liie  largest  chains  and  independents  depend  on 
The  Oregonian  alone  to  produce  volume  successes  for 
their  biggest  promotions... because  The  Oregonian  is  first 
in  circulation  and  first  in  sales  influence. 


TO  rtOMOTE 
WOOER  SALES  OF 
-VOURRIOOUCTS 
INOREOON 
USE... 


the  Oregonian 

largest  Circwfolien  in  the  fatifk  Northwest— 223,6$$  Doily,  2t5,t12  Svndoy 

Rtittstnlcd  Ntlionallii  t,  MOIONCV,  RtGAN  t  SCHMITT.  In. 


EDITOR  S  PUBLISHER  for  September  6,  198 


OIL  EXPANDS 


THE  WORLD’S  GREATEST 
INDUSTRIAL  AREA  attracts  new 
and  expanding  refineries  like  a  mag¬ 
net.  A  new  $40  million  unit  for 
Atlantic.  New  installations  for  Texas, 
Sinclair,  Sun.  Gulf  increasing  capac¬ 
ity  70%  . . .  Socony  expanding  50%. 
It’s  all  part  of  industry’s  current  $lV^ 
billion  expansion  investment  in  the 
Delaware  Valley,  where  public  con^ 
struction  worth  $500  million  is  in 
the  works,  too. 


Today  the  Delaware  Valley  is  second 
only  to  Texas  in  oil  refining . . .  de¬ 
spite  its  operations  within  a  stretch 
of  15  miles  as  compared  to  Texas’ 
300  miles  of  installations.  Future 
plans  indicate  the  Valley  is  heading 
straight  toward  number  one  spot 
in  refining. 


IN^THE  DELAWARE  VALLEY,  U.S.A. 

•  •  •  the  Greater  Philadelphia  Market 


WHERE  THE  FIRST  NEWSPAPER  IS  EXPANDING ! 


SUN  OIL  INSTALLATION  AT  MARCUS  HOOK 


iMtMn  HtpramnMhmt  ■OIIRT  T.  OiVUN  JR..  Emaii«  Stat*  Md*..  RY.C.  Longoa*  S-S232;  iOWARO  J.  LYNCH,  20  N.  WodMr 

Dr<«*,  CMcofo,  AmIow  3-4270;  OfOROE  S.  NX.  PanobKot  Mdg.,  D«tro»,  Woodward  S-7240.  Wart  Caorf  Ragr aranMWaai  i  FITZPATRICK 
A  CHAMKRUN.  133  AAonlgoaiary  St..  Son  Pronchce,  GorRald  1-7944  •  1127  WHaWra  loulavord.  Lot  Aogalai,  MicMgao  0239 


^  fJooi  In  its  19*’’ 
Consecutive  Yesr  of  Total 
Adwrtisina  leadership 
.  ioPhiiadJphia!^ 


The  Inquirer,  chief  constructive 
force  in  the  Delaware  Valley,  func¬ 
tions  as  a  moving  spirit  behind  Valley 
progress.  Encouraging  regional  ex¬ 
pansion  has  always  been  a  prime  goal 
with  The  Inquirer,  which  serves 
the  entire  Delaware  Valley  from  its 
heart  in  Philadelphia.  Such  all-round 
leadership  long  since  established 
The  Inquirer  as  the  Delaware 
Valley’s  first  newspaper. 


Constructively  Serving 
The  World's  Greatest  Industrial  Area 
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Laundry  Appliance  Linage 
Shows  HeHy  Mid-Year  Gain 

By  Robert  B.  McIntyre 


San  Rafael,  Calif. — A  full-page 
advertisement  by  Albert’s  depart¬ 
ment  store  in  the  Independent- 
Journal  did  what  many  consider 
impossible — it  lured  a  bride  away 
from  her  wedding  ceremony. 

The  ad  was  for  a  rummage  sale, 
that  the  price  shown  was  a  “sale,  Jf  was  written  in  amusing  and 
clearance  or  special  purchase  chatty  style, 
price.”  The  other  ads  made  no  As  the  sale  opened,  the  store  was 
mention  of  special  pricing.  Seven-  jammed.  And  Albert’s  merchan- 
teen  brands  of  rayon  used  6,927,-  dising  manager,  Irving  Chapman, 
662  lines  of  advertising.  said  he  was  approached  by  a  har- 

Four  leading  brands  of  dresses  ried  young  lady.  Recognizing  him, 
selling  principally  in  the  $8.95-  she  explained  that  she  was  due  at 
.  $12.95  price  range  used  1,500,000  her  wedding  ceremony  250  miles 

various  electric  appliances  and  jjnes  of  space  with  an  average  of  away  in  a  very  short  time — and 
soft  goods  for  the  period  Jan.  1  412  lines  per  ad.  she  hadn’t  yet  packed, 

to  June  30,  1952.  .  • 

Father's  Day  Volume  down 

sheets,  pillowcases  and  towels,  ^ volume  for 

blankets  woolen  and  rayon  fab-  ^Js  [o  0?^ir'^S  Siat“  Am  Tllb's  EuropeOIl  Linage 
rics,  and  women  s  dresses.  ceni  greater  man 

A  j-  .  .u  A^-nr.  d  was  last  year,  which  had  been  July  was  the  largest  month  of 

According  to  the  ACB  re^rts,  largest  volume  on  record  up  to  advertising  in  Ae  history  of  the 
newspaper  advertising  on  hoine  European  Edition  of  Ac  New 

laundry  appliances  showed  sub-  figure,  according  to  the  York  Herald  Tribune — a  total  of 

stantial  gains  at  mid-year,  but  re-  father’s  Day  Council,  Inc.,  New  160,486  lines  were  published  from 
frigerator  linage  was  down.  York  City,  makes  the  percentage  1 1  different  countries — an  increase 

Separate  ToAls  gain  of  Father’s  Day  volume  766  of  20.1  per  cent  over  the  previous 

In  the  tabulation  shown  in  the  per  cent  since  1938  the  base  year,  year.  Advertising  from  the  U.  S. 
box  on  this  page,  separate  totals  when  volume  surveys  were  started  totaled  32,469  or  an  increase  of 
are  listed  for  dealer-placed  linage,  by  the  Council.  38%  over  1951. 

The  amount  of  national  advertis¬ 
ing  placed  can  be  secured  by  sub¬ 
tracting  dealer  linage  from  the 
combined  total  showing  both  deal¬ 
er  and  national  linage. 

The  Bureau,  which  makes  a  con¬ 
tinuous  study  and  tabulation  of 
space  used  by  local  and  national 
advertisers  in  1,750  daily  and  Sun¬ 
day  papers,  found  a  number  of 
soft  goods  using  more  linage  for 
the  six-month  period. 

Advertising  space  on  bras  in¬ 
creased  20  per  cent  over  the  same 
period  in  1951  while  foundation 
garment  copy  jumped  13  per  cent. 

All  sheet  and  pillowcase  adver¬ 
tising  (ads  of  140  lines  or  more 
in  cities  of  50,000  population  or 
more)  totaled  3,500,000  lines. 

Towel  advertising  amounted  to  1,- 
776,760  lines. 

Blankets ,  ' 

Six  brands  of  woolen  >  blankc|u 
the  report  notes,  used  17/per.  cMr' 
more  space^  than  in  the 
period  of  the  previous  year.  ' 
ton 'blankets  used.  832,000 
Woolen  fabrics  for  women’s 
j  wear  was  tabulated  in  two  popula- 
j  tion  groups.  Twenty-five  per  cent 
;  more  advertising  appeared  on 
coats  and  suits  in  cities  of  50,000 
to  100,000  population  than  in  the 
same  period  for  the  previous  year; 
whereas  in  cities  of  100,000  popu¬ 
lation  and  over,- the  increase  was 
J7=:pex  cent _ 

During  the  month  of  June, 

1952,  When  339  ads  on  Ais  ttlas-’ 
sific'ation"  of  womens  Wear'  ap¬ 
peared,  291  o¥  these  fids  indicated 


RETAIL  AD  SURVEY 


Seventh  annual  consumer 


survey  of  Rockford  Buying 
Habits.  See  how  your  product 
compares  with  competitors. 
Send  for  your  Jree  copy  today. 


WASHING  MACHINES 

Report  covers  81  selected  cities  and  gives  separate  totals  on  advertisi  ng  of 
both  types  of  Washing  Machines. 

INCHES  OF  SPACE 
Dealer  Dealer  &  National 

Total  .Advertising— .Automatic  and  Standaril 
Washers 

January  1  to  June  .30,  1950  .  574,825  720,500 

January  1  to  June  30,  1951 .  492,992  565,  <82 

January  1  to  June  30,  1952  .  617,552  726,803 

Total  Linage  devoted  to  Automatic  Washers 

January  1  to  June  30,  19iW .  294,660  405,.561 

Tanuary  1  to  June  30,  1951 .  267,238  297,993 

January  1  to  June  30,  1952  . .  .  424,164  503,348 

Total  Linage  devoted  to  Standard  Type  Washers 

January  1  to  June  30,  1950  .  280,165  ai4,9.39 

January  1  to  June  30,  1951 .  225,754  267,389 

January  1  to  June  30,  1952 .  193,388  223,455 

CLOTHES  DRYERS 

.  Retx>rt  covers  71  selected  cities  and  gives  separate  totals  on  advertising  of 
lioth  types  of  Clothes  Dryers. 

1.  INCHES  OF  SPACE 

Dealer  Dealer  8c  National 

Tol^l  .^TCStising — Gas  Fired  Dryers  and 
■  Electric  Dryers 

Jannary  1  to  June  .30,  1951 . .  39,803  49,647 

January  1  to  June  30,  1952  .  72,228  80,757 

■Toltal  Linpge  devoted  to  Gas  Fired  Dryers 

-'L  ■  January  1  to  June  30,  1951 .  9,361  11,100 

^  ^  January  1  to  June  30,  1952 .  19,507  22,777 

Total  Linage  devoted  to  Electric  Dryers  -< 

January  1  to  June  30,  1951 . 30,442  3^,547 

January  1  to  June  .30,  1952.... .  52,721  ,  57,91S0 

REFRIGERATORS 

The  refrigerator  hgures  cover  advertising  in  110  eitiei  in  which  daily  and 
Sunday  newspapers  are  published.  ,  '  .  ,  . 

'Tbtal  Linage  devoted  to  Refrigerators  *  ■ 

January  1  to  June  30,  1951 .  1,692,113  2,047,522 

January  1  to  June  30,  1952 .  I,2M,625  l,5^/84 


Save  time  and  money ...  let  us 
(.  print  your  magazine,  newspa- 
i  per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news- 
I  print.  Black,  color  or  process 
I  colors..  Fast,  modern  rotary 
!  presses.  Fly  us  the  copy  and  lay- 
i  outs,  mats  or  plates.  Let  us 
.  quote  on  your  needs. 


PUBLISHERS,  INC. 
Rotary  Printing  Specialists 
Exclusively  on  Newsprint 

2621  West  54th  Street 
Los  Angeles  43,  California 


Temporary  paper  shortage  may 
limit  our  ability  to  serve  you  now. 
But  please  write  for  samples  any¬ 
way.  Press  time  is  available. 

NAME  . 

ADDRESS  . .s-.-....i.. 


Advertising  on  Electric  Ranges -wss'xhecked  in  68  selected  cities. 
Total  Advertising  devoted  to  Electric  Ranges 

.  T  January  1  to  June  30,  1^1. -  167J130  192 

Janm^  1  tp  June.30,.1952... ,  153,600.  .,  19f 


20 


-'E.D  IT  O  R  .  P,U  B  LI  S  H  E  R  for  September  6.  WS2 


GREAT  NEWS  FROM: 

THE  GREAT  SALT  LAKE  INTERMOUNTAIN  MARKCT 


IK  sui  UK  nniK 

M0RNIN6  &  SUNDAY 


THE  DESERET  NEWS- 
SALT  LAKE  TELEGRAM 


EVENING 


TWO  GREAT  NEWSPAPERS  NOW  PRINTED  AND 
PUBLISHED  IN  ONE  PLANT  BY: 

NEWSPAPER  AGENCY  CORPORATION 

Offering  Complete  Coverage  of  the  Great  Salt  Lake-Intermountain  Market 

and  Its  iy2  Million  People  In 


ONE  GREAT  RRY 


1.  • 


EFFECTIVE  SEPTEMOER  1,  1952 

THE  SALT  LAKE  TRIBUNE-TELEGRAM 

AND 

THE  DESERET  NEWS 

BECOME 

THE  SALT  LAKE  TRIBUNE 

MORNING  &  SUNDAY 
AND 

THE  DESERET  NEWS- 
SALT  LAKE  TELEGRAM 

EVENING 


Huge  Savings  For  You 

Previously  it  cost  66c  per  line  to  cover 
this  market  with  the  Salt  Lake  Trib¬ 
une,  The  Salt  Lake  Telegram,  The 
Deseret  News  .  .  .  but  NOW  you  can 
advertise  in  both  the  morning  Salt 
Lake  Tribune  and  the  evening  Deseret 
News-Salt  Lake  Telegram  for  only 
53c  per  line  ...  a  saving  of  13c  per  line 
or  $1.82  per  inch. 


Effective  September  1,  1952  these  two  newspapers 
will  be  represented  nationally  by:' 

MOLONEY.  REGAN  &  SCHMITT.  INC 


editor  ■&  PUBLISHER  for  September  6,  1952 
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The  San  Diego  market  has  shown  an  increase  during  the  period 
1940-1950  of  92.4%  —  the  highest  rate  of  growth  of  any  market 
among  the  top  43  in  the  country  .  .  .  according  to  Dr.  Vergil  D. 
Reed,  vice  president  and  associate  director  of  research  of  the 
J.  Walter  Thompson  Company.  San  Diego  now  has  a  710,808 
population  —  a  28%  increase  over  1950  —  per  the  special  March, 
1952  census.  ^ 


The  Advertiser  and  The  Newspaper 

^Grocery  Deal*  Bulletins 
Give  Useful  Spot  Check 


Chicago — Favorable  agency  and 
advertiser  response  to  the  twice- 
monthly  bulletins  on  grocery  deals, 
premiums,  one-cent  sales,  etc.,  is 
reported  by  Sawyer-Ferguson- 
Walker  Co.,  publishers’  represen¬ 
tatives  who  inaugurated  the  serv¬ 
ice  early  this  spring. 

At  the  present  time  the  service 
covers  17  markets  in  which  news¬ 
papers  represented  by  S-F-W  are 
located.  It  is  the  firm’s  plan  to 
include  other  cities  where  it  does 
not  represent  a  newspaper.  Recom¬ 
mendations  have  also  been  made 
to  S-F-W  papers  to  prepare  a 
similar  regional  report*  for  district 
sales  managers  in  their  areas. 


Basically,  the  reports  are  help¬ 
ful  to  agencies  and  advertisers  in 
the  food  field  for  two  reasons: 

1.  To  keep  abreast  of  the  situa¬ 
tion  and  know  what  package  and 
mailaway  offers  are  being  adver¬ 
tised  in  newspapers. 

2.  To  give  brand  merchandising 
men  competitive  activity  infor¬ 
mation. 

Letters  received  by  J.  H.  Sawyer, 
Jr.,  indicate  that  such  a  service 
provides  an  excellent  spot  check 
on  competitive  promotions.  Agen¬ 
cy  account  men  and  advertising 
managers  of  food  product  compa¬ 
nies  appreciate  the  reports,  which 
are  used  in  various  ways.  One 


agency,  for  instance,  reports  that 
its  media  department  has  little 
use  for  this  type  of  information, 
but  its  merchandising  department 
is  making  great  use  of  the  bul¬ 
letins. 

Another  agency  says  “you  are 
performing  a  very  real  service 
both  for  the  clients  and  the  agen¬ 
cies  by  supplying  this  informa¬ 
tion.” 

Keeps  Eye  on  Market 

The  advertising  manager  of  a 
large  regional  bakery  corporation 
reports:  “Naturally,  our  primary 
interest  lies  in  the  activities  of  the 
baking  industry  and  I  am  pleased 
to  report  that  our  markets  within 
the  industry  are  relatively  stable 
at  this  time  so  far  as  premiums, 
contests,  gimmicks,  etc.,  are  con¬ 
cerned.  However,  as  you  may 
know,  the  baking  business  is  an 
explosive  one  and  therefore  it  is 
imperative  that  we  keep  our  eyes 
on  market  situations  throughout 
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the  country.  Your  bulletins  are  of 
great  service  to  us  in  this  respea" 

An  agency  executive  says  that 
the  periodic  reports  are  useful  sad 
keep  hun  posted,  adding  “it  is  ooe 
of  the  most  useful  pieces  of  in. 
formation  that  I,  personally,  r. 
ceive  from  newspaper  representa¬ 
tives.” 

A  drug  product  manufacturer 
finds  them  of  interest  because  “the 
majority  of  the  grocery  stores  of 
United  States  are  now  stockint 
drug  items  and  it  would  appear 
that  your  service  could  be  made 
more  valuable  if  in  addition  to 
listing  all  grocery  deals  you  alw 
showed  all  drug  deals  to  be  offered 
through  grocery  channels.” 

An  account  executive  sums  np 
his  appraisal  of  the  service  b; 
stating: 

“To  me,  the  retail  listings  help 
us  in  that  they  give  us  a  good  pic¬ 
ture  of  the  type  of  deals  which  an 
acceptable  to  the  retailer.  Of 
course,  some  of  these  represent 
cooperative  advertising  which  in¬ 
fluences,  to  a  great  extent,  da 
dealers’  attitude  on  special  deals 
The  only  thing  that  seems  to  be 
missing  in  this  report — and  I  don't 
know  quite  how  you  could  cover 
it — is  special  promotions  which 
do  not  involve  a  consumer  deal 
I  refer,  of  course,  to  such  thinp 
as  the  Real  American  Breakfast, 
which  is  coming  up  next  October, 
and  other  ‘special  event’  promo¬ 
tions  which  usually  involve  relat¬ 
ed  product  activities.” 


Consumer  Survey 
On  Cake  Mix  Brands 

Minneapolis — ^The  36  member 
newspapers  of  Northwest  Daily 
Press  Association  have  just  issued 
a  report  on  a  consumer  study  of 
cake  mix  brand  preferences  in  the 
region. 

In  each  locality  telephone  calls 
were  made  in  the  ratio  of  two 
calls  per  thousand,  to  the  total  of 
1,137  calls  in  36  Minnesota,  Wis¬ 
consin  and  North  and  South  Da¬ 
kota  cities. 

The  leading  brands  were:  Pills- 
bury,  23%;  Occident,  16% ;  Swans- 
down,  16%;  Betty  Crocker,  15?1: 
Cinch,  14%;  Duncan  Hines,  10%. 


Liquor  Admen  Study 
Magazine  Readership 

Advertising  managers  represent¬ 
ing  most  of  the  whiskey  industry 
have  formed  a  committee  to  d^ 
velop  a  uniform  approach  to  mag¬ 
azine  reader  research  in  connec¬ 
tion  with  their  preferences  in  bev¬ 
erages. 

Sparked  by  H.  E.  Lucking  of 
True  magazine,  the  committee  met 
for  the  first  time  in  July  and  dis¬ 
cussed  general  research  principle 
examined  the  questionnaire  used 
by  True  to  determine  its  readers 
preferences  and  agreed  to  consti-  ^ 
tute  themselves  as  a  working  ■ 
panel  for  continued  future  disciB- 
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audit  bureau  of  circulations 

111  MITM  WKI«1  •  eiltc**0  •,  lUlM** 
ffrvu  It  tMbtat  to  audn  by  tht  Audit  Buruuu  ofl 

[cucutoMM.  Fur  Audit  Rtport  wlur  tol«to»twbitop«purtei«.J 

8.  Average  net  paid  dmilation;  Eveai 

• - ScePai 

CfTY  ZONE  ^  ^ 

Carrier  Delivery  W  independent  car- 

tiera  Ming  liata. . . . . . ...  . . 

Dcaleta  &  Camera  not  Ming  liata .  W 

Street  Vendors . . .  “’J 

Pnbliaber’a  Counter  Salas .  * 

MaU  Sobacriptiona . . . 

#•»*• 

betail  trading  zone 

Carrier  Delivery  by  independent  car- 

riers  filing  UaU . .  v 

Dealers  It  Carriers  not  filing  liata .  5- 

Mail  Subacriptioiio . ii 

Total  BetaU  Trading  Zone  ^ 

Population  #622.798  - - 

Total  Oty  &  »»• 

Population  1950  Census  1,489,758  _ 

AIX  OTHER 

Dealers  &  Carriers .  ^ 

Mail  Subscriptions . 5 

Total  “All  Others  ** 


PnbUsher’s  Statement  —  New^per 
6  months  ending  Mardi  31, 1#52 

1  9.  Net  Press  Run  8t  time  oLcd^ 


Edi^  Tinie. 
I  1st  5,45  y 

2nd  10:00  ) 

3rd  lOOf 


41,341  61,172 

5,364  35,964 

1,433  83 


291800  322,799 

36,447  128854 

5,494  2.170 

41841  131,024 


Subscriptions  to  Armed  Forces  (orders 
for  11  or  more  only) . . 

TOTAL  NET  PAID  end.  Bulk  (. 
(For  bulk  sales,  see  Par.  10) _ ^ 

AVERAGES  BY  QUARTER: 

October  1  to  December  31. 1951  i  F 
January  1  to  March  31,  1952 

#1950  Census  except  as  explained  in^Ml 
(a)  Includes  predate  edition  carrying  date 


332.139  T^50,802  , 

335365  JI  4^844  y 

line  of  following  day> 


9.  Net  Press  Run  It  time  of  editions:  Evening for  Thumday^ 


Edition _ Tune 

1st  12:15  PM 

2nd  1:30  PM 


Date  Issue 
Printed  Dated 


Net  Sales  A 

Press  Release  Cit; 
Bun  SeeNotjs^Z^ 


More  People  Are  Reading 
The  Milwaukee  Journal 
Than  Ever  Before — 
more  than  9  out  of  10 
in  the  ABC  City  Zone 


The  M  ilwaukee  Journal 

Preferred  Newspaper  of  Readers  and  Advertisers 


. . 


. . . . MEDIA  records 


ADVBRTT‘iTlft|  ...  24.161,110 

Milwaukee  .  23,630,046 

.  22,510>30T 

LOB  Angeles  Timee  . . ^  ^  21,435,892 

Washington  Star  . 21,372,7^ 

New  Yort  Tines  .  __  20,694,200 

Miami  HeraU  .  •  •  •  . .  .  19,259,923 

Philadelphia  Inquirer  .  19,010,158 

Baltimore  Sun . . .  10,799,732 

Cleveland  Plain  Dealer  . .  •  •  • .  18,426,302 

Detroit  Mews . . _ 


. 

SllwauhiTJoun^ .  7,119,188 

.  7,011,380 

Cleveland  Plain  Dealer . .  •  •  ^  ^  6,722,526 

Miami  Herald  . .  6,684,361 

Chicago  Tribune  . .  . . 5,980,948 

Mew  York  Times  .  5,442,163 

Detroit  Hews  5,395,225 

Riiladelphla  inquirer  ....  .  5,129,5‘»1 

St.  Louis  Post-Diepatch  ..  5,Ol8,6l6 

... — Enquirer . 


Advertisers  Are  Using  Mnre 
Space  in  The  Milwaukee 
Journal  Than  Has  Ever 
Before  Been  Published 
by  Any  Newspaper 
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The  Advertiser  and  The  Newspaper 


Backing  the  national  drive  win 
be  a  series  of  newspaper  place¬ 
ments  promoting  Rybutol  locally 
through  drug  stores. 


Bendix-Rinso  Contest  Set 
For  Color  in  110  Dailies 


SSS  and  Mother's  Friend 

Atlanta — Although  the  S.SA 
Company,  tonic  manufacturers, 
has  increased  the  radio  schedule, 
newspaper  coverage  includes  68 
general  and  19  Negro  publications 
and  uses  large  ads  ranging  up  to 
a  quarter  of  a  page  in  size. 
Tucker  Wayne  and  Company  of 
Atlanta  is  the  agency. 

Mother’s  Friend  advertisements 
will  appear  in  171  newspapers  dur¬ 
ing  September  and  October,  it  is 
reported  by  Tucker  Wayne,  agenq 
for  the  Bradheld  Company. 


A  DuPont  nylon  and  Incite  Sinclair  in  321  Papers 
gold-initialed  comb  and  brush  set.  Using  321  newspapers,  radio¬ 
valued  at  $2.49,  is  being  offered  TV,  outdoor,  point-of-purchase  and 
nationally  for  50c  and  one  box  business  publications,  Sinclair  R^ 
from  the  new  Lifebuoy  with  Pur-  fining  Co.  will  start  the  biggest 
alin  in  a  new  promotion  by  Lever  campaign  (via  Morey,  Humm  k 
Brothers  Co.  Johnstone)  in  its  36-year  history 

The  premium  offer  is  being  fea-  this  fall  to  promote  its  new  anti- 
tured  in  one-third  page  ads  in  rust  gasoline. 

104  Sunday  comic  papsers  in  the 

Metro  Group,  Puck  and  independ-  ■ 

ents,  as  well  as  in  announcements 

on  the  Aunt  Jenny  radio  program  Botsiord  SuCCBGCls 
on  the  CBS  network.  QdeU  in  GM  Ad  Post 

Habitant  Soup  Budget  Detroit  —  Henry  C.  Botsfort 

The  Habitant  Soup  Co.,  Man-  assistant  adverUsing  manager  of  the 
Chester,  N.  H.,  has  approved  the  Motor  Division  of  General 

largest  advertising  budget  in  its  Mofots-  has  been  named  in  charp 
history,  according  to  Remi  Li-  advertising  d^rtment  (rf 

moges,  president.  Plans  for  the  Section  ^  Genial  Mo- 

1952-53  national  ad  campaign  ‘ors.  He  succwds  Dolph  H.  Odell, 
(via  Chambers  &  Wiswell,  Inc.,  retiring  from  General  Motors  after 
Boston)  will  break  in  early  Octo-  "'ore  than  36  years  of  service, 
ber;  will  feature  increased  use  of  Mr.  Botsford  joined  Buick  ia 
newspapers  and  radio.  1939  as  chassis  lecturer  at  the 

New  York  World’s  Fair.  In  1941 
Anti-Freeze  Drive  Set  h®  went  to  the  General  Moton 

DuPont,  having  instituted  Anti-  Paving  Ground  as  test  driver,  and 
Freeze  Week,  Oct.  6-13,  to  help  ‘he  same  year;  was  transferred  W 
promote  the  sale  of  “Zerone”  and  fh®  standards  department,  where  M 
“Zerex,”  is  undertaking  an  exten-  handled  cost  estimates.  In  1^2  K 
sive  campaign  with  ads  in  105  went  into  the  seirice  departme 
newspapers  across  the  country.  ^  technical  writer  of  ordnance 

Batten,  Barton.  Durstine  &  Os-  manuals.  He  was  with  the  ^J 
bom  is  handling  the  account  for  Force  for  two  years,  and  a 
DuPont.  C.E.T.  Scharps  is  the  ac-  fiction  over  the  Pacific.  In  I7 
count  representative.  he  joined  the  merchandising  » 

partment  sales  promotion  stm. 
and  became  assistant  advertisifll 
manager  in  1948. 

Mr.  Odell,  in  1916,  joined  Delco 
Light  Co.,  which  later  became  * 
unit  of  General  Motors.  He  came 
to  the  General  Motors  central  of¬ 
fice  as  assistant  director  of  the 
Advertising  Section.  The  Advertb- 
ing  Section  was  merged  with  the 
Sales  Section  in  1936  and  Mr- 
Odell  has  been  in  charge  of  the 
advertising  activity  since  that  time- 


PEORIAREA  T^otcHtUUd^  /4ne 


R.  G.  LcToyrncau,  Inc. 

(manufacturer  of  targe 
road  building  equipment) 

is  one  of  Peoria's 
many  industries  with 
world-wide  distribution 
that  help  mahe  the 
rich  PEORIArea  a 
MAJOR  MARKET! 


Brides  in  Ronson  Copy 

Ronson  Art  Metal  Works,  Inc., 
will  launch  a  30-city  test  news¬ 
paper  campaign  to  promote  Ron¬ 
son  Table  and  Desk  Lighters. 

The  campaign,  which  will  run 
for  six  weeks  beginning  about 
Sept.  21,  will  comprise  two  series 
of  ads — one  group  addressed  to 
women,  and  another  addressed  to 
men.  Copy  will  feature  recent 
local  brides. 


Actual  photo  ol  Mf  R  G.  LcToumcau  inspcctino 
.  new  3i.nt  tire  (10  K  taR  and  4  It.  wide)  loi 
one  ol  LcToumeau's  new  road  buildinj  machines 


Rybutol  Series 

The  most  intensive  advertising 
campaign  for  Rybutol,  vitamin-B 
complex,  will  be  undertaken  dur¬ 
ing  October  by  the  Vitamin  Cor¬ 
poration  of  America.  A  series  of 
ads  is  scheduled  in  American 
Weekly,  This  Week  and  the  Sun¬ 
day  Times  Magazine, 


Kalmus  to  Lever  Bros. 

Allen  H.  Kalmus,  a  member  d 
the  National  Broadcasting  Co- 
press  relations  staff  for 
years,  has  become  director  of  tht 
press  bureau  for  Lever  Brothen 
in  New  York. 


D«tly  CircuUtipM  Eicccdi  100,000 
Nat'l.  Reps..  WARD-GRIFFITH  CO..  INC 
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Announcing 

iW  I  COLOR  I ILEXIBILITY 


Kctorial 


The  only  National  Sunday 
Magazine  you  can  buy  for  mass  selling  in  individual 
markets  now  offers  you  in  addition  to  full  color  pages: 


FULL  COLOR  UNITS  IN  Vs  PAGE  SIZE* 

FULL  COLOR  UNITS  IN  V2  PAGE  SIZE* 

ONE  COLOR  AND  BLACK  IN  FULL  PAGE  SIZE* 


PICTORIAL  REVIEW  powers 
your  advertising  with: 

.  .  .  the  mighty  impact  of  color  even  in  single 
markets. 

. . .  America’s  top  galaxy  of  star  artists  and 
writers. 

.  . .  proven  deep  penetration  into  market 
coverage. 

...  a  flexibility  to  time  your  advertising  to 
local  market  needs. 

. . .  the  street-by-street  market  i^idance  of  the 
famous  Hearst  Sales  Operating  Controls. 


Covers  close  to  6,000,000 
families  with  the  Sunday  issues  of: 

Chicago  Herald-American 
Milwaukee  Sentinel 
New  York  Joumal-American 
Boston  Advertiser 
Los  Angeles  Examiner 
San  Francisco  Examiner 
Seattle  Post-Intelligencer 
Baltimore  American 
Pittsburgh  Sim-Telegraph 
Detroit  Times 


*For  complete  details  about  both  color  and  black  and  white  rates,  dis¬ 
counts,  mechanical  requirements,  consult  your  nearest  Hearst  Advertising 
Service  Representative. 

A  HEARST  PUBLICATION 

represented  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE 
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Brock  Takes 
Atkinson  Post 
On  Seattle  P-I 


Seattle — After  35  years  in  the 
newspaper  business,  J.  J.  Atkinson, 
advertising  manager  of  the  Seat¬ 
tle  Post-Intelli¬ 
gencer  since 
1929,  retired 
Sept.  1. 

His  post  will 
be  taken  over  by 
A.  A.  Brock, 
former  retail  ad 
manager. 

New  retail 
manager  will  be 
Dan  L.  Starr, 
former  merchan¬ 
dising  and  adver¬ 
tising  manager  for 
Inc.,  in  Seattle. 

Mr.  Atkinson  began  his  news¬ 
paper  career  in 
Cleveland,  when, 
as  a  youth  of  15, 
he  went  to  work 
for  the  Plain 
Dealer.  He  had 
been  with  the 
Hearst  Newspa¬ 
pers  for  25  years 
and  was  trans¬ 
ferred  to  the  P.- 
1.  from  the  Los 
Angeles  Exani- 
;„pr  Brock 


Mr.  Brock  has  been  in  the  news¬ 
paper  business  since  he  was  17, 
when  he  became  an  advertising 
copyboy  on  the 
now-defunct  Seat¬ 
tle  Star.  He  join¬ 
ed  P.  I.  in  1936. 

He  was  appoint¬ 
ed  retail  advertis¬ 
ing  manager  of 
the  Post-Intelli¬ 
gencer  upon  his 
return  from  war 
service  in  the 
Army  in  1946. 

Mr.  Starr  form¬ 
erly  was  with  the 
advertising  department  of  the 
Washington  (D.  C.)  Post,  and  also 
was  an  account  executive  for 
Ruthrauff  and  Ryan  Advertising 
Agency. 

■ 

'Rep'  for  Knoxville 

Knoxville — blames  R.  Golden, 
local  advertising  manager,  has 
been  named  national  advertising 
manager  of  the  Knoxville  Journal, 
simultaneously  with  appointment 
of  Scolaro,  Meeker  and  Scott  as 
representatives. 

■ 

Heads  Dodge  Co-op 

Detroit,  Mich. — Victor  E.  Hol- 
lingshead  has  been  appointed  direc¬ 
tor  of  cooperative  advertising  on 
the  Dodge  passenger  car  account, 
according  to  Will  C.  Grant,  presi¬ 
dent  of  Grant  Advertising,  Inc. 


Watious  Joins 
Tatham-Laird 

Chicago  —  David  G.  Watrous, 
advertising  director  of  the  Parker 
Pen  Co.,  will  join  Tatham-Laird, 
Inc.,  Chicago  advertising  agency, 
on  Sept.  15  as  account  executive. 

As  advertising  director  for  the 
pen  firm  the  past  five  years,  Mr. 
VVatrous  is  credited  with  develop¬ 
ing  promotional  techniques  — 
among  them  an  integrated  coop¬ 
erative  newspaper  advertising  plan. 
George  E.  Eddy,  assistant  manager 
for  the  past  three  years,  will  suc¬ 
ceed  Mr.  Watrous  as  advertising 
manager. 


Wilmar  Joins  S-H 

San  Francisco — Fred  Wilmar, 
general  advertising  manager,  San 
Francisco  News,  has  joined  the 
Chicago  staff  of  Scripps-Howard 
Newspapers.  Robert  Stoltz,  adver¬ 
tising  director,  will  absorb  the  na¬ 
tional  advertising  duties  and  the 
post  will  not  be  filled  at  present. 
■ 

S-T  Appoints  S-F-W 

Chicago — Appointment  of  Saw- 
yer-Ferguson-Walker  Co.,  publish¬ 
ers’  representatives,  as  Southern 
and  West  Coast  advertising  repre¬ 
sentatives  of  the  Chicago  Sun- 
Times,  effective  Sept.  1,  was 
announced  by  Larry  Knott,  Sun- 
Times  advertising  director. 


Ad  Solicitor  Files 
Suit  Against  Guild 

Ernest  Mark  High,  an  adver¬ 
tising  agent  and  solicitor,  filed  suit 
this  week  in  Supreme  Court,  Man¬ 
hattan,  for  $21,685  for  alleged 
breach  of  a  contract  with  the 
Guild  Reporter.  Named  as  defend¬ 
ant  is  William  J.  Farson  as  treas¬ 
urer  of  the  American  Newspaper 
Guild. 

The  defendant  has  entered  a 
counterclaim  for  $100,420.  It  is 
averred  in  the  answer  that  because 
of  plaintiff's  activities,  the  Guild 
has  appeared  to  business,  char¬ 
itable  and  trade  union  organiza¬ 
tions  as  a  trade  union  seeking  to 
secure  money  by  illegitimate  and 
disreputable  means,  and  has  there¬ 
by  been  brought  into  serious  ill 
repute. 

In  his  ll-page  complaint,  Mr. 
High  explains  that  under  the  terms 
of  an  agreement  made  Jan.  7  he 
was  to  pay  the  Guild  $210  per 
advertising  page  and  that  the  guild 
would  allot  to  him  a  minimum  of 
two  pages  per  issue  in  the  Re¬ 
porter. 

■ 

Optical  Account 

American  Optical  Company  has 
appointed  Batten.  Barton,  Durstinc 
&  Osborn,  Inc.,  to  handle  advertis¬ 
ing  of  its  sun  glasses,  including 
the  Polaroid  and  Cosmetan  Calo- 
bar  lines.  Account  supervisor  will 
be  Herbert  West. 


ANNOUNCEMENT 

OUR  NEW  color  printing  plant,  offering  un¬ 
excelled  quality  and  service  in  the  field  of 
newspaper  color  comics  and  related  products, 
will  be  in  operation  by  December  1952. 

Inquiries  welcomed 


STAR  COLOR  PRESS,  INC. 

Wilmington  99,  Delaware 

Alexis  I.  du  Pont  Bayard,  President  E.  M.  Budner,  Vice  President 

James  L.  Wylie,  Treasurer  William  E.  Taylor,  Jr„  Secretary 
O.  L.  Hershiser,  V.  P.-General  Manager 
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HOW  FIRE  INSURANCE 


In  schools  all  over  the  eoimtry  diildien  are  la-in}'  taught  the  dangers 
ol  lire.  Free  pamphlets,  talks  and  movies  are  |>rovided  Ity  the  hre 
insiirame  business  for  their  instruition.  One  of  the  aims  of  this 
I  public  service  is  to  keep  down  the  tragic  human  loss  by  fire 

'  lo.iMMt  lives,  iin hiding  (hildren.  every  vear. 


In  many  other  ways  capital  steak  fire  insurance  service 
benefits  us.  W'hen  you’re  building 

_  or  buying  a  home,  fire 

insurance  helps 

make  your  investment  set  ure. 

It  keeps  stores  open,  jrlants  hum- 
Sk?  ming.  Because  of  it,  business  men 
can  plan  ahead  with  confidence, 
relying  u|a>n  insurance  to  protect 
them  against  unexpected  fire  losses. 


.  yoCK  fire  insurance  agent  looks  forward 
to  his  week-ends,  too.  In  business 
for  himself,  he’s  an  example  of  what  makes 
.America  click.  Every  business  he  insures, 
large  or  small,  competes  in  an  open 
market— as  he  does.  Both  must  give  full  value 
—or  they  won’t  stay  in  business.  And  it’s 
from  such  private  enterprise  that  every  local 
community  ])ros|K*rs. 


/  N  NOVEMBKR,  1P50,  eleven  eastern  states  suffered  from 
the  devastating  force  of  a  105-mile-an-hour  wind. 
Over  a  million  insurance  claims  were  filed  under  the 
“extended  coverage”  provision.  More  than  $i5c>,och),cxx) 
have  been  paid  to  ptolicyholders.  Your  agent  or  broker 
will  be  glad  to  tell  you  how  “extended  coverage” 
can  be  added  to  your  fire  and  lightning  pcriicy— in  how 
many  ways  it  protects  you  — and  how  little  it  costs. 


AN  ADVERTISEMENT  SPONSORED  BY  THE  CAPITAL  STCXK  FIRE  INSURANCE  COMPANIES,  THEIR  AGENTS  AND  BROKERS, 
THROUGH  THE  NATIONAL  BOARD  OF  FIRE  UNDERWRITERS,  85  JOHN  STREET,  NEW  YORK  38,  N.Y. 


CARBURETORS  •  BURNERS  •  FIRE  CHECKS  •  ATMOSPHERE  I  INERT  GAS  GENERATORS 
ADSORPTIVE  DRYERS  •  METAl  MELTING  UNITS  •  SINGEING  EQUIPMENT*  SPECIAL  EQUIPMENT 


Ray  Erwins 


umn 


DREATHES  THERE  A  REPORTER  with  soul  so  dead,  who  ne’er  to 
himself  hath  said:  This  is  MY  Day? 

It  is  becoming  the  fashion,  a  pleasant  and  deserved  custom,  too,  for 
special  days  to  be  named  for  newsmen  meriting  civic  recognition. 

When  May  Parker  concluded  38  years  as  the  Barberton  reporter  for 
the  Akron  Beacon  Journal,  the  day  was  proclaimed  “May  Parker  Day" 
by  the  mayor  and  300  citizens  staged  a  testimonial  dinner  for  her.  Miss 
Parker  retired  on  her  65th  birthday.  She  was  made  an  honorary  coun¬ 
cilman  of  Barberton  (pop:  35,000),  first  in  the  city’s  history. 

And  down  in  Fort  'Worth,  the  mayor  proclaimed  Jack  Gordon  Day 
to  honor  a  columnist.  Mr.  Gordon  has  been  on  the  staff  of  the  Fort 
Worth  Press  for  29  years,  has  written  a  daily  column  since  1935.  His 
gifts  ranged  from  a  65-pound  watermelon  to  membership  in  numerous 
clubs.  His  messages  of  congratulations  came  from  Roy  Howard  and 
many  other  admirers. 


Miscellany  in  the  Mail 

Eric  Allen,  Jr.,  Medford  (Ore.)  Mail  Tribune,  writes: 

“I  don’t  know  how,  but  in  your  factual  review  of  the  ’Phone  Pests 
Aug  16,  you  neglected  to  re^rt  one  of  the  most  prevalent  of  that 
species,  to  wit:  Tlte  T  just  heard  over  the  radio.  ...  Is  it  true?’  variety. 
The  eight  listed  are  all  readily  identifiable,  and  hereabouts  No.  4 
(we’re  having  a  little  argument)  usually  slurs  his  words  and  has  a 
juke-box  in  the  background.’’ 

G.  C.  Konkler,  Phoenix,  Ariz.,  writes: 

“Your  ‘Trinkets  in  a  Trunk’  struck  my  fancy  because  I’m  guilty  of 
hoarding  all  that  old  stuff  too.’’ 

Then  Mr.  Konkler  regales  us  with  interesting  bits  of  memorabilia 
from  letters  of  O.  O.  McIntyre,  Bennett  Cerf,  Spider  Rowland  of  the 
Arkansas  Gazette,  Marquis  Childs,  Ding  Darling,  Reg  Manning,  Jack 
Lait,  then  on  the  old  Chicago  Herald;  Roger  Babson,  William  Allen 
White,  Merle  Crowell,  Ed  Howe,  Walter  Davensport  and  others. 


10-ton  capacity  pot  thown 
above  hot  retulted  in  fual  tavingt  of 
from  40%  to  60%  for  many  utors. 


Eliminate  unnecessary  shutdowns,  lower 
room  temperatures  as  much  as  25  degrees 

Join  the  many  newspaper  publishers  who  already 
depend  on  Kemp  Immersion  Heating  for  contin¬ 
uous,  trouble-free  performance.  Kemp  pots,  un¬ 
like  many  underfired  pots,  melt  metals  quickly, 
eflSciently  .  .  .  without  the  threat  of  periodic 
shutdowns  from  breakage.  And  getting  rid  of  un¬ 
sightly  external  pipes  and  ducts  improves  the 
appearance  and  working  conditions  of  your  shop. 

Efflcienc/  with  Economy 

When  you  install  Kemp  melting  equipment,  you 
are  assured  maximum  melting  efficiency  .  .  . 
plus  an  estimated  savings  in  fuel  alone  of  up  to 
40%  and  more.  You  get  relief  from  excessive  room 
temperatures,  faster  heat  recovery,  greater  heat¬ 
ing  surface,  lower  dross  formation.  At  the  same 
time  you  eliminate  temperature  override  and 
dangerous  open  Same  fire  hazards. 

Easy  to  Use . . .  Easy  to  Maintain 

The  Kemp  Carburetor,  part  of  each  installation, 
delivers  complete  combustion  . .  .  without  waste 
.  .  .  without  tinkering.  One-pipe  stir  and  fuel  feed 
reduces  installation  costs,  simplifies  maintenance. 
Kemp  service  also  includes  a  staff  of  trained  tech¬ 
nicians  who  are  instantly  available  at  all  times. 


Fast  Behind 


A  Pakistani,  apparently  faint  from  hunger,  feebly  entered  the  Sew 
York  Times  news  room  late  one  Sunday  evening  and  asked  whether 
the  Moslem  feast  of  Ramadan  had  ended.  He  could  not  see  whether 
the  moon  was  new,  he  said,  and  did  not  want  to  end  his  Ramadan 
fast  ahead  of  schedule. 

Sam  Solovitz,  a  news  clerk,  got  from  Morton  Yarmon  of  the  foreign 
copydesk  the  information  that  the  fast  had  ended  the  preceding 
Friday.  The  Pakistani  bowed,  said  “deeply  obligated,’’  and  left  to  tread 
the  correct  spiritual  path  through  Times  ^uare — in  the  general 
direction  of  the  nearest  Automat. 


Inflation 

When  Fred  B.  Manship,  city  editor  of  the  Coatesville  (Pa.)  Record 
goes  to  the  races,  he  doesn’t  mind  paying  90c  for  a  5()c  drink,  or  30c 
for  a  22c  pack  of  cigarettes.  But  at  the  Atlantic  City  track,  he  bought 
a  copy  of  the  Philadelphia  Evening  Bulletin,  handed  the  newsboy  5c. 

“Hey,”  yelled  the  newsy,  “this  paper  costs  a  dime!” 

“What  do  you  mean?”  asked  Mr.  Manship.  “It  reads  right  here: 
‘Price  5c.’ 

“Sorry  buddy,  I  can’t  read.  My  price  is  10c.” 

Mr.  Manship  paid  the  second  nickel. 

Inflation  has  hit  one  of  the  reporters  at  the  Ogden  (Utah)  Standard- 
Examiner,  too.  Instead  of  signing  his  copy  “30,”  he  marks  it  “40.” 


/MMERS/ON  MELT/NG  POTS 


Change  of  Chuckle 


for  technical  information  pnd  facts  on  how  we 
can  help  you  cut  your  melting  costs,  write: 

THE  C.  M.  KEMP  MFC.  CO. 

405  E.  Oliver  St.,  Baltimore  2,  Md. 


The  features  had  been  made  up  in  the  Aug.  20  Portland  Oregon 
Journal  when  the  wire  story  came  in  of  the  death  of  Lawrence  M^no 
Giannini,  president  of  the  Bank  of  America.  “Today’s  Chuckle,”  also 
page  one,  in  the  early  edition  which  hit  the  street,  read:  “Old  bankers 
never  die,  either.  They  just  lose  interest.” 

A  quick  change  was  made  for  the  next  edition,  and  the  page  one 
joke  read:  “Professor:  A  textbook  wired  for  sound.” 
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By  Stanley  Frank 


’36  elections  on  the  nose?)  went  through  the  languid 
motions  of  challenging  polls  which  indicated  that 
Thomas  E.  Dewey’s  tenancy  of  the  White  House  was 
a  lead-pipe  cinch.  Everyone  accepted  Farley’s  law 
but  the  voters  and  an  amateur  piano  player  from 
Missouri,  who  combined  on  Nov.  2,  1948,  to  make 
it  as  obsolete  as  lend-lease  to  Russia. 

Now  that  we  are  hip  high  in  another  presidential 
campaign,  it  is  interesting  and  informative  to  examine 
the  factors  that  made  Farley’s  law  so  spectacularly 
wrong.  From  the  vantage  point  of  second-guessing, 
it  is  not  difficult  to  determine  where  the  exf)erts  went 
off  the  deep  end.  They  forgot: 

1.  Campaigns  once  were  knockdown,  drag-out 


It  IS  an  ironic  footnote  to  history  that  James  A. 
Farley,  the  Democrat’s  shrewdest  political  engineer 
of  the  1930’s,  rendered  a  more  valuable  service  to 
his  party  with  a  whopping  boner  than  he  ever  did  by 
reading  the  national  tea  leaves  with  uncanny  accur¬ 
acy.  Although  Farley  was  strictly  a  bystander  in  the 
1948  presidential  campaign,  in  which  he  once  had 
hoped  to  be  a  candidate  himself,  he  had  a  more  direct 
influence.on  the  most  startling  election  of  our  time 
than  any  man  except  Harry  S.  Truman. 

During  his  tenure  as  chairman  of  the  Democratic 
National  Committee  in  Franklin  D.  Roosevelt’s  first 
two  administrations,  Farley  operated  on  the  premise 
that  no  votes  were  changed  by  campaign  platforms 
and  speeches  after  Sept.  15.  Everyone  —  professional 
politicians,  pundits  and  pollsters  —  believed  implicitly 
in  Farley’s  “law.” 

The  Republicans  snuggled  up  to  the  law  and  went 
to  sleep  clutching  it  fondly  to  their  breasts.  Democratic 
wheel  horses,  respecting  Farley’s  reputation  as  a 
prophet  of  the  first  water  (didn’t  he  hit  the  1932  and 


continued  in  September  * 


♦  IVri(e  Nation’s  Business.  Wahington  6,  D.C.,  for 
a  complimentary  copy  of  the  September  issue  and 
for  permission  to  quote  from  this  timely  article. 
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Helping  to  find  tomorrow's  steel 
in  a  Labrador  wilderness 


In  a  land  so  desolate  that  only  the  airplane  has  yet  breached  its  vast  expanse  of  craggy 
hills  and  gaping  valleys,  National  Steel  is  a  partner  in  one  of  the  greatest  industrial 
adventures  of  our  time. 

For  National  is  one  of  five  American  steel  companies  participating  in  the  development 
of  the  recently  discovered  Ungava  ore  field  of  northeastern  Quebec  and  Labrador. 
Under  conditions  of  utmost  difficulty,  a  360-mile  railroad  is  being  built,  and  preparations 
for  mining  are  being  made  to  assure  our  country,  for  many  future  years,  a  dependable 
source  of  high-grade  iron  ore — the  indispensable  ingredient  of  steel. 

National  Steel’s  part  in  this  bold  venture  is  characteristic  of  its  vision  and  progressive¬ 
ness.  Under  a  continuing  program  of  expansion.  National  has  put  into  operation  the 
largest  open  hearth  furnaces  in  the  world  .  .  .  will  soon  light  the  fires  in  two  new  500,000- 
ton  per  year  blast  furnaces  ...  is  constructing  the  two  largest  ore  boats  ever  built  on 
the  Great  Lakes  .  .  .  and  is  making  other  major  additions  that  will  swell  its  annual 
capacity  to  6,000,000  tons  of  steel. 

This  is  National  Steel  .  .  .  completely  integrated,  always  expanding  .  .  .  one  of  America’s 
foremost  independent  producers  of  steel. 


NATIONAL  STEEL 

GRANT  BUILDING 


CORPORATION 

PITTSBURGH,  PA. 
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SEVEN  GREAT  DIVISIONS  WELDED  INTO  ONE  INTEGRATED  STEEL-MAKING  STRUCTURE 


GREAT  LAKES  STEEL  CORP. 

Detroit,  Mich.  A  major  supplier 
of  standard  and  special  carbon 
steel  products  for  a  wide  range 
of  applications  in  industry. 


WEIRTON  STEEL  COMPANY 

Weirton,  VV.  Va.  World’s  larg¬ 
est  independent  manufacturer 
of  tin  plate.  Producer  of  many 
other  important  steel  products. 


HANNA  IRON  ORE  COMPANY 

Cleveland.  Ohio.  Producer  of 
iron  ore  from  extensive  hold¬ 
ings  in  the  Great  Lakes  area. 


STRAN-SHEL  DIVISION 

Ecorse,  Mich,  and  Terre  Haute, 
Ind.  Exclusive  manufacturer  of 
famous  Quonset  building  and 
Stran-Steel  nailable  framing. 


AD  RATE  APPEAL 

IN  ITS  petition  to  the  Supreme  Court  the 
Department  of  Justice  has  asked  for  the 
imposition  of  restrictions  on  the  advertising 
rate  practices  of  the  New  Orleans  Times- 
Picayune  and  Slates  which  are  unwarranted, 
unfair  and  punitive. 

We  doubt  that  members  of  the  Supreme 
Court  will  entertain  favorably  the  request  of 
the  justice  department.  But  the  action  by 
tWs  government  agency,  after  winning  its  case 
in  the  lower  court,  reflects  a  vindictive  atti¬ 
tude  towards  newspapers  which  is  becoming 
apparent  in  the  numerous  investigations  and 
actions  being  pursued  against  this  medium. 

It  lends  strong  credence  to  the  charge  that 
the  New  Orleans  case  was  “politically  in¬ 
spired.” 

The  Department  of  Justice  asks  that  for  a 
period  of  three  years  the  two  papers,  Times- 
Picayune  and  States,  be  restrained  from  sell¬ 
ing  advertising  in  both  at  a  rate  less  than 
the  sum  of  the  rates  for  space  sold  sepa¬ 
rately  in  each. 

The  court  already  has  declared  the  forced 
combination  rate  illegal.  The  Department  of 
Justice’s  request  would  prevent  the  papers 
from  offering  an  optional  combination  rate 
at  a  lower  figure  reflecting  savings  in  the  cost 
of  production.  The  practice  of  buying  two 
for  less  than  the  total  cost  of  buying  each 
individually  is  not  uncommon  in  trade.  Even 
the  municipal  transit  lines  follow  the  practice. 
What’s  so  wrong  about  newspapers  doing  it? 
The  Department  of  Justice  in  its  petition 
acknowledges  there  are  production  savings  to 
newspapers  when  the  same  ad  is  placed  in 
both  a  morning  and  evening  paper.  It  re¬ 
quested  that  after  the  three-year  period  the 
newspapers  be  enjoined  from  charging  rates 
for  space  in  more  than  one  paper  “lower  than 
the  sum  of  the  rates  for  the  same  amount  of 
advertising  space  when  purchased  separately 
in  each  of  the  newspapers  published  by  the 
defendants  or  any  of  them  which  is  included 
in  the  combined  rate,  minus  such  amount  as 
the  defendants  or  any  of  them  can  show  rep¬ 
resents  savings  in  costs  to  the  publisher  or 
publishers  resulting  from  the  production  and 
sale  of  such  advertising  in  combination.” 

If  it  is  admitted  that  savings  are  possible 
in  placing  the  same  copy  in  both  papers,  why 
is  it  wrong  for  the  publisher  to  pass  this  sav¬ 
ing  along  to  his  customer?  Why  is  it  wrong 
for  three  years  and  then  all  right  thereafter? 

The  Department  of  Justice’s  reasoning  is 
obscure  and  therefore  its  motives  are  suspect. 

COLUMN  WIDTHS 

THE  report  of  the  ANPA  Committee  on 
Column  Width,  recommending  adoption 
of  the  1 1  Vi  pica  column  as  standard,  is 
sound.  It  represents  the  advised  opinion  of 
300  of  the  largest  newspapers  in  the  country 
and  is  worthy  of  serious  consideration  by  the 
others. 

It  is  no  secret  to  advertisers  that  news¬ 
papers  have  been  seeking  to  reduce  column 
and  page  widths  to  cut  newsprint  costs.  It 
is  also  no  secret  to  newspapers  that  agencies 
and  advertisers  have  not  been  pleased  with 
the  effect  on  reproduction  of  ad  copy  ob¬ 
tained  by  high  shrinkage  of  mats. 

The  ANPA  Committee  has  recommended 
a  standard  which  will  cut  down  on  shrinkage, 
save  newsprint  and  eliminate  the  friction  with 
advertisers  if  it  is  adopted  by  all. 


EDITORIAL 


Better  is  a  little  with  righteousness,  than 
great  revenues  without  right  —  Proverbs, 
XVI;  8. 

TAX  CASES 

IN  APPLAUDING  the  work  of  the  ASNE 
committee  obtaining  access  to  tax  compro¬ 
mise  cases  in  the  Bureau  of  Internal  Reve¬ 
nue,  E  &  P  may  have  given  the  wrong  im¬ 
pression  (Aug.  30,  page  26)  to  newsmen  by 
inferring  that  the  records  of  all  compromises 
are  available  where  the  government  had  ac¬ 
cepted  less  than  the  original  amount  claimed. 

We  are  indebted  to  David  Lawrence  for 
clarifying  the  picture.  He  wrote  Sept.  1: 

“The  records  which  are  to  be  made  avail¬ 
able  are  confined  to  a  single  category  of  cases 
involving  an  allegation  of  inability  rather 
than  refusal  to  pay  what  is  due. 

“Thus,  the  law  permits  what  is  technically 
known  as  an  ‘offer  in  compromise,’  but  this 
characterizes  a  step  usually  taken  when  a 
bankrupt  or  insolvent  person  offers  the  gov¬ 
ernment  a  smaller  sum  than  is  actually  due. 

“There  are,  on  the  other  hand,  thousands 
and  thousands  of  cases  from  year  to  year  in 
which  corporations  or  individuals  disagree 
with  the  Bureau  of  Internal  Revenue  on  the 
technical  interpretation  of  the  tax  laws  or  on 
the  ways  that  rates  shall  be  applied  to  a  given 
set  of  circumstances.  While,  in  a  dictionary 
sense,  these  are  ‘compromises’  or  ‘adjustments’ 
or  ‘settlements,’  they  are  not  by  any  means 
included  under  the  new  regulation. 

“The  cases  which  will  be  published  are 
solely  those  which  involved  failure  to  pay  up 
what  is  indisputably  due.  In  these  Instances, 
the  amount  already  has  been  determined  or 
adjudicated  and  payment  is  not  forthcoming 
because  of  an  allegation  of  inability  to  pay.” 

Mr.  Lawrence  concludes  with  this  im¬ 
portant  warning  to  newsmen: 

“Newspapers  now  are  to  be  permitted  to 
look  at  those  particular  records,  but  anything 
they  publish  is  on  their  own  responsibility. 
The  Bureau  does  not  initiate  this  publicity 
or  authorize  any  of  it.  any  more  than  any 
other  information  gathered  by  reporters  in 
talking  with  government  officials  becomes 
‘privileged’  and  immune  from  damage  suits 
when  printed  just  because  it  emanates  from 
official  sources. 

“Certainly  the  financial  affairs  of  a  man 
who  is  insolvent  and  goes  through  bankruptcy 
presumably  have  become  a  matter  of  public 
record,  so  that  publication  of  tax  difficulties 
are  not  likely  to  produce  damage  suits.  But, 
in  the  cases  of  individuals  who  are  insolvent 
but  have  not  gone  through  bankruptcy,  suits 
claiming  damage  to  the  credit  reputation  of 
an  individual  in  his  community  could  readily 
arise  if  a  newspaper  published  that  the 
Treasury  has  to  accept  less  than  what  was 
due  in  the  case  of  a  delinquent  taxpayer.” 


MORE  SECRECY 

THE  attorney  general  of  Wisconsin  has  en¬ 
dorsed  seirecy  in  government  at  the  lowest 
level — sheriffs  and  police  officers.  In  an  opin¬ 
ion  recently  delivered  in  a  newspaper  case 
(E&P,  Aug.  23,  page  10)  he  advised  sheriffs 
and  police  officers  that  newspaper  reporters 
have  no  right  to  inspect  their  records. 

The  newspapers  in  that  state  are  rightfully 
“up  in  arms”  and  determined  to  fight  for  a 
reversal  of  the  opinion.  We  hope  that 
the  public’s  right  to  know  is  protected  either 
through  the  courts  or  by  the  Wisconsin  legis¬ 
lature. 

The  attorney  general  acknowledged  the 
right  of  the  people  to  be  informed  of  the 
administration  of  their  government  and  the 
execution  of  the  law — but  he  exempts  the  law 
enforcement  agency  and  says  “criminal  in¬ 
vestigation  must  be  conduct^  in  secrecy." 

We  say:  not  to  the  extent  that  the  attorney 
general  would  gp  in  bottling  up  all  records. 

The  Racine  Journal-Times  says:  “To  bar 
newsmen  from  these  records  would  Invite 
crooked  sheriffs  and  policemen  to  protect 
themselves  against  exposure.  What  protec¬ 
tion  has  the  public  against  dishonesty  in  gov¬ 
ernment  and  law  enforcement  if  the  public 
is  cut  off  from  sources  of  information  about 
its  government?” 

The  Marinette  Eagle-Star  says:  “His  ruling 
is  particularly  questionable  when  he  holds 
that  a  sheriff  may  even  withhold  automobile 
accident  records.  Here  the  protection  of  the 
public  is  involved  and  a  sheriff  inclined  to 
shirk  his  duties  or  favor  friends  could  pro¬ 
tect  drunken  drivers,  reckless  drivers  and  vari¬ 
ous  other  offenders  involved  in  such  acci¬ 
dents.” 

The  Monroe  Evening  Times  says:  “With¬ 
out  question,  this  authority  would  be  applied 
vigorously  where  there  is  a  clash  of  person¬ 
alities  between  the  press  and  the  tender-hided 
public  officers.  It  can  also  be  used  as  a 
handy  means  of  covering  up  derelictions  of 
duty,  mistakes  of  investigating  officers  and. 
quite  possibly,  monkey  business  in  which  the 
causes  of  justice  are  obstructed.” 

This  is  a  legalistic  rather  than  a  realistic 
ruling,  another  step  in  the  attempt  to  strangle 
the  people’s  right  to  press  freedom  and  their 
right  to  know.  It  invests  in  local  police  au¬ 
thorities  the  privilege  of  determining  what 
information  the  public  should  or  should  not 
have. 

There  should  never  be  a  situation  in  this 
country  where  local  government  authorifles 
have  the  power  of  censorship,  the  power  to 
withhold  or  release  information  at  their  own 
discretion  according  to  their  own  whim  or 
desire.  And  that  situation  should  be  elimi¬ 
nated  In  Wisconsin. 

E  tS  P  POLL 

THE  E&P  poll  of  newspaper  support  for 
Presidential  nominees  appearing  in  this 
issue  indicates  the  greatest  press  backing  for 
any  candidate  in  history.  If  Eisenhower 
doesn’t  win  in  November  newspapers  again 
will  be  charged  with  “lost  influence.”  If  be 
does  win  will  it  prove  they  have  regained 
that  “influence?”  Regardless,  it  should  be 
remembered  by  friends  and  critics  alike  that 
these  newspapers,  no  matter  which  nominee 
they  are  supporting  on  their  editorial  pages, 
are  carrying  the  news  of  the  campaign  ob¬ 
jectively  on  their  front  pages  every  day. 
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George  W,  Kelly,  executive  ed¬ 
itor  of  the  Johnson  City  (N.  C.) 
Fress-Chronicle,  has  been  appoint¬ 
ed  editor,  succeeding  R.  C.  Hodge, 
retired. 

*  *  * 

E.  Robert  Anderson,  former 
Sunday  editor  of  the  San  Diego 
(Calif.)  Union,  and  in  recent 
years  public  information  officer  of 
the  11th  Naval  District  in  San 
Diego,  has  been  named  consultant 
to  the  Union-Tribune  Publishing 
Co.  He  recently  returned  to  civil¬ 
ian  life  as  a  Captain  in  the  Naval 
Reserve. 

*  *  * 

Lt.  Col.  Leon  H.  Durst  was 
separated  from  the  Army  on  Aug. 
31  after  serving  more  than  five 
years  as  public  information  officer. 
Second  Army,  at  Fort  Meade,  Md. 
For  17  years  before  returning  to 
army  duty  in  1941,  he  was  an  As¬ 
sociated  Press  staffer  and  executive 
in  the  Southwest. 

* 

James  Kerney,  Jr.,  editor  of 
the  Trenton  (N.  J.)  Times,  has  re¬ 
ceived  a  silver  life  membership 
card  in  the  Patrolmen’s  Benevolent 
Association  for  his  efforts  to  im¬ 
prove  working  conditions  in  the 

police  department. 

*  *  * 

Pat  Hollis  O’Neil,  co-publish¬ 
er  of  the  Dayton  Chronicle-Dis¬ 
patch,  has  been  elected  president 
of  Washington  State  Newspaper 
Publishers  Association;  William 
Dickie  of  the  Shelton  Mason 
County  Journal  has  been  elected 
vicepresident. 

*  *  * 

Kel  Holliday,  publisher  of  the 
Oak  Hill  Fayette  Tribune  and  the 
Montgomery  Herald,  has  been 
elected  president  of  the  West  Vir¬ 
ginia  State  Board  of  Education. 


On  the  Business  Side 

David  Kruidenier,  Jr.,  who  has 
been  associated  with  the  Min¬ 
neapolis  (Minn.)  Star  and  Tribune 
since  1948,  has  joined  the  Des 
Moines  (la.)  Register  and  Tribune 
as  an  assistant  business  manager. 

Mr.  Kruidenier,  a  graduate  of 
Yale  and  the  Harvard  School  of 
Business  Administration,  is  a 
grandson  of  the  late  Gardner 
Cowles,  Sr. 

*  *  * 

Beverly  Church  has  been  ad¬ 
ded  to  the  circulation  department 
of  the  Yakima  (Wash.)  Morning 
Herald  Republic. 

*  *  * 

Jack  Baker,  formerly  of  Bran¬ 
ham  Co.,  has  joined  the  San  Fran¬ 
cisco  staff  of  West-Holliday  Co., 
Inc.  newspaper  representatives.  He 
succeeds  Thomas  Cullen,  re¬ 
signed. 

*  *  * 

John  f.  Wood  has  resigned 
from  the  promotion  department 
staff  of  the  Mineapolis  (Minn.) 

editor  &  PUBLISHER  for 


Star  and  Tribune  to  join  the  pro¬ 
motion  department  of  the  San 
Francisco  (Calif.)  Chronicle. 

m  *  * 

Richard  W.  Skinner  has  joined 
the  New  York  Office  of  Inland 
Newspaper  Representatives,  Inc. 

•  •  ♦ 

Della  E.  Day  and  Averl  M. 
Higbee  have  joined  the  classified 
advertising  department  of  the  Ya¬ 
kima  (Wash.)  Morning  Herald  and 
Daily  Republic  as  telephone  and 
counter  clerks. 

<t  «  * 

W.  D.  Taylor,  advertising  mana¬ 
ger  of  the  Weekend  Picture  Mag¬ 
azine,  the  Montreal  (P.  Q.)  Star, 
and  other  Canadian  dailies,  has 
been  transferred  from  the  Toronto 
office  to  the  Montreal  head  office. 
W.  A.  Goodson  has  been  appoint¬ 
ed  assistant  advertising  manager 
with  offices  at  Toronto. 


In  the  Editorial  Rooms 

Eddie  Weems,  formerly  with  the 
Temple  (Tex.)  Daily  Telegram 
and  the  San  Angelo  (Tex.)  Stand¬ 
ard-Times,  and  more  recently  on 
active  Navy  duty,  has  joined  the 
desk  of  the  Dallas  (Tex.)  Morning 
News. 

*  *  * 

Miss  Pat  Chapman  has  resigned 
as  reporter  for  the  Mandan  (N. 
D.)  Pioneer. 

♦  *  0 

William  H.  Wells,  formerly 
with  the  Penns  Grove  (N.  J.) 
Press,  has  joined  the  city  staff  of 
the  Norfolk  (Va.)  Virginian- 
Pilot. 

*  *  * 

Carl  Hanks,  formerly  with  the 
Cleveland  (Ohio)  Plain  Dealer 
and  the  Scripps-Howard  Newspa¬ 
pers  Washington  Bureau,  has  been 
appointed  editor  of  the  East  Hart¬ 
ford  (Conn.)  Gazette,  succeeding 
Henri  Tussenbroek.  resigned. 

*  «  * 

Bob  Dodson,  formerly  with  the 
Greensboro  (N.  C.)  Daily  News 
and  more  recently  with  the  Vir¬ 
ginia  State  Corporation  Commis¬ 
sion,  is  now  on  the  news  staff  of 
the  Norfolk  (Va.)  Ledger-Dis¬ 
patch. 

^  tf 

Charles  Young,  sports  editor 
of  the  Albany  (N.  Y.)  Knicker¬ 
bocker  News  who  has  been  writing 
sports  for  45  years,  has  received 
a  plaque  from  the  Eastern  League, 
“in  recognition  of  extra  and  un¬ 
selfish  interest  of  his  profession  and 
devotion  to  the  welfare  and  prog¬ 
ress  of  Eastern  League  of  baseball 
clubs.’’ 

i^ 

Miss  Mary  Nell  Boddie  has 
joined  the  women’s  staff  of  the 
Winston-Salem  (N.  C.)  Sentinel  to 
succeed  Miss  Margaret  Gaston, 
who  returned  to  her  home  in  Wil¬ 
mington  to  be  married. 

*  «  « 

Bob  Bellinger,  former  sports 
editor  of  the  Ponca  City  (Okla.) 
News,  has  joined  the  staff  of  the 
Oklahoma  City  Daily  Oklahoman. 
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He  replaces  Tom  Constabile,  re¬ 
signed. 

«  * 

John  Caldwell,  who  started 
with  the  Cincinnati  (Ohio)  En¬ 
quirer  as  secretary  to  Managing 
Editor  Everett  M.  Boyd,  has  been 
promoted  from  radio  and  tele¬ 
vision  editor  to  Sunday  editor.  His 
successor  is  James  Devane,  former 
Sunday  editor. 

«  *  # 

W.  Nash  Stublen,  formerly 
with  the  Portsmouth  (Va.)  Star 
and  the  Newport  News  (Va.) 
Times-Herald,  has  joined  the  Ports¬ 
mouth  bureau  of  the  Norfolk 
(Va.)  Virginian-Pilot. 

*  i  « 

Bower  Hawthorne,  city  editor 
of  the  Minneapolis  (Minn.)  Tri¬ 
bune  for  eight  years,  has  been 
made  a  news  editor  of  the  Tribune. 
He  will  share  responsibility  for 
news  operations  with  Paul  Veblen. 
Dan  Upham,  day  city  editor,  re¬ 
places  Mr.  Hawthorne  as  city 
editor. 

*  *  * 

Robert  Mason,  formerly  Sun¬ 
day  editor  of  the  Norfolk  (Va.) 

Virginian-Pilot,  has  been  named 
editor  of  the  new  daily  Sanford 
(N.  C.)  Herald.  Mr.  Mason 
served  as  editor  of  the  Herald 
once  before  in  1933  just  after  his 
graduation  from  the  University  of 
North  Carolina.  The  paper  at 
that  time  was  not  a  daily. 

«  *  « 

Arthur  B.  McGinley,  sports 
editor  of  the  Hartford  (Conn.) 
Times,  has  been  unanimously  re¬ 
elected  president  of  the  Crocodile 
Club,  Connecticut  organization 
composed  primarily  of  political 
leaders  and  newspaper  writers. 

-*  *  ♦ 

Sherwood  Kohn,  ’51  Univer¬ 
sity  of  Cincinnati  graduate  and 
editor  of  its  literary  magazine,  has 
joined  the  Cincinnati  (Ohio) 
Times-Star  as  a  reporter.  His 


father  is  Sianley  Kohn,  Cincin¬ 
nati  Enquirer  artist. 

«  *  * 

Edmund  Martin  has  joined  the 
staff  of  the  Hickory  (N.  C.)  Daily 
Record  to  succeed  Charles  Pres- 
LAR,  Jr.,  who  will  become  editor 
of  the  Catawba  News-Enterprise  at 
Newton,  N.  C.,  Sept.  14.  Mr.  Mar¬ 
tin  is  a  1948  journalism  graduate 
of  Tulane  University. 

*  m  * 

Richard  E.  Morris,  a  member 
of  the  Burlington  (N.  C.)  Times- 
News  staff fsince  1947,  has  joined 
the  sports  staff  of  the  Charlotte 
(N.  C.)  Observer. 

*  *  * 

Gene  Newhall  has  returned  to 
the  Minneapolis  (Minn.)  Star  re¬ 
porting  staff  after  serving  IV2 
years  with  the  47th  National 
Guard  Division. 

*  *  * 

Paul  L.  Griffith,  publisher  of 
the  Elkhorn-Kimballton  (Iowa) 
Review  for  many  years,  has  re¬ 
signed  to  join  the  Portales  (N.  M.) 
Daily  News.  He  is  not  selling  the 
Elk  Horn  weekly,  however,  and 
Alfred  Hansen  will  continue  as 
editor. 

Steffen  P.  Hoffman,  a  June 
graduate  of  Defiance,  Ohio,  Col¬ 
lege,  has  joined  the  staff  of  the 
Sidney  (Ohio)  Daily  News  as  a 
general  reporter. 

*  *  * 

Woodrow  Price,  reporter  for 
the  Raleigh  (N.  C.)  News  and  Ob¬ 
server,  has  been  appointed  a  mem¬ 
ber  of  the  North  Carolina  Cape 
Hatteras  Seashore  Commission  by 
Governor  W.  Kerr  Scott. 

«  *  « 

Kelsey  Short,  a  June  graduate 
of  the  University  of  Missouri 
school  of  journalism,  has  become 
sports  editor  on  the  Sikeston 
(Mo.)  Daily  Standard. 

(Continued  on  page  34) 
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generated  by  "Portraits”  .  .  .  then  put  this 
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continued  from  page  33 

Lho  Pinckney,  sports  editor  of 
the  Auburn  (N.  Y.)  Citizen-Ad¬ 
vertiser,  has  been  appointed  com¬ 
missioner  of  Auburn’s  expanded 
Little  League  Baseball  program. 

George  W.  Dissinger,  formerly 
of  the  Sunday  desk  of  the  Lan¬ 
caster  ( Pa. )  Intelligencer  Journal, 
has  joined  the  San  Diego  (Calif.) 
Evening  Tribune  as  a  general  as¬ 
signment  reporter. 

Where  They  Are  Now 

Roy  J.  Battersby,  formerly 
with  the  Associated  Press  and  the 
.Veil-  York  Herald  Tribune,  has 
been  appointed  director  of  pub¬ 
licity  for  Hill  &  Knowlton,  Inc. 

#  *  * 

John  C.  Noble,  formerly  on  the 
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news  staff  of  the  Concord  (N.  C.) 
Tribune,  the  Charlotte  (N.  C.) 
News  and  the  Norfolk  (Va.)  Vir¬ 
ginian-Pilot,  has  joined  the  public 
information  department  of  Co¬ 
lonial  Williamsburg,  Va. 

* 

John  L.  Akerman,  formerly 
general  manager  of  KMOX,  St. 
Louis,  has  joined  the  CBS  Radio 
Spot  Sales’  New  York  office  as  an 
account  executive.  He  previously 
was  publisher  of  the  Clearwater 
(Fla.)  Morning  Herald  for  two 
years  prior  to  becoming  co-publish¬ 
er  of  the  Santa  Anna  (Calif.)  In¬ 
dependent  in  1933. 

ifi  Oi  O 

Barton  Perry,  former  Mont¬ 
gomery  (Ala.)  Advertiser-Journal 
photographer,  has  gone  to  Emory 
University,  Ga.,  to  head  the  pho¬ 
tographic  staff. 

*  #  * 

John  F.  Murphy,  State  House 
correspondent  at  Boston  for  the 
Springfield  (Mass.)  Daily  News 
for  the  past  five  years  and  a  news¬ 
paperman  for  Springfield  newspa¬ 
pers  for  the  past  20  years  has  been 
named  postmaster  of  Northamp¬ 
ton,  Mass. 

»  *  * 

Eugene  F.  Hoffman,  whose 
newspaper  experience  includes 

1925-30  managership  of  the  INS 
bureau  in  Chicago,  has  been 

named  a  vicepresident  of  Amer¬ 
ican  President  Lines.  He  con¬ 
tinues  to  head  the  company’s  ad¬ 
vertising  and  publicity  department 
in  San  Francisco  headquarters,  an 
assignment  he  has  held  since  1946. 

tjc  ♦ 

Evert  S.  Peterson,  public  rela¬ 
tions  director  of  McClatchy  News¬ 
papers  of  California  for  the  past 
seven  years,  has  resigned  to  be¬ 
come  general  manager  of  Rotary 
Offset  Printers  in  Southern  Cali¬ 
fornia. 

Si  *  * 

William  Gr.affis,  former  Chi¬ 
cago  Sun-Times  foreign  corre¬ 
spondent,  has  joined  the  public 
relations  department  of  Leo  Bur¬ 
nett  Company,  Inc. 

A  *  * 

Reg  Mitchell,  a  newspaperman 
for  12  years  before  joining  the 
State  Department  as  a  foreign  serv¬ 
ice  officer  in  1931,  has  formed  a 
public  relations  firm  in  Washing¬ 
ton,  following  his  voluntary  re¬ 
tirement  from  government  service. 
At  one  time  he  was  AP  bureau 
chief  in  Miami. 

A  «  m 

J.  Colvin  Brown,  Jr.,  news  ed¬ 
itor  of  the  Elkin  (N.  C.)  Tribune, 
has  been  appointed  assistant  news 
editor  of  the  publications  depart¬ 
ment  in  the  North  Carolina  State 

College  School  of  Agriculture  tn 

Raleigh. 

♦  ♦  • 

William  McHenry  has  resigned 
as  feature  editor  and  assistant  to 
the  city  editor  of  the  Bergen  Eve¬ 
ning  Record,  Hackensack,  N.  J.,  to 
become  an  account  executive  with 
Rowe-Doherty  .Associates,  New 
York  public  relations  firm. 


THE  FOURTH  ESTATE  . . . 


By  Trent 


’‘Sorry  you're  afraid  of  burglars,  but  if  you  want  the  paper  put  behind 
the  screen  door  you'll  have  to  leave  it  unlocked.” 


Wedding  Bells 

Farwell  W.  Perry,  an  execu¬ 
tive  of  the  Perry  newspapers  in 
Florida,  and  Glorvina  Rodewald, 
of  Palm  Beach,  Fla.,  at  Madrid, 
Spain  Aug.  21. 


Thomas  Lanier  Wood,  Jr.,  tele¬ 
graph  deskman  of  the  Winston- 
Salem  (N.  C.)  Sentinel,  to  Miss 
Alliene  E.  Foley,  Aug.  17. 


Clifford  Leabo,  state  editor  for 
Associated  Press  in  San  Francisco, 
Calif.,  and  Miss  Blythe  Scott. 


Ham  .MONO  Fowler,  Jr.,  former 
publisher  of  the  Rockwood 
(Tenn.)  Times,  and  Miss  Netha 
Marie  McCorkle,  recently. 


Robert  Lee  Satran,  Marquette 
University  journalism  graduate 
and  editor  of  the  Eagle  River 
(Wis.)  News-Review,  and  Miss 
Lois  Ann  Kammes,  Aug.  23. 


Births 


Joseph  H.  Dutko.  city  editor  of 
the  Wilkes-Barre  (Pa.)  Sunday  In¬ 
dependent,  and  Mrs.  Dutko  an¬ 
nounce  the  birth  of  a  son,  Michael 
Joseph,  recently. 

o  a  o 

David  C.  Snyder,  staff  photog¬ 
rapher  for  the  Denver  (Colo.) 
Post,  and  Mrs.  Snyder  announce 
the  birth  of  a  daughter,  Mena 
Anne,  July  31. 

a  a  o 

Neal  Van  Sooy,  publisher.  Car- 
son  City  (Nev. )  Nevada  Appeal. 
and  Mrs.  Van  Sooy  report  the 
birth  of  a  son,  Edgar  Neal. 

a  a  a 

John  C.  Bush,  sports  editor  of 
the  Wilkes-Barre  (Pa.)  Sunday  In¬ 
dependent,  and  Mrs.  Bush  an¬ 
nounce  the  birth  of  a  daughter. 
Betsy,  recently. 

*  *  « 

Daniel  Cain,  a  member  of  the 
cla.ssified  advertising  department 
of  the  New  York  Journal-Amer- 
ican,  and  Mrs.  Cain,  announce 
the  birth  of  a  daughter,  Marcia. 
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Do  You  Like  Our  Kind  Of  Life 


OR  THIS? 


”  While  few  realize  the  future  of  our  \ 
kind  of  life  is  involved  in  the  kind  of  com¬ 
munications  policies  we  have.  All  over  the 
world,  the  avenues  of  communications  are 
in  the  hands  of  the  state.  Only  in  the  United 
States  do  we  have  a  free,  privately  owned 
system.  We  want  to  keep  it  that  way.^* 

—  An  official  statement 

In  Senator  Ernest  W.  McFarland,  Chairman 
Senate  (^mmunications  Subcommittee, 

Senate  Interstate  and  Foreign  Commerce 
Committee,  and  Majority  Leader. 


I 


MECHANICAL 


Dailies  of  Two 
Cities  Printed 
In  Same  Plant 

South  Gate,  Calif.  —  Dailies 
under  different  ownership  are  be¬ 
ing  published  for  adjoining  cities 
from  the  same  plant  and  with  the 
joint  use  of  some  type,  including 
three  pages  of  classified  daily. 

Both  have  recently  shifted  from 
afternoon  to  morning  publication, 
and  both  are  for  communities  of 
greater  Los  Angeles. 

The  operation  has  enabled  estab¬ 
lishment  of  the  weekly  Compton 
Journal  as  the  daily  Compton  Star 
Journal,  reports  Joseph  Flaherty, 
publisher. 

Printing  is  from  the  plant  of  the 
South  Gate  Daily  Press-Tribune, 
a  member  of  W.  J,  McGiffin  News¬ 
papers  published  by  McGiffin 
Publications,  Inc.  Both  shifted 
into  the  morning  field  and  added 
a  Sunday  edition  this  month.  Pub¬ 
lication  of  the  Compton  Star  Jour¬ 
nal,  owed  by  Mr.  and  Mrs.  Fla¬ 
herty,  as  a  tabloid  daily  began 
from  the  Press-Tribune  plant  here 
last  May. 

The  Star  Journal  paid  circula¬ 
tion  reached  3,200  in  late  June 
and  is  now  averaging  4,400,  Mr. 
Flaherty  said.  Sunday  editions  in¬ 
clude  an  eight-page  comic  section 
and  are  averaging  around  40  pages, 
he  reported. 


The  Press-Tribune  entered  the 
morning  field  Aug.  5,  added  a  Sun¬ 
day  edition  Aug.  10  and  now  ap¬ 
pears  daily  except  Saturday.  On 
Thursday,  Mr.  Flaherty’s  Star 
Journal  issues  a  shopper  edition 
to  20,000  homes  instead  of  a  news¬ 
paper. 

First  stressing  classified,  the 
weekly  Journal  linage  was  built 
up  until  the  transfer  to  daily 
operation  was  deemed  timely.  Mrs. 
Flaherty  personally  developed  the 
classified  and  is  now  woman’s  ed¬ 
itor.  Henry  Doutherty  is  editor, 
Robert  Wilton  city  editor  and 
Claude  Ross  advertising  manager 
of  the  new  daily.  Richard  R.  Sim¬ 
mons,  circulation  director,  McGif¬ 
fin  Publications,  also  directs  Star 
Journal  Circulation. 


Norfolk  Newspapers 
Using  New  Headliner 

Norfolk,  Va.  —  A  new  Goss 
Headliner  press,  which  will  print 
three  colors  in  addition  to  black, 
was  placed  in  service  Aug.  23 
by  Norfolk  Newspapers,  Inc.,  with 
editions  of  the  Norfolk  Ledger- 
Dispatch. 

Henry  S.  Lewis,  president  and 
publisher  of  the  firm  which  also 
publishes  the  morning  Virginian- 
Pilot,  pressed  the  button  starting 
the  first  run  of  the  new  600-ton 
press,  which  was  installed  at  a 
cost  of  more  than  $700,000.  The 
press  was  purchased  more  than  a 
year  ago  and  installation  required 
about  five  months. 


WANTED  TO  BUY 
A 

NEWSPAPER 


I  am  a  married,  Christian  young  man  and  a  member  of 
a  newspaper  family.  I  am  looking  for  a  daily  newspaper 
in  the  5,000  to  10,000  circulation  class.  I  want  a  property 
that  is  unopposed  in  a  pleasant  community  where  I  can 
make  my  future  home.  I  am  financially  responsible  and 
am  interested  in  talking  to  a  publisher  who  owns  a  news¬ 
paper  that  is  now  and  has  been  a  profitable  operation.  I 
am  prepared  to  make  a  down  payment  no  larger  than 
$50,000  and  am  interested  in  a  property  tliat  can  be  paid 
off  in  no  longer  than  10  years  based  on  present  earnings. 

If  you  are  an  older  publisher  and  desire  to  withdraw 
from  the  newspaper  field  and  would  like  to  deal  with  a 
young  man  who  is  anxious  to  become  a  part  of  a  com¬ 
munity  as  a  newspaper  publisher,  please  contact  me. 

Box  3515,  Editor  &  Publisher 


The  new  equipment  includes  the 
six-unit  Goss  Headliner  press,  a 
double  Uniflow  folder  and  color 
cylinders. 

The  press  was  installed  under 
the  supervision  of  Sidney  R.  Weis- 
kittel,  Jr.,  pressroom  superin¬ 
tendent. 

Norfolk  Newspapers  also  has 
two  High-Speed  Scott  Octuple 
Straight  Line  presses  which  were 
installed  in  1948  and  print  one 
color  in  addition  to  black.  These 
presses  also  have  a  capacity  of  96 
pages. 

Coos  Boy  Times  Has 
Dek-a-Tube  in  New  Plant 
Coos  Bay,  Ore. — Publication  of 
the  Coos  Bay  Times  in  its  new 
$315,000  plant  at  Fourth  Street 
and  Bennett  Avenue  will  be  started 
at  2  p.m.,  Monday,  Sept.  8. 

In  announcing  the  date  for  the 
move,  the  Times  publisher,  Shel¬ 
don  F.  Sackett,  disclosed  that  sev¬ 
eral  editorial  features  will  be  ad¬ 
ded. 

The  plant  is  a  modem,  rein¬ 
forced  concrete  structure,  100  feet 
square,  in  which  most  of  the  equip¬ 
ment  is  new.  It  includes  a  16-page 
Goss  Dek-a-Tube  press,  modern 
stereotyping  equipment,  and  two 
new  Linotype  machines.  The  press 
is  equipped  to  print  color.  Two 
four-page  units  will  be  added  later 
to  the  press,  boosting  its  capacity 
to  24  pages. 

Modem  matching  office  furni¬ 
ture,  steel  desks,  a  Scan-a-graver 
and  Lamson  pneumatic  tubes  for 
rapid  transfer  of  copy  from  editor¬ 
ial  desks  to  the  mechanical  divi¬ 
sion  feature  the  “front”  office. 

Darwin  Belleisle,  who  has  been 
foreman  of  the  shop  since  1943, 
has  been  promoted  to  production 
manager. 

Employes  whose  present  work 
week  extends  over  six  days  will  be 
I  on  a  five-day  schedule. 


Scan-a-graver.  They  are  E.  L 
Hartmann  of  Fort  Atkinson,  Wa. 
and  William  H.  Alley  of  Norfolk, 
Conn.  Both  have  been  representa¬ 
tives  for  Meyer-Both  Co. 

«  *  * 

Richard  C.  Wolfe,  son  of  Herb¬ 
ert  Wolfe,  author  of  “The  Man¬ 
ufacture  of  Printing  &  Lithograph¬ 
ic  Inks”  and  president  of  Kienle 
&  Company,  will  be  associated 
with  the  Ink  Division  of  J.  M. 
Huber  Corp.  as  of  Sept.  15. 

Mr.  Wolfe,  who  recently  receiv¬ 
ed  a  B.S.  degree  from  the  Univer¬ 
sity  of  Vermont,  has  spent  the  past 
two  Summers  working  for  ink 
manufacturers,  in  the  laboratory, 
in  the  varnish  room  and  as  assist¬ 
ant  chemist. 

New  CR  Foreman 
John  Harnett,  a  30-year  em¬ 
ploye,  has  been  promoted  to  fore¬ 
man  of  the  composing  room  of  the 
Jersey  City  (N.  J.)  Jersey  Journal. 
He  has  served  four  terms  as  presi¬ 
dent  of  the  local  typographical 
union. 

■ 

New  Weekly  Begins 
At  Skagway,  Alaska 

Skagway,  Alaska  —  The  Skag- 
way  Alaskan,  a  weekly,  has  been 
established  here  by  the  Juneau 
Daily  Alaska  Empire.  John  SmaU 
of  the  Empire  staff  and  formerly 
of  the  Hastings  (Neb.)  Tribune  is 
getting  the  paper  started  and  Elmer 
A.  Friend,  a  Skagwaite,  will  be 
editor. 

Decision  to  begin  the  paper  here 
again — it  was  last  published  in 
1924 — hinged  on  the  proposal  of 
the  Aluminum  Company  of  Amer¬ 
ica  to  build  a  $400,000,000  alum¬ 
inum  smelting  project  at  Skagway. 

In  addition  to  the  daily  at 
Juneau  and  the  new  weekly  here, 
the  Empire  Printing  Co.,  is  pub¬ 
lishing  a  new  weeldy,  the  Alaska 
Weekly  Press,  at  Juneau. 


11.6  Width  Favored 
In  SNPA  Conierence 

Nashville  —  Members  of  the 
Eastern  Division  SNPA  Mechani¬ 
cal  Conference  went  on  record 
here  Aug.  25-26  as  favoring  an 
11 -pica,  6-point  column  width  if 
there  is  any  change  from  the  pre¬ 
sent  standard  of  12  picas. 

C.  Leroy  Ray,  prc^uction  man¬ 
ager  of  the  Winston-Salem  (N.  C.) 
Journal  and  Sentinel,  was  elected 
chairman,  succeeding  W.  D.  Jacobs 
of  the  Knoxville  News-Sentinel. 
New  members  of  the  executive 
committee  are:  Boyce  Brogdon, 
Knoxville  News-Sentinel;  Cliff 
Wilkinson,  Huntsville  (Ala.) 
Times;  M.  M.  Hussey,  Tampa 
(Fla.)  Tribune;  and  James  B. 
Parker,  Baton  Rauge  (La.)  State- 
Times  &  Advocate. 

There  was  a  registered  attend¬ 
ance  of  331. 

Personnel  Notes 

Two  former  weekly  newspaper 
publishers  have  joined  the  sales 
force  of  Fairchild  Camera  and 
Instrument  Corp.  which  makes  the 
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New  Type  of  Sales 
Unit  Receives  Test 

Oakland,  Calif  —  Successful  ia- 
itial  tests  of  a  new  type  of  news¬ 
paper  sales  distribution  equipment 
is  reported  by  A1  Taylor  of  News 
Equipment  Manufacturing  Co. 
here. 

“Coin  Control  Box,”  relying  ot 
customers  to  lock  the  container 
after  receiving  their  newspaper  by 
inserting  coins,  proved  a  100  per 
cent  efficient  collector  at  one  point 
and  95  per  cent  at  another,  he 
reports. 

The  container  tested  holds  eight 
pounds  of  newspapers.  It  over¬ 
comes  the  vending  machine’s  prt^ 
lem  of  the  Sunday-daily  price  dif¬ 
ferential,  he  advi^. 

■ 

Beatrice  Sun  Is  50 

Beatrice,  Neb. — The  Beatrice 
Daily  Sun  celebrated  a  half  c»- 
tury  of  publication  Aug.  24  with 
an  anniversary  edition  of  64  pages- 
The  Sun  was  founded  by  George 
P.  Marvin.  Since  1908  his 
E.  M.  Marvin,  has  been  editor 
and  publisher. 
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CLASSIFIED  CLINIC 


Factories  To  Push 
Used  Appliance  Ads 


By  Dcmiel  L  Lionel 

CAM.  Brooklyn  (N.  Y.)  Eagle 


A  GLIMPSE  of  Classified’s  bright 
future  in  the  “Merchandise  For 
Sale”  classification  has  come  from 
two  different  sources,  both,  how¬ 
ever,  dealing  with  the  rich  feld  of 
electrical  appliances. 

One  of  classified’s  best  read  fea¬ 
tures,  the  “Merchandise”  columns 
yield  a  rich  harvest  of  bargains  for 
the  thrift-minded  housewife  in 
quest  of  anything  from  a  bedroom 
set  to  a  second  hand  baby  car¬ 
riage.  The  same  classification  car¬ 
ries  good  values  for  her  husband 
in  everything  from  fishing  rods  to 
flooring  materials.  Most  of  the  ads, 
however,  represent  private  offer¬ 
ings. 

This  writer  has  long  been  an  ad¬ 
vocate  for  getting  more  profession¬ 
al  advertisers  into  the  “Merchan¬ 
dise”  columns.  Pick  any  city  and 
you’ll  find  that  the  surface  hasn’t 
really  been  scratched.  That  in¬ 
cludes  my  own.  The  potential  is 
fabulous.  Almost  every  retail  out¬ 
let  is  a  prospect.  Subtract  those 
who  use  display  and  the  remainder 
are  grist  for  the  classified  mill.  Of 
the  103,000  retail  outlets  in  New 
York  City’s  five  boroughs,  only 
7,000  use  display.  If  the  rest  don’t 
get  into  classified,  newspapers  must 
lose  them  to  car  cards,  direct 
mail,  etc.  or  wild  advertising 
schemes  that  ultimately  sour  them 
on  any  type  of  promotion. 

Your  Own  Potential 
Check  the  1948  U.  S.  Business 
Census  in  your  city  for  a  break¬ 
down  of  retail  merchants  by  clas¬ 
sification  for  a  glimpse  of  your 
own  potential.  The  countless  re¬ 
tailers  who  do  not  advertise  in 
display  may  feel  that  they  are  too 
small  or  too  ill-located  to  spend 
substantial  sums  on  advertising. 
Yet,  if  a  housewife  can  advertise 
a  single  baby  carriage  profitably  in 
classified,  then  no  retail  merchant 


is  too  small  for  this  type  of  ad¬ 
vertising. 

Now,  from  the  electrical  appli¬ 
ance  industry  comes  a  clarion  call 
to  dealers  to  promote  trade-in 
business  and  to  sell  used  appliances 
with  as  much  vigor  as  new.  Here 
is  the  item  from  the  “Retail 
Memo”  (Aug.  22)  of  the  Bureau 
of  Advertising: 

“Second  Hand  Goods  Building 
First-Rate  Appliance  Business. 
A  lusty  rival  to  the  used  car  busi¬ 
ness  is  taking  shape  across  the  na¬ 
tion.  Most  big  makers  of  household 
appliances  are  scrambling  to  put 
their  dealers  into  the  second  hand 
business  on  a  scientific  and  profit¬ 
able  basis,  according  to  the  Wall 
Street  Journal.  Behind  the  move¬ 
ment  is  this  hard,  economic  neces¬ 
sity  facing  all  marketers  of  house¬ 
hold  goods:  the  market  for  brand 
new  models  of  appliances  such  as 
refrigerators  and  washers  is  be¬ 
coming  saturated.  And  to  sell  a 
new  appliance,  the  dealer,  in  near¬ 
ly  eight  cases  out  of  ten,  must  take 
an  old  one  in  trade.  Explains  the 
sales  manager  of  a  major  man¬ 
ufacturer:  ‘Between  80%  and  90% 
of  all  refrigerator  sales  will  involve 
trade-ins  in  the  next  five  years.’ 
So  the  producers  are  putting  a  big 
push  behind  dealer  trade-in  pro¬ 
grams. 

"The  program  has  three  goals: 
1)  to  furnish  a  ‘blue  book’  of 
price  guides  to  dealers  which  sets 
allowable  prices  for  trade-ins — 
similar  to  that  in  the  automotive 
industry;  2)  to  spruce  up  the  used 
appliances  with  a  fresh  coat  of 
paint  and  a  new  mechanical  over¬ 
haul;  and  3)  to  advertise  them  as 
aggressively  as  new  appliances. 
Dealers  who  have  adopted  these 
trade-in  programs  report  much  en¬ 
thusiasm.  The  sales  promotion 
manager  of  a  Decatur,  111.,  dealer 
says  his  store  has  been  cleaning 


Ihe  nin  shines  brighi  on  PADUCAHI 

•  $950  million  atomic  energy  plant  under 
construction. 

Atomic  payroll  about  $2  million  weekly. 

Estimated  1951  population  gain  25%. 

Greatest  1951  bank  debit  gain  in  nation  (58.8%). 
Bank  deposits  up  76%,  1951  over  1950. 

Your  ads  bring  better-than-ever  results  ir 
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out  its  inventories  of  used  refrig¬ 
erators  at  a  profit.  A  big  Chicago 
merchant  adds  that  his  firm  now 
realizes  a  gross  profit  of  52%  on 
trade-ins  since  instituting  a  trade- 
in  program.  Moreover,  he  also 
notes  that  this  business  stimulates 
sales  of  new  appliances.” 

Striking  Analogy 
While  classified  is  not  mentioned, 
per  se,  the  analogy  with  the  used 
car  business  is  striking.  Want  ads 
are  the  traditional  market  place 
for  used  cars  and  for  appliances  as 
well.  With  manufacturers  putting 
the  merchandising  of  second  hand 
appliances  on  a  more  business-like 
basis,  with  a  “blue  book”  of  prices 
for  trade-ins  for  use  by  their  deal¬ 
ers  and  a  program  for  aggressive 
used  appliance  advertising.  Classi¬ 
fied  has  an  unprecedented  oppor¬ 
tunity  to  claim  this  business  for 
its  own. 

E>ovetailing  with  the  above  item 
is  an  article  that  appeared  in  the 
July  issue  of  “Electrical  Merchan¬ 
dising”  entitled,  “Classified  Ads 
Cleared  His  Inventory.”  It  relates 
how  a  series  of  ads  costing  $10 
per  day  sold  $20,000  worth  of  ap¬ 
pliances  for  I.  Burack,  Inc.  Yonk¬ 
ers,  N.  Y.  in  two  months. 

A  comparatively  new  dealer,  I. 
Burack,  apparently  has  been  in  the 
appliance  business  for  about  three 
years.  When  his  sales  dipped  early 
in  ’52,  he  decided  upon  some  ad¬ 
vertising.  “Burack  sought  some 
medium,”  cites  the  article  “that 
•  would  prominently  feature  his 
store  and  bring  the  customers  in 
to  buy  but  that  would  not  be 
costly  or  require  additional  help. 

“Advertising  seemed  the  logical 
means  to  achieve  these  results  but 
a  limited  advertising  budget  was 
an  important  drawback.  Burack 
therefore  worked  out  a  simple  ad¬ 
vertising  plan  that  would  make 
use  of  the  classified  columns  of  a 
newspaper.” 

Well,  Mr.  Burack  chose  to  ad¬ 
vertise  the  type  of  merchandise 
that  he  felt  classified  could  best 
move  .  .  .  floor  samples,  disconti¬ 
nued  models,  scratched  or  dented 
pieces.  He  included  refrigerators, 
washers,  ironers,  freezers. 

Was  Scared 

“Burack  was  scared  that  the  ad¬ 
vertising  might  attract  poor  credit 
risks,”  says  the  article,  “and  shop¬ 
pers  who  were  ‘just  looking.’  But 
results  were  immediate.  Three  re¬ 
frigerators  and  a  washing  machine 
were  sold  the  first  day  the  ad  ap¬ 
peared.  Burack  was  surprised  to 
discover  that  85%  of  the  sales 
were  for  cash  and  those  who  made 
purchases  on  time  payments  were 
acceptable  to  the  finance  com¬ 
pany.”  Calls  came  in  from  as  far 
as  60  miles  away.  Burack  sold  not 
only  the  advertised  merchandise 
but  9  out  15  customers  bought 
additional  appliances! 

This  reads  as  though  the  manu¬ 
facturers  are  on  the  right  track. 
There  is  a  hungry  market  in  clas¬ 
sified  for  appliances.  It  remains 
for  the  alert  classified  staff  to 
gamer  this  linage. 


"THE  LADY  CAMS" 

{Fifth  in  a  series  of  sketches  in¬ 
troducing  the  ladies  of  Classified.) 


Jeanette  Soloman 

Jeanette  Soloman,  CAM,  the 
Shreveport  (La.)  Journal,  has  a 
telephone  room  consisting  of  six 
girls,  including  a  supervisor.  The 
outside  street  staff  consists  of  two 
girls  and  two  men.  The  two  wom¬ 
en  handle  furniture,  miscellaneous, 
and  real  estate  copy.  The  two  men 
handle  only  used  automobile  copy. 

There  are  also  two  collectors 
who  collect  on  transient  advertis¬ 
ing  copy  only,  two  Classified  book¬ 
keepers  and  a  secretary  whose  du¬ 
ties  consist  of  marking  and  check¬ 
ing  the  classified  section,  assisting 
at  the  classified  call  counter,  and 
handling  all  correspondence. 

In  1951,  total  linage  was  2,006,- 
293  lines. 

Linotype  Co.  Posts 
Latin  America  Award 

The  Inter-American  Press  Asso¬ 
ciation  and  Mergenthaler  Linotype 
Company  have  announced  the 
creation  of  an  annual  award  for 
journalistic  public  service  in  Latin 
America  to  be  known  as  the  “Mer¬ 
genthaler  Award.” 

The  announcement  was  made 
jointly  by  Martin  Reed,  president 
of  Mergenthaler,  and  Andrew 
Heiskell,  lAPA  executive  commit¬ 
tee  chairman. 

Mergenthaler  will  donate  $2,500 
annually  for  the  next  25  years,  to 
be  awarded  by  the  lAPA  begin¬ 
ning  in  1953,  as  follows: 

A  $1,000.00  cash  award  to  a 
Latin  American  journalist  who  has 
distinguished  himself  in  some  pub¬ 
lic  service  endeavor  which  hw 
commanded  attention  in  all  Latin 
America;  and  three  honorable 
mention  awards  of  $750,  $500  and 
$250. 

■ 

N.  J.  Weeklies  Form 
Co-op  Buying  Group 

New  Brunswick,  N.  J. — Forma¬ 
tion  of  the  second  group  of  non¬ 
daily  New  Jersey  newspapers  for 
cooperative  purchasing  of  news¬ 
print  and  other  supplies  was  re¬ 
ported  this  week  by  the  New 
Jersey  Press  Association. 
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We’ve  got  a  date  ! 


‘'We  go  down  to  Town  Hall  first  thing  tomorrow.” 


Oh." 


REPUIILIC  STEEL 


Rapublic  Building  •  Cleveland  1,  Ohio 


"What  on  earth  for,  John?" 


"To  register,  of  course.  The  paper’s  full  of 
reminders.  Can’t  vote  if  you  don’t  register  first, 
you  know.” 


"Yes,  of  course.  But  what  brought  this  on?” 


’Well,  Peg,  a  lot  of  us  were  holding  an  indigna¬ 
tion  meeting  this  afternoon  down  at  Tony’s 
barber  shop.” 


"About  Tony.>” 


"’Course  not.  Bob  Carson  was  sounding  off  on 
the  subject  of  corruption  and  inefficiency  in 
local,  state  and  national  government.  Stan  Dukas 
was  burned  up  about  high  taxes,  like  Pete  Orson 
.(nil:'.)  ;  ^jis  about  the  high  cost  of  living.” 


"And  what  did  Tony  have  to  say,  John?” 


"Anyways,  I’m  going  to  register  first  thing  in 
the  morning.  And,  by  golly,  it’s  a  man’s  duty  to 
see  that  his  wife  registers,  too.  So  don’t  forget 
we  have  a  date!” 


"Don't  be  silly,  John.  /  registered  weeks  ago!" 


;wi* 


Republic  BECAME  atrong  in  a  strong  and 
tree  America.  Republic  can  REMAIN 
strong  only  in  an  America  that  remains 
strong  and  free... an  America  whose  mighty  truck 
Beets  speed  the  many  products  of  factories  and  farms  to 
every  corner  of  the  land.  Through  the  Trucking  Industry, 
Republic  serves  America  .  .  .  with  alloy  steels  for  tough, 
wear-resistant  moving  parts;  with  high-quality  pig  irons 
for  motor  blocks  and  cylinder  heads;  and  with  carbon, 
stainless  and  electroplated  steels  for  truck  bodies  and 
cabs.  Yes,  srith  so  much  of  the  nation's  productive  might 
dependent  upon  trucks.  Republic  is  proud  indeed  that 
its  steel  helps  keep  them  rolling. 

*  ♦  * 

’’  This  message  is  ette  «/  a  series  appearing  in  national  | 
magazines,  and  in  newspapers  in  cornmussities  I 
where  Repsthlic  mills,  misses  and  offices  are  located.  I 
for  a  full  colsir  reprisU,  or  permission  to  reprisst,  I 
write  Dept.  L,  Republic  Steel,  Clevelastd  1,  Ohio.  ^ 
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’Well,  he  didn’t  say  much  at  first.  But  finally  Tony 
asked  us  if  we’d  voted  in  the  last  election.  Had 
to  admit  we  didn’t.  Then  he  asked  if  we’d 
registered  yet  for  this  year’s.  He  had  us  there, 
too.  Then  he  said  this  was  a  pretty  good  country 
as  far  as  he  was  concerned  .  .  .  and  it  was  our 
job  to  keep  it  that  way.  He  said  if  we  wanted 
honesty  and  integrity  in  America  we  should 
apply  it  to  our  own  personal  lives;  to  our  own 
business  lives,  too.  And  see  to  it  that  honest  and 
patriotic  men  got  elected  to  office.” 


"I  suppose  you  men  got  mad  at  Tony?" 


"Heck  no!  /  even  over-tipped  him.  He  was  right, 
wasn’t  he?  .  .  .  reminding  us,  both  as  citizens 
and  businessmen,  that  we’ve  got  a  mighty  impor¬ 
tant  stake  in  whether  this  country  prospers  or 
not.  Like  Tony  said,  that  goes  for  today,  tomor¬ 
row  and  twenty  years  from  now.” 


\ 


CIRCULATION 


Higher  Rates  In  Order, 
ICMA  Survey  Indicates 


By  George  A.  Brandenburg 


At  Least  Half  of  the  115  mem¬ 
bers  of  International  Circulation 
Managers  Association,  replying  to 
a  recent  questionnaire,  have  either 
already  increased  subscription 
prices  or  will  do  so  this  Fall. 

Such  is  the  first  report  issued  by 
E.  W.  Burwell,  Columbus  (O.) 
Dispatch,  chairman  of  the  ICMA 
committee  making  the  survey  on 
what  circulation  managers  are  do¬ 
ing  to  offset  the  latest  increase 
in  newsprint  price. 

39%  Already  Raised  Rates 

Of  the  115  replies  received,  45, 
or  39%,  have  already  increased 
subscription  rates,  while  14,  or 
12%,  proposed  to  increase  cir¬ 
culation  rates  in  the  near  future. 
Approximately  51%  will  show  an 
increase  during  the  Fall. 

Only  22  of  the  1 1 5  reporting  in¬ 
dicated  they  were  not  doing  any¬ 
thing,  at  present,  to  offset  higher 
newsprint  costs. 

Mr.  Burwell  listed  the  following 
ways  in  which  newspapers  were 
meeting  increased  costs: 

Increase  subscription  rate. 

Increase  home  delivery  rate. 

Increase  Sunday  dealer  rate. 

Increase  daily  rate. 

Increase  Sunday  rate. 

Increase  newsstand  rate. 

Increase  street  sales  rate. 

Increase  mail  subscription  rate. 

Do  away  with  full  time  mail  so¬ 
licitors. 

Change  from  kraft  paper  to  old 
newsprint  on  motor  route. 

Raise  advertising  rates. 

Get  price  quotations  from  sev¬ 
eral  manuftcturing  and/or  supply 
houses  on  costs  before  entering 
orders. 

Economize  on  promotion  ex¬ 
pense. 


Elimination  of  excessive  returns. 

Squeeze  downward  further  per¬ 
centage  between  press  run  and  net 
paid  copies. 

Reduce  size  of  full  roll. 

Watch  free  distribution  list. 

Cut  down  on  tear  sheets. 

Reduce  expense  of  departmental 
operation. 

Reduce  Waste 

Reduce  waste  of  newsprint. 

Cut  off  circulation  in  fringe 
areas  where  distribution  proves 
too  costly. 

Stop  all  newsstand  returns. 

Reduce  width  of  page. 

Reduction  in  amount  of  news¬ 
print  used. 

Cut  off  samples. 

Get  advertisers  tear  sheets  from 
press  spoils. 

Use  printed  waste  as  wrappers 
for  bundles. 

Editorial  and  advertising  check¬ 
ers  divide  single  copy. 

Reduce  office  use  copies. 

Discontinue  employes  taking 
free  copies. 

Elimination  of  unnecessary 
driving  by  district  managers. 

Cut  down  on  truck  runs. 

Cut  down  on  transportation  al¬ 
lowance  where  possible. 

Cut  down  cost  in  office  supplies. 

Consolidate  transportation  costs. 

Combine  jobs  to  reduce  person¬ 
nel. 

Change  mail  subscribers  to  home 
delivery  where  possible. 

Stop  Saturday  paper. 

Stop  buying  colored  comics  and 
print  black  and  white  comics. 

Use  rope  with  more  yardage  in 
mail  room. 

Confine  circulation  efforts  to 
trading  area. 


PRINTING  PERFECTION 
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BUILD  MORE 


HOLIDAY 

LINAGE 

WITH  MtTtO’S 

CHRISTMAS 

GREETINGS 

EDITION 


Biggest  Holt* 
day  Greetings 
'  Service  published, 
covering  both  Christ* 
mas  and  New  Year's 
if  Over  100  different  odt 
dr  Ads  completely  motted 
(including  copy) 

it  All  files  —  one  column  to  full 
poge  ods. 

Hundreds  elreody  ordered.  Cosh  in 
on  this  proven  linoge  opportunity. 
For  somple  copy  (no  obligotion)  write 


METRO 


(0  Madison  Ave. 
New  York  16,  N.Y. 


Purple  Stamp 

WASHINGTON— The  color  of 
the  Newspaperboy  stamp  to  be 
issued  Oct.  4  in  Philadelphia, 
will  be  purple,  it  is  disclosed 
by  the  Post  Office  Department. 

The  stamp  was  remodeled  by 
Charles  R.  Chickering  and  the 
engravers  were  Richard  M. 
Bower  and  Robert  J.  Jones. 


Utilize  every  person  in  the  circu¬ 
lation  department  to  full  capacity. 

Cut  down  personnel  in  mail 
room  by  increasing  efficiency. 

Add  machinery  to  cut  labor 
costs. 

Increase  wholesale  rate. 

Use  part-time  employes  for  some 
jobs  formerly  held  by  full-time 
employes. 

Reduce  number  of  pages. 

Newspaperboy  Stomp  Ideas 

Jack  Calvin,  Houston  (Tex.) 
Post,  ICMA  president,  is  urging 
members  to  really  “keep  the  fire 
going”  on  the  stamp  honoring 
Newspaperboys  as  the  big  nation¬ 
al  event  of  Newspaperboy  Day, 
Oct.  4. 

He  suggests  that  circulation 
managers  arrange  for  their  local 
postmasters  to  sell  the  first  stamp 
to  newspaperboys.  “Run  a  small 
contest,”  suggests  Mr.  Calvin,  “and 
the  winner  not  only  wins  a  prize, 
but  the  boy  that  gets  the  highest 
points  or  starts  in  the  contest 
could  be  the  boy  that  gets  to  buy 
the  first  stamp  from  the  local  post¬ 
master  and  have  his  picture  in  the 
local  paper.” 

Rose  Fund  Set  Up 
Establishment  of  the  Mr.  and 
Mrs.  Louis  H.  Rose  scholarship  at 
Lake  Forest  College  has  been  an¬ 
nounced  by  Sam  Feuer,  president 
of  the  scholarship  fund.  Mr.  Rose 
is  circulation  director  of  the  Chi¬ 
cago  Tribune.  The  scholarship 
fund  was  established  last  year  by 
Midwest  newspaper  dealers  as  a 
tribute  to  the  Roses  on  their  50th 
wedding  anniversary.  Candidates 
will  be  chosen  from  newspaper¬ 
boys  and  girls  in  the  Midwest 
area  served  by  the  Tribune. 

■ 

Elton  R.  Eaton  Dies; 
Michigan  Publisher 

Oscoda,  Mich.  —  Elton  R. 
Eaton,  71,  veteran  Michigan 
newspaper  publisher,  died  at  his 
Summer  home  here  Aug.  21. 

A  native  of  Iowa,  Mr.  Eaton 
worked  on  newspapers  in  Michi¬ 
gan,  Missouri  and  Wisconsin  be¬ 
fore  purchasing  the  Plymouth 
(Mich.)  Mail  in  1930.  He  direct¬ 
ed  this  newspaper  until  his  retire¬ 
ment  in  1948.  ' 

Earlier  in  his  career  Mr. 
Eaton  had  been  a  correspond¬ 
ent  for  the  Chicago  Tribune  and 
the  old  Detroit  Journal. 


153  WeekUes 
Income  Drops 
2%  in  1951 

More  than  a  third  of  the  week¬ 
ly  newspapers  analyzed  in  the  1951 
Weekly  Newspaper  Cost  Study 
made  a  “net  income  before  income 
taxes”  of  less  than  6%. 

The  study  is  a  jc^nt  project  of 
Newspaper  Association  Managers 
and  the  Weekly  Newspaper  Bu¬ 
reau  of  the  National  Editorial  As¬ 
sociation.  Questionnaires  were 
mailed  to  all  weekly  newspapea 
by  NEA  and  17  state  newspaper 
associations  and  172  replies  were 
received.  However,  only  153  of 
the  reports  were  used  for  the 
study  because  19  were  incomplete 
or  not  comparable  because  the 
newspaper  was  printed  in  another 
shop  or  was  a  free  distribution 
publication. 

Drop  in  Net  Income 

The  average  net  income  before 
income  taxes  of  the  153  papers, 
located  in  33  states,  for  19M  was 
11.2%,  a  decrease  of  2%  from 
1950.  All  publishers  were  asked 
to  include  a  salary  for  themselvei 
in  the  “Administrative  and  other 
salaries”  classification  but  because 
only  seven  out  of  10  reporti 
showed  some  expense  in  this  cat^ 
gory,  it  is  necessary  to  combine 
the  averages  of  the  two  for  a  more 
accurate  picture.  Adding  “net  in¬ 
come  before  income  taxes”  and 
“administrative  and  other  salariw* 
we  find  the  average  for  last  year  to 
be  24.3%. 

About  half  of  the  returns  did 
not  divide  advertising  income  inte 
the  four  standard  classifications  as 
asked  on  the  questionnaire.  Total 
advertising  represented  58.3%  of 
the  total  income  on  the  average 
of  all  papers,  circulation  12.2%, 
commercial  printing  24.7%  and 
miscellaneous  6.6%. 

“Only  27  of  the  172  returns 
were  ‘perfect’  and  had  the  com¬ 
plete  breakdown  of  the  income 
and  expense  items  as  listed  on  the 
questionnaire,”  said  Carl  C.  Webb, 
manager  of  the  Oregon  Newspa¬ 
per  Publishers  Association  and  a 
member  of  the  University  of  Ore* 
gon  school  of  journalism  staff, 
who  is  chairman  of  the  Newspa¬ 
per  Association  Managers’  Cost 
Study  committee  and  who  handled 
the  tabulation  and  analysis  work. 


Two  in  Bellingham 
Get  50-Year  Pins 

Bellingham,  Wash. — ^William  T. 
Wetherell,  manager  of  retail  ad¬ 
vertising,  and  Henry  Borchardt, 
compositor,  received  50-year  serv¬ 
ice  pins  from  S.  A.  Perkins,  owner 
and  publisher  of  the  Bellingham 
HeralH,  at  a  dinner  for  veteran 
employes  last  week.  Twenty  other 
employes  have  been  with  the  com¬ 
pany  25  years  or  longer.  Mr.  Per*  r 
kins  has  been  publisher  for  49  I 
years.  I 
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,  .  '  .  Work  18  to  23;  Black  27  jumps  White  23, 

IN  CIRCULATION  CAMPAIGNS  THE 
RIGHT  MOVE  ALSO  INSURES  SUCCESS 

y  •  more  net  paid  circulatibn- 

®  cutting  promotion  expense 
£/  •  lower  carrier  turnover 


CHURCH,  RICKARDS  S  COMPANY 

35  EAST  WACkER  DRIVE  •  CHICAGO  I.JLLINOIS 


Ad  Council  Asks  Dailies 
To  Back  Big  Vote  Drive 


Some  1,000  daily  newspapers 
throughout  the  U.  S.  will  be  asked 
this  month  by  the  Advertising 
Council,  Inc.,  to  throw  their  full 
support  behind  the  National  Non- 
Partisan  Register  and  Vote  cam¬ 
paign,  sponsored  by  the  American 
Heritage  Foundation,  through  par¬ 
ticipation  in  the  Council’s  long¬ 
standing  Newspaper  Cooperation 
Plan  (NCP). 

Purpose  of  the  drive  is  to  get 
out  the  biggest  vote  in  U.  S.  his¬ 
tory  on  November  4  and  accord¬ 
ingly  dailies  will  be  asked  to 
contribute  prominent  space  (pref¬ 
erably  page  1 )  to  .  42-line,  one 
column  insertions  on  a  definite  day 
of  their  own  choosing. 

According  to  Charies  G.  Morti¬ 
mer,  Jr.,  chairman  of  the  Council’s 
Newspaper  Cooperation  Commit¬ 
tee  and  executive  vicepresident  of 
General  Foods  Corp.,  mats  and 
reproduction  proofs  of  the  Register 
and  Vote  NCP  copy  will  be  mailed 
to  some  1,000  dailies  in  time  for 
publication  on  September  30. 

Two  Mats  Available 
Two  types  of  mats  will  be  avail¬ 
able.  One  will  be  all-type;  the 
other,  type  with  art.  Both  will 
resemble  reader  notices  (see  cuts). 

One  of  the  mats  going  out  to 
dailies  this  month  will  be  head¬ 
lined,  “A  Big  Vote.  .  .  Illus¬ 
tration  will  show  two  ballot  boxes 
with  a  question  mark  between 
them.  The  all-type  NCP  Register 
and  Vote  message  will  be  head¬ 
lined,  “Squawk  or  Okay,  But  .  .  . 
MAKE  A  NOISE!’’ 

The  committee  hopes  to  enlist 
several  hundred  additional  news¬ 
papers  to  bring  the  total  of  all 
dailies  now  cooperating  in  the 
NCP  to  more  than  50  per  cent. 

When  the  Ad  Council  first  an¬ 
nounced  its  NCP  (E&P,  Feb.  2, 
page  7)  the  plan  immediately  won 
the  support  of  64  newspapers.  By 
early  Spring  the  number  had  grown 
to  535  (E&P,  March  29,  page  10). 

Since  then,  the  number  of  par¬ 
ticipating  dailies  has  increased  to 


588  with  approximately  85  per 
cent  of  this  total  cooperating  regu¬ 
larly  with  the  NCP. 

Of  the  two  types  of  copy  avail¬ 
able,  the  mat  with  illustration  is 
by  far  and  away  the  most  popular, 
being  preferred  by  60  to  65  per 
cent  of  the  newspapers.  Some  25 
to  30  per  cent  of  the  dailies  run 
both  types. 

As  to  position  given  to  these  42- 
line  public  service  messages  deal¬ 
ing  with  such  topics  as  Defense 
Bonds,  CARE,  Better  Schools,  Red 
Cross,  Stop  Accidents,  etc.,  Mr. 
Mortimer  feels  that  newspapers 


ABigVote... 

It  insures  that  a  decision  will 
be  made  by  all  the  people. 

A  small  vote  favors  tight  machine 
rule.  The  machine  always  votes. 
Voter  indifference  discourages 
able  men  from  running  for  office. 
It  does  not  discourage  mediocre 
men  and  political  hacks.  When 
the  voter  loses  interest  in  his 
government,  he  opens  the  door 
to  corruption  and  waste. 
Let’sall  work  for  The  Big  Vote — 
“SEE  YOU  AT  THE  POLLS!” 

Published  as  public  service  in  coop¬ 
eration  with  The  Advertising  Council 


have  shown  themselves  to  be  ex¬ 
tremely  aware  of  their  rol**  in 
carrying  these  vital  messages 
their  readers. 

Page  one  space  is  contributed 
by  20  to  25  per  cent  of  the  papers. 

Goal  of  the  Register  and  Vote 
campaign  is  to  get  at  least  63,000,- 
000  voters  to  the  polls  on  Election 
Day.  In  the  last  presidential  elec¬ 
tion  (1948)  a  record  48,834,000 
people  voted  out  of  66,811,000 
registered.  Actually,  94,000,000 


CHAS.  T.  MAIN,  INC. 
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Squawk  or  Okay 
biit...Malc.e  a 
^oise! 

November  4  is  your  big  day  to 
speak  up.  Vote  Democratic  or 
Republican,  vote  to  turn  ’em 
out  or  vote  to  keep  ’em  in — 
but  VOTE. 

Your  free  and  secret  vote  is  the 
great  American  right  that  must 
be  preserved.  You’ll  lose  that 
right  if  you  don’t  vote. 

The  real  issue  is  whether  you’re 
a  spectator  or  participant.  We 
think  you’re  a  rarticipant  so, 
“SEE  YOU  AT  THE  POLLS!” 

Published  as  a  public  service  in  coop¬ 
eration  with  The  Advertising  Council 


could  have  voted  that  year  if  they 
had  wanted  to. 

While  the  1948  vote  was  a  rec¬ 
ord  in  one  respect,  it  was  one  of 
the  poorest  in  history  with  51  per 
cent  of  the  eligible  U.  S.  electorate 
finally  going  to  the  polls.  Com¬ 
pared  to  recent  election  percent¬ 
ages  in  other  countries,  our  51  per 
cent  “record”  was  depressingly 
low.  For  example:  Belgium  90 
per  cent;  Canada,  75  per  cent,  Eng¬ 
land,  83  per  cent;  France  75  per 
cent;  Israel,  72  per  cent;  Italy,  89 
per  cent;  Japan,  71  per  cent;  and 
Sweden,  80  per  cent.  And  com¬ 
pared  to  some  U.  S.  records,  the 
1948  51  per  cent  turn  out  was 
none  too  good.  In  1880,  78.4  per 
cent  of  all  eligible  U.  S.  citizens 
voted. 

These  figures  will  help  explain 
why  the  American  Heritage  Found¬ 
ation,  dedicated  to  promoting 
“more  active  personal  participa¬ 
tion  in  citizenship,”  is  anxiously 
awaiting  the  outcome  of  the  Ad 
Council’s  plea  to  daily  nwespapers 
to  throw  their  full  support  behind 
the  Register  and  Vote  campaign 
(via  Leo  Burnett,  Inc.,  Chicago) 
through  participation  in  the  Coun¬ 
cil’s  NCP. 

■ 

$706,200  Bequests 
In  HoskeU's  WiU 

Kansas  City — The  will  of  Henry 
J.  Haskell,  late  editor  of  the  Star, 
distributes  an  estate  of  $706,200 
among  individuals  and  institutions, 
including  two  endowments  of 
$100,000  each  to  Kansas  universi¬ 
ties.  Henry  C.  Haskell,  his  son, 
who  is  foreign  editor  of  the  Star, 
gets  the  residuary  estate  which  in¬ 
cludes  shares  in  the  publishing 
company. 

■ 

Paper's  Founder  Dies 

Norfolk,  Va.  —  Peter  Wright, 
88,  who,  together  with  James  M. 
Thomson,  founded  the  Norfolk 
Dispatch,  now  the  Norfolk  Ledg¬ 
er-Dispatch,  died  Aug.  22.  Mr. 
Wright  was  a  Scotland-born  indus¬ 
trialist  who  played  an  important 
part  in  Norfolk’s  development. 
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RADIO  AND  TV 

Station  Sues 
Ohio  Daily  for 
$L282J49  Loss 

Cleveland — ^Invoking  the  treble 
damage  clause  of  the  Shemua 
Act,  the  operator  of  Radio  Station 
WMAN  wants  $1,282,749  from  t!^ 
Mansfield  News-Journal. 

The  plaintiff,  Richland,  Inc., 
bases  his  claim  for  losses  on  tte 
ground  that  the  publishing  com¬ 
pany  tried  to  ruin  the  station^ 
business  by  refusing  to  accept  ad¬ 
vertising  from  concerns  that  also 
bought  time  from  the  station. 

Awaiting  trial  here  is  a  similar 
action,  for  approximately  $1,000,- 
000,  brought  by  Station  WEOL 
against  the  Lorain  Journal  as  the 
aftermath  of  the  court  decision 
that  the  newspaper  violated  the 
anti-trust  laws. 

The  two  newspapers,  owned 
largely  by  Samuel  A.  and  Isadote 
Horvitz,  have  been  operating  near¬ 
ly  a  year  under  court  decreet 
which  forbid  them  to  reject  adver¬ 
tising  from  merchants  who  also 
use  radio  time.  The  Mansfield 
paper  signed  a  consent  decree  after 
the  Lorain  paper  was  found  guilty. 

Incidental  Intelligence 
South  Bend  (Ind.)  Tribune’s 
plication  for  a  television  permit 
for  UHF  channel  34  has 
granted  by  the  FCC.  ConstructioB 
cost  of  WSBT  is  estimated  it 
$300,000  and  the  operators  figure 
to  almost  break  even  the  first  yeu, 
taking  in  $437,600  and  spendinf 
$473,120. 

American  Broadcasting  Compa¬ 
ny  and  subsidiaries  report  an  ^ 
mated  loss  of  $67,000  for  lix 
months  ended  June  30,  as  cMF 
pared  with  a  net  of  $472,000  h 
the  corresponding  period  of  19JI 

a  *  * 

WGEZ  at  Beloit,  Wis.,  owned 
by  Sidney  H.  Bliss,  co-publisher  of 
the  Janesville  (Wis.)  Gazette,  h 
now  operating  on  250  watts,  some 
two  years  after  application  was 
made  to  the  FCC.  It  went  on  the 
air  as  a  100-watt  outlet  in  the  Fall 
of  1948. 

*  *  * 

Capt.  Walter  Karig,  USN  pub¬ 
lic  relations,  onetime  Washingtm 
correspondent  of  the  Newark  (N. 

J.)  News,  had  a  big  hand  as  tew 
nical  advisor  in  the  making  of 
“Victory  at  Sea,”  a  13-hour  doc» 
mentary  fdm  which  NBC-TV  wffl 
present  in  26  installments. 

Some  50,000.000  feet  of  fil» 
was  viewed  by  the  production 
crew.  Many  scenes  are  clippi®!* 
from  movies  made  by  the  Japn- 
nese,  Germans  and  Italians, 
byproduct  of  the  research,  IW 
advised,  will  be  numerous  a® 
photos  which  will  be  made 
able  to  newspapen  that  may  deiW 
new  illustrations  for  anniversaiy  j 
stories  about  Pearl  Harbor,  etc.  t 
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POWER  IV 


AMPLiriER  PASSES  TESTS 


G-E  factory  production  unit 

exceeds  all  FCC  requirements 


ELECTRONICS  PARK,  SYRACUSE— First  off  the  production 
line  and  first  of  its  kind  ever  built.  General  Electric’s  35  kw  am* 
plifier  was  inspected  and  approved  recently  by  network  people. 
CBS  engineers  Bill  Wright  and  Joseph  Stem  witnessed  exhaustive 
characteristic  and  power  output  tests  of  the  highest  powered 
amplifier  in  the  industry. 


The  unit  will  enable  broadcast¬ 
ers  to  reach  their  FCC  limit  on 
all  low  VHF  channels  at  reason¬ 
able  cost.  A  motor-driven  tim¬ 
ing  mechanism  makes  it  possi¬ 
ble  to  use  the  amplifier  on  any 
one  of  channels  2  through  6. 

West  Coast  to  get  amplifier 

In  October,  a  G-E  unit  will  be 
delivered  to  KHQ,  Spokane,  in 
one  of  the  first  postfreeze  CP’s 
granted  by  FCC.  This  addi¬ 
tional  equipment  will  boost 
KHQ’s  power  to  100  kw  ERP 
on  Channel  2. 


Production  continuing 

Orders  from  broadcasters  are 
being  given  immediate  atten¬ 
tion  at  Syracuse.  Frank  P. 
Barnes,  broadcast  sales  mana¬ 
ger  for  G.E.,  stated  that  orders 
are  being  taken  now  for  delivery. 

New  bulletin  available 

An  illustrated  descriptive  bul¬ 
letin  X54-148  on  the  new  am¬ 
plifier  will  be  mailed  to  station 
managers  and  engineers  on  re¬ 
quest.  Write:  General  Electric 
Company,  Section  6492-6,  Elec¬ 
tronics  Park,  Syracuse,  N.  Y. 


Technician  makes  finai  factory  inspection  prior  to  shipment 


mitter  amount  to  less  than  60^ 
an  hour,  and  in  a  recent  long-term 
stability  test  the  transmitter  re¬ 
quired  tuning  only  once  in  an 
8-month  periM,”  he  reports.  “In 
this  test  we  maintained  band 
width  even  through  several  tube 
changes.  We  have  found  equip¬ 
ment  quality  of  this  kind  to  be 
standara  with  General  Electric.’’ 


G-E  Broadcast  Man  28  Years  in 
Radio  and  Television 


TV  and  radio 
broadcasters  in 
New  York  State 
and  northern 
Pennsylvania 
find  their  engi¬ 
neering  and  oper¬ 
ational  problems 
well  understood  by  Bill  Brough¬ 
ton,  General  Electric  sales  engi¬ 
neer  in  this  territory.  A  veteran 


of  the  industry.  Bill  has  been  in 
electronics  since  graduating  from 
Cornell  with  a  degree  in  electrical 
engineering  in  1929. 

Some  of  his  more  recent  TV 
equipment  customers  include 
WHEC  Rochester,  N.  Y.,  WK'TV 
Utica,  N.  Y.  and  WQAN  Scran¬ 
ton,  Pa.  Bill  Broughton  is  a  native 
of  Schenectady,  now  makes  his 
business  headquarters  at  Syracuse. 


miOUIPMBIT  NEWS 


PROMOTION 


In  Rockford  or  D.  C. 
Golf  Is  a  Big  Deal 


By  T.  S.  Irvin 


Scratch  some  of  our  most  suc¬ 
cessful  newspaper  promotion  man¬ 
agers  and  you’ll  find,  under  their 
promotion  veneer,  that  they’re 
nothing  but  ex-sports  writers.  It’s 
easy  to  understand.  Some:  of  our 
most  successful  newspaper  promo¬ 
tions,  and  promotion  programs, 
are  built  around  sports. 

In  Rockford,  Ill.,  just  last  week. 
Promotion  Manager  Bill  Klusmeier 
of  the  Rockford  Star  and  Register- 
Republic  wound  up  the  men’s  city 
golf  tourney  and  took  off  on  vaca¬ 
tion.  He  had  spent  a  busy  summer 
trying  to  make  Rockford  “the  golf- 
ingest  city  in  the  nation.” 

“Our  season  opens  in  June,” 
Bill  reports,  “with  a  junior  boys 
event.  Some  75,  18  and  under, 
play  in  three  classes.  We  award 
medals  only,  to  protect  their  ama¬ 
teur  standing,  so  this  event  costs  us 
little. 

“In  July,  a  junior  girls  contest 
draws  some  45  entries.  Even  with 
trophies,  this  one  never  costs  more 
than  $100.  The  women’s  city  tour¬ 
nament  this  year  drew  nearly  70 
golfers,  and  a  tremendous  gallery. 
This  was  the  24th  year  the  big 
Morning  Star  traveling  trophy  was 
awarded,  along  with  permanent 
trophies  to  winner,  runner-up  and 
medalist. 

“Our  greatest  show  of  all  is  the 
men’s  event.  This  was  the  25th 
year  the  Register-Republic  award¬ 
ed  its  huge  traveling  trophy.  We 
had  207  entries,  largest  in  history. 
Entry  fee  is  $3  and  every  cent  is 
spent  on  merchandise  awards.  We 
pay  all  other  operating  expenses, 
provide  trophies,  medals,  etc. 

“This  year  more  than  $600  in 
prizes  were  distributed.  This  tour¬ 
nament  is  on  a  medal  play  basis. 
Each  entrant  gets  a  new  golf  ball 
opening  day  when  qualifying 
rounds  begin.  After  the  first  week, 


the  field  is  limited  to  75  golfers  in 
three  flights.  Our  finals  this  year 
brought  some  6,020  spectators  to 
the  course.” 

Golf  is  important  promotion  for 
the  Washington  (D.  C.)  Post,  too. 
Its  National  Celebrities  Golf  Tour¬ 
nament,  Sept.  18-21,  is  one  of  the 
biggest  events  of  its  kind  in  the 
country.  Proceeds  of  this  event 
go  to  help  underprivileged  chil¬ 
dren  in  the  District. 

This  year.  Bus  Ham,  the  Post’s 
sports  editor,  has  cooked  up  a 
special  PGA  golf  tournament  to 
run  along  with  the  Celebrities 
event.  It  will  be  72  holes  of  medal 
play  for  $15,000  in  prize  money. 
The  PGA  has  polled  its  members 
and  leading  newspaper,  radio  and 
TV  sports  people  and  has  picked 
the  10  greatest  living  amateurs  and 
the  10  greatest  living  pros  of  the 
past  50  years. 

Mr.  Ham  believes  that  when 
these  players  get  together  for  his 
tournament  it  will  be  the  first 
time  in  golf  history  that  all  these 
golf  greats  will  be  together  at  one 
time.  The  Post  will  honor  thenx 
at  a  banquet  Sept.  20. 

Another  unusual  sports  promo¬ 
tion  is  the  Chicago  Sun-Times  all- 
free  Horse  Show,  Sept.  6.  This  is 
the  fourth  annual  show.  Last 
year’s  drew  15,000  spectators  and 
271  participants.  There  are  no  en¬ 
try  fees  and  no  admission  charges. 
The  Sun-Times  presents  engraved 
trophies  and  souvenir  ribbons  in 
all  competitive  events. 

This  Horse  Show  is  unusual  in 
that  it  is  designed  primarily  to 
bring  the  thrill  of  the  show  ring  to 
the  rent-a-horse  rider.  Most  of  the 
competition  is  among  trail  and 
bridle  path  riders.  Since  its  start, 
the  show  has  more  than  doubled 
its  audience  and  its  participants, 
it  was  learned. 


Summer  Slump? 

Here’s  one  to  put  in  your 
futures  book.  It’s  an  ad  run  by 
the  Lancaster  (Pa.)  New  Era  and 
Intelligencer  Journal  hitting  at 
local  retailers  who  are  inclined 
to  let  their  August  linage  drag. 
And  it’s  a  good  one,  too. 

“Are  you  going  to  hibernate  for 
the  month  of  August?”  is  the 
challenging  headline.  “Your  cus¬ 
tomers  aren’t!”  Read  the  copy: 
“Are  you  going  to  sit  in  the  shade 
and  dream  of  next  winter’s  pro¬ 
fits  .. .  while  your  competitor  goes 
out  and  gets  the  August  business? 
Don’t  say  there  isn’t  any  August 
business  because,  excluding  De¬ 
cember,  August  accounts  for  more 
total  retail  sales  than  any  other 
month  of  the  year!” 

That’s  a  sharp  one,  isn’t  it? 


Wilcox  Named 
Promotion  Chief 
In  Indianapolis 


Wilcox 


Tops  in  Test 

When  the  Gregg  Products  Co. 
of  Grand  Rapids,  Mich.,  decided 
to  test  its  advertising  dollar,  it 
produced  a  tested  result  story  that 
ought  to  be  put  to  use  by  every 
newspaper  everywhere.  The  test 
was  for  Soakup,  a  new  household 
product.  Gregg  offered  a  magic 
top  free  for  post  card  replies. 

Here’s  what  happened: 

Radio  &  TV — one  spot  a  day  for 
a  week,  plus  a  TV  spot  film,  cost 
$150,  produced  162  cards; 

Radio — two  spots  a  day  for  a 
week,  cost  $60,  got  145  cards; 

Radio — two  spots  a  day  for  a 
week,  cost  $32,  got  200  cards; 

Radio — two  spots  a  day  for  a 
week,  cost  $60,  got  287  cards  and 
9 1 1  phone  calls. 

Total  radio  and  TV  produced 
1,705  replies  for  $302. 

In  the  Grand  Rapids  Press, 
Gregg  ran  four  ads  for  a  cost  of 
$197.44.  The  Press  produced  2,733 
cards. 

Promotion  Manager  Joe  Lynch 
has  put  the  story  together  in  a 
simple  but  effective  folder.  Ask 
him  for  one.  You  can  use  it. 


Clitte-Westinghouse 

DRIVE  EQUIPMENT 


tlnif  and  Group  Press  Drives 
.Controls . . .  Reels . . .  Tensions 
Speed  Pasters 

...provide  real  production  economy  in 
leading  newspaper  pressrooms  all  over 
America  and  tbrougbouc  the  world. 


CUtte  Bdetrie 


MANUFACTURING  COMPANY 
940S  W.  47th  St.,Chicaao  32 
Son  Franciace  •  •  Naw  Yark  17 


Means 

BETTER  PICTURES  FIRST 


e  Associated  Press 


In  the  Bag 

Promotion  Manager  Marlin 
Burke  of  the  New  Orleans  (La.) 
Times-Picayune  and  States  got 
riled  recently  when  a  local  radio 
station  sent  a  phonograph  record 
presentation  around  asking  adver¬ 
tisers:  When  did  you  last  remem¬ 
ber  a  newspaper  advertisement?  So 
he  hit  back  with  a  full  page  ad, 
and  it’s  a  honey.  “Here’s  your 
answer,”  he  shouts — and  the  an¬ 
swer  is  in  two  big  photos  showing 
crowds  in  Canal  Street  stores 
brought  there  by  newspaper  adver¬ 
tising  on  the  Community  Bargain 
Days  the  newspapers  promoted  sev¬ 
eral  weeks  ago. 

Battle  Creek  (Mich.)  Enquirer 
and  News  scored  recently  with  a 
32-page  tab  Father’s  Day  section 
and  a  36-page  tab  Back  to  School 
section.  Promotion  Manager  Paul 
J.  Haller  reports  both  selling 
events  were  successful  because  of 
planning  and  coordination  all 
along  the  line  between  the  mer¬ 
chants  and  the  newspaper. 


Indianapolis  —  Howard  S. 
(Howdy)  Wilcox,  son  of  the  fa¬ 
mous  Howdy  Wilcox  who  won  the 
500-mile  Speed¬ 
way  Race  in 
1919,  has  been 
named  promotion 
director  of  the 
Indianapolis  Star 
and  Indianapolis 
News. 

In  making  the 
anno  uncement, 

William  A.  Dyer, 

Jr.,  general  man¬ 
ager  of  Indiana¬ 
polis  Newspapers, 

Inc.,  said: 

“His  appointment  means  the  ex¬ 
pansion  of  all  promotion  work  in 
order  to  provide  more  service  for 
readers  and  advertisers  of  both 
papers.” 

Mr.  Wilcox,  32-year  old  exec¬ 
utive  director  of  the  Indiana  Uni¬ 
versity  Foundation  the  last  three 
years,  assumed  his  new  duties 
Sept.  I. 

In  three  years  he  doubled  the 
amount  of  donations. 

Mr.  Wilcox,  left  an  orphan  in 
1923,  began  his  newspaper  career 
carrying  a  route  for  the  News 
while  he  attended  School  66  and 
Shortridge  High  School.  At  Short- 
ridge,  he  was  school  correspondent 
for  the  Star. 

He  enrolled  in  Indiana  Univer¬ 
sity  in  the  Fall  of  1938.  During 
summers  he  worked  as  a  sports 
writer  for  the  Star. 

He  won  two  scholarships  at  I.U. 
— the  Mary  K.  Burnett  senior 
scholarship  and  the  Sigma  Delta 
Chi  journalistic  scholarship.  As  an 
undergraduate  he  was  editor  of  the 
Indiana  Daily  Student. 

During  an  army  career  he  r^ 
ceived  the  Silver  Star,  BrooK 
Star,  Purple  Heart  and  two  Pru¬ 
dential  Citations,  and  the  British 
Military  Cross. 

Following  his  World  War  II 
service,  Mr.  Wilcox  joined  Spen¬ 
cer  W.  Curtiss,  Inc.,  Indianapolis 
advertising  agency,  in  December, 
1945.  Two  years  later  he  became 
associated  with  the  Caldweli-Lark- 
in  advertising  agency  as  an  ac¬ 
count  e.xccutive. 

In  handling  promotions  for  the 
newspapers,  Mr.  Wilcox  will  dir^ 
nearly  a  score  of  public-servicd 
projects.  Among  the  outstanding 
ones  are  the  Star  Santa  ClaiiJ 
Fund  and  the  News  Cheer  Fundi 
He  also  will  bead  up  a  research 
program  which  includes  Midwest 
Surveys. 
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Texarkana  Today  \ 

Texarkana — ^The  story  of  Tc» 
arkana  today  was  .told  in  a  11^ 
page  edition  published  by  the 
Texarkana  Gazette  Sunday,  Aug- 
24.  It  contained  12,000  inches  of 
advertising. 
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’l^ounJ  Ok  elr 

Lo,  General  Reporter! 
Enter  the  Specialist 

By  Irvin  Farnion 

Forth  Worth  (Tex.)  Star-Telegram 

Why  all  this  wasted  verbiage  on  not  any  more.  Papers  have  avia- 
the  impending  extinction  of  the  tion  specialists  now,  men  with  an 
beat  men  and  the  feature  writers?  inside  knowledge  of  what  makes 
(E4  P,  Aug.  9,  page  12;  Aug.  23,  airplanes  stay  up  in  the  air,  most 
page  12).  of  the  time. 

There  will  always  have  to  be  What  does  it  matter  if  52  people. 


page  12).  of  the  time. 

There  will  always  have  to  be  What  does  it  matter  if  52  people, 
someone  at  the  county  courthouse  including  11  babes-in-arms,  have 
to  get  the  boss’  license  plates.  died  in  this  air  disaster? 

And  someone  will  always  have  Our  aviation  specialist  has  spot- 


to  get  the  boss’  license  plates.  died  in  this  air  disaster? 

And  someone  will  always  have  Our  aviation  specialist  has  spot- 
to  be  kept  on  hand  to  note,  with  ted  something  that  the  old  general 
the  accepted  dash  of  whimsy  or  assignments  man,  trying  to  find 
sentiment,  the  advent  of  Ground  out  how  many  people  were  killed. 
Hog  Day  or  the  anniversary  of  the  would  have  missed.  Wouldn’t  have 
birth  of  the  first  white  baby  in  the  given  a  hoot  in  hell  about,  as  a 


county. 

Yes,  alas,  there  will  always  be 
a  beat  man  and  a  feature  writer, 
even  if  they  will  live  only  in  the 


matter  of  fact. 

Here’s  a  sample  lead: 

“The  Remington-Whitney-Sikor- 
sky  cylinder  head  is  a  dud  when 


moldy  pages  of  the  future’s  book  attempting  to  land  a  plane  in  rela- 
on  the  city  desk.  tive  humidity  of  more  than  36  per 

GA  Has  Lost  His  Rank  cent  and  with  the  altimeter  setting 
If  a  tear  must  be  shed  about  than  29.66. 


the  decline  of  a  venerable  news¬ 
room  occupant,  let  it  fall  for  a 
once-hardy  perennial  who  is  slow¬ 


ly  drying  up  on  the  vine,  a  victim  around  to  it. 


What  crashed?  Where?  When? 
And  how  many  died?  Read  on, 
the  aviation  specialist  will  get 


of  modern-day  newspaper  special¬ 
ization.  .  .  ,  Specialization  that  is 


Specialty  Specialists 
Need  a  sidebar?  You’ve  got  a 


turning  a  once  proud  and  happy  weather  story  specialist,  haven’t 
breed  into  a  dour  practitioner  as  you?  It  was  raining,  wasn’t  it? 
mundane  as  his  colleagues  man-  What’s  the  big  decision  to  make, 
nmg  the  beats  and  disgorging  the  then? 

features.  Murder?  That’s  what  it  is  slow- 

Im  talking  about  the  general  as-  jy  becoming.  But  what  of  murder? 
si^ents  man.  When  a  psycopathic  killer  wipes 

the  specialist  is  killing  him.  The  out  half  of  his  neighborhood  that’s 
beat  man  is  imposing  on  his  once  when  you  call  on  good  old  gen- 
irmtless  bailiwick.  eraj  assignments.  No? 

tjcneral  assignments  has  lost  his  No. 

TMk.  In  time,  he  II  fade  away  en-  Papers  nowadays  have  science 
tirely  unless  a  halt  is  called  to  this 
unfortunate  trend  toward  special- 

“t  s  whaf,  happening:  Conference  Set 

There’s  a  bus  disaster.  What  a  For  Food  Editors 
wonderful  spawning  ground  for  at  , 

least  four  columns  of  deathless  Newspa- 


taker  and  sallied  forth  to  work. 

Now  guess  who  watches  the  desk 
sergeant’s  mangling  of  the  English 
language? 

One  Thing’s  Sacred 
Through  the  years,  however, 
there  has  been  one  thing  sacred  to 
the  general  assignments  man, 
something  no  one — not  even  an 
ulcerated  assistant  city  editor — 
would  deign  to  deny  him. 
Conventions,  of  course. 

What’s  happening  today?  The 
Poultry-Raisets  are  covered  by 
the  agriculture  specialist,  the 
Plumbing  Contractors  by  the  real 
estate-housing  specialist,  the  East¬ 
ern  Stars  by  society  (with  an  as¬ 
sist  from  science),  the  Morticians 
by  the  obits  specialist. 

All  is  not  yet  lost,  however.  Re- 
POKIN’  AROUND  for  column  cently,  when  the  Swiety  for  the 
copy,  Inez  Robb  of  INS  found  Establishment  of  the  Perpetum 
herself  the  guest  of  honor  at  a  Calendar  convened,  the  city  desk 
cowboy  roundup  in  Caldwell,  — stumped  for  the  moment  tum- 

Idaho.  ed  to  the  managing  editor  and 

asked  for  a  suggestion  about  cov- 
specialists,  medical  specialists,  peo-  ering  the  meeting, 
pie  who  know  the  difference  be-  “What’s  the  matter?”  came  the 
tween  split  atoms  and  split  per-  grumpy  reply.  “Run  out  of  gen- 

sonalities,  and  to  hell  with  split  eral  assignments  men?” 

infinitives. 

A  man  who  understands  about  Duel  Averted 
such  things  as  psychoses  is  ob-  Havana — A  duel  between  two 

viously  better  able  to  handle  a  newspapermen  was  averted  at  the 
story  of  crazy  gunman  than  a  mere  last  minute  through  the  good 
general  practitioner  who  would  offices  of  the  Journalism  Collcg- 
probably  try  to  report  what  hap-  ium,  which  convinced  one  of  the 
pened  on  the  street  instead  of  newsmen  to  retract  statements  ho 
what  happened  in  the  killer’s  had  made  about  the  other, 
mind.  Luis  Ortega,  columnist  and  for- 

This  being  a  political  year,  what  mer  editor  of  Prensa  Libra,  and 
a  spot  for  your  general  assign-  Ramon  Vasconcelos,  publisher  of 
ments  man  when  opposing  factions  Alerta,  had  been  exchanging  print- 
in  a  precinct  convention  break  out  ed  blasts  for  several  weeks  due  to 
into  a  free-for-all  over  the  choice  ^  dispute  which  arose  between 
of  delegates  to  the  nominating  them  in  the  Consultive  CouncU, 


convention. 

Nice  break,  no,  for  a  good,  page 


of  which  they  are  both  members. 
An  especially  bitter  column  by 


Conference  Set 


Chicago — The  annual  Newspa 


one  blow-by-blow  account  of  the  Ortega  caused  Vasconcelos  to  send 
donnybrook?  But  now  we’re  lousy  his  seconds  around.  Ortega  chose 
— and  literally  so — with  political  sabres.  Then  the  collegium  stepped 
specialists,  experts  on  polls  and  and  effected  a  settlement  by 
poll  taxes,  men  following  proudly  having  Ortega  withdraw  the  com- 
in  the  glorious  footsteps  of  the  ments  he  had  made  in  his  column. 
Literary  Digest. 

What  are  a  few  assorted  bashed  «r.^pmgn  Train' 
in  heads,  bloody  proboscises  and  Gordon  Gordon,  former  man- 
missing  dentures?  There  are  trends  Tucson  (Ariz.)  DaUy 


prose  from  at  least  a  two-man  P®'’  Editors  Conference  will  wh’  Citizen,  and’  roving  correspondent, 

team  of  general  assignments  men  Waldorf-Astoria,  International  News  Service,  is  the 

.  general  assignments  men.  n.-,  n  n  s.  _ _  real  fieht  when  a  floor  fight  is  in  _ _ _ 


What  happens?  Bus  accident',  New  York,  Oct.  12-17  it  was  an- 
eh?  Better  send  down  Ford,  the  ^  D.  Buddie  and  J. 

automotive  editor.  And  what  does  Scott,  co-chairmen  of  the 

Ford  come  up  with  in  his  fluid  con^rence  committee, 
drive  prose?  This  is  an  example  ^  The  conference  is  sponsored  by 
of  his  “first  day  lead”  story  American  Association  of 

“The  Whippet  Bus  people  who  Newspaper  Representatives.  The 
have  been  thinking  about  equip-  committee  expels  an  attendance 
ping  their  1953  models  with  an  ‘^an  100  accredited  food 

extra  exit  door  abandoned  the  idea  newspapers  throughout 

today  after  28  people  were  killed 

®  a  collison  of  two  of  their  buses.  These  conferences  have  been 


in  a  collison  of  two  of  their  buses.  These  conferences  have  been 
“An  extra  exit  doesn’t  do  any  recognized  as  the  most  important 
good  if  everybody  is  dead  inside.”  “""“^1  event  for  newspa^r  food 
I.  c.  editors,”  said  the  co-chairmen. 

I  eoar  Mult  “They  have  become  an  institution 

HOW  about  sidebar  stuff?  They  fuHy  accepted  by  the  food  indus- 
i«t  4  news  special-  try.  Many  of  the  prestige  grocery 

•  A  plane  crashes  in  a  rain-  manufacturers  have  indicated  their 


I  Mrt”  short  of  the  city  air-  iaterest  by  participating  in  the 
.  past  as  well  as  in  the  1952  con- 

Hcre,  if  anywhere,  is  the  general  ference.” 
assignments  man's  province.  But 

editor  &  PUBLISHER  for  September  6,  1952 


real  ^ht  when  a  floor  fight  is  in  author  of  a  suspense  novel,  “Cam- 

the  offing.  I  I j  j  K  paign  Train”,  published  by 

Back  in  the  good  old  days,  when  jhe  book’s  back- 

general  assignments  still  wore  his  ^  is  based  on  Gordon’s  ex- 

star  proudly  on  his  typewriter,  J^^iences  as  a  speech  writer  aboard 
when  the  big  trial  came  up  the  ^Q^^rnor  Earl  Warren’s  campaign 
city  editor  told  the  man  on  the 
courthouse  beat: 

“You  catch  the  courthouse. 

You’re  familiar  with  it.  Joe’s  gon-  Neville,  87,  Busy 

na  cover  the  trial.  ^  m  r> 

Now  Joe  goes  down  to  the  OH  i  eXCLS  lOper 
courthouse  to  “protect”  (don’t  Paris,  Tex.  —  A.  W.  Neville 

bother  to  get  anything  unless  through  his  usual  editorial 

something  happens),  while  the  ^oom  routine  Labor  Day,  marking 
hack  on  the  beat  goes  to  the  court-  bis  50th  anniversary  with  the 
room.  Paris  News. 

The  same  thing  went  for  police.  Neville,  87,  turns  out  the 

When  the  big  story  broke,  the  editorials  and  a  daily  column 

police  reporter  was  told  to  keep  “Backward  Glances.”  He  started 


watching  the  desk  sergeant’s  re-  working  for  the  paper  in  1902  on 

port,  and  ol’  general  assignments  jbe  mechanical  side. 

picked  up  pad,  pencil  and  picture-  _ _ _ _ 


SYNDICATES 

R&T  Series  Covers 
'Aging  Parents'  Problem 

“You  and  Your  Aging  Parents," 
a  new  1 2-instalIment  newspaper 
series,  is  offered  for  immediate  re¬ 
lease  by  the  Register  and  Trib¬ 
une  Syndicate.  Based  on  actual 
case  histories,  the  series  deals  with 
the  major  problems  confronting 
elderly  people. 

Co-authors  are  Dr.  Mabel  Ross, 
a  certified  psychiatrist  and  mem¬ 
ber  of  the  U.  S.  Public  Health 
Service,  and  Edith  M.  Stem,  a 
writer  on  family  welfare  and  men¬ 
tal  hygiene  and  member  of  the 
National  Committee  on  Mental 
Hygiene. 

Harry  Weinert  to  Create 
GFC's  ‘Vignettes'  Feature 

Harry  Weinert  this  week  joined 
the  list  of  distinguished  artists 
who  have  created  the  “Vignettes 
of  Life”  Sunday 
color  page  in  the 
course  of  its  30- 
year  history  as  a 
newspaper  fea¬ 
ture.  He  succeeds 
the  late  Kamp 
Starrett,  who 
drew  the  feature 
for  12  years  until 
his  death  in  July. 

Others  who 
have  handled  the  .  , 

feature  since  Weinert 
Charles  D.  Mitchell  founded  it  are 
Frank  Godwin,  who  now  draws 
“Rusty  Riley”  for  King  Features 
Syndicate,  and  the  late  I.  Norman 
Lynd.  The  feature  was  distributed 
by  the  Ledger  Syndicate,  Phila¬ 
delphia,  for  many  years,  but  has 
been  a  General  Features  Corp. 
property  since  1949. 

Mr.  Weinert  has  studied  at  the 
Corcoran  Art  School  in  Washing¬ 
ton,  D.  C.,  and  at  the  Pennsylva¬ 


nia  School  of  Industrial  Art.  He 
has  contributed  freelance  work  to 
the  Philadelphia  Record,  the  In¬ 
quirer,  Esquire  and  the  Saturday 
Evening  Post.  For  a  time  he  was 
on  the  art  staff  of  the  old  Phila¬ 
delphia  Ledger. 

Mr.  Weinert  hopes  to  modernize 
somewhat  the  style  evolved  for 
“Vignettes”  by  his  predecessors, 
without  interrupting  the  feature’s 
gently  satirical  nature  or  otherwise 
alienating  the  fans  it  has  gathered 
in  its  long  history. 

King's  FBI  Feature 
Leads  to  Fugitive's  Arrest 

“Fugitives  from  the  FBI,”  a 
two-a-week  feature  distributed  by 
King  Features  Syndicate,  was 
responsible  for  the  capture  of 
Glenn  Orren,  Jr.,  at  Dallas,  Tex., 
July  25,  J.  Edgar  Hoover  revealed 
last  week. 

Orren’s  apprehension  followed  a 
tip  to  FBI  agents  from  a  Shreve¬ 
port  (La.)  Times  reader  who  had 
recognized  Orren  after  reading 
about  him  in  the  KFS  feature. 

In  a  letter  to  the  syndicate  Mr. 
Hoover  wrote: 

“I  would  like  to  take  this  oppor¬ 
tunity  to  congratulate  you  on  this 
initial  success  in  the  early  stages 
of  your  feature  program.  I  do  feel 
that  your  series  will  be  of  addi¬ 
tional  help  to  the  FBI  in  the  fu¬ 
ture.” 

“Fugitives  from  the  FBI”  is  dis¬ 
tributed  as  a  two-column  matted 
feature  including  pictures  and'  a 
200-word  biography  of  a  wanted 
fugitive.  The  feature  is  distrib¬ 
uted  on  a  non-profit  basis  as  a 
public  service. 

News  and  Notes 

“Fred  Russell’s  Car  Care,”  an 
illustrated  manual  for  automobile 
owners,  has  been  published  at  75 
cents  by  Fawcett  Publications.  The 
•  author  syndicates  his  own  news¬ 


paper  column,  “Riding  With  Rus¬ 
sell,”  via  the  Russell  Service, 
West  Hartford,  Conn. 

*  *  * 

A1  Capp  has  added  wallpaper  to 
the  long  list  of  “Li’l  Abner”  pro¬ 
duct  tie-ins.  “Dogpatch”  designs 
will  shortly  be  offered  on  papers 
by  Sigfrid  K.  Lonegren,  Inc. 

*  *  « 

The  September  issue  of  Pop¬ 
ular  Science  Monthly  contains  an 
article  about  J.  R.  Williams, 
whose  “Out  Our  Way”  panels  are 
distributed  by  NEA  Service. 

*  *  * 

Miss  Ruth  Ivener,  with  offices 
at  250  W.  57  St.,  New  York  City 
19,  has  been  appointed  exclusive 
merchandising  representative  for 
Ham  Fisher  creations. 


McClure  Sole 

continued  from  page  8 

the  news”  column  from  Washing¬ 
ton. 

Features  currently  handled  by 
the  syndicate  include,  among 
comic  strips,  “Archie,”  “Alfred,” 
"Superman,”  “King  Aroo”  and 
“Roger  Lincoln”;  “There  Oughta 
Be  a  Law”  panels;  columns  on 
fashions,  interior  decorating,  in¬ 
ternational  affairs  and  Ray  Tuck¬ 
er’s  “Washington  Whirligig”. 

An  ironic  aspect  of  Bell- 
NANA’s  acquisition  of  McClure 
is  that  John  Wheeler,  founder  of 
the  Bell  Syndicate  and  now 
chairman  of  the  board  of  Mc¬ 
Clure,  did  his  first  syndicate  writ¬ 
ing  for  McClure  Syndicate  in 
1913,  and  in  1916  sold  his  own 
business,  the  Wheeler  Syndicate, 
to  McClure. 

Ernest  Cuneo,  who  acted  for  the 
Bell-NANA  group  at  the  auction, 
bought  into  the  group  in  March, 
1951.  He  is  an  attorney  for 
Walter  Winchell. 


Color  Printing  Plant 
At  Wilmington,  Del. 

Wilmington,  Del. — A  new  cdot 
printing  plant,  capable  of  produc¬ 
ing  newspaper  supplements,  will 
be  in  operation  here  by  Decemba. 

To  be  known  as  Star 
Press,  Inc.,  the  company  will  «. 
cupy  a  two-story  building  with 
about  75,000  square  feet  of  floor 
space,  on  the  main  line  of  the 
Pennsylvania  Railroad. 

Press  equipment  will  include  i 
16-cylinder  Hoe  Pancoast  color 
press  and  a  5-unit  Hoe  black  pres 
with  color  attachments. 

O.  L.  Hershiser,  an  executive  of 
Greater  Buffalo  Press,  Inc.  for  17 
years,  is  vicepresident  and  genenl 
manager.  Alexis  1.  duPont  Bayard 
and  E.  M.  Budner,  president  and 
vicepresident,  respectively,  of  Star 
Color  Press,  Inc.,  are  also  ownen 
of  the  Sunday  Star,  Delaware’s 
only  Sunday  newspaper,  which  wiB 
occupy  quarters  in  the  new  plant 
■ 

Albany  Reporter  Is 
Talking  to  Voters 

Albany,  N.  Y.  —  The  Tima- 
Union  has  sent  one  of  its  reporters, 
Walter  J.  Mordaunt,  out  on  the 
roads  of  the  state  to  talk  to  peojde 
about  their  political  preferences 
He  is  filing  a  daily  story. 

The  editors  felt  that  many  poli¬ 
tical  forecasters,  including  newv 
papermen,  missed  the  boat  in  an¬ 
ticipating  election  trends  and 
results  in  1948  by  traveling  with 
candidates  and  talking  to  politi¬ 
cians.  The  Times-Union  is  sendini 
out  its  reporter  to  travel  the  by¬ 
ways  to  talk  to  the  voters  instead. 
■ 

Albert  Bunn  Dies 

Albert  C.  Bunn,  76,  who  was  i 
member  of  the  Jann  &  Kelley  or¬ 
ganization  of  newspaper  represent¬ 
atives  for  35  years  until  his  reti^ 
ment  two  years  ago,  died  Sept.  3. 


Battle  of  Bridge ... 

currently  making  headlines  and  conversation  is  featured  in 
newspapers  and  national  magazines . . .  has  forty  million  fans 
in  high  excitement!  Players  learn  how  to  play  to  win  from 

Goren  on  Bridge  f 

The  nation’s  foremost  authority  has  won  every  I 
major  U.S.  trophy ...  is  the  perennial  All 
American  champ!  The  No.  1  bridge  exponent 
makes  fair  players  good,  and  good  players 
tops . . .  writes  a  feature  with  keen  interest  at  all 
times,  and  is  especially  timely  at  this  time! 

For  open  territory,  proofs  and  prices,  phone,  wire,  or  write, 
Mollie  Slott,  Manager . . . 

Chicago  Trihuae^IVeu?  York  J¥eu?s 

Trthun«  Tower,  CMttaaa 


WANTED: 

Continuity  Writers  for 
Comic  Strips 

Our  syndicate  already  has  a  number  of  successful  comics 
but  is  seeking  talented  continuity  writers  to  collaborate  with 
outstanding  artists  on  two  new  strips.  We  desire  only  writers  i 
with  professional  experience.  ' 

Preferably,  such  experience  should  have  been  gained  on  other  { 
comics  or  in  the  production  of  comic  books.  However,  we  are  | 
not  averse  to  considering  writers  with  experience  in  romantic  or 
suspense  fiction  or  script  writers  who  have  earned  recognition 
in  radio,  television  or  movies. 

Writers  of  our  present  strip  have  been  notified  of  this  adver¬ 
tisement.  In  reply,  please  give  complete  biographical  informa¬ 
tion  and  references. 

Address  Box  3516,  Editor  &  Publisher. 

_  .11. 

EDITOR  <S  PUBLISHER  for  September  6,  19S 


JOURNALISM  EDUCATION 


Michigan  State 
Teams  Farming 
And  Journalism 


Michigan  State  College  this  Fall 
will  become  the  15th  school  in  the 
nation  to  offer  course  work  lead¬ 
ing  to  a  bachelor’s  degree  in  agri¬ 
cultural  journalism. 

Set  up  in  response  to  an  ever- 
increasing  demand  for  trained  agri¬ 
cultural  journalists,  the  new  course 
will  allow  students  to  get  their 
agricultural  journalism  training  in 
two  different  ways. 

Students  may  either  major  in 
agriculture  and  minor  in  journalism 
to  receive  a  bachelor  of  science 
degree  in  agriculture;  or  they  may 
major  in  journalism  and  minor  in 
agriculture  to  receive  a  bachelor 
of  arts  degree  in  journalism. 

Work  of  the  journalism  majors 
will  be  administered  in  the  School 
of  Business  and  Public  Service,  and 
work  of  the  agricultural  majors 
will  be  conducted  in  the  School  of 
Agriculture. 

6  to  1 

Demand  for  agricultural  jour¬ 
nalists  exceeds  the  supply  by  a  six 
to  one  ratio,  according  to  a  recent 
survey  by  the  Texas  A.  and  M. 
department  of  journalism  under 
the  direction  of  Dr.  Donald  A. 
Burchard. 

Commenting  on  the  demand  for 
agricultural  journalists.  Dr.  Bur¬ 
chard  concluded  his  survey  by 
stating; 

“Educators  are  gravely  concerned 
over  the  situation  and  expect  it  to 
get  worse  before  it  gets  better.” 

Agricultural  journalists  have 
been  extremely  scarce.  It  has  been 
hard  to  fill  positions  on  agricul¬ 
tural  publications,  in  advertising 
agencies  dealing  with  farm  supplies 
and  equipment  and  in  agricultural 
college  writing  and  editing  work, 
college  officials  reported. 

Another  area  where  many  of 
fhese  specialized  journalists  are 
needed  is  in  radio  and  television 
work  and  on  daily  newspapers, 
which  have  constantly  been 
expanding  their  agricultural  sec¬ 
tions. 
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Oklahoma  Sports 
Reporters  Dined 

Oklahoma  City  —  Sports  cor¬ 
respondents  for  the  Daily  Okla¬ 
homan  and  Oklahoma  City  Times, 
from  over  the  state,  were  guests 
of  the  sports  department  at  a  din¬ 
ner  in  Biltmore  Hotel  here  during 
the  Oklahoma  Coaches  clinic. 

The  guests,  approximately  45  of 
them,  are  the  men  who  handle 
high  school  football  reports.  As¬ 
sisting  Sports  Editor  John  Cronley 
as  hosts  for  the  affair  were  Vern¬ 
on  B.  Snell,  of  the  Times,  Volney 
Meece,  who  covers  high  school 
sports  as  the  Prep  Parader,  Jay 
Simon  and  Lew  Johnson. 
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Aircraft  Division,  Hagerstown.  Md. 
Engine  Division,  Farmingdale,  N.  Y. 
Guided  Missiles  Division,  Wyandanch,  1. 1. 
Strotos  Division,  Boy  Shore,  L I.,  N.  Y. 
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BOOKS  IN  REVIEW 


Top-Head  U.  S.  Speeches 
*Play*  Ike  and  Adlai 

By  Prof.  Roscoe  Ellord, 

Graduate  School  of  loumalisra,  Columbia  University,  N.  Y. 


REPRESEN'TATIVE  AMERICAN 

SPEECHES:  1951-1952.  Edited  by 

A^  Craig  Baird.  New  York:  H.  W. 

Wilson  Comiiany.  187  pp.  $1.75. 

Here,  in  a  comfortable  handful 
of  books,  are  23  annotated 
speeches  by  Americans  currently 
in  the  news.  They  are  1951-52 
major  speeches  plus  Winston 
Churchill’s  address  to  the  Ameri¬ 
can  Congress  last  January  17. 

Public  addresses  that  find  their 
way  into  a  collection  of  this  stature 
— H.  W.  Wilson’s  Reference  Shelf, 
Volume  24,  No.  3 — are  the  best 
utterances  of  distinguished  leaders. 
They  are  bound  to  be  weighed  and 
revised. 

When  declamations  and  their  de- 
claimers  consider  foreign  relations, 
crimeand  corruption,  national 
ideals,  presidentid  campaigns,  in¬ 
dustry  and  labor,  and  intellectual 
ideals — all  current  and  cogent — 
their  compact  printing  is  certain 
to  background  news  importantly  in 
a  presidential,  war-jittery  year. 

*  >i<  * 

General  Dwight  D.  Eisen¬ 
hower  told  a  thousand  British 
leaders  at  London’s  English-speak¬ 
ing  Union,  as  digested  from  his  full 
text  in  this  volume: 

“America’s  severance  from  Eng¬ 
land  in  1776  ..  .  has  flowered  into 
an  alliance  recorded  in  the  hearts 
of  our  two  peoples.  ...  In  the 
scale  of  values  of  the  English- 
speaking  people,  freedom  is  the 
first  and  most  precious  right.  .  .  . 
May  we  never  forget  that  our 
common  devotion  to  deep  human 
values  and  our  mutual  trust 
are  the  bedrock  of  our  joint 
strength.  .  .  . 

“The  stand  in  Korea  should 
serve  notice  in  Europe,  as  well  as 
in  the  Far  East,  that  we  will  resist 
naked  aggression  with  all  the  force 


at  our  command.  .  .  .  The  hand  of 
the  aggressor  is  stayed  by  strength 
— and  by  strength  alone.  .  .  . 
Where,  among  partners,  strength  is 
demanded  in  its  fullness,  unity  is 
the  first  requisite.  .  .  . 

“The  winning  of  freedom  is  not 
to  be  compared  to  the  winning  of 
a  game.  Freedom  has  its  life  in 
the  hearts,  the  action,  the  spirit  of 
men,  and  so  it  must  be  daily  earned 
and  refreshed — else  like  a  flower 
cut  from  its  life-giving  roots,  it 
will  wither  and  die.  .  .  . 

“We  fight  not  only  our  own  bat¬ 
tle  —  we  are  defending  for  all 
mankind  those  things  that  allow 
personal  dignity  to  the  least  of  us 
— those  things  that  permit  each  to 
believe  himself  important  in  the 
eyes  of  God.  .  .  . 

“The  road  ahead  may  be  long — 
it  is  certain  to  be  marked  by  criti¬ 
cal  and  difficult  passages.  But  if 
we  march  togeUier,  endure  to¬ 
gether,  share  together,  we  shall 
succeed — ^we  shall  gloriously  suc¬ 
ceed  together!” 

*  *  * 

Governor  Adlai  Stevenson's 
commencement  address  before  the 
University  of  Illinois  professional 
schools  reflects  his  political,  edu¬ 
cational,  and  social  philosophy.  As 
digested  from  the  full  text  of  his 
address  in  this  book.  Governor 
Stevenson’s  points  were; 

“My  text  is  from  King  Henry 
IV,  where  Hotspur  says,  ‘But,  I 
tell  you,  out  of  this  nettle,  danger, 
we  pluck  this  flower,  safety.’  .  .  . 
Can  we  identify  the  nettle?  The 
flower?  Can  we  agree  what  the 
danger  is?  Can  we  agree  what 
safety  is?  We  must  try.  .  .  . 

“Revelations  of  the  Kefauver  in¬ 
vestigation  about  organized  crime 
shocked  many  of  us  .  .  .  some¬ 
thing  has  happened.  The  distinc¬ 
tion  between  right  and  wrong  is 
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blurred.  ...  In  the  field  of  govern¬ 
ment  we  have  seen  nothing  as 
shocking  as  the  Teapot  Dome  scan¬ 
dal.  Nor  have  I  forgotten  the  Sea- 
bury  investigation  of  corruption 
in  New  York,  nor  the  insurance 
scandals  at  the  turn  of  the  cen¬ 
tury.  .  .  . 

“I  have  recently  refreshed  my 
recollections  of  what  Paul  said  to 
the  Corinthians  about  their  morals. 

I  have  even  earlier  evidence  of 
the  malaise  now  current.  On  an 
Assyrian  tablet  4700  years  ago: 
‘Our  earth  is  degenerate  in  these 
latter  days;  bribery  and  corruption 
are  common,  children  no  longer 
obey  their  parents;  and  the  end  of 
the  world  is  evidently  approach¬ 
ing’  .  .  . 

“Unless  you  and  your  like  all 
over  the  country  resist  the  corrup¬ 
tion  and  corrosion  you  will  pluck 
no  flowers  of  safety  from  this  ugly 
nettle  of  moral  danger,  because 
whatever  the  apostles  of  the  easy 
way,  whatever  the  heralds  of 
cynicism  say,  the  inexorable  law, 
the  inescapable  fact,  remains  that 
whatever  we  sow  we  reap.  .  .  . 

“Political  mountebanks  assure  us 
that  there  is  a  better  way  to  meet 
these  challenges  with  less  or  no  in¬ 
convenience.  .  .  .  They  remind  me 
of  the  man  who  hoped  we  would 
soon  get  back  to  normal.  ‘That’s 
a  condition,’  he  explained,  ‘where 
you  have  1951  income,  1932  costs, 
and  1911  taxes,  all  at  one 
time.’  .  .  . 

“For  years  to  come,  your  great- 
'est  danger  and  ugliest  nettle  will 
be  communism.  You  won’t  pluck 
the  flower  of  safety  from  that 
nettle  by  anything  as  easy  as  elo¬ 
cution,  laws,  or  firing  a  few  public 
officials.  .  .  .  For  communism  is 
far  more  dangerous  than  all  our 
familiar  authoritarian  enemies  .  .  . 
because  communism  is  the  corrup¬ 
tion  of  a  dream  of  justice.  .  .  . 

“That  dream  is  politically  power¬ 
ful,  particularly  among  the  miser¬ 
able  masses  of  the  Orient  who 
know  nothing  of  the  great  Western 
liberal  tradition  and  are  only  now 
catching  the  first  intoxicating  fra¬ 
grance  of  the  freedom  of  the  Oc¬ 
cident.  But  how  fragrant  are 
moral  laxity  and  crumbling  stand¬ 
ards  of  responsible  citizenship? 

“That’s  a  job  you  have  to  do; 
restore  our  perfume!  Another  is 
to  thread  your  way  between  im¬ 
perialism  and  isolationism,  be¬ 
tween  the  disavowal  of  the  respon¬ 
sibilities  of  our  power  and  the  as¬ 
sertion  of  our  power  beyond  our 
resources.  And  always  include 
.  .  .  our  moral  resources.  .  .  .  Mil¬ 
itary  power  without  a  moral  base 
is  always  intolerable.  .  .  .” 

*  *  * 

The  list  of  other  speeches  re¬ 
printed  and  editorially  analyzed  in¬ 
cludes  one  each  by  Harry  S.  Tru¬ 
man,  Robert  A.  Taft,  Estes  Ke¬ 
fauver,  Walter  P.  Reuther,  and 
President  James  B.  Conant  of 
Harvard;  Erwin  D.  Canham,  Rob¬ 
ert  J.  Blakely,  and  Robert  M. 
Hutchins. 

Of  the  system  of  political  nomi¬ 


nations  by  national  conventira, 
Edward  R.  Murrow  of  the  Colum¬ 
bia  Broadcasting  Company  is 
quoted  as  saying: 

“There  is  no  reason,  in  law  or 
logic,  for  this  artificial,  unneces¬ 
sary  limitation  of  the  voters’  choice 
to  continue.  Our  elections  are 
free;  the  voters  decide.  But  our 
nominations  are  rigged,  traded, 
bought  and  bargained  for.  And 
that  fact  reduces  both  our  freedom 
of  choice  and  the  influence  of  the 
voter  upon  the  policies  of  his 
party.  Nothing,  of  course,  will  be 
done  about  it.” 

Speech-making,  Dr.  A.  Craig 
Baird,  the  editor,  suggests  in  his 
introduction,  is  to  be  judged  by 
its  impress  on  history.  His  se¬ 
lection,  greatly  aided  by  his  intro¬ 
ductory  notes,  reflects  currently 
important  events  and  situations. 
Surely  the  currency  of  the  topics, 
the  newsworthiness  of  the  speak¬ 
ers,  increase  the  social  significance 
and  the  newspaper  reference  value 
of  this  volume. 


Stoneman  Deplores 
'Battle  of  Doors' 

Chicago  —  William  H.  Stone- 
man,  Chicago  Daily  News  Paris 
correspondent,  reports  that  U.  S. 
Marines  are  guarding  the  doors  to 
the  Mutual  Security  Agency  head¬ 
quarters  in  Paris,  demanding  that 
newspapermen  write  out  their 
questions  to  submit  to  Sidney  Fine, 
press  officer. 

“Newspapermen  who  used  to 
move  freely  in  and  out  of  the 
building  when  it  was  ECA  head¬ 
quarters  for  Europe  are  now  stop¬ 
ped  and  given  the  same  routine 
employed  at  high  military  head¬ 
quarters,”  writes  Mr.  Stoneman. 
“The  press  section  of  MSA  is  out¬ 
standingly  courteous  and  efficient 
in  dealing  with  newspapermen  of 
all  nationalities.  Top  officials  of 
the  French  mission  of  MSA  have 
been  available  regularly  and  very 
helpful. 

“It  is  noted  by  working  news¬ 
papermen,  however,  that  many  of¬ 
ficials  of  MSA  seem  inclined  to 
hide  behind  ‘security’  and  are  a 
little  more  difficult  to  see  than  pub¬ 
lic  servants  entrusted  with  the  dis¬ 
bursal  of  foreign  economic  aid 
should  be.” 

Mr.  Stoneman  pointed  out  there 
are  now  three  officials  of  ambas¬ 
sadorial  rank  in  charge  of  Euro¬ 
pean  headquarters  of  MSA.  He 
says  the  top-ranking  officials  “are 
often  too  busy  to  see  the  working 
press.” 

■ 

M.  E.  Now  a  Rector 

Emporia,  Kan. — ^The  Rev.  Rob¬ 
ert  Holton  Bull,  one  time  manag¬ 
ing  editor  of  the  Wichita  Eagle. 
is  now  rector  of  St.  Andrew’s 
Church  here.  In  a  story  of  his  or¬ 
dination  (E  &  P,  June  7,  page  42) 
it  was  stated  incorrectly  that  Father 
Bull  had  become  a  Roman  Cath¬ 
olic  priest.  He  is  an  Anglican 
rector. 
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'Keystone  Idea' 

'  Movie  Depicts 
Role  of  Press 

State  College,  Pa. — ^This  col¬ 
lege  town  is  the  center  of  “lights, 
action,  camera”  with  the  Pennsyl¬ 
vania  Newspaper  Publishers’  Asso¬ 
ciation  on  location  for  its  docu¬ 
mentary  film,  “The  Keystone 
Idea.” 

The  film,  which  is  expected  to 
be  ready  for  the  annual  meeting 
of  PNPA  in  October  and  National 
Newspaper  Week,  is  designed  to 
show  the  importance  of  a  news¬ 
paper  in  a  community.  It  is  being 
made  in  cooperation  with  Penn¬ 
sylvania  State  College. 

The  movie  will  tell  the  story 
of  a  community  newspaper  that 
stops  publication  and  incites  a 
series  of  town-wide  incidents  lead¬ 
ing  to  the  eventual  re-opening  of 
the  newspaper  plant. 

The  camera  crew  has  been 
working  here  for  several  weeks  in 
all  sections  of  the  borough,  using 
townspeople  in  many  of  the  scenes. 
Among  the  “stars”  are  employes 
of  the  Centre  Daily  Times. 

In  using  many  of  the  towns¬ 
people  in  the  case,  the  producers 
have  found  that  some  of  them 
don’t  look  too  well  portraying 
themselves. 

For  instance,  a  minister  plays 
the  part  of  the  town  barber  be¬ 
cause  the  directors  think  he  looks 


more  like  a  barber  is  expected  to 
look  than  anybody  else. 

The  PNPA  expects  to  have  the 
16  mm.  sound-color  film  shown 
throughout  the  country  after  its 
use  in  Pennsylvania,  where  it  is 
being  financed  in  part  by  advance 
sale  of  prints  to  members  of  the 
association. 

Personnel  of  the  Pennsylvania 
State  College  Motion  Picture  and 
Recording  Studio,  a  professional 
film  unit  affiliated  with  the  college 
through  extension  services,  have 
been  at  work  on  the  documentary 
for  five  months. 

The  responsibility  of  supervis¬ 
ing  and  okaying  of  all  phases  of 
the  film’s  production  from  story 
line  to  final  editing  has  been  as- 
sgined  to  a  small  special  commit¬ 
tee  of  PNPA  members. 

Theme  of  the  film  .  .  .  “depict¬ 
ing  the  role  of  the  newspaper  in 
the  community,”  was  chosen  as 
the  result  of  a  report  by  the 
PNPA  film  committee.  This  re¬ 
port  said  in  part: 

“If  newspapers  were  invented 
and  made  available  for  the  first 
time  tomorrow  morning — a  plan¬ 
ned  public  relations  program 
would  not  be  necessary.  The  new 
newspaper  would  be  acclaimed  as 
the  sensation  of  the  age. 

“But  such  is  not  the  case.  To¬ 
day,  it  is  taken  for  granted. 

“Newspapers  need  to  create  a 
rebirth  of  appreciation,  a  renewal 
of  understanding,  a  revival  of  in¬ 
terest.” 


SDX  Program 
Stresses  Active 
Press  Freedom 

Denver,  Colo.  —  A  program 
geared  to  a  goal  of  active  press 
freedom,  fairness  and  leadership  is 
shaping  up  for  the  national  con¬ 
vention  of  Sigma  Delta  Chi  here 
Nov.  19-22.  The  Colorado  chapter 
expects  more  than  300  delegates. 

Among  the  speakers  who  have 
accepted  invitations  are  Arthur 
Hays  Sulzberger,  publisher  of  the 
New  York  Times;  Senator  Fred 
Seaton  of  Nebraska;  Palmer  Hoyt 
of  the  Denver  Post  and  Jack  Fos¬ 
ter  of  the  Denver  Rocky  Mountain 
News. 

The  broad  issues  of  journalism 
today — the  fight  against  encroach¬ 
ment  on  freedom  of  the  press,  the 
necessity  of  interpretive  reporting 
and  other  news  problems — will  be 
covered  both  by  speakers  and  by 
panel  participants. 

One  of  the  panel  discussions  will 
be  on  editorial  writing.  Partici¬ 
pants  will  be  Robert  White  of  the 
Mexico  (Mo.)  Ledger;  Houston 
Waring  of  the  Littleton  (Colo.) 
Independent;  Louis  La  Coss  of  the 
St.  Louis  (Mo.)  Globe-Democrat, 
and,  tentatively.  Columnist  Walter 
Lippmann. 

A  panel  discussion  will  center 
on  the  subject:  “Should  Radio  and 
Television  be  permitted  to  broad¬ 
cast  direct  from  press  conferenc¬ 


es?”  Four  press,  radio  and  TV 
men  have  been  invited  to  take 
part. 

Special  meetings  for  undergrad¬ 
uate  delegates  will  be  held  dur¬ 
ing  the  convention. 

On  closing  day,  the  delegates 
and  their  wives  will  be  treated  to 
an  afternoon  ballet  performance 
in  Central  City,  old  mountain 
mining  town  west  of  Denver. 

William  Kostka  is  chairman  of 
the  convention  committee.  Gayle 
Waldrop,  director,  and  Floyd  Bas- 
kette  of  th/e  University  of  Colora¬ 
do  college  of  journalism  are  super¬ 
vising  local  undergraduate  prep¬ 
arations  for  the  convention. 


In  the  Military  Service 


O.  MacMullen  White,  reporter 
for  the  Norfolk  (Va.)  Virginian- 
Pilot,  has  been  inducted  into  mili¬ 
tary  service. 

*  *  * 

Bradley  G.  Morison  of  the  pro¬ 
motion  department  of  the  Minne¬ 
apolis  (Minn.)  Star  and  Tribune 
has  been  recalled  into  active  serv¬ 
ice  as  Lieutenant  (jg)  in  the  Naval 
Reserve. 

♦  ,  *  * 

Maj.  James  P.  Alexander,  on 
leave  from  the  editorial  staff  of 
the  Modesto  (Calif.)  Bee,  is  serv¬ 
ing  with  the  U.  S.  Military  Ad¬ 
visory  Group  to  the  Republic  of 
Korea.  During  World  War  II  he 
served  on  Leyte  and  Okinawa. 


n 

SHE’S  NO  MOLLYCODDLER!! 

August  29,  1952 

United  Feature  Syndicate 

Molly  Mayfield's  column  ^^packs  a  punch  like  no 

220  East  42nd  Street 

New  York  17,  New  York 

other  column  in  its  field"! 

Gentlemen: 

It’s  frank  and  pungent 

Molly  Mayfield  has  been  a  feature  in  the  Fort  Worth  Press 
for  two  years  now  and  has  the  top  readership  in  our  paper. 

It’s  bright  and  witty 

Her  column  has  been  a  hit  from  the  day  it  started.  We 

It’s  timely  and  helpful 

gave  it  a  big  promotional  buildup  and  launched  it  with 
a  bang  .  .  .  and  it  never  has  let  us  down. 

Called  ^‘the  most  unusual  lovelorn  column  in  the 

It's  a  constont  source  of  conversation,  controversy,  and 
excitement.  It  packs  a  punch  like  no  other  column  in 

country”  in  “Inside  U.  S.  A.,”  DEAR  MRS.  MAY- 

its  field. 

FIELD  ranks  No.  1  in  readership,  as  proven  by 

Everybody  in  Fort  Worth  knows  who  Molly  Mayfield  is  and 

polls.  Let  us  show  you  how  to  make  it  a  really 

that  adds  up  to  readership  and  circulation.  I  assure  you 

unique  “local”  column  for  you! 

she's  got  what  it  takes  to  bring  readers  to  a  paper. 

Cordially, 

5  columns  a  week 

Walter  R.  Humphrey 

Editor 

Phone,  wire  or  write  for  aamplea 

The  Fort  Worth  Press 

1 
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Ohio  Freedom 
Report  Readied 
By  Smallsreed 

Columbus,  O. — A  preliminary 
report  on  the  statewide  study  of 
freedom  of  information  at  all  lev¬ 
els  of  government  and  public 
affairs  will  be  made  at  the  annual 
convention  of  the  Ohio  Newspa¬ 
per  Association  by  George  A. 
Smallsreed,  Sr.,  editor  of  the  Col¬ 
umbus  Dispatch,  who  is  chairman 
of  the  ON  A  Freedom  of  Informa¬ 
tion  Committee  named  by  Presi¬ 
dent  R.  Kenneth  Kerr,  Lancaster 
Eagle-Gazette.  The  convention  is 
scheduled  here  for  Sept.  18-20. 

The  study  undertaken  by  ONA, 
cooperating  with  other  news¬ 
paper  groups,  seeks  to  learn  on 
what  scale  information  concerning 
public-supported  affairs  is  being 
denied,  concealed,  censored  or 
suppressed  and  in  what  ways.  The 
study  also  will  include  an  intensive 
survey  of  present  Ohio  laws  pro¬ 
viding  for  open  access  to  public 
information,  records  and  meetings 
to  discover  if  corrective  legislation 
is  needed. 

Publishers  and  editors  of  daily 
and  weekly  newspapers  have  been 
asked  to  submit  instances  where 
freedom  of  information  has  been 
denied  the  public  and  the  press. 

Mr.  Smallsreed  will  make  his 
report  at  the  optening  session  of 
the  convention  at  the  Deshler- 
Wallick  Hotel,  Sept.  18.  C.  Wil¬ 
liam  O’Neill,  Attorney  General  of 
Ohio,  also  has  chosen  for  his  sub¬ 
ject  at  a  luncheon  address  the 
following  day,  “Freedom  of  In¬ 
formation.” 

An  All-Ohio  theme  will  prevail 
at  the  convention.  An  array  of 
Ohioans  will  receive  awards  for 
distinguished  service. 

Ohio  food  and  Ohio  products 
will  be  a  menu  feature  of  the 
annual  dinner  Thursday  when 
high  state  officials  and  state  legis¬ 
lators  will  be  guests.  Charles  F. 
Kettering,  an  Ohio  farm  boy 
whose  inventive  genius  revolution¬ 
ized  the  automotive  field,  will  be 
the  principal  speaker.  Governor 
Frank  J.  Lausche  will  speak  on 
“Ohio  Problems.” 

E.  C.  Dix,  Wooster  Daily  Rec¬ 
ord,  chairman  of  the  ONA  Board 
of  Trustees  will  be  in  charge  of  the 
banquet  session  with  Louis  B. 
Seltzer,  editor  of  the  Cleveland 
Press,  as  toastmaster.  Governor 
Lausche  will  make  the  first  Glenn 
L.  Cox  Newspaperboy  Achieve¬ 
ment  Award. 

Ohio  daily  publishers  will  be 
guests  of  the  Ohio  Select  List  at  a 
breakfast  Friday  with  H.  C.  Lit- 
tick  presiding.  Speakers  will  be 
Charles  F.  McCahill,  Cleveland 
News,  president  of  the  American 
Newspaper  Publishers  Association, 
and  William  Dwight,  Holyoke 
(Mass.)  Transcript-Telegram,  for¬ 
mer  president  of  the  New  England 
Daily  Newspapers  Association. 

At  the  same  time  the  Buckeye 


Tuna  Treat 

Hartford,  Conn.  —  When  Mrs. 
Elsie  Cochrane  of  the  Hartford 
Times  society  desk  invited  a  few 
of  the  girls  around  the  City  Room 
to  a  tuna  fish  salad  luncheon  the 
other  day,  she  didn’t  use  the  can 
opener. 

The  tuna  was  fresh  out  of  the 
ocean,  one  of  two  Mrs.  Cochrane 
hooked  in  her  first  deep-sea  fish¬ 
ing  trip. 


Press  Association,  weekly  division 
of  ONA,  will  be  holding  a  break¬ 
fast  with  Senator  Charles  A.  Mo¬ 
sher,  Oberlin  News-Tribune,  pre¬ 
siding.  The  feature  of  this  event 
will  be  the  reports  of  judges  in  the 
Osman  C.  Hooper  Newspaper 
Show,  conducted  by  Dr.  James  E. 
Pollard,  Director,  School  of  Jour¬ 
nalism,  Ohio  State  University. 


Theresa  Soys  Thanks 
To  Chicago  News 

Chicago — Marian  Avery,  as  sec¬ 
retary  to  Basil  L.  (Stuffy)  Walters, 
executive  editor  of  the  Knight 
Newspapers,  is  also  secretary  to  the 
Chicago  Daily  News  Foreign  Ser¬ 
vice.  These  two  jobs  keep  her 
busy  and  there  are  usually  no  roses 
attached  to  the  work. 

Recently,  however,  Mrs.  Avery 
had  a  young  caller  from  Lithuanial 
who  dropped  in  to  say  “thanks.” 
The  caller  was  Theresa  Strasin- 
skaite,  12,  a  European  waif,  who 
has  been  adopted  by  a  Chicago 
couple  who  had  been  childless  for 
23  years,  when  in  1948  they  first 
heard  of  Theresa,  a  homeless  Lith¬ 
uanian  child  in  Germany. 

The  Chicago  couple,  Mr.  and 
Mrs.  Thomas  Miller,  spent  four 
years  trying  to  bring  the  little  girl 
to  this  country,  bucking  red  tape 
and  a  Russian  contention  that 
Theresa  was  Russian  and  should  be 
reared  in  that  country.  They  turned 
to  the  Daily  News  for  help  and 
there’s  where  Marion  Avery  came 
in. 

Several  Daily  News  correspond¬ 
ents  looked  up  Theresa  in  Ger¬ 
many  and  haunted  officials  to 
check  on  the  progress  of  their  in¬ 
vestigations  of  her  case.  Encour¬ 
aging  and  discouraging  messages 
came  from  them  alternately.  These 
messages  were  always  relayed  to 
Mrs.  Miller  by  Mrs.  Avery,  who, 
in  turn,  sent  many  a  cable  and 
followup  letter  to  Daily  News  men 
in  Europe  and  Washington. 

Finally,  on  April  23  this  year, 
the  little  girl  reached  Chicago.  The 
Millers  plan  to  adopt  her  in  a 
Chicago  court  as  soon  as  the  legal 
waiting  period  is  ended.  After  four 
months  in  her  new  home,  Theresa 
called  at  the  Daily  News  to  meet 
Mrs.  Avery — and  to  say  “Thank 
you.”  She  said  it  with  flowers — a 
bowl  of  roses. 


Virginia  Editor  Stirs 
Kerr  Dam  Inquiry 

Richmond,  Va. — ^James  S.  Ban¬ 
nister,  editor  of  the  Clarksville 
(Va.)  Times,  has  rocked  the  Army 
with  charges — backed  by  photo¬ 
graphs — of  irregularities  at  John 
H.  Kerr  Dam,  mainstay  in  the 
Roanoke  River  Basin  flood  control 
program. 

He  made  three  major  accusa¬ 
tions  in  his  paper: 

( 1 )  The  Corps  of  Engineers  per¬ 
mitted  private  contractors  to  do 
an  incomplete  job  of  clearing  the 
huge  reservoir  area. 

(2)  The  engineers  started  flood¬ 
ing  the  basin  prematurely  to  hide 
the  fact. 

(3)  The  Corps  is  now  planning 
to  pay  the  contractors  more  than 
$500,000  to  offset  losses  in  the 
work  they  did  complete. 

Immediately  the  District  Engin¬ 
eer,  Col.  William  F.  Powers,  de¬ 
nied  the  charges  although  admit¬ 
ting  that  some  sections  of  the  res¬ 
ervoir  had  not  been  cleared  to 
specifications.  He  said  he  had 
denied  contractors’  claims  for  more 
money. 

The  story  and  pictures  were  re¬ 
leased  simultaneously  in  the  Rich¬ 
mond  News  Leader  and  Clarks¬ 
ville  Times,  based  on  a  jeep  tour 
of  the  area  Mr.  Bannister  made  of 
the  area  before  it  was  flooded. 

At  the  same  time,  Mr.  Bannis¬ 
ter  sent  a  telegram  to  Senator 
Harry  F.  Byrd,  calling  on  Virgin¬ 
ia’s  senior  Senator  to  investigate 
conditions  at  tiie  dam  thoroughly. 

Mr.  Bannister  said  that,  al¬ 
though  the  original  appropriation 
by  Congress  was  $27,000,000,  the 
cost  now  has  risen  to  $80,000,000. 


S-H  Editors  Again 
Report  Grid  Outlook 

Carrying  forward  with  a  sports 
feature  project  launched  three 
years  ago,  Scripps-Howard  News¬ 
papers  have  again  called  upon 
their  sports  editors  and  football 
writers  in  six  different  areas  of  the 
country  to  size  up  the  college  foot¬ 
ball  scene. 

The  result  is  an  18,000  word, 
six-day  series  titled  “Football — 
’52”,  scheduled  for  publication 
prior  to  opening  of  the  football 
season. 

The  writers  and  their  areas  are: 
Larry  Robinson,  New  York  World- 
Telegram  and  Sun,  Ivy  League 
and  Eastern  Independents;  Jack 
Clowser,  Cleveland  Press,  Big  Ten 
and  Midwest  Independents;  George 
Wright,  Houston  Press,  Southwest 
and  Missouri  Valley;  John  Rogers, 
Memphis  Press-Scimitar,  Southern 
and  Southeastern  Conferences; 
Carlos  Salazar,  Albuquerque  Trib¬ 
une,  Rocky  Mountain  area  and 
Border  Conference;  and  Roger  Wil¬ 
liams,  San  Francisco  News,  the 
Pacific  Coast. 


Reds'  Definition 
Of  News  Agencies 

The  latest  volume  of  the  Soviet 
Encyclopedia  characterizes  the 
American  news  agencies  —  the 
United  Press,  Associated  Press  and 
International  News  Service  —  as 
follows: 

“The  agencies  supply  press  in¬ 
formation  intended  to  divert  pop¬ 
ular  attention  from  social  prob¬ 
lems.  The  material  largely  consists 
of  incredible  sensations  and  inor¬ 
dinate  praise  of  the  capitalist  way 
of  life.  They  shamelessly  falsify 
foreign  news  and  particularly  dis¬ 
tort  facts  about  the  Soviet  Union 
and  the  popular  democracies.  An¬ 
ti-Soviet  propaganda  takes  first 
place  in  their  routine  of  daily 
activity.  Following  the  second 
World  War,  newspapers  and  maga¬ 
zines  published  by  Anglo-Ameri¬ 
can  monopolies  waged  unbridled 
propaganda  for  war,  hatred  of  man 
and  enmity  between  nations.” 

Columbus  Doctors 
Adopt  Code  for  News 

Columbus,  O. — A  press-radio- 
TV  code  of  cooperation,  plus  a 
press  directory,  has  been  issued  by 
the  Columbus  Academy  of  Medi¬ 
cine,  through  its  public  relations 
counsel,  Byer  &  Bowman  Adver¬ 
tising  Agency. 

The  code,  patterned  after  the 
Colorado  Code  of  Cooperation, 
has  been  printed  in  a  gray  broch¬ 
ure  with  maroon  type.  Physicians 
met  with  representatives  of  hos¬ 
pitals,  press,  radio  and  TV  in  de¬ 
veloping  the  code. 

The  doctors,  in  addition,  pre¬ 
pared  a  “Press  Directory,”  listing 
names,  addresses  and  phone  num¬ 
bers  of  the  Academy’s  medical 
spokesmen  and  also  the  names  and 
phone  numbers  of  hospital  spokes¬ 
men.  The  12-page  directory  was 
mimeographed  and  distributed 
with  the  code. 

■ 

Garnier  Leases  Paper 

Perry,  Kan. — Jan  W.  Gamier, 
a  native  of  The  Netherlands,  has 
leased  the  weekly  Perry  Mirror 
from  the  owner,  Henry  Weltner, 
Jr.,  who  is  now  publishing  the 
Lindsborg  News-Record.  M  r . 
Garnier  has  lived  in  the  United 
States  since  1948.  For  the  past 
year  he  published  the  Sky  Schoon¬ 
er,  newspaper  of  Forbes  Air  Force 
base.  His  wife,  Charlene,  a  Kansas 
State  College  journalism  graduate, 
will  be  in  charge  of  the  editorial 
department. 

■ 

Weekly  for  Harrison 

Oklahoma  City  —  Walter  M. 
Harrison,  city  councilman,  former 
managing  editor  of  the  Daily 
Oklahoman  and  Times,  has  pur¬ 
chased  a  community  weekly,  the 
County  Progress,  from  J.  H. 
McKiddy.  He  will  take  over  active 
management,  with  Georgia  Bowen 
as  editor. 
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E  &  p  Market  Guide 

adds  material  suggested  by 

AAAA,  NAEA,  NNPA,  AANR 

and  Bureau  of  Advertising 


New  1953  Market  Guide  ofFers  more  to 
users  . . .  more  to  advertisers.  Addition* 
al  data  replaces  old  Standard  Market 
Data  Forms  previously  furnished  by 
newspapers. 

Editor  &  Publisher,  cooperating  100%  with 
your  newspaper  organizations — NAEA,  ANPA 
Bureau  of  Advertising,  NNPA,  AANR  and 
also  the  AAAA — ^will  publish  the  finest  news¬ 
paper-market  reference  book  ever  compiled. 
The  new  1953  Market  Guide  will  contain  ma¬ 
terial  formerly  listed  in  the  Standard  Data 


folders  supplied  by  individual  newspapers. 

Now,  in  one,  complete  refei;ence  book,  ad¬ 
vertisers  and  agencies  will  have  at  their  fin¬ 
gertips  more  marketing  information  from  more 
newspapers  than  ever  before  available  from 
any  single  source. 

Don't  miss  this  excellent  opportunity  to  be 
your  own  space  salesman — to  give  advertisers 
and  agencies  the  important  information  about 
your  newspaper  and  the  market  it  serves. 
Remember — ^the  Market  Guide  is  used  by 
advertising  executives  every  business  day. 
Reserve  your  space  today! 


Rates — page,  $395.00;  half-page,  $225.00;  one-third  page,  $167.00; 
quarter-page,  $125.00;  eighth-page,  $85.00. 

Publication  date — November. 

Copy  deadline — October  1 5th. 


E&piar 


Guide 
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Fast-Growing 
Daily  Is  SNPA's 
400th  Member 

Chattanooga,  Tenn. — The  Mor¬ 
ristown  Sun,  morning  daily  of  East 
Tennessee,  has  become  the  400th 
member  of  the  Southern  News¬ 
paper  Publishers’  Association,  it  is 
announced  by  Walter  G.  Johnson, 
secretary-manager  of  the  associa¬ 
tion.  Morristown  is  Mr.  Johnson’s 
family  home. 

John  R.  Malone,  general  man¬ 
ager,  Mel  Adams,  advertising  man¬ 
ager,  and  Frederick  Currier,  photo¬ 
editor,  are  the  owners  of  the  paper 
which  they  purchased  during  the 
past  year  from  R.  H.  Fackelman 
of  Southern  Newspapers  Inc. 

The  Sun  was  founded  in  1908 
as  a  weekly  and  became  a  daily  in 
1948.  Since  purchase  of  the  pub¬ 
lication,  the  present  publishers 
have  more  than  doubled  its  cir¬ 
culation,  (now  more  than  4,500), 
provided  a  16-page  Hoe  Rotary 
Press,  Fairchild  engraving  equip¬ 
ment. 

In  April  the  plant  was  moved  to 
a  new  $50,000  building,  with  press¬ 
room  display  window,  located  on 
the  main  cross  street  of  Morris¬ 
town,  which  has  doubled  its  popu¬ 
lation  in  a  12-year  period. 

The  Sun’s  publishers  came  here 
from  Kansas  and  Missouri.  Mr. 
Currier  is  a  former  photo-reporter 


OWNERS  of  the  Morristown  (Tenn.)  Sun  admire  their  membership  in 
SNPA:  Left  to  right — Mel  Adams,  John  R.  Malone  and  Frederick 
Currier. 


and  business  editor  of  the  Inde¬ 
pendence  (Mo.)  Daily  News.  Mr. 
Adams  has  had  experience  with 
small  Kansas  dailies  and  for  five 
years  was  a  member  of  the  Kansas 
City  Star  advertising  staff.  Mr. 
Malone  has  been  a  professor  on 
the  staff  of  the  William  Allen 
White  School  at  the  University  of 
Kansas,  and  a  teacher  at  the  Uni¬ 
versity  of  Chicago. 

■ 

J<SK  Appointed 

Jann  &  Kelley,  Inc.,  has  been 
named  national  advertising  repre¬ 
sentative  of  the  Hutchinson 
(Kans.)  News-Herald  and  the 
Salina  (Kans.)  Journal,  effective 
Sept.  1.  The  two  newspapers  have 
not  previously  had  national  repre¬ 
sentatives. 


Men's  Apparel  Guide 

Chicago  —  The  Chicago  Trib¬ 
une’s  Men’s  Apparel  Guide  for 
Fall  will  be  published  on  Wednes¬ 
day,  Sept.  17.  Jim  Bascom,  Trib¬ 
une  men’s  wear  columnist  said  66 
advertisers  placed  120,000  lines 
in  the  three  Men’s  Apparel  Guides 
published  in  1951  and  1952. 

■ 

Aboard  Carrier 

Ensign  William  Umphred,  for¬ 
merly  reporter  and  sports  writer 
on  the  Wilkes-Barre  (Pa.)  Sunday 
Independent,  has  reported  aboard 
the  aircraft  carrier  USS  Coral  Sea 
in  the  Mediterranean  after  receiv¬ 
ing  his  Navy  commission  follow¬ 
ing  completion  of  a  16-week  officer 
training  course  at  Newport,  R.  I. 


Tracy  Named 
As  Circulation 
Chief,  N.  O.  Item 

New  Orleans  —  Promotion  of 
several  executives  in  the  Circula¬ 
tion  Department  of  the  Item  was 
announced  this  week. 

William  R.  Tracy  was  named 
circulation  manager,  succeediii 
Morris  J.  Schiffman,  and  Joseph 
Earl  Nickolaus  was  appointed  city 
circulation  manager. 

Mr.  Tracy,  48,  joined  the  Item 
in  November,  1924  as  a  route  car 
rier. 

He  was  advanced  to  branch 
manager  in  1937,  city  supervisoi 
in  1938,  home  delivery  manager 
in  1939,  country  circulation  mana 
ger  in  1940  and  assistant  circula¬ 
tion  manager  in  1941. 

He  is  active  in  the  Southein 
Circulation  Managers  Assn,  and 
the  International  Circulation  Man¬ 
agers  Association. 

Mr.  Nickolaus  also  started  with 
the  Item  as  a  carrier  boy  in  1934 
and  worked  his  way  up  throu^ 
the  Circulation  Department. 

Mr.  Schiffman,  who  has  been 
circulation  manager  sinch  March. 
1950,  is  joining  the  Hearst  news¬ 
papers  in  an  executive  capacity. 

He  is  a  circulation  veteran  of 
more  than  30  years  and  has  worked 
on  the  New  York  Daily  News,  the 
New  York  Post  and  the  Philadel¬ 
phia  Record. 
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ARE  "FLYING  SAUCERS" 
MYTHS  OR  MONSTERS? 

You  will  find  in  Curfis  D.  MacDougall's  new  book  anayhes  of  the  how  and  why  of  such  familiar 
menfal  epidemics  as  "flying  saucers,"  red  scares,  and  fhe  error  of  the  pollsters  in  1948  to  determine 
why  newspaper  readers  react  the  way  they  do.  As  an  editor,  publisher,  or  newspaperman,  you  will 
find  this  not  only  provocative  reading,  but  a  must  on  your  reference  shelf  as  well.  Though  a 
^  scholarly  coverage  of  the  subject,  it  is  concisely  organized  and  studded  with  examples  and  anecdotes 
which  enliven  and  make  clear  the  theoretical  background.  The  book  places  emphasis  on  the  "why" 
of  public  opinion  and  attempts  to  explain  how  it  is  formed  and  what  causes  it.  The  institutions  and 
the  language  that  shape  opinion  and  professional  propaganda  of  all  kinds  are  examined  in  detail, 
along  with  the  ways  in  which  they  contribute  to  American  thinking. 

UNDERSTANDING  PUBLIC  OPINION 

SEE  IT  ON  APPROVAL 

The  Macmillan  Company  60  Fifth  Avenue  New  York  1 1 
Dept.  D  EP 


Please  send  me  a  copy  of  UNDERSTANDING  PUBLIC  OPINION  on  approval. 
I  will  either  remit  $5.00  or  return  the  book  after  10  days. 

Signed  . 


(This  offer  good  within  the  continental  limits  of  the  U.S.A.  only.) 


Curtis  D. 
MacDougall 


698  pages 
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Batista  Soothes 
Press  with  Vow 
Of  Freedom 

Havana — In  a  speech  to  the  na¬ 
tion  recently.  President  Fulgencio 
Batista  guaranteed  freedom  of  the 
press  in  his  regime.  He  declared, 

“The  press  has  not  been,  and  will 
not  be,  under  my  government,  a 
controlled  instrument,  and  least  of 
all  will  it  be  conducted  to  an  ig¬ 
noble  end  under  official  orienta¬ 
tion.” 

Batista  spoke  at  a  time  of  ill  DANGEROUS  profession  of  jour-  ' 
feeling  on  the  part  of  the  press  nalisni  is  cartooned  in  Alerta.  The 
because  of  a  beating  administered  emblem  on  the  mailed  figure  is 
by  four  assailants  to  an  anti-gov-  that  of  the  Colegio  Nacional  de 
erment  columnist,  Mario  Kuchi-  Periodistas. 

Ian.  The  government  said  Kuchi- 

lan  was  beaten  up  by  conspirators  io  halt  their  abusing  of  a  chauf- 
seeking  to  embarrass  the  regime,  feur.  Osvaldo  Albuquerque,  a 
Kuchilan  denied  this,  but  would  photographer,  was  swung  at  by  a 
not  disclose— or  did  not  know—  police  lieutenant  when  he  tried  to 
the  identity  of  his  assailants.  take  a  picture  of  Lliraldi  under 

Mario  Kuchilan,  known  as  the  arrest. 

“Cuban  Walter  Winchell,”  was  La  Calle,  a  new  opposition  pa- 
mysteriously  kidnapped,  beaten  up  PC.  was  prevented  by  police  from 
and  left  lying  unconscious  on  a  publishing  despite  the  fact  that  it 
lonely  road  outside  Havana.  Ku-  already  had  been  granted  franking 
chilan,  who  favored  the  adminis-  privileges. 

tration  of  ousted  President  Carlos  In  an  attempt  to  improve  rela- 
Prio  Socarras,  wrote  a  column  tions  with  the  foreign  press,  the 
(“Babel”)  in  the  daily  Prensa  Li-  Ministry  of  Information  gave  a 
bre  in  which  on  several  occasions  luncheon  to  the  representatives  in 
he  criticized  the  Batista  govern-  Cuba  of  all  foreign  publications, 
ment. 

Batista  condemned  the  attack  on  Rudd  Finds  Restraints 
Kuchilan  as  an  “uncivilized  Qn  Press  in  Spain 
sault  by  savages.  He  said  he  .  r 

had  given  “precise  instructions”  After  a  three-month  tour  of  the 
that  the  matter  be  cleared  up  and  Iberian  peninsula  in  the  interests 
the  culprits  brought  before  the  of  Editors  Press,  which  represents 
courts.  his  syndicate  abroad,  and  the  Gal- 

Referring  to  the  fact  that  the  I^P  public  opinion  research  organ- 
Havana  Collegium  of  Journalists  ization,  Arthur  S.  Rudd,  sales 
was  due  to  vote  on  a  72-hour  manager  of  the  Publishers  Syndi- 
strike  to  protest  the  attack  on  Ku-  *"^10  of  Chicago,  has  returned 
chilan,  Batista  said:  “Strike  home  full  of  enthusiasm  for  Spain 
against  whom?  Strike  why?  To  and  Portugal  as  places  to  see  but 
condemn  a  sad  affair  which  we  all  not  as  places  in  which  newspaper 
condemn?”  work  may  be  practiced  freely. 

Batista's  words  had  their  desired  “Because  censorship  is  so  heavy- 
effect.  Members  of  the  Collegium  handed  much  local  news  is  elimin- 
voted  not  to  strike.  ated,”  said  Mr.  Rudd.  “Foreign 

In  guaranteeing  press  freedom,  news  is  used  to  fill  space.  During 
Batista  asserted:  “We  believed  ‘he  weeks  of  the  political  conven- 
and  we  believe  that  the  newspa-  ‘ions  Spanish  and  ^  Portuguese 
perman  is  duty'-bound  to  relate  to  pnpers  were  loaded  with  American 
readers  the  truth  of  events,  what-  political  news.  In  Spain  everyone 
ever  they  may  be.  We  have  given  was  pulling  for  Taft.  Both  Tru- 
Proofs,  more  than  sufficient,  of  rn^^n  and  Eisenhower  had  said 
our  devotion  and  respect  to  jour-  things  that  the  Spanish  didn  t  like, 
nalism,  because  journalism  in  its  Taft  had  made  no  statement  that 
essence  and  in  its  most  noble  was  offensive  so  the  Spanish 
functioning,  through  newspapers  cheered  for  him. 
or  the  air  waves,  is  the  vehicle,  ‘The  Spanish,  who  were  fighting 
the  best  vehicle,  not  only  to  keep  Communism  long  before  it  became 
the  country  informed  of  the  most  an  issue  in  this  country,  show 
recent  occurrences,  but  also  to  aid  some  annoyance  whenever  they 
the  unfolding  of  culture  and  the  get  advice  from  American  sources 
formation  of  conscience.  .  .  about  how  to  deal  with  the  Reds. 

Batista’s  speech  was  carried  by  “Censorship  was  so  severe  in 
all  radio  and  TV  stations — the  first  Spain  up  until  recently  that  page 
time  a  major  presidential  address  proofs  had  to  be  sent  to  the 
has  been  telecast  in  Cuba.  Spanish  state  department  before 

f^spite  the  President’s  soothing  the  presses  could  roll.  Nowadays 
'^rds,  it  was  not  an  easy  time  for  each  newspaper  has  an  active  cen- 
‘he  Cuban  press.  Martin  Lliraldi,  sor  on  the  premises.  Very  few 

i  a  reporter,  was  hit  by  two  cops  American  features  are  carried  in 
when  he  intervened  in  an  attempt  Spain  or  Portugal.  Censors  deal 
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harshly  with  sex  material  or  even 
love  stories  in  continuity  strips.” 

The  newspapers  of  Portugal 
were  described  by  Mr.  Rudd  as 
“dull  and  decorous.”  Crime  news 
is  played  down.  If  a  crime  story 
breaks  for  the  morning  papers  the 
afternoon  sheets  run  only  brief, 
buried  stories.  Because  censorship 
discourages  journalistic  enterprise 
few  good  reporters  are  developed. 

Mr.  Rudd  visited  about  20 
newspapers.  He  invited  the  pub¬ 
lishers  to  send  men  to  Princeton 
for  training  in  Gallup  research 
methods. 


City  Circulators 
Named  in  Chicago 

Appointment  of  Joseph  A. 
Novak  as  city  circulation  manager 
of  the  Chicago  Daily  News  was 
announced  this  week  by  Arthur 
Hall,  circulation  director.  Mr. 
Novak  succeeds  the  late  George 
H.  Pope,  who  died  of  a  heart  at¬ 
tack  Aug.  27. 

Mr.  Hall  also  announced  ap¬ 
pointment  of  Henry  A.  Oberheim 
as  assistant'  city  circulation  man¬ 
ager.  Both  men  have  been  mem¬ 
bers  of  the  Daily  News  circulation 
department  for  a  number  of  years. 


UlORUkUIIDE  S^ESmEN 


great 

^BRITAIN 


NEW  BUSINESS  THROUGH 


Classified  Ads 

in  Editor  &  Publisher’s  Weekly  Paper 

A  constant  source  of  enjoyment  is  our  receipt 
of  foreign  correspondence  directed  to  Box 
Holders,  or  requesting  classified  information,  or 
ordering  classified  ads  .  .  . 

These  WORLD-WIDE  SALESMEN 

are  on  the  job  for  you  every  week  the  year 
round. 

INQUIRE  NOW  for  advertising  rates  to 

Buy  or  Sell 

Printing  equipment  and  supplies; 
Publications — Syndicated  Features,  etc. 

Secure 

Top  Positions — Top  Help 

WRITE  —  WIRE  —  PHONE 

EDITOR  &  PUBLISHER 
Classified  Department 

Times  Tower,  New  York  36,  N.  Y. 
BRyant  9-3052 


PHOTOGRAPHY 


$250,000  Sait  vs.  GOP 
For  Tretick  Assault 

By  James  L  Collings 

A  Punch  or  two  and  a  general  could  make  the  exam  available  to 
pushing  around  may  be  worth  any  group  conducting  a  clinic  or 
some  part  or  all  of  $250,000  to  short  course  to  be  used  as  a  meas- 
Stanley  Tretick,  United  Press  ure  of  the  people  attending  the 
Newspictures  cameraman.  course  and  the  context  of  the 

That’s  the  amount  Mr.  Tretick  course, 
is  asking  in  a  suit  against  the  Re-  “For  example,  if  we  worked  up 
publican  National  Committee  and  such  an  examination,  we  could 
its  chairman,  Arthur  E.  Summer-  send  a  copy  of  it  well  ahead  of 
field.  The  photographer  charged  time  to  every  speaker  slated  to 
he  was  physically  assaulted  while  appear  on  the  program.  He  could 
covering  the  GOP  convention  on  be  told  that  this  was  the  examina- 
July  9.  (E  &  P,  July  12,  page  7).  tion  to  be  given  and  reminded  that 
The  complaint  was  filed  Sept.  3  anything  he  might  say  which  would 
in  Federal  Court,  Washington,  give  the  ‘students’  information 


CASA  DEL  PERIODISTA  is  the  newly-built  Newsmen’s  Club  k 
Panama.  It  cost  $140,000  and  houses  the  offices  of  the  Newsmei’s 
Union  and  the  Radio  Workers’  Union.  President  Alcibiades  Aron- 
mena  dedicated  the  building.  Immediately  after  the  ceremonies,  Jok 
Cajar  Escala,  president  of  the  Syndicato  de  Periodistas,  began  a  fov- 
month  tour  of  newspapers  in  the  United  States. 


lb  k 
mti's 
lro» 
,  Joae 
foV' 


0  five 
s  w 
read: 
at  the 
e. 

ich  as 
works 

nes 
up  DO 
iliques. 
jcester 
ring  of 
started 
secame 
d  pro- 
cessii 
ief  for 

hip  (k- 
e  dailv 
ill  fish- 

lucester 
of  the 
d.  This 
for  20 
Ir, 
les  aod 
;ws  ait 
id,  weh 

vho  has 
[)  yean, 
iCenyoo. 
writer 
as  wd 
ose  Ni- 1- 
id  Mr 
terfroot 
ng  ntaa- 
is  ot- 

races  its 
Ivertiser, 


Ian  C’ 
vertisiK 
d  So» 

1  Maus, 
olas  has 
Jackson 
AuH^ 

Zoloroio 

•tte-Telt- 

r  6,  1952  1 


Sawyer,  Kerr 
Buy  Weekly 
Near  AEG  Site 

Waverly,  Ohio  —  Secretary  of 
Commerce  Charles  Sawyer,  who 
has  announced  his  intention  to  re¬ 
tire  from  government  service  at 
the  end  of  the  Truman  administra¬ 
tion,  has  bought  a  weekly  news¬ 
paper  in  this  town  of  1,757  pop¬ 
ulation  which  is  on  the  edge  of 
the  area  where  the  Atomic  Energy 
Commission  plans  a  billion-dollar 
installation. 

Mr.  Sawyer’s  associate  in  pur¬ 
chasing  the  Republican  Herald  is 
R.  Kenneth  Kerr,  publisher  of  the 
Lancaster  (Ohio)  Eagle-Gazette. 
The  cabinet  officer,  who  is  presi¬ 
dent  of  the  Lancaster  Eagle-Ga¬ 
zette  Company,  said  the  weekly’s 
name  would  be  changed  to  the 
Waverly  News. 

*  *  * 

Recent  transactions  in  the  week¬ 
ly  newspaper  field  include: 

Oakland  (Neb.)  Independent, 
sold  by  Norman  and  Lester  Carl¬ 
ton,  to  Mr.  and  Mrs.  Robert 
Bogue.  Mr.  Bogue  has  been  ad¬ 
vertising  manager  of  the  Fremont 
Guide-Tribune  since  1946. 

*  * 

Orange  City  (la.)  Sioux  County 
Capital,  sold  by  Mr.  and  Mrs. 
Percy  Carney  to  Fred  Roach  and 
Paul  Smith.  The  latter  is  editor  of 
the  Lyon  County  Reporter  at  Rock 
Rapids  and  has  an  interest  in  two 
other  weeklies. 

*  *  * 

GoH'anda  (N.  Y.)  News,  107- 

year-old  paper,  sold  by  Charles 

Horebelt  to  Carmon  C.  Greer, 
who  has  been  advertising  director 
of  the  Guide  Newspapers  of  Phila¬ 
delphia. 

*  *  * 

Lebanon  (Kan.)  Times,  sold  by 


d^bituarp 

Dr.  Thomas  J.  Mulvey,  82,  for¬ 
mer  Philadelphia  newspaperman 
and  first  dean  of  the  Charles  Mor¬ 
ris  Price  School  of  Advertising 
and  Journalism  from  1925  to  1934, 
Aug.  23. 

«  A  A 

C.  B.  Lacy,  67,  former  reporter, 
copyreader  and  editorial  writer  for 
the  Birmingham  (Ala.)  News, 
Aug.  27. 

*  *  * 

Kenneth  H.  Jacobson,  55,  as¬ 
sistant  editor  on  the  Philadelphia 
(Pa.)  Bulletin’s  telegraph  desk 
and  a  former  staffer  on  the  Phil¬ 
adelphia  Inquirer  and  the  Phila¬ 
delphia  Evening  Ledger,  Aug.  29. 
*  *  * 

Miss  Anne  E.  Cornett,  former 
telegraph  editor  of  the  Troy  (N. 
Y.)  Times  for  25  years,  Aug.  30. 

*  *  * 

Fleming  B.  McCurdy,  77,  for¬ 
mer  owner  and  publisher  of  the 
old  Halifax  (N.  S.)  Chronicle  and 
Daily  Star,  Aug.  29. 

«  *  * 

Thomas  A.  Power,  65,  makeup 
editor  of  the  Syracuse  (N.  Y.) 
Herald  -  Journal  and  former  city 
editor  of  the  old  Syracuse  Herald, 
Aug.  29. 

*  *  * 

George  H.  Pope,  57,  Chicago 
(111.)  Daily  News  city  circulation 
manager,  Aug.  27.  He  had  been 
an  employe  of  the  Daily  News 
since  1932  and  city  circulation 
manager  for  more  than  10  years. 

*  *  * 

Mrs.  Flora  Graff,  87,  vicepres¬ 
ident  and  a  director  of  the  Wil¬ 
liamsport  (Pa.)  Sun,  Sept.  3. 

■ 

Gilbert  Gabriel  Dies; 
Veteran  Drama  Critic 

Gilbert  W.  Gabriel,  62,  drama 


Family  Reunion  Fox  Pledges 
Results  from  Boston  Post  to 
Story  Research  Combat  Reds 


who  also 
Herald. 


owns  the  Burr  Oak 


the  Hart  family  to  Will  Morton,  critic  of  Cue  magazine  and  presi¬ 
dent  of  the  New  York  Drama 
Critics’  Circle,  died  of  a  heart  ail¬ 
ment  Sept.  3.  He  was  a  newspaper¬ 
man,  magazine  writer  and  novelist 
for  40  years. 

Mr.  Gabriel  began  his  newspaper 


Lowell  D.  Mills,  Montevideo, 

Minn.,  has  purchased  the  Mabel 
(Minn.)  Record  from  Lew  P. 

Reeve,  Jr.,  who  published  the  paper  career  in  1912  as  a  reporter  for 
for  three  years.  the  New  York  Sun,  and  was  liter- 

*  *  *  ary  editor  of  that  paper  from  1915 

Howard  Sanstadt,  managing  to  1917  and  music  critic  from 
editor  of  the  Kalispell,  (Mont.,)  1917  to  1924.  In  that  year  he  be- 
Baily  Inter  Lake,  has  purchased  came  drama  critic  for  the  New 
Mervin  A.  Tuntland’s  interest  in  York  Telegram-Mail.  He  returned 

to  the  Sun  as  drama  critic  from 
1925  to  1929  and  reviewed  shows 
for  the  New  York  American  from 
1929  to  1937.  Magazine  assign¬ 
ments  followed. 


the  weekly  Washburn,  (N.  D.,) 

Leader. 

A  *  A 

Newton,  N.  C. — ^The  Catawba 
News  Enterprise  Publishing  Com¬ 
pany,  which  publishes  a  semi- 
weekly  newspaper  here,  has  been 
bought  by  Robert  H.  Morrison 
and  Charles  Preslar,  Jr.  from  Mrs. 
lone  Mebane  Mann  and  Mrs. 

Evelyn  M.  Odum,  publishers,  and  founder  of  the  Montreal  daily 
Dr-  W.  M.  Mebane  of  Huntsville,  newspaper  Le  Devoir,  died  Aug. 
Ala.,  a  third  partner.  31.  He  founded  the  newspaper  in 

Mr.  Morrison  is  a  partner  in  a  1910  and  gave  up  its  ownership 
Hickory  real  estate  firm.  Mr.  in  1932. 

Preslar  has  been  connected  with  Mr.  Bourassa  was  a  political 
the  Hickory  Daily  Record  for  two  leader  as  well  as  a  journalist  and 
years.  served  in  the  Parliament. 
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Founder  of  Montreal 
Newspaper  Dies 

Montreal — Henri  Bourassa,  84, 


Oakland,  Calif.  —  Cooperation 
since  February  by  staff  writers  of 
the  Oakland  Tribune  and  the  Chi¬ 
cago  Daily  News  this  week  brought 
about  the  reunion  of  a  mother 
and  daughter  separated  by  kid¬ 
naping  since  1930. 

Edan  Wright,  News  reporter 
seeking  story  material  on  Chica¬ 
go’s  unsolved  mysteries,  noted  the 
pictorial  resemblance  of  members 
of  the  family  of  Mary  Agnes  Ma- 
roney,  kidnaped  at  the  age  of  two. 
National  distribution  of  the  photo 
followed,  and  a  Tribune  photo 
caused  discovery  of  Mrs.  Evrett 
McClelland  here  as  a  possibility. 

Months  of  attempts  to  solve  Mrs. 
McClelland’s  childhood  identity 
followed,  with  Miss  Wright  and 
Bill  Stokes  of  the  Tribune,  devel¬ 
oping  leads  which  proved  incon¬ 
clusive.  Enlisting  scientific  support 
when  other  efforts  failed,  the  re¬ 
porters  obtained  blood  for  the 
tests  and  established  family  simil¬ 
arity.  Anthropological  comparisons 
followed  Miss  Wright’s  request  for 
University  of  Arizona  help  in  test¬ 
ing  Mary’s  sister  there  and  led  to 
the  suggestion  of  using  a  new 
science — genetics  in  teeth.  Satis¬ 
factory  identification  followed,  and 
on  Wednesday  Mrs.  McClelland 
flew  to  Chicago  to  meet  her 
mother. 

■ 

Ed  Cikanek,  Police 
Reporter,  Is  Dead 

Chicago  —  Edmund  J.  Cikanek, 
42,  Chicago  Daily  News  police  re¬ 
porter,  died  Aug.  30  of  a  heart  ail¬ 
ment. 

Eddie  Cikanek  joined  the  Daily 
News  as  a  copyboy  26  years  ago. 
He  continued  his  high  school  and 
college  work  at  night  school.  He 
served  for  a  time  as  secretary  to 
the  late  Henry  Justin  Smith,  Daily 
News  managing  editor,  and  then 
became  a  police  reporter. 

In  reporting  Mr.  Cikanek’s  death, 
the  Daily  News  stated:  “If  a  cer¬ 
tain  boss  gangster’s  wife  wonders 
why  that  tall,  quiet-voiced  insur¬ 
ance  man  never  returned  with  the 
policy  she  agreed  to  buy,  she  can 
be  told  now  that  ‘the  insurance 
man’  was  Eddie  Cikanek  wanting 
a  look  at  the  inside  of  the  gang 
boss’  palatial  home.” 

■ 

Publisher  Recovering 

John  H.  Perry,  Florida  news¬ 
paper  publisher  and  radio  station 
owner,  was  reported  to  be  resting 
quietly  at  the  American  Hospital 
in  Paris  following  an  interim 
operation  on  his  hip. 

Mr.  Perry’s  hip  was  fastened 
into  place  by  a  hospital  surgeon. 
The  publisher  broke  it  in  a  fall 
on  the  liner  United  States  more 
than  two  weeks  ago.  He  expects 
to  fly  back  to  the  U.  S.  later  this 
month. 


Boston  —  Assuming  control  of 
the  121-year-old  Boston  Post  on 
Sept.  3,  John  Fox  pledged  the 
newspaper  to  a  vigorous,  unremit¬ 
ting  attack  on  communism. 

The  noted  financier,  who  said  he 
was  now  the  sole  owner  of  the 
famed  NeW  England  daily-Sunday 
paper,  declared  communism  is 
“the  greatest  peril  facing  the  world 
today,” 

The  Post,  he  added,  would  con¬ 
tinue  as  an  independent  newspaper 
“with  a  long  Democratic  tradi¬ 
tion.” 

Early  this  Summer  it  was  dis¬ 
closed  that  Mr.  Fox,  reputed  to 
be  a  self-made  multimillionaire, 
had  negotiated  a  contract  of  pur¬ 
chase  with  the  heirs  of  the  Richard 
Grozier  estate.  No  details  of  the 
transaction  have  been  disclosed. 

Simultaneously  with  the  an¬ 
nouncement  he  had  assumed  con¬ 
trol  it  was  revealed  that  Edward 
J.  Dunn,  veteran  city  editor,  had 
resigned.  His  successor  is  John  S. 
Manion.  Mr.  Dunn  went  on  an 
extended  vacation  at  the  time  Mr. 
Fox  made  several  executive 
changes  immediately  following  his 
signing  of  the  purchase  contract. 

■ 

Crusading  Editor 
Target  of  Snipers 

Maynard,  Mass.  —  Unknown 
snipers  fired  nearly  a  dozen  shots 
into  the  home  of  Park  F.  Stone, 
editor  of  the  Maynard  Enterprise, 
during  the  last  week. 

At  two  different  times  in  a  period 
of  a  few  hours,  bullets  fired  from 
a  .38  automatic  pierced  the  win¬ 
dows  of  the  crusading  editor’s 
home.  Mr.  Stone  and  his  wife 
were  alone  in  the  house  at  the 
time  and  neither  was  hit. 

Police  investigating  the  shooting 
said  a  series  of  articles  a  few  weeks 
ago  baring  alleged  violations  of 
liquor  laws  here  might  have  been 
the  cause. 

Mr.  Stone  describes  himself  as 
an  editor  “who  pulls  no  punches” 
in  his  news  and  editorial  columns. 
In  addition  to  the  articles  on 
liquor  violations,  he  has  recently 
been  taking  issue  with  the  Select¬ 
men  and  has  been  sharply  critical 
of  some  police  department  prac¬ 
tices. 

In  addition  to  the  shooting,  Mr. 
Stone  said  vandals  have  been  punc¬ 
turing  his  automobile  tires  since 
the  series  of  articles  began. 

He  is  editor  of  four  other  week¬ 
ly  papers  in  the  area. 

■ 

Compass  10c  Again; 
15c  ior  Weekend 

The  New  York  Daily  Compass 
is  lowering  its  price  from  15c  to 
lOc  per  copy  on  Monday,  Sept.  8. 
The  weekend  paper  will  remain 
at  15c,  Editor-Publisher  T.  O. 
Thackrey  announced. 
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RATES— consecutive  insertions 
3  line  minimum. 


SITDAnOMB  WAMTKD 
iBMrtlona  liM  Bali 

1  S.M 

2  AO 

3  .4A 

4  and  OTar  .40 


Situation  Wanted 
In  advance. 


Ada  paxaMa 


AU.  OTim  CI.A88D1CAT10NS 
laaartloaa  Lina  Bate 

1  Sl.OO 

I  .OS 

3  .00 

4  aod  OTar  .85 

Inquire  tor  M  and  53  time  raiee. 
Charre  Orders  Accepted. 


Add  15e  far  Bax  Barrlee 


our  National  ClaaalSed  rate 


ADVEBT18INO  AOENCIBS  eharvad  a« 
less  commlaalon.  (Inquire  for  iataa.l 

Count  SO  unite  per  line  (add  1  Hw  tor  Box  Information).  No 
abbrcTlatlons.  Belles  mailed  dally.  Box  holdars'  Identltlea  held  In 
■trlctest  conSdence.  DearUlne  Wedneeday  at  3  P.lf.  (After  last  Mall). 

EDITOR  A  PTTHT.raHTiR  leaeiTea  the  rirht  to  edit  all  copy 


Editor  &  Pubiiskcr  Classified  D«pt. 

I  Times  Tower,  New  York  N.  Y,  BRyont  9-3052 


ANNOUNCEMENTS 


Publications  for  Sale 


Two  New  Listings  in  Ohio 
A  county  test  at  $56,000  and  a  good 
weekly  at  $40,000.  Same  owners  for 
many  yean. 

L.EN  FEIOHNER  AOENOT 
Box  1»3.  Phone  35-331 
Mt.  Pleasant,  Mich. 


Publications  Wanted 


EXECUTIVE  WANTS  to  buy  Daily  la 
Northeastern  United  States. 

Box  3034,  Editor  A  Publisher. 


ANNOUNCEMENTS 
_ Newspaper  Brokers _ 

OONPIDENTIAX,  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  OloTer  Oo.,  Ventura,  California 
MAT  BROTHERS,  Binghamton,  N.  T. 
Established  1014.  Newspspen  bonght 

and  sold  without  pnblictty. _ 

FOR  better  newspaper  properties. 
Oood  selection  dsilies,  weeklies. 

ODETT  A  ODETT,  Broken 
P.  O.  Box  527,  Ssn  Fernando.  Oallf. 

SALES  and  purchases  handled  with 
discretion.  Fiihlishera  Serrice,  P.  0. 
Box  3133,  Oreenaboro,  North  Oarolina, 


OALIFORNIA  DAILIES,  WEEKLIES 
J.  A.  Snyder,  3570  Frances  Avenue 
_ Venice,  California 


★★  PERSONAL  Service  backed  with 
30  years'  experience  in  the  West. 
Arthur  W.  Stypes,  625  Market  St.. 
San  Francisco  5,  (California. 


OWN  A  NEWISPAPER 
ON  Pacific  Coast  where  business  and 
climate  are  good  I 

J.  R.  OABBERT 

3037  Orange. _  Riverside,  Calif. 


FOR  31  TEARS  — We  have  dealt  in 
nothing  hnt  newspapers.  Nationwide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  FEIOHNEIR  AOENOT 
Box_102___MtjJPlea8Mtj__Michlgan 

Newspaper  Appniisera _ 

EVALUATIONS  —  Newspspen  and 
markets.  Publishers  Service,  P.  O. 
Box  3132,  Greensboro,  North  Oarolina. 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Avenue.  New  Turk  36,  N.  T. 


ANNOUNCEMENTS 


Pnblkations  for  Sale 

FOR  SALE:  California  suburban  daily, 
large  printing  business,  gross  over  half 
million.  Box  3300,  Editor  A  PublUher. 


FOR  SALE;  California  weekly  plant, 

gross  $360,000.  Net  over  $85,000 
1952.  Box  3301,  Editor  A  Publisher. 


BEST  <X)UNTT  SEAT  WEEKLT  in 
its  state.  Growing  area,  agriculture, 
indostrial,  tourists.  Equipped  for 
daily  and  ready.  Same  owners  40 
years.  $80,000  cash.  Fnrnisih  finan¬ 
cial  ability.  Marcus  Griffin,  Tucumeari, 
New  Mexico. 


LONG  ESTABLISHED  WEEUiLT  and 
printing  plant  in  fast  growing  Michi¬ 
gan  community.  Gross  around  $35,000, 
circulation  1,100.  Priced  $18,000  for 
quick  sales;  $05,000  with  sturdy 
well-located  building.  If  Just  enrions 
save  postage;  if  interested,  write  Ad¬ 
vertiser,  9933  Auburn,  Detroit,  Mich. 


AN  excellent  New  Tork  Weekly  for 
$32,500.  Tou  can  receive  full  data 
from : 

LEN  FEIGHNER  AGENCT 
Box  192  Phone  26-231 

_ Mt.  Pleasant.  Michigan 


STANDARD  APPRAISAL  OO. 
Boston  6  Church  Street  Atlanta 
Philadelphia  Chicago 

Pittsburgh  New  Tork  N.T.  St.  Louis 


NEWSPAPER  VALUA'nONS 
Tax  and  all  other  purposes. 

A.  8.  VAN  BiafTHUTSEN 
44)6  Ocean  Avenue,  Brooklyn,  N.  T. 


NEWSPAPER  APPRAISALS 
MAT  BROTHERS 
Binghamton,  New  Tork 


Appraisers  —  Liquidators 
PBINTCBAFT  REPRESENTATIVES 
277  Broadway,  New  Tork  7,  N.  T. 

Newspaper  Loans — Financing 
LOANS  NEGOTIATED,  $150,000  no. 
Oonfidential.  PnbUsbers  Service,  P.  0. 
Box  3182,  Greensboro,  North  Oarolina. 


COLORADO  EXCLUSIVE  COUNTT 
SEAT  Weekly,  town  of  1.250,  not  in 
mountains.  Low  price.  Bailey-Krehbiel 
Newspaper  Service,  Box  88,  Norton. 
Kansas. 


WEST  TEX.4S  county  seat  exclusive, 
small  daily  or  semi  field,  grossing 
$90,000.  Town  above  6,000  and  grow¬ 
ing.  Will  require  fully  experienced 
man  and  $40,000  cash. 

NORTHWEST  TEXAS  exclusive,  town 
1,500,  grossing  $22,000.  Fine  25'  x 
100'  building  included  in  price  of 
$24,000  with  $12,000  down. 

SOUTHERN  STATES  semi,  town  12. 
000,  east  of  Mississippi.  Excellent 
plant,  staff,  and  fine  potential,  gross 
ing  $60,000.  Requires  only  $15,000 
down. 

WILLIAM  K.  HORN 
1001  Fidelity  Building  Dallas,  Texas 


INDIANA  WEEKLT.  Residential 
community  of  2,000.  Will  net  $6,000 
to  $7,000.  Takes  $3,500  down.  Larry 
Towe  Agency,  1807  S.  Shore,  Holland, 
Michigan.  _ 


MR.  RETIRING  PUBLISHER 


HERE  is  the  chance  to  make 
sure  that  your  paper  haa  a 
thriving  future.  A  vigoroua, 
able  couple,  with  wide  newa 
and  bosineis  experience,  will 
leaae  or  purchase  weekly  lo¬ 
cated  between  Maine  and 
Maryland.  We  are  ready  to 
make  a  subatantial  caah  in¬ 
vestment  in  a  paper  with 
good  potential.  Box  3431, 
Editor  &  Publisher. 


NEWSPAPER  SERVICES 
Promotion 


PROMOTE  ADVERTISING  LINAOl 
by  issuing  your  own,  distinctivi, 
monthly  public  relations  bulletin,  en- 
taining  authoritative  reports  on  cm- 
rent  trends  in  merchandising  phu 
diaceming,  dependable  analyses  el 
economic  movements  affecting  rsUil 
trade.  AU  textual  material  dicutst 
by  an  established  business  eonsaltaat 
Fee,  $36  (or  each  monthly  iseae  (304 
units),  fully  personalised,  compleUlj 
printed.  Write  promptly  (or  samM 
copy  and  request  reservations  of  exen- 
live  distribution  area.  This  offer  liai- 
ted.  Rutland  Publications,  Rntliaf 
County  Division.  Fair  Haven.  Vennoet 


Businesg  Oyport— Wci  Wanted 


MAN  \V'1TH  25  years'  circulation  ex¬ 
perience  capable  of  selling  advertising 
and  job  printing  would  like  part  inter¬ 
est  in  Weekly  publication.  Write  fully 
Box  3529,  Editor  A  Publisher. 


NEWSPAPER  SERVICES 


Syndicates — F  eatures 


(K)LUMNIST  has  samples  of  new  5- 
day  daily  and  a  Sunday  column  ready 
for  peroaal  by  forward-looking  editors. 
Hard-hitting  and  entertaining  com¬ 
ment,  opinions  and  satire.  Excellent 
featares.  Should  be  terrific  circulation 
builders.  Sold  as  an  exclusive  feature. 
Don't  delay!  Write  for  all  particnlars 
to:  Richard  M.  Hanlon,  4il6  E.  32nd, 
Indianapolis,  Indiana. 


Information  Research 


READERS  ask  the  DARNDEST  quet 
tionsl  We'll  be  your  answer-man  for 
50c  a  qnery.  No  answer — no  charge. 
Send  5  questions  for  free  sample  of 
work.  Box  3532,  Editor  A  Publisher. 


PromodoB 


A  MUST  FOR  TOUR  PAPER 
71  Ways  to  Build  Up  Tour  Newspaper, 
28  Ways  to  Build  Up  Circulation, 

22  Ways  to  Build  Up  Classified,  and 
21  Ways  to  Build  Up  Display  Adver¬ 
tising.  Book  now  nsed  by  leading 
newspapers  of  every  state  in  U.S.A., 
Canada,  Australia;  in  44  nations  on 
all  six  continents.  Jnst  using  this  book 
can  repay  you  its  cost  every  week. 
Postpsid  $10.  Deductible  from  income 
tax.  Full  money-back  guarantee.  Rob¬ 
ert  Clary,  4551  QrilBn  Ave.,  Los  An¬ 
geles  31,  California. 


DON'T  STOP  HEBEI 

— yon  may  miss  JUST  the 
item  you  want.  Keep  on 
reading. 


ROOKT  MOUNTAIN  semi-weekly. 
Gross  $36,000.  Good  shop.  No  compe¬ 
tition.  $20,000  handles.  Jack  L.  Stoll 
A  Associates,  4958  Melrose  Avenue, 
Los  Angeles  29,  California. 


(XIUNTRT  WEEKLT  and  job  shop- 
located  in  east-central  Illinois.  Popu¬ 
lation  of  town  1,378;  located  in 
rich  agriculture  and  canning  center. 
Equipped  with  modem  machinery — 
automatic  for  job  printing.  Business 
grossing  over  $10,000  per  year.  Write 
3511,  care  of  Editor  A  Publisher. 


ONE  Idea  Led  to 
Leadership  In 
For  Sale  Ads! 

THE  News- Advertiser  Group 
of  California  Newspapers  is 
now  publishing  more  Miscel¬ 
laneous  For  Sale  ads  in  each 
issue  of  its  Classified  section 
than  any  other  newspaper  on 
the  Pacific  Coast. 

THE  reason!  Says  Publisher 
Norman  Moore,  "We  got  the 
idea  for  this  linage  from  the 
Howard  Parish  Service." 

FOR  a  eteady  stream  of  prof¬ 
itable  Want  Ad  ideas,  order 
the  Howard  Parish  Service 
NOW. 

HOWARD  PARISH 

Tested  Want  Ad  Selling  Plans 
2900  N.W.  79th  St.  Miami  47,  Fla. 


Press  Engineers 


Maintenance,  Service,  Repairs,  Ersctlm 
SAM  S.  PUNTOLILLO 
811  Lincoln  Avenne,  Lyndhurst,  M.  J. 
SPECIALIZING  in  Duplex  sad 
Goss  Flat-Bed  Webs 


MACHINISTS  —  Dismantling,  moviii, 
assembling,  entire  newspaper  plssu. 
Begirt,  maintenance,  service  nstiM- 

LORENZ  PRINTING 
MACHINE  CO..  Inc. 

8626 — 31  St.,  Long  Island  City  1,  N.T. 
STillwell  6-0098-0099 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experh 

Wa  will  move,  erect  or  repair  prsstii 
ANTWHEBE 

38  E.  4th  St.,  New  Tork  3.  N.  T, 
Phone  SPidng  7-1740 


E.  P.  WALLMAN  A  OO 
MaehinUts,  Movers,  Erectors,  Bcpsiix 
Msintensace,  Erections,  all  typsi  « 
presses  Coast  to  Coast. 

Tel.  8-4164,  975  N.  Church  Strsst 
Rockford.  nU»* 


CENTRE -AMMON  CO.,  Inc 

(Dir.  of  Centre  Trucking  Oo.,  lae.) 
Machinists  —  Riggers  —  Haullag 
For  the  Allied  Printing  Trsdss. 

Dismantling  ■  Moving  •  Erectiag 
Single  Msonines  or  Entire  Pleats. 
LOCAL  AND  LONG  DISTANCK 

575  Washington  St.,  N.  T.  14.  H.  T. 
PHONE  WATKINS  4-2010 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Diamantling— Moving — Erecting 
Newspaper  Conveyor  Installatloai 
Service  Nationwide 
11164  Satlcoy  St.,  Sun  Valley,  CsUf. 
POplar  5-0610 


NATIONAL  PRINTING  EQUIPMNOT 
(X).,  Printing  Machinery,  DlsmaaUsd 
—  moved  —  erected.  Bigewood,  Ns* 
Jersey.  RI  6-4252. 


Cline  Systems  Serviced 
ALBERT  L.  PETBSISON 
Registered  Professions!  Engineer 
References  Furnished 
5723  W,  Superior,  Ohiesgo  4A  IB- 


MACHINERY  and  SUPPLIES^ 

Binders — Files _ 

ROUTE  BOOK  COVERS 
CARRIER  RECEIPT — 

ROUTE  BOOKS — TAG  RINGS 

NEWSPAPER  FILES 

Manufactured  by 

HAARVIG  LOOSE  LEAF  DEVICJB 
1822  N.  Kedvale  Ave.,  Chicago  39,  m 


Composing  Riiom 


KELLOGG  Type-O-Writer 
for  sale.  Excellent  condition.  I^" 
little.  Asking  $550.  Make  Offer.  Be* 

3440,  Editor  A  Publisher. _ 

F(»  SALE:  Model  23  Vandereeek 
Electric  Composing  Room  Proof  Pj***; 
with  A.O.  motor.  Maximum  (*>• 
14*  X  27}4*.  Excellent  for  fast  oP***! 
tion  and  quick  galley  changes.  B®* 
3^6,  Editor  A  Publisher. 

EDITOR  &  PUBLISHER  for  Seofember  6,  1952 
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machinery  and  SUPPLIES 


Composing  Room 


MACHINERY  and  SUPPLIES 


MACHINERY  and  SUPPLIES 


Press  Room 


MACHINERY  and  SUPPLIES 


Stereotype 


LINOTYPES 

so  •  2i7  -  22  -  19  •  14  •  8  -  S 

INTERTYPES 

D  •  CSM  -  C  •  B  -  A 

Either  reconditioned,  ‘‘nt  !■**,  or 
Habnilt  ■  Onarnnteed,  ni  deiired. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Arenne,  New  York  30,  N.  Y. 

Oar  MeUl  Si  dee  enable  yon  to 
BUILD  YODE  OWN 
Oelley  Cabinets — ^Trpe  Cabinets 
Send  for  DescriptiTe  Circnlar 
L.  Beecher,  1150  Diversey,  Cbicafo  14 

LlNOTYPEiS  and  Intertypea,  Models 
5,  8,  14,  20.  Intertypea  B— G— OSM, 
tkoronyhly  rebuilt,  also  many  rood 
oied  machines  aTsilable  attraetlVely 
priced.  Eight  page  Ooss  Comet.  North- 
tra  Machine  Works,  323  North  Fourth 
8t,  Philadelphia  0,  PennsylTania. 

FOR  S.\LE — Monotype  type  and  rule 
tuter.  Series  S,  :480.'t.  Gas  burner, 
itsndard  equipment  with  display  type 
ittschment,  motor,  safety  switch,  ilt- 
chine  equipment  and  accessories  are 
ippraited  at  31,449.  Make  us  an 
ever.  Pern,  Indiana,  Tribune. 

Newsprint 

CANADIAN 

STANDARD  NEWSPRINT 

CONTRACT  for  1,200  tons  or  less 
for  balance  of  1952. 

Rolls  filling  trim  of  152  inches. 


Canadan  Contract  Price 

Box  3510,  Editor  t  Publisher 

Press  Room _ 

6  UNIT  HOE  PRESS 

VERnOAL  typo  2154*  cut-off,  2 
doubls  folders,  rubber  rollers;  serial 
llo.  2594.  Arailable  immediately.  Can 
he  dirided. 


DUPLEX  TUBULAR 

2  to  1  Model — ^with  AC  drive  and 
Complete  Stereo  with  Vacuum  Back 
Casting  Box. 

Box  3537,  Editor  k  Publisher. 

FOR  SALE:  38*  Brown  and  Carver 
Power  Paper  Cutter.  An  old  timer,  but 
good  to  cut  roll  ends.  A  bargain. 
Thomas  W.  IMI  Company,  Stamford. 
Connecticut. 


ROTARY  BARGAIN 

10-PAOE  Hoe  Rotary  Preaa,  com¬ 
plete  stereo  equipment  including 
mat  roller,  all  AC  motors,  and  12 
turtles.  Roek  bottom  price  311.000 
cash.  Dismantled  ready  for  ship¬ 
ment.  No  brokers.  Subject  to 
prior  sale.  Frank  C.  Forbes. 
News-Review,  Riverhead,  L.  1.. 


GOSS  PRESS 


The  press  is  a 
64  PAGE  DECK  TYPE 
OOSS  PRESS  51011 

In  addition  to  the  press  you  are  to 
receive  the  following: 

\  ROLL  hoist  with  2  %  h.p. 
220V.,  3  phase  motor  with 
2  push  button  controls; 

47  FORM  roller  stocks; 

62  vibrator  roller  storks; 

18  PEED  roller  stocks; 

10  -  5-button  control  stations; 

1  SWITCHBOARD  for  75 
h.p.  motor  and  grids; 

1  60  H.P.  motor; 

2  SWITCHBOARDS  and 
panels  for  60  h.p.  motor; 

1 — t-TON  Goss  metal  pot 
with  Eclipse  gas  burner 
with  extra  motor,  110  V.; 

8  ROLL  shafts  and  chucks; 

1—10-DRUM  ink  tank,  open 
at  top  with  cover  (4200* 
capacity) ; 

1  BLACKMER  rotary  ink 
pump  with  motor  and  pip¬ 
ing; 

4  STARTING  stations,  110  V. 

AURORA  BEACON-NEWS 
AURORA.  ILLINOIS 


EXCELLENT  STEREO  EQUIPMENT 

Color  Plate  Preregiater  machine 
Automatic  Autoplates 
Junior  Autoplates 
Autoahavers 

8-10  Ton  furnaces;  gas  or  eleetrio 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 

ONE  Hoe  Matrix  Roller  $700. 

Oae  Hoe  54*. Cutting-Off  Machine. 
ONE  Hoe  54'  Curved  Plate  Shaver. 
ALL  3  h.p.,  220  volts,  3  phase.  60 
cycles  motors. 

Apply  Edmonton  Journal,  Edmonton. 
Alberta,  Canada. 

I  Wanted  to  Buy _ 

I  NEWSPAPER  PRESSES 

(XJMPOSING  ROOM  EQUIPMENT 
(XJMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  30,  N.  Y. 


GOSS  ROTARY — 2  to  32  pages  by 
twos  at  25,000  per  hour;  any  color 
anywhere;  5  to  10%  paper  saving  over 
most  presses;  complete  stereo;  325.000 
running  on  floor;  2  plate  a  minute 
autoplate  and  mail  fold  available. 


Trade  or  install  on  edition.  P.  O.  Box  fountain. 


WANTED  TO  PURCHASE 

’ORA  RFACON-NFWS  ROTARY  Newspaper  Presses  —  both 
A  M semi-cylindrlcal  and  tubular,  also  Web 
KURORA,  ILLINOIS  perfecting  flatbed  presses  and  stereo¬ 

type  equipment. 

E.  G.  RYAN  k  CO. 

_  727  S.  Dearborn,  Chicago,  Illinois 


WANT  16  OR  24  PAGE  Duplex  Tubu- 
0  IIISlIT  HOF  Press.  Want  good  press  with  AO 

j  tjivli  motor  equipment  and  complete  stereo¬ 

type  equipment.  Will  inspect.  Box 
Reels,  tensions,  pastors,  eolor  2119,  ^itor  k  Publisher. 


328,  Downers  Grove,  Illinois. 


32  •  PAGE  PRESS 

*  *  • 

T  W  I  N  NE  D  16  -  PAGE 
DUPLEX  UNITUBULARS 

NOW  producing  two  of  the  outstand¬ 
ing  morning  and  afternoon  newspa¬ 
pers,  with  Sunday  editions,  in  a  lead¬ 
ing  medium-sised  city,  being  replaced 
by  a  Ooss  Headliner.  Presses  complete 
with  motor  drives  and  stereotyping 
equipment. 

Available  Soon. 


HOE  double  folder.  23-9/16*  cut-off. 

So^^'^^'-MAN  ASSOCIATES  1535  S.  Paulina  street,  Chicago  8.  lU. 

MO  Fifth  Avenue,  New  York  86.  N.  Y.  _  ads. 


stereotype  equipment.  8-PAOE  newspaper  press.  Must  be  in 

good  condition  and  reasonably  priced. 

BEN  SHULMAN  ASSOCIATES  ««-<>'>»•»>  Publishing  Co..  Maaeoutah, 

500  Fifth  Avenue,  New  York  36.  N.  Y.  — *' - 


ONE  three-motor  set:  one  80  h.p.  con-  Newspaper  Presses — IFlat  Bed  or  Ro- 
tinuous;  one  754  h.p.;  one  1  h.p.  tary  —  Goss  or  Duplex  —  Complete 
Also  Cutler  Hammer  controls,  pan-  Newspaper  Plants, 
els,  grids,  etc.  ,  ......  ™  „ 

ONE  three  motor  set:  one  75  h.p.  con-  International  Printing  Equipment  Co., 
tinnous  (94  h.p.  for  120  minutea) ;  H.  Aberdeen,  Chicago  7,  Illinois, 

one  754  h.p.;  ene  1  h.p.  Also,  Out-  _ 

ler  Hammer  controls,  panel,  grids,  qURVED  ROUTER,  enclosed,  23H* 

—  oon  u  an  cut-off.  Give  age,  condition,  full 

ALL  870  r.p.m.,  220  volts,  3  phase,  60  Jenii,  j^ee  Press,  Burlington.  Ver- 
cycle  motors.  mont.  _ | _ 

CASH 

for  used  standard  TTS  unit.  Write 
Box  3408,  Editor  A  Pnhlisher. 


5  UNIT 

HO£  PRESS  I 

*~M‘PA0E  Balcony  Type  Units 
SuMtructare  with  ^11  Stands 
1  fl'tbber  Rollers 

;  Folder,  OH  Conveyors 

1  Drives  Full  Automatic 

I  PONY  Antoplate  Machine 

Por  Further  Information  Write: 

The  Ottawa  Journal 

Ottawa,  Canada,  or, 

John  GrifRths  Co.,  Inc. 

II  West  42nd  St.,  New  York  86.  N.  Y. 

Control  Boards  for  nsa  la 
on  40-50-75  HP.  AO  drivss. 
F.  0.  Box  906.  Boiss.  Idaho. 

NEWSPAPER  PRESSES 

Hodel  AB  Duplex — Rebuilt 


ELECTRIC  HOIST  for  tale.  Ideal  for  ~  ' 

KOMI-  «  ■>"»'»  •••‘•I 

ing,  Hammond  Timet,  Elammoad,  lad.  TAB.  with  complete  acceaaoriat. 


_  PREMIER  ROTARY  SHAVER  with 

A.C.  motor.  Moot  be  in  good  abape. 
MODEL  AB  Dnplex  flat  bed  preaa.  Box  8242.  Editor  k  Piibliaher. _ 


34 -PAGE  TUBULAR 

TWO-to-One  model  with  etareotype 
equipment.  3flOiOOO  caah. 

GEORGE  C.  OXFORD 

Box  908  Boise,  Idaho 


ROTOGRAVURE  PRESS  24  Page  p^ei  OT^lIrger  ^®eaa?e5n‘ 

TAB.  with  complete  acceaaoriat.  tact  ^ntlnelBtar.  Orlando.  Florida. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  86,  N.  Y.  number.  Box  3517,  Editor  &  Pnb- 


Stereotype 


GOOD  VALUES 


HELP  WANTED 

AdnlahtratlTC 


FOR  SALE — 3  deck  single  width  Ooss  Trimmer  for  22  H*  ebeet  cut. 


BUSINESS  MANAGER,  by  non-reei- 
HOB  Curved  Casting  Box,  Shaver  and  dent  owner  with  newspaper  experience. 


for  Southeastern  daily  in  10,000  class. 


StraightUne  Presa  with  color  cylinder  DUPLEX  TubnUr  Plate  Finisher  and  Growing  community.  Applicitions  will 

mm  slmjaW  QA  h  Tk  n _  w  _  t _ ? _ _ ..t-i  _ a  T> _ 


eondl-  ratml.  Box  240,  Johnaon  City,  Te- 


on  top  deck.  23-9/16*  cut-off.  20  k.p.  Casting  Box. 
drive  motor  with  O.E.  control.  Stand-  hOB  Curved  Router  for  21H*  ahaet 
ard  Pony  Antoplate  to  go  with  press. 

1  Model  14  Linotype,  1  Model  1  GOSiS  Chipping  Block. 

Rouao  Band  Saw  with  automatic  a.ooO  LB.  %pTex  Setereo  Furnace, 
•witch  and  material  gauge,  alightly  4-TON  Ensign  Reynolda  Metal  Pot. 
used.  1  Model  846  Super  Surfaesr,  PUMPS  for  all  sise  Fumacea. 
slightly  used.  All  priced  for  qniek  hOE  k  GOSS  Mat  Rollers, 
sale.  A.  W.  Keller.  Preaa  Ineorpo-  hOE  Double  Matrix  Drying  Tabla. 


rated.  Box  240,  Johnson  City,  Tsnii.  WBSEL  Galley  Proof  Press. 

VANDEBC<K>K  Ml  page  Proof  Prsaa. 
2 — HAMILTON  48  •  ease  Steal  Type 
4  UNIT  SCOTT  CaWneta  with  working  t<«. 

36  x  50  MASHEK  Form  Truck. 

2254*  out-off,  douhla  foldar,  roUar  NEW  "l^rfl'*  Stereotype  Okaaaa. 
bMrinfs.  steel  cyliiMlera  Prompt  dehTery. 

BEN  SHULMAN  ASSOCIATES  120™.°^® sl*  is 

500  Fifth  Avenue.  New  York  86,  N.  Y.  (Plant  at  Stamford,  OMin.) 


J^rnatlonal  Printing  Equipment  Co.  ^  UNIT  SCOTT 

N.  Aberdeen,  Chicago  7,  lUlnola 

- -  out-off,  douhla  foldar,  roUar 

tubular  DUPLEX-buv  12  to  32  b-ringa,  .tael  cyllndem 

;M“fSid“  .?.i/.Si^:  fe-  TCn.  BEN  SHULMAN  ASSOCIATES 

fP^'anteed  on  edition.  P.  O.  Box  500  Fifth  Avenue  New  York  86,  N.  Y 
Downers  Grove,  Illinois. 

editor  &  PUBLISHER  for  September  6,  1952 


be  kept  confidential  on  request.  Box 
3518,  Editor  k  Publisher, _ 

EDITOR-PUBLISHER  of  5,000  circu¬ 
lation  Southern  daily  wants  man  to 
take  over  editorial  or  business  respon¬ 
sibilities,  or  both.  Must  have  several 
years’  small  newspaper  administrative 
experience  and  be  hard  working,  ag¬ 
gressive,  promotion-minded.  Competi¬ 
tive  field.  Box  3525,  Editor  A  Puh- 
liaher. 


(XIUNTRY  solicitor  for  fast  growing 
small  Western  Kansas  Daily,  large 
potential.  Libersl  percentage  with 
bonus.  Excellent  income  for  man  who 
knowa  business.  Tribune,  Pratt. 
Kansas. 
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HELP  WANTED 


LONG  Mtablishad  midweat  metropoli¬ 
tan  daily  wanta  applicants  for  post  of 
Assistant  Cirenlation  Manager.  Start¬ 
ing  salary  ten  tboneand  a  year.  Much 
more  later  if  yon  are  a  producer. 
With  full  consent  of  circulation  man¬ 
ager  the  man  we  want  would  under¬ 
study  for  the  top  circulation  job. 
Please  write  fully  and  in  complete 
confidence  that  your  application  will 
not  embarrass  you  with  your  present 
employer.  Box  8218,  Editor  A  Pub¬ 
lisher. 


YOUNG  MAN  with  car  for  circulation 
work;  building  circulation,  handling 
carriers,  covering  assigned  districts. 
Experience  preferred.  Permanent  Job 
for  right  man.  Give  age,  experience, 
salary  expected.  Apply  in  person  or 
by  letter,  but  not  by  phone.  The 
Painesville  Telegraph,  84  N.  State 
St.,  Painesville,  Ohio. 


IMMEDIATE  OPE^JING  for  Manager 
experienced  in  ABC  Motor  Routes. 
Idttle  Merchants,  Mail.  Ohallenge  to 
young  man  who  wants  to  set  record 
for  efficient  building.  Must  be  able  to 
operate  department  at  reasonable  cost. 
Present  circulation  6,500  five  evenings 
and  Sunday  A.M.  Potential  8,600. 
Company  car  furnished.  Write  M.  D. 
Glover,  The  Daily  Interlake,  Kalispell, 
Montana,  giving  experience  and  salary 
requirements. 

MANAGER  tu  huild  circulation  small 
daily.  Little  Merchant  Plan.  Salary 
and  bonus.  New  Mexico  Newspapers, 
Inc.,  Box  581,  Santa  Fe.  New  Mexico. 

CIRCULATION  MANAGER  capable  of 
building  mail  list  and  15  carrier- 
served  nearby  towns.  Now  9,000  ABC, 
good  field  for  increase.  ^0  week, 
raises  for  increases,  two  weeks  paid 
vacation,  sick  leave.  Top-notch  schools 
with  junior  college.  Write  full  details 
with  references  to  B.  M.  Seaton,  Oof- 
feyville  (Kansas)  Journal. 


CIRCULATICN  SUPERVISCR  for 
Morning,  Evening  and  Sunday  News¬ 
paper  in  the  East.  Capable  of  showing 
men  how  to  get  results  from  carrier 
organization  at  fair  cost.  Must  also 
be  able  to  see  that  bills  are  paid 
promptly.  If  interested  in  salary  of 
around  $75.00  plus  Bonus  and  travel 
expense,  write  Box  3512,  Editor  & 
Publisher. 


_ Classified  Adv ertisf ds 


MANAGER  on  eastern  daily.  Gppor- 
tnnity  for  man,  25-35  years  old,  with 
experience  and  who  now  may  be  as¬ 
sistant  manager  on  paper  in  this  sec¬ 
tion.  Write  fully  first  letter.  Box  3317. 
Editor  &  Publisher. 


EVENING  AND  SUNDAY.  Cpportu- 
nity  for  man  with  at  least  one  year’s 
experience  selling  classified  to  step 
into  a  field  that  has  a  great  potential. 
Write  complete  details,  telephone  num¬ 
ber,  and  when  available  to  Walter  J. 
Brown,  The  Zanesville  (Chio)  News. 


Display  Adverfisins 


ADVERTISING  AGENCY  account  exec¬ 
utive  opening,  with  leading  agency  serv¬ 
ing  important  regional  and  national 
accounts.  Man  must  be  excellent  copy¬ 
writer,  good  on  contact  work,  with  at 
least  5  years’  agency  experience  or 
similar  work.  A  key  position  in  im¬ 
portant  agency,  with  fine  earnings, 
profit  sharing,  unlimited  opportunity. 
Give  full  history  of  jobs  held,  earn¬ 
ings  in  each  position,  personal  back¬ 
ground,  references.  Replies  strictly 
confidential.  Write  Box  3505,  Editor  & 
Pubiisher. 


ADVERTISING  SALESMAN  for  com¬ 
bination  Morning-Evening  over  70.000 
circulation.  Must  have  good  knowledge 
of  layout  and  copy  writing.  Straight 
salary  and  bonus.  Give  full  particulars 
including  salary  desired  in  first  letter. 
Write  Joe  Carter,  Newspaper  Printing 
Oorp.,  Augusta,  Georgia. 

DISPLAY  SALESMAN  —  If  you’re 
working  on  a  small  daily  and  want  to 
move  up  to  a  liva,  progressive  daily 
of  30,000,  there’s  a  good  Joh  here  for 
you.  W.  1C.  Palter,  Advertising  Man¬ 
ager.  Truth,  Elkhart,  Indiana. 


HELP  WANTED 


Display  Advertisiiig 


YOUNG  ADVERTISING  salesman  for 
number  one  staff  position  on  exclusive, 
highly  promotional  daily  in  industrial- 
oil  city  of  15,000.  Cooperation,  habits, 
background  more  important  than  ex¬ 
perience,  aalary  and  commission.  Con¬ 
tact  immediately  Richard  M.  Peters, 
Director  of  Advertising,  Camden  News, 
Camden  Arkansas. 


ADVERTISING  SALESMEN  and  tele¬ 
phone  solicitors  for  two  weekly  news¬ 
papers  near  Manhattan.  Liberal  com¬ 
missions.  Box  3530,  Editor  &  Fub- 

lisher. _ 

AGGRESSIVE  SMALL  DAILY  now 
has  opening  in  Advertising  Depart¬ 
ment  for  Young  Man  with  the  desire 
to  earn  a  better  than  average  wage 
through  hard  work.  Group  insurance, 
paid  vacations  and  will  assist  on  hous¬ 
ing.  Send  background  sketch.  Refer¬ 
ences  and  date  available  to  Robert 
Cribb,  Pratt  Daily  Tribune,  Pratt, 

Kansas. _ 

NEEDED 

Salesman  or  Saleswoman 
REQUIREMENTS 
Sales  experience  essential 
Willingness  to  work 
Be  able  to  direct  own  activities 
(Common  Sense 
Ambition 
OFFERED 

Good  salary — commission — or  both 
National  future 
Best  accounts 

Family  town 
A  challenge  to  overcome 
Box  3526,  Editor  &  Publisher 
6,500  MODERN  Michigan  daily  has 
immediate  opening  in  advertising  de¬ 
partment  for  young  college  advertising 
graduate.  No  experience  necessary. 
Start  at  $50  with  scheduled  increases. 
Send  complete  information  to  Box 
3503,  Editor  &  Publisher. 


TOP  RETAIL  SALESMAN  to  handle 
major  accounts.  We  want  the  kind 
of  man  who  aspires  to  be  a  retail 
advertising  manager  and  has  that 
kind  of  ability.  "This  job  offers  an 
unusual  opportunity  with  unlimite4 
possibilities  for  a  man  whose  future 
is  ahead  of  him.  Advertising  manager 
or  top  retail  man  presently  on  a  mid- 
western  newspaper  might  find  this  a 
most  desirable  move.  Department  store 
selling  experience  desirable.  All  appli¬ 
cations  held  confidential.  Write  Louis 
D.  Young,  advertising  manager.  The 
Indianapolis  Times,  A  Scripps-Howard 
Newspapn . 


WANTED — Display  Advertising  sales¬ 
man,  by  87  year  old  daily.  State  expe¬ 
rience,  references  and  financial  expec¬ 
tations  in  first  letter.  John  Q.  Lam¬ 
bert,  Natchez  Democrat,  Natchez,  Miss. 


EXPANDING  West  Virginia  Dally, 
afternoon,  has  opening  for  experienesd 
reporter.  Ideal  living  conditions.  Pre¬ 
fer  state  resident,  but  will  consider  all 
others.  Send  details — age,  experience, 
references  —  to  Robert  P.  Mellaee. 
Managing  Editor,  The  Morgantown 
Post,  Morgantown,  West  Virginia. 


EDITOR-MANAGER  for  branch  public 
relations  office  nearby  Ohio  State  Uni¬ 
versity.  House  organ  and  promotion 
literature  writing;  responsibility  to  be 
your  own  boss  and  opportunity  for 
sharing  profits.  College  fraternity 
member  preferred.  Write  full  resume. 
Box  3404,  Editor  &  Publisher. 


GENERAL  REPORTER  FOR  FIVE 
DAY  DAILY.  Prefer  Journalism  grad 
with  some  experience,  from  Southeast. 
Must  have  car.  Opportunity  for  all- 
around  experience.  Good  community 
16.000  on  historic  James  River  near 
Richmond.  Give  COMPLETE  details, 
salary  needed.  The  News,  Hopewell, 
Virginia.  _ 


SIX  DAY  Northern  Ohio  Daily.  Wants 
man  for  sporta  staff.  Must  be  a  will¬ 
ing  worker.  Box  3425,  Editor  &  Pub¬ 
lisher. 


SPORTS  REPORTER — for  13,500 
circulation  Central  Pennsylvania 
daily.  Hospitalization,  insurance. 
Permanent  Job  for  right  pictnre- 
conacious  man.  Write  details,  sal¬ 
ary  wanted,  clips  to  Richard  S. 
Ruble,  City  Eaitor,  Lewistown, 
Pennsylranla,  Sentinel. 


HELP  WANTED 


Editorial 


EXPELIENCED,  Practical,  wonsan’s 
editor  Dy  progreasive  medium  circula¬ 
tion  paper  In  eastern  city.  Give  full 
information  first  letter.  Guild  pay.  Box 

3831.  Editor  A  Public  bar. _ 

NEWS  EDI’TOR,  small  midweetem 
daily.  Send  detailed  background  to 
Box  3308,  Editor  A  Publisher. _ 

REPORTER  for  courthouse  beat  and 
general  assignment.  Familiarity  with 
Speed  Graphic  preferred.  Beatrioe. 
Nebraska,  Daily  Sun. 


REPORTER  on  live  county  seat  daily, 
to  work  under  young  managing  editor 
as  general  news  reporter  and  pho¬ 
tographer.  Permanent  position  and 
yood  opportunity  for  young  man  with 
imagination,  writing  ability.  Housing 
available.  Write  giving  qualifications 
— or  come  for  interview.  The  News- 
Sentinel,  Rochester,  Indiana. 


COPY  EDITOR— One  of  largest  mid¬ 
west  metrcpolitan  evening  and  Sun¬ 
day  papers  needs  A-1  copy  editor  un¬ 
der  40.  Copy  desk  salaries  $130.00 
a  week  up.  Hospital,  surgical,  retire¬ 
ment  and  death  benefits.  All  promo¬ 
tions  from  within.  Write  Box  3502, 
Editor  &  Publisher. 


EDITOR  by  Shamokin  Citizen,  Penn¬ 
sylvania  weekly,  circulation  8,000, 
serving  urban  areas  of  over  45,000 
population.  Competent  newsman  with 
at  least  10  years’  experience  in  news¬ 
papers,  preferably  between  ages  of  30 
and  45,  to  direct  editorial  staff  of  five. 
Knowledge  of  photo-journalism  desir¬ 
able.  Citizen  is  strong  on  local  pic¬ 
tures,  features  and  constructive  edito¬ 
rials.  Good  opportunity  for  editor  with 
strong  drive  to  build.  State  times 
available  for  interview.  Write  Shroyer 
Publications,  Inc.,  1016  N.  Shamokin 
St.,  Shamokin,  Pennsylvania. 


NEWS  EDITOR  who’ll  do  good  Job 
for  community  of  reporting,  editing, 
headlining  for  two  papers  a  week. 
Go'  d  town,  good  salary,  good  opportu- 
nitT.  Signal-American,  Weiser,  Idaho. 


■VORTS  EDITOR  to  replace  one 
taken  by  much  bigger  paper  from  live¬ 
ly  10,000  circulation  paper  with 
sports-minded  readers  in  growing  com¬ 
munity.  Contact  Managing  Editor, 
Evening  Herald,  Rock  Hill,  South 
Carolina. 


WANTED 
Sports  Reporter 

FOR  Clarksburg  Exponent 
and  Sunday  Exponent-Tele¬ 
gram.  Persons  with  daily  or 
weekly  newspaper  experience, 
journalism  or  college  news¬ 
paper  training  or  both  will 
be  considered.  Write  to: 
Editor,  The  Exponent, 
Clarksburg,  West  Virginia. 


WANTED  —  Combination  deskman  or 
deskwoman  and  secretary  who  can 
work  in  as  assistant  editor  of  em¬ 
ployee  tabloid.  Give  full  information, 
including  experience  and  salary  re¬ 
quirements  first  letter.  King  Saunders, 
Editor,  Motor  Wheel  News,  Lansing, 
Michigan. 


Photoin’aphers 


PHOTOGRAPHERS — magazine  photo 
stories  wanted  by  International  Agen¬ 
cy— 50%  royalties.  PIP,  178  Weet  81 
St.  New  York  24.  New  York. 


COMBINATION  photographer- 
reporter.  Beginner  can  qualify  but 
prefer  experienced  person.  Norman 
Transcript,  Norman,  Oklahoma. 


help  wanted 


Mechanical 


ATTENTION  PRINTERS.  A  good 
afternoon  dally  in  a  growing  Sonthsn 
town  of  40,000  Invites  appllcatiou 
fr  -m  capable,  sober  and  dependable 
pr  eters,  both  machine  and  floor  mss. 
Pai  exceeds  $»0  a  week;  no  night 
work,  no  Sunday  work.  Sple^d 
schools.  Including  college.  Plenty  of 
honsing.  Applicants  must  furnish  ref¬ 
erences.  Replies  will  be  kept  s^cUy 
confidential.  Address  Box  8251,  Editor 
a  Publisher. 


MAN  now  calling  on  newspapers  to 
sell  on  part  time  a  nationally  known 
service,  easy  closing,  leads  furnished. 
Good  commission.  Give  full  informa¬ 
tion  your  letter.  Box  3541,  Editor  ft 
Publisher. 

Mechanical 

WANTED:  Two  straight  matter  Lino¬ 
type  operators.  Union.  Afternoon.  Box 

3500,  Editor  ft  Publisher. _ 

MACHINIST  wanted  p.m.  Alabama 
daily  8  machines,  2  teletypesetter 
units.  Box  3519,  Editor  &  Publisher. 


IP  YOU  BELIEVE  you  are  capable  of 
handling  the  mechanical  problems  of 
three  newspapers,  two  open  shop  and 
one  semi-open,  ABC  from  7,000  to  40,- 
000,  then  write  all  in  your  first  letter. 
This  is  a  progressive  organization. 
Box  3540,  Editor  &  Publisher. 


LINOTYPE  MACHINIST  in  modern 
10-machine  plant  (1  Comet,  another 
ordered),  morning  and  evening  news¬ 
paper,  commercial  printing.  $115.00 
per  week.  Hurry.  Berkley  Newspa¬ 
pers,  Berkley,  West  Virginia. 


INOTRUCnON 


Linotype— -Prlntliig 


MIDLAND  LINOTYPE  SCHOOL 
Charles  City,  Iowa.  Handicap,  Civilian. 
Veteran  courses.  Free  Placement. 


Administrative 


CONTROLLER 

OR 

BUSINESS  MANAGER 


EXECUTIVE  background  in  account¬ 
ing,  taxes,  purchasing,  and  sales. 
Thorough  working  knowledge  of  all 
departments,  including  mechanical.  Ex¬ 
pense  control  a  specialty.  Heavy  expe¬ 
rience  in  personnel  administration, 
labor  contracts,  pension  programs.  Ma¬ 
ture  35,  marri^,  family. 

Box  3416,  Editor  ft  Publisher 


PRODUCTION  EXECUTIVE 

BUSINESS  MANAGER 

EXPERIBNOED  (20  years) 
Mechanical  Production  Execu¬ 
tive  with  background  of  as¬ 
tute  business  administration. 
Presently  employed  on  Me¬ 
tropolitan  daily.  Compensa¬ 
tion  secondary  to  pleasant 
relationships  and  authority 
to  do  a  constructive  job. 
^ographic  location  unimpor¬ 
tant.  Will  submit  detailed 
background  in  confidence. 
Box  3433,  Editor  ft  Publisher 


ACCOUNTING  EXBX?UTIVE 
CXJNTROLLER 
ASSISTANT  CONTROLLER 
CHIEF  ACCOUNTANT 

A  PRESENTLY  employed  executivi 
accountant  desires  a  position  with  s 
greater  challenge.  Experience  inclndei 


costs,  finance,  budgets,  taxes,  inven¬ 
tories,  ABC  reports,  organixstion 
planning,  systems  and  procedures  in¬ 
stallation  (IBM),  labor  contract  sd- 
ministration,  and  liaison  work  in  es¬ 
tablishing  advertising  and  circnlwnn 
rates  on  a  metropolitan  daily  and  Sun¬ 
day  (200,000  class). 

MARRIED,  in  early  thirties.  wiD 
relocate.  Salary  is  secondary  to  future. 
Box  3520,  Editor  ft  Publisher. 


EXPERIENCED 
EDITORIAL  CARTOONIST 

AND  Caricaturist.  Age  33,  married. 
Vet.  Currently  published  samplea  ana 
details  on  request.  Box  3521,  Editor  • 
Publisher. 


EDITOR  «S  PUBLISHER  for  September  6,  1952 


SITUATIONS  WANTED 


A  rtists — Cartoonists 


iTtUkble  Now 

Experienced  EDITORIAL  PAGE 

CARTOONIST 

Adept  at  characters  of 
Newir  Personalities. 

Work  well  known.  , 

Box  3A28. 
Editor  A  Publisher 


MR.  NEWSPAPER  PUBLISHER 

OBVIOUSLY  one  cannot  gracefully 
nploit  bis  own  ability  and  ralue  in 
type.  Self-praise  is  also  srestly  dis- 
eosnted.  Allow  me  then,  in  confidence, 
br  personal  interview  to  offer  proof 
of  my  circulation  ability.  Age-^ight, 
qatlincstion  —  any  operation,  experi¬ 
ence  —  abundant,  record  —  excellent. 
Above  ten  thousand.  South.  Reply  Box 
}30S,  Editor  A  Publisher. 


AVAILABLE  JANUARY  1ST 

TOP  CIRCULATION 
EXECUTIVE 

Planning  first  change  in  years. 

SEEKING  West  or  Midwest 
connection  on  metropolitan 
paper  of  upward  of  100.000. 
Prefpsbly  in  hiffiily  com¬ 
petitive  area  where  constant 
resulbs  are  needed.  Large 
scale  carrier  expert.  News¬ 
stand,  Mail,  Daily,  Sunday 
— Age,  under  45.  Replies  con¬ 
fidential.  Box  3434,  Editor 
4  Publisher. 

^  COUNTRY 
CIRCULATION  MANAGER 
Somewhere  there  is  a  Metropolitan 
paper,  where  the  circulation  manager 
seeds  more  circulation  and  revenue 
from  his  country  side.  I  am  the  man 
.L  'fL”  i***!  for  yon.  Box 

3143.  Editor  A  Publisher. 

_ Clawlfied  Adwertisins 

^^®^SSIVE  Classified  Manager, 
BBA.  7  years’  experience,  administra- 
1  34.  Presently  em¬ 

ployed.  Seeks  larger  paper.  Box  3335, 
Editor  &  Publisher. 

_ Correspondenfs 

experienced  CORRESPONDENT 

ivtoming  to  Europe  can  supply  fea- 
isres,  or  interpretive  pieces  on  pol- 
"ut.  economics.  Photos,  if  desired. 
gsntsct.  Box  3449.  Editor  A  Publisher. 

PIBST  rate  reporter,  27,  now  located 
sns,  accepting  European  assignments 
®  newspapers,  magazines,  trade 
Josrnals.  Can  handle  any  type  assign¬ 
ment  with  absolute  accuracy  and  ut¬ 
most  readability.  Donald  D'Elia,  c/o 
American  Express,  Paris,  France. 


Display  Advertising 


WOMAN,  top  fiight,  15  years  newspa- 
per-sgency  field,  seeks  opening  metro- 
pmitan  New  York  requiring  copy,  lay- 
tales.  Energetic  worker,  good 

Young  retail  talesman, 
lae  advertising  knowledge,  proven 
result  getter  now  with  17,000  ABO 
“•fry  wants  position  as  advertising 
fl;?***/  ’'•“r  'ike  »i*e  daily.  Excef- 
^“tSrences.  Write  Box  34S2,  Edi- 
tor  *  Publisher _ 

*■  “  dead-end  street 
*T.*  where  I  am  now.  I  can’t  go 
advertising  director  of  a 
(  d,»'ly  and  can  remain  here  in- 
t»i  **f  ^  don’t  want  to  vege- 

.1  want  to  grow  in  knowledge, 
..Pemease.  position,  and  finances.  In 
words  I  want  a  future  I  I  have 
sMiient  competitive  advertising  ex- 
wirn^  founded  on  sound  selling 
ipie*-  Willing  to  start  low.  mld- 
high  and  prove  my  ability,  but 
•“  attainable  goal.  Box 
Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


ALERT  REPORTER,  2  and  i*  years 
large  daily  and  radio  newt  editing; 
1  Vi  years  freelance  movie,  book  re¬ 
views,  ex-Captain,  Intelligence,  draft- 
exempt;  strong  political  background. 
Box  3220,  Editor  A  Publisher. 


ASSOCIATE-EDI’TOR,  27,  now  em¬ 
ployed,  experienced  in  feature  writing, 
makeup,  production.  Degree.  Box  3341, 
Editor  A  Publisher. 


CITY  EDITOR,  30.  four  years  West¬ 
ern  States,  desires  post  medium  or 
small  daily  same  area  after  year  layoff 
for  GI  education.  Top  deskman,  quali¬ 
fied  for  wire  editorship.  Past  employ¬ 
ers  will  recommend  highly.  Box  M13, 
Editor  A  Publisher. 


ENTERPRISING  REPORTER 
REWRITE.  DESK  MAN 
KNOWS  spot  news,  features,  human 
interest.  20  years’  experience  all  beata 
on  New  York  and  suburban  dailies. 
Youthful,  active,  sober,  draft-free  vet. 
Knows  French,  German.  Ready  short 
notice,  anyhere.  Box  3508,  Editor  A 
piibiishei 


EDI’TORIAL  WRITER — Really  experi¬ 
enced,  really  good.  Solid  foundation, 
both  small  town  and  city  jobs.  Mature, 
responsible,  traveled.  Now  working 
cityside  on  metropolitan  daily.  Worth 
investigating.  Box  3302.  Editor  A  Pub¬ 
lisher; _ 

FOB  TWO  CENTS  .  .  .  you  can  have 
the  resume  of  a  capable  young  man 
who  is  unimpressed  with  the  Big  Town 
and  with  his  assistant’s  status  on  New 
York  City’s  top  morning  paper,  and 
wants  a  reporter’s  job  (news  or 
sports)  on  any  20,000-or-more  daily, 
anywhere,  at  $60  a  week.  Ex-college 
editor  and  draft-free.  Box  3327,  Edi¬ 
tor  A  Publisher. 

BEWBI’TEMAN  seeks  newspaper  or 
related  connection  in  Texas  or  Sonth. 
12  years’  experience  includes  wire 
service,  radio  writing,  sports  report¬ 
ing,  all  beats.  Age  Sifi,  family.  B.A. 
vet.  Box  3339,  Editor  A  Publisher. 
SPORTS  EDITOR  —  34,  eight  years’ 
daily,  wire  service,  publicity.  College 
grad,  single,  car,  now  employed.  Sonth 
or  southwest  only.  $85  minimum.  Sam¬ 
ples,  references,  available  2  weeks.  Box 

3314  Editor  A  Publisher. _ 

BACK  FROM  3  years  in  Europe,  look¬ 
ing  for  reporting  job  small  daily  West 
Coast.  Missouri  J.  Graduate,  Free 
lance  experience,  married  vet,  top 
government  agency  references.  Box 

3422,  Editor  A  Publisher. _ 

DESKMAN  —  Copy.  city.  Sober,  com¬ 
petent,  conscientious.  Experience:  re- 

?orter  rewrite,  features,  desk,  pnb- 
icity,  advertising,  some  circnlstion. 
Can  see  overall  picture.  Under  44. 
Married.  Box  3439,  Editor  A  Pub¬ 
lisher. 


DESKMAN-BEPORTER.  25,  4  years’ 
experience,  recently  discharged  from 
Army,  seeks  desk  or  reporting  job. 
Experience  as  sports  editor  16.000 
daily.  Write  Box  3402,  Editor  A  Pub¬ 
lisher. 


EDITOR,  50,  city,  news,  Sunday,  wire 
30  years’  experience  East  Coast  Dai- 
lies.  Box  3438,  Editor  A  Pnblisher. 
EDITOR  managing,  newt,  city,  wire, 
copy  desk,  trade  paper.  Now  managing 
editor  daily,  15  years’  experience.  Ool- 
lege  graduate.  30.  Box  3445,  Editor  A 

Publisher, _ 

EXPERIENCED  REPORTER.  7  years 
ou  40,000  daily.  Will  relocate  any¬ 
where.  Desires  iob  with  real  opportu¬ 
nity.  Now  covering  city  hall  beat.  Vet. 
30,  single,  ear.  Box  3432,  Editor  A 

Publisher. _ 

GOVERNMENT  EDITOR  10  years. 
Wide  Experience  in  Far  East,  Journal¬ 
ism  Graa.,  Member  SDX.  Seeks  News¬ 
paper  Reporting  or  Desk  Position. 
Best  References.  Box  8444,  Editor  A 
Pnblisher. 


SITUATIONS  WANTED 


Editorial 


EDI’TOR.  Eight  years’  top  experience 
in  all  phases  of  editing,  reporting,  ad¬ 
vertising,  promotion,  circulation.  Capa¬ 
ble  director  for  all  departments.  Abso¬ 
lutely  top  references  from  editors, 
publishers.  Desire  position  with  after¬ 
noon  daily.  Box  3442,  Editor  A  Pub¬ 
lisher. 


REPORTER-Copyreader  with  experi¬ 
ence  on  250,000  daily  in  general  beata 
inclnding  courts,  police,  state  and  fed¬ 
eral  offices  plus  features  and  stint  on 
copy  desk  rim.  Seeking  desk  or  report¬ 
ing  job  in  East  or  Midwest  to  settle 
permanently.  Married,  vet,  30  with 
Journalism  degree.  Can  handle  camera, 
sports.  Box  3423,  Editor  A  Publisher. 


SPORTS  WRITER.  7  years’  experience. 
’Thorough  reporting  all  sports.  Present 
lively  page  as  deskman.  Past  2  years 
on  40,000  a.m.  AB  degree.  30.  Mar¬ 
ried.  Draft-exempt.  Prefer  medium 
daily  or  larger.  Box  3418,  Editor  A 
Publisher. 


CITY  EDIT(>R — 15  years’  experience 
reporting,  editing,  city  and  wire  desk; 
top  references.  Box  3536,  Editor  A 
Publisher. 


CRACK  REPORTER,  rewrite  man,  3 
years  top  daily  experience,  all  bests. 
25,  vet,  single,  B.A.  Box  3533,  Editor 
A  Publisher. 


DESKMAN,  15  years  China,  Japan 
staff  correspondent,  ten  years  tele¬ 
graph,  cable  deskman  New  York  pa¬ 
pers.  Radio  writing  experience.  Seeks 
editorial  or  related  job.  Box  3507, 
Editor  A  Publisher. 

EDI’TOB’S  ASSISTANT 

REPORTER,  2  years’  diversified  ex¬ 
perience  on  12,000  daily,  wants  change 
of  scene  about  October  1  to  larger 
daily  in  Mid-Atlantic  states  as  aid  to 
busy  news  executive.  A  workmanlike 
writer,  strong  on  features,  with  edit¬ 
ing  ability  and  an  on-the-job  knowl¬ 
edge  of  makeup  and  typography.  Col¬ 
lege  graduate.  20,  secretarial  back¬ 
ground.  Box  3513,  Editor  A  Publisher, 


EXPERIENCED 

NEWSPAPERMEN  AVAILABLE 

BECAUSE  of  a  move  to  agency  opera¬ 
tion  in  Salt  Lake  of  the  Salt  Lake 
Tribune  and  Deseret  News,  we  have 
experienced  reporters,  feature  writ¬ 
ers,  copy  desk  men,  photographers, 
circulators  and  business  office  workers 
available. 

FOR  complete  biographical  data  and 
all  information  desired,  all  interested 
parties  address: 

O.  B.  Seidel 
Personnel  Manager 
NEWSPAPER  AGENCY  OORP. 
Salt  Lake  City,  Utah 


EXPERIENCED  YOUNG  SPORTS 
EDITOR — 4  years’  experience  with 
evening  paper;  3  with  morning  paper. 
Public  relations  work  in  Navy.  Avail¬ 
able  immediately.  Go  anyhere.  Desire 
position  with  future,  intend  to  settle 
down.  Know  layout,  editing,  photog¬ 
raphy  and  will  write  daily  column.  Do 
not  drink.  Will  get  along  with  asso¬ 
ciates  and  give  yon  finest  sports  sec¬ 
tion  of  any  newspaper  in  vicinity  simi¬ 
lar  to  size.  Box  3509  Editor  and  Pnb¬ 
lisher. 


ence  needed.  Wants  work  on  weekly 
or  small  daily.  Draft-free  veteran. 
Now  residing;  in  New  York  City.  Box 
3538,  Editor  A  Pnblisher. _ 

MANY  TALENTS,  BUT  ONE  PAS¬ 
SION— WRITING  1  Backgronnd  in  all 
phases  reporting,  make-np,  production, 
ad  agency  copy  and  layout;  space  and 
time  sales,  promotion.  Degrees.  Age 
27.  Good  record,  go  anywhere.  Box 
3514,  Editor  A  Pnblisher. _ 

OPPORTUNITY  in  Weekly  or  Daily 
wanted  by  college  grad,  23,  draft- 
exempt.  Jonmalism  school  experience. 
Good,  aggressive  salesman  2  ^ars. 
Prefer  100  mile  rsdins  New  York. 
Box  3582,  Editor  A  Publisher. 


SITUATIONS  WANTED 


F.ditnnal 


RELIABLE  IMAGINATIVE  Harvard 
grad,  with  6  years’  varied  newspaper 
experience  looking  for  permanent  job 
as  managing  editor  or  city  editor  on 
small  progressive  daily  or  growing 
weekly.  Vet.  25,  Will  settle  East 
Coast,  West  Coast  or  in  between.  Box 
3531,  Editor  A  Publisher. _ 


BHlPOBTER-iPHOTOGBAPHEB,  age 
33,  all  beau,  2yi  years’  experience, 
(5  years  as  printer)  now  on  a.m.  daily. 
Seek  permanent  editorial  job  in  south¬ 
west  or  Florida.  Journalism  grad.  Wife 
best  Teietypesetter  operator  in  Iowa. 
Box  3504,  Editor  A  Publisher. _ 


TOP  DESKMAN,  31,  Five  years  on 
all  desks,  most  beats  metropolitan  pa¬ 
pers,  MS  Columbia.  $110.  Want  re¬ 
sponsibility  AND  future.  Box  3506, 

Editor  A  Publisher. _ _ 

ai.T.-AROTTND  NEWSMAN,  specializ- 
ing  in  court  reporting,  26,  B.A.  and 
law  degree,  8  years’  experience  even 
as  GI.  ()wen  cameraman.  Conscienti¬ 
ous.  Go  anywhere.  Minimum  $75. 
Box  3538,  Editor  A  Publisher. 


AGGRESSIVE  NEWS-FEATURE 
PHOTOGRAPHER,  5  yeara’  experi¬ 
ence,  desires  position  in  Northeastern 
or  Midwest  with  large  or  medium 
daily  or  publication.  Draft-exemptj  own 
equipment  and  car.  Box  8417,  Editor 

A  Publisher. _ _ _ 

ALERT  PHOTOGRAPHER.  WRITER, 
darkroom  worker,  wants  demanding 
job.  Box  8403,  Editor  A  Publisher. 


PromotkMi — Public  Relattona 


COMPETENT  MAN.  experienced  in 
public  relations,  publicity,  ediung, 
management,  seeks  permanent  position 
with  Midwest  business  or  association. 
Fluent,  informative  writer.  Can  bring 
firm  youthful,  but  mature  outlook.  Box 
3407,  Editor  A  Publisher. _ _ 


E-X-P-E-R-I-E-N-O-'E-D.  5  years 

sports  writing,  editing,  makeup,  fea¬ 
ture  writing.  Like  switch  to  public 
relations,  magazine  or  large  evening 
daily  anywhere.  Age  27,  draft-exemp^ 
good  education.  Box  3420,  Editor  A 
Publisher.  _ 


PROMOTION  -  PUBLIC  RELATIONS 
MANAGER.  Seventeen  years  as  pro¬ 
motion  manager  of  metropolitan  ^news¬ 
paper  and  national  magazine  in  all 
phases.  Present  company  being  liqni- 
dated  in  near  future.  Age  43,  married. 
Highest  of  references  and  proof  of 
ability.  Box  3448,  Editor  A  Publisher. 
PUBLIC  RELATIONS -PUBLICITY; 
in  New  York  area  3)4  years  newspa¬ 
per  and  public  relations  experienim. 
Marine  engineering  and  visual  aids 
backgronnd.  30,  single,  B.A.  vet.  Box 
3441,  Editor  A  Publisher. 

WOMAN  JOURNALIST  feature  writ- 
er,  public  relations,  college,  AP 
paper,  teaching  background,  available 
in  college  publicity  press.  Write  Box 
3539,  Editor  A  Publisher. 


Mechanical  _ 


(X)MPOSING  BOOM  FOREMAN,  thor- 
ou^hly  experienced,  c»n  cut  oTerheed. 
Will  accept  after  September  18.  Pres¬ 
ent  Publisher  will  recommend.  Prefer 
Pacific  Coast,  or  Pacific  Northwest. 
Box  3409,  Editor  A  Publisher. _ 


FOR  A  Qualified 
PRODUCTION  EXECUTIVE 
Sis  ’’Administrative”  Ad 
Box  8433,  Editor  A  Publisher 


COMBINATION  PRESSMAN 
AND  STEREOTYPER 
KNOWS  theory  of  Web  printing. 
perienced  with  Scott,  Hoe,  Dnplex 
‘Tubular,  Goss  Unitube  presses,  and  all 
related  casting  and  molding  equip¬ 
ment.  Also  Autopony’a,  8ta-Hi,  etc. 
Married,  very  sober,  27,  from  a  print¬ 
ing  family.  (5all  New  Jersey,  PRescott 
8-7000  or  write  Box  8528,  Editor  A 

Pnblisher. _ _ 

PREiSSROOM  FOREMAN  thoroughly 
experienced  on  Semi  and  ’^bnlar 
presses.  Now  employed  in  California 
but  desires  to  locate  in  the  North 
West  states.  Write  full  details  to 
Pressman,  Box  8501,  Editor  A  Pub- 
liiher. 


editor  &  PUBLISHER  for  September  6.  1952 


59 


that’s 

^nOn  I  flIIC  nT  I  nir TV  more  they  will  know  the  name  of 
I  the  club’s  manager — and  they  will 

also  tell  you  the  present  standing 
By  Robert  U.  Brown  of  various  teams  in  each  ma¬ 

jor  league. 

Every  now  and  then  someone  much  should  be  used — also,  is  too  3.  Disregarding  the  news  that 
starts  measuring  the  space  in  news-  little  devoted  to  the  movies,  and  might  emanate  from  Hollywood, 
papers  devoted  to  professional  if  so  how  much  would  be  fair —  what  is  there  to  write  about  a  local 
sports,  wonders  why,  and  raises  so  we  don’t  expect  that  either  Mr.  movie  or  a  local  amusement  after 
the  question  why  more  space  is  Bruun  or  we  will  prove  anything  it  has  been  reviewed  once?  In 
not  given  to  “this”  or  “that”  sub-  here.  the  whole  Miami  area  there  are 


here.  the  whole  Miami  area  there  are 

ject — usually  one  in  which  they  Secondly,  we  take  issue  with  a  probably  less  than  a  dozen  so- 
are  personally  interested.  few  terms  of  reference  he  used,  called  “first  run”  movie  houses. 

Such  a  doubter  recently  was  There  is  no  such  thing  as  “un-  After  a  newspaper  reviews  the 
Paul  Bruun,  columnist  for  the  limited  space  and  personnel”  of-  new  pictures  appearing  in  those 
Miami  Beach  Florida  Sun,  who  fered  by  any  newspaper  to  sports  theaters  two  or  three  times  a  week 
thought  that  space  given  to  profes-  of  any  kind.  Both  are  limited  spe-  is  it  expected  to  repeat  the  pro- 
sional  sports  is  all  out  of  propor-  cifically  on  every  paper — the  cedure  when  the  same  pictures 
tion — more  ought  to  be  given  to  sports  department  is  allotted  a  show  up  at  the  second  and  third 
motion  pictures  and  other  local  specific  amount  of  space  in  each  run  houses? 

amusements.  issue  depending  on  the  over-all  4  D^op  in  to  any  garage,  beer 

“  size  of  the  paper.  Any  sports  edi-  parlor,  shop  or  factory  where  men 


amusements.  issue  depending  on  the  over-all  4  D^op  in  to  any  garage,  beer 

„  writes  that  he  has  size  of  the  paper.  Any  sports  edi-  parlor,  shop  or  factory  where  men 

an  infallible  way  to  create  a  con-  lor  will  agree  that  he  is  restricted  gather  Will  you  hear  them  talk- 

troversy”  whenever  there  is  a  lull  in  his  space  allotment  too  severe-  about  the  movie  they  saw  or  is 
in  newsroom  activities.  He  adds:  ly  and  could  always  use  several  coming  to  the  Bijou?  Chances 
“I  am  always  a  lone  campaigner  more  columns.  ^  ,  are  you  will  hear  them  talking 

and  so  far  have  not  won  a  single  Also,  it  is  so  much  malarkey  to  baseball,  or  football,  or  the  fights 
ne^paper  convert.  charge  that  the  amount  of  space  _whatever  is  in  season. 

the  quarrel  I  have  with  almost  devoted  to  movies  in  newspapers  jbe  beginning  we 

all  newspapers  is  the  fabulous  and  is  attributable  only  to  the  adver-  ^pow  what  the  real  answer 

unlimited  space  and  personnel  they  tising  schedules  and  if  there  were  _ whether  snorts  t?et  too  mnrh 

devote  to  professional  sports.  All  no  ads  there  would  be  no  movie  apj  too  littfe  space— but 

editorial  men  I  know  favor  the  news.  This  argument  supplies  its  that’s  the  way  it  looks  to  us  until 
condition  as  it  now  exists.”  Then  own  answer:  why  do  newspapers  someone  supplies  a  better  argu- 
he  went  on  to  contend  that  cover-  devote  so  much  space  to  sports  jpgpt  or  answer 
age  of  moving  pictures  is  neglect-  when  there  is  no  advertising  reve- 


age  of  moving  pictures  is  neglect-  when  there  i< 
ed,  doesn’t  get  enough  space  in  re-  nue  from  it? 
lation  to  the  public’s  interest.  If  the  argi 
Here’s  a  bit  of  his  comment:  in  it.  movies 


that’s  the  way  it  looks  to  us  until 
someone  supplies  a  better  argu¬ 
ment  or  answer. 


lation  to  the  public’s  interest.  If  the  argument  had  any  logic  3undav  SuDDlsmeilt  Ad 
Here’s  a  bit  of  his  comment:  in  it,  movies  would  be  getting  a  _ 

“Every  day,  every  week,  every  lot  more  space  than  professional  tXp©nClltur©S  OllOW  Uip 
month,  every  year,  more  people  sports  if  it  was  proportioned  on  Expenditures  by  advertisers  in 
locally  attend  the  76  motion  pic-  volume  of  advertising.  eight  Sunday  supplements  for  the 


ture  theaters  in  our  county  than 
ever  dream  of  attending  all  our 
sports  events  combined  during  a 


Thirdly,  in  terms  of  the  pub- 


eight  Sunday  supplements  for  the 
first  six  months  of  1952  totaled 
$27,432,314,  compared  to  the 
same  period  of  1951  which  regis¬ 
tered  $30,060,063,  according  to 
“National  Advertising  Investments 


comparable  period.  Do  you  think  n^’s  interest  (not  the  public  in-  l^red  $30,060,063,  according  to 

you  would  ever  see  a  single  line  t.erest)  it  seems  to  us  that  news-  “National  Advertising  Investments 

in  our  local  press  concerning  the  papers  are  justified  in  giving  more  1952,  First  Six  Months”  now 
pictures  these  untold  thousands  of  space  to  sports,  professional  or  being  distributed  by  Leading  Na- 

people  pay  admission  to  see  if  otherwise,  than  ’  they  do  movies  O’onal  Advertisers  Inc. 

there  wasn’t  a  regular  and  daily  and  other  amusements.  This  100-page  book  is  the  fourth 


schedule  of  advertising  by  said 


d  other  amusements.  This  100-page  book  is  the  fourth 

1.  Controversy  and  conflict  are  such  mid-year  analysis  of  advertis- 


.  /-vr  *  i.  vfvcidv  aiiu  wc/iiiiivi  aiv  — . . —  j - - j - — - - 

the^ers.  Of  course,  you  woudn  t.  basic  ingredients  of  all  news,  ing  expenditures,  covering  national 
There  are  far  more  motion  j^g^her  exists  in  amusements  of  magazines,  network  radio-TV,  and 
picture  magazines  devoted  to  the  ^bh  rare  exceptions,  and  Sunday  supplements.  It  is  based 

nia^ng  of  movies  than  there  are  ^oth  are  predominant  in  any  sport-  on  the  more  complete  Publishers 
sports  magazines  devoted  to  all  contest.  Information  Bureau  reports,  listing 

sports  and  there  isn’t  any  compari-  ru-n  from  P.I.B.  data  the  expenditures 

son  from  the  circulation  stand-  _  2.  It  may  be  true  that  more  peo-  u/hn  invftictpH 


son  from  the  circulation  stand-  2.  It  may  be  true  that  more  peo-  ;;f"";he  adVert^rs  who 
point,  yet  organized  baseball,  thou-  P'e  go  to  the  movies  than  attend  jjo.OOO  or  more  during  the  first 
sands  of  miles  away  from  here  half  of  1952  in  88  general  and 


dailv  cets  more  snace  than  do  our  ^Iso  true  that  millions  of  children  °°  Seneral  and 

_ 1 _ 1 _  havp  npvpr  «ppn  n  ha^^hall  S'*  national  farm  magazines,  eight 


mo^es  in  local  papers.  or^  priz^  fi^hX  whereas  “thersee  supplements,  and  four  radio-TV 

Thousands  of  our  youngsters  ^^^ies  regulari;.  This  is  proLbly  networks. 

major  league  millions  of  Data  for  those  1,749  advertisers 

basebml  game,  yet  you  find  me  is  in  detail,  medium  by  medium, 

one  who  hasn’t  seen  a  movie.  One  tVinto  nonnio  u/hr.  for  the  4,763  products  or  services 

IS  treated  as  a  business  by  our  ®nt  ask  those  people  who  was  ...  companies  advertised 

newspaper  publishers  and  the  other  '^ramT  oTthe  mot\?th°ev  sL'^lSt  ^“"”8  ‘he  period.*^  Magazines  and 

IS  treated  as  a  public  service - eraman  of  the  movie  they  saw  last  increases  over 

I  am  beaten  about  the  ears  by  night.  There  probably  won  t  be  network  radio  and  supple- 

newspaoermen  who  insist  that  "lore  than  a  handful  m  a  million  networK  raaio  ana  supp 

newspapermen  wno  insist  mat  ments  showed  declines  in  expendi- 

sports  IS  what  the  public  wants  to  "^"O  can  tell  you  the  names  of  . 
read.  I  contend  that  if  this  is  true,  anyone  connected  with  the  picture 
it  is  because  the  newspaperboys  except  the  two  leading  stars.  ^  They 

have  created  a  monster  which  is  '^'on’t  even  know  whether  it  was  tj  j  HCICK 
now  accented  ”  a  Paramount,  RKO,  Warner  Bros.,  ri©aas  nOjOn 

*  *  *  etc.,  picture.  Prof.  Alvin  E.  Austin,  head  of 

Then  ask  those  same  people  the  University  of  North  Dakota 
First  of  all,  we  doubt  that  about  baseball.  You  will  prob-  journalism  department,  has  been 
anyone  knows  the  real  answer  to  ably  find  thousands  who  can  tell  selected  president  of  the  American 
this  argument — is  too  much  space  you  the  names,  batting  averages.  Society  of  lournalism  School  Ad- 
devoted  to  sports,  and  if  so  how  and  other  statistics  of  every  player  ministrators. 


have  never  seen  a  baseball  game 


now  accepted.” 


H©ads  ASJSA 

Prof.  Alvin  E.  Austin,  head  of 


E  &  P  CALENDAR 

Sept  7-9 — ^New  York  State 
Publishers  Association,  annual 
meeting,  Whiteface  Inn,  Lake 
Placid,  N.  Y. 

Sept  8 — International  Stereo- 
typers’  Union,  annual  conven¬ 
tion,  Atlantic  City,  N.  J. 

Sept  9-11 — New  England 
Association  of  Circulation 
Managers,  Fall  meeting,  Craw¬ 
ford  House,  Crawford  Notch, 
N.  H. 

Sept  11-13 — ^Newspaper  Ad¬ 
vertising  Managers  Association 
of  Eastern  Canada,  annual 
meeting,  Mount  Royal  Hotel, 
Montreal. 

Sept  n-13— PNPA  Classi¬ 
fied  Clinic,  Hotel  Brunswick, 
Lancaster,  Pa. 

Sept  12-13  —  Allied  Daily 
Newspapers  of  Washington,  an¬ 
nual  convention,  Alderbrook, 
Wash. 

Sept  12-14  —  American  La¬ 
bor  Press,  41st  annual  conven¬ 
tion,  New  York  City. 

Sept  13 — ^N  o  r  t  h  Carolina 
Press  Association,  news  writ¬ 
ing  seminar,  Carolina  Inn, 
Chapel  Hill,  N.  C. 

Sept  14-16 — New  York  State 
Circulation  Managers,  Fall  con¬ 
vention,  Rocky  Point  Inn,  Inlet, 
New  York. 

Sept  15-17 — Southern  Circu¬ 
lation  Managers  Association, 
annual  convention,  Sheraton 
Hotel,  Daytona  Beach,  Fla. 

Sept  15-18  — Affiliated  Ad¬ 
vertising  Agencies  Network,  an¬ 
nual  meeting,  Waldorf-Astoria 
Hotel,  New  York. 

Sept  18-20 — Ohio  Newspa¬ 
per  Association,  annual  conven¬ 
tion,  Deshler-Wallick  Hotel, 
Columbus. 

Sept  19-20  —  Interstate  Ad¬ 
vertising  Managers  Association, 
meeting,  Penn  Albert  Hotel, 
Greensburg,  Pa. 

Sept  20-22 — ^Northwest  Me¬ 
chanical  Conference,  Hotel 
Duluth,  Duluth,  Minn. 

Sept  22-23— New  York  State 
Society  of  Newspaper  Editors, 
annual  meeting,  Niagara  Falk, 
N,  Y. 

Sept  25-27  —  West  Virginia 
Newspaper  Council  and  31st 
annual  State  Journalism  in¬ 
ference,  West  Virginia  Univer¬ 
sity,  Morgantown,  W.  Va. 

Sept  28-30  —  Interstate  Cir¬ 
culation  Managers  Association, 
meeting,  Penn  Harris  Hotel, 
Harrisburg,  Pa. 

Sept  28-30  —  Central  States 
Circulation  Managers  Assn., 
Fall  meeting,  Sheraton  Hotel, 
Chicago. 

Sept.  29-Oct  1 — Association 
of  National  Advertisers,  annual 
meeting,  Hotel  Plaza,  New  York 
City. 


^Ot  N«"h  Sou  New  Inland  Member 

irtment,  has  been  Chicago — ^The  Inland  Daily 
It  of  the  American  press  Association  has  elected  to 
nalism  School  Ad-  membership  the  Lafayette  (Ind.) 

Journal  and  Courier. 
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^  For  faster, 
easier  operation 


. .  .  the  new  Blue  Streak  Comet! 


i- 


Then  is  no  machine  easier  to  maintain 
than  t!ie  new  Comet.  The  whole  front 
swing ,  open  making  parts  easily  acces¬ 
sible  ior  inspection,  cleaning  or  lubri¬ 
cation  Less  non-productive  downtime 
tnean.';  greater  profit  for  you. 


oiej  in  U. 


To  increase  straight-matter  production  while  lowering  costs,  invest  in  the 
new  Blue  Streak  Comet.  It  is  capable  of  greater  output  than  any  other 
composing  machine. 


Every  part  of  the  Comet  has  been  especially  engineered  to  promote  faster, 
easier  operation  ...  to  produce  more  type !  Operators  say  the  Comet  key¬ 
board  is  the  fastest  and  smoothest  they  have  ever  operated.  They  can  set 
more  type  with  less  effort.  The  Comet  is  readily  adaptable  to  Teletypesetter 
operation  when  automatic  composition  is  needed. 


Hundreds  of  publishers  all  over  the  country  are  finding  the  Comet  the 
best,  most  profitable  news  machine  they’ve  ever  used.  Ask  your  Linotype 
Production  Engineer  for  full  “case-history”  details  on  what  the  Comet  has 
done  for  others -what  it  can  do  for  you!  Mergenthaler  Linotype  Company, 
29  Ryerson  Street,  Brooklyn  5,  New  York. 


LINOTYPE 


:) 


Set  in  CoTotta  famity,  Spartan  Black  and  Cothie  So,  !/0 


i  ThesMews 

has  added  gain  on  top  of 
qain  in  circulation 


Not  twice! 


0  consecuti 
er’s  stateme 


The^ews 


No  other  Washington  paper 

can  make  that  statement! 
Nor  can  they  match  our  gain! 


GAIN  .(SINCE  MARCH,  1947)...  32,605 

MOW  MORE  THAN  EVER... THE  NEWS  SELLS  MORE  FOR  LE 
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INDIANAPOLIS . Tines  KNOXVILLE . NewsSentinei 

Oanorol  AilvarHeIng  Daportmant.  230  Pork  Avanua,  Naw  Vark  City 


DENVER . RocIcyMtn.News  EVANSVILLE . Press 

BIRMINGHAM  ....  Port-HeroW  HOUSTON . Press 

MEMPHIS . Press-Scimitor  FORT  WORTH . Press 


MEMPHIS.  .  .  .Commercioi  Appeal  ALBUQUERQUE . Tribune 

WASHINGTON . News  EL  PASO . HeroM-Port 


Chicago  San  Frandeco  Datrait  Cinciniiatl  Phllartalghia  Dollae 


